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Abstract This research aims to evaluate how each generation experiences easy payment services.
Recently, the easy payment service business has been on an upward trajectory and pin—tech companies
have introduced various types of products. In this regard, it becomes crucial to understand differences
among generations in terms of using those services due to their accessibility and serviceability. Based
on the statistical analysis of surveys and in—depth interviews based on Peter Morville’s Honeycomb
model, this study suggests four ways to improve this payment service. The analysis indicates that those
who are older tend to use easy payment services provided by their credit card companies or services
which they frequently have already used. Findings of this analysis are expected to find the relationship

between ages and payment applications.
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Fig. 1. Korea Financial Investor Protection Foundation
Fintech Usage Survey
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Table 1. KakaoPay and PACO
Brand KakaoPay PAYCO
Division Platform PG
Operator Kakao NHN Corporation
(é:;ii) ® KakaoPay PAYCO
Functi —Online payment —Online payment
(ﬁc,w)n —Offline payment —Offline payment
am —Money transfer service | —Money transfer service
—National Tax Internet
. Payment Service
. 7Bﬂ,1 4Ma4nagemenlt —Finance & Investment
Function —Certification Service —PAYCO Points
(Sub) —Finance & Investment —Point conversi(;n
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Table 2. Six items in the user experience analysis of
the questionnaire

Item .
(Count) Question purpose
Need a quick payment Service
Usage of the Simple Payment Service
Useful Provide benefits that are appropriate for use

(6) Need a discount Service
Compatible with other applications
Easy offline use.
Simplicity of Membership Registration Process
Login Course Simplicity
Card and account information management
simplicity
Barcode and QR Code Recognition
Easy payment/transmitment
Simplicity of personal information modification
Satisfaction with the historical search process
Satisfaction with the Benefit Search Process
Capacity is appropriate for the amount of search
Findable results data
(5) Satisfaction with the point and amount results
retrieval process
Satisfaction with the personal information page
retrieval process
Whether can use the simple payment service in any
app
Whether offline simple payment service is available
Accessible Possibility of using simple payment service on other
(6) smart devices
Various age ranges available
Easy for the disabled to use
Easy to use for the old and the weak

Usable
(6)
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Trust in payment method
Credible Trust in the payment process
(4) Trust in payment results and results guidance
Frequency of Service Errors
Unity of layout
Amount of information on one screen

Des(i;z)able Use of the right color
Suitable size and rain of icon design
Button and button intuitiveness
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Fig. 2. Questionnaire Answerer and Interviewer

Table 3. Questionnaire Results Data and Standard
Deviation of Kakaopay (K) and Payco(P)

Data of Kakaopay(K) and Payco(P)
Brand Useful Usable Findable Accessible Credible Desirable

K 48.44  46.77 39.78 35.91 50.35 48.09
P 42.06  40.60 37.75 34.45 47.27 43.66
Standard Deviation
K 12.52 8.41 10.22 12.44 5.91 6.14
P 11.48 6.69 6.77 9.33 5.20 6.25

Questionnaire Results Data of
KakaoPay (K) and PAYCO(P)

Usefu
60

Desirable (™ Usable

KakaoPay

— PAYCO

Credible Findable

Accessible

Fig. 3. Questionnaire Results Data of KakaoPay (K) and
PAYCO(P)

Table 4. KakaoPay and PAYCO by Age Group Survey
Result Date

Data of Kakaopay
Age Useful = Usable | Findable Accessible Credible Desirable
20s | 49.93 49.00 42.48 37.80 51.60 52.40
30s  51.92 56.92 40.46 40.26 56.92 50.62
40s  51.79 46.28 41.38 35.00 53.27 48.31
50s  38.72 32.82 32.31 28.85 38.46 37.08
Data of Payco
20s | 45.07 43.73 40.48 36.60 49.20 44.80
30s 43.59 45.77 42.77 35.00 52.50 48.00
40s | 43.33 41.41 39.54 38.21 48.27 45.08

50s  33.46 28.59 25.69 26.03 37.31 35.69
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KakaoPay by Age Group Survey Result Date

Useful

Desirable Usable

20s
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Fig. 4. KakaoPay by Age Group Survey Result Date

PAYCO by Age Group Survey Result Date
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Fig. 5. PAYCO by Age Group Survey Result Date
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