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Abstract  The purpose of this study is to measure the user experience of Netflix which is a
representative global OTT service, Watcha and Wavve which is a representative service of Korea. Using
mobile applications, qualitative research and quantitative research on user experience of OTT service
were conducted with task test, in—depth interviews and surveys. As a result of the study, The usefulness
and accessible of the OTT service has not shown much difference between OTT services. Rather,
contents based on personal preferences has a significant impact on OTT service selection. The study
found that Netflix needs to secure contents, Watcha needs to improve interface and recast categories,
Wavve needs to present contents that are focused on and improve interface of main screen. The study
expects to help a build a differentiate user experience in the face of growing OTT platform

competition.

Key Words : User Experience, OTT Service, Contents, Mobile Streaming, Application

*Corresponding Author : Seung—In Kim(r2d2kim@naver.com)
Received November 26, 2019 Revised December 31. 2019
Accepted April 20, 2020 Published April 28, 2020



426 TALEEFAT A18A A4E

ko
o or
2,
iy
rot
r2 E
T
o,
+

=4 4
o] A% AEle] T St Agoleh1). E= A
43 AR S OTT A% e 75 2o
3L 9len, 20199 o]Few H& AAE FAE Ao
2 Agar(z).

= OTT A= Ao, s ARz, o538l
Ak @A 1T7195 0] ka2 A5issith. 59, +
59 OTT Mul=E Aleshs 78 24552 74
g5 o] = L

= OTT AHl2 o882 449 4

olaL Jt}. AL TE& THOE o] &E] kO ,
20Tl A 71 dkshA| o 8-skar itk OTT ]84k

60% ol’de] = 33] o] A% staL
OTTE o|-&dh= AFEAFE 22%0°]t}. OTT AB]|2 AlH
Al Huked tlupo]~E o] &gtk 3ol 94% R B
o7 eyt

B aAgE 2Ule] OTT MM =S AMeAL 43S 37}
3lod M) 27} s ok 8 AFeAF A QAS EEEu
o] tE Al QEH 20} o) \:HJ— a2 Sk, ¢
olBE B Mu|AZ Ausl= g 7Bt 2o 1w
Fof sl @7t Fe11R] AR BAlEE Ao

B40] g},

2. o] &

X

7

2.1 OTT Au|2=¢] AoJe}t 7

2710l =gA AEZH S =31 ‘Over The Top'd)
Furg J])= _g] EA = HE Al 2o}l BB A3 AFY
Agol QEE Fo) Sevht 5 Stk v

o] ZR=E A|F8h= AH]| 2T} Top' AEEF2=(Set

top box) & em| g ot FHtell Ak o] PC, vf

E o) aujin ohje} 7| Ee] BAAE BEAP)
FHE AT QUM 7Iure] S Auag w
TAG o AL RTHAL @A) ) Aol AR 7
??]31 9= OTT HH] 207H I/Lx] o7 J—]—O]’E]_ﬂ 9 [e)

w FQ Au|a BE2S Taple 13 2o}
E A= =3 AH|2 F odsle}l VODE Y
Sz Slloln, sk, MlZe e Fale] dIakarat gk

Table 1. OTT Service

OTT Contents Provider Contents SUb,SCHp
Service tion
3 Terrestrial Live—stream VOD,
Wavve Broadcaster +EBS Movie 7,900
SKBroadband SM Idol Contents
TVing CJ E&M General Programming 5.900~
Channels
Watcha Watcha Movie, VOD 7,900
Play
Youtube Google UCC, VOD free
Netflix Netflix Movie, VOD 9,500
NaverTV Naver Broadcast and Web free
contents
KakaoTV Kakao uce free
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Table 3. Result of Task — Nonuser

Task Netflix Watcha Wavve

Category 1 00:18 00:08 00:14

2 00:18 00:21 00:25

8 00:26 01:26 00:26

Watch 4 00:20 00:05 00:21

5 00:10 00:32 00:17

Save 6 00:13 00:32 00:29

My list 7 00:11 00:14 00:17

Table 4. Result of Task - User

Task Netflix Watcha Wavve

Category 1 00:20 00:03 00:10

2 00:08 00:20 00:23

& 00:20 00:56 00:15

Watch 4 00:06 00:48 00:25

5 00:15 00:37 00:27

Save 6 00:08 00:11 00:23

My list 7 00:05 00:06 00:21
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Table 5. Usability Assessment Results

Division Value Usable Useful Desirable Pleasuable Satisfiable Quality
" Average 3.86 4.14 4.00 4.14 4.11 3.82
d STDEV 0.62 0.83 0.47 0.69 0.96 0.53
Average 3.56 3.50 3.81 3.75 3.44 3.94
Netflix Nonuser
STDEV 0.68 0.35 0.23 0.20 0.68 0.51
Average 4.25 4.68 4.25 4.67 4.82 3.67
User
STDEV 0.25 0.58 0.66 0.57 0.53 0.62
" Average 3.39 3.82 3.18 3.46 3.07 3.46
d STDEV 0.73 0.64 0.59 1.16 1.00 1.01
Average 3.38 3.44 3.19 3.31 3.00 3.94
Watcha Nonuser
STDEV 0.47 0.31 0.51 0.51 0.67 0.55
Average 3.47 4.33 3.17 3.67 3.17 3.83
User
STDEV 1.12 0.62 0.80 1.89 1.52 1.25
" Average 3.36 3.71 2.96 3.21 2.96 3.79
d STDEV 0.77 0.69 0.79 0.36 0.98 0.85
Average 2.88 3.25 3.00 3.19 2.44 3.38
Wavve Nonuser
STDEV 0.59 0.20 0.45 0.37 0.37 0.87
Average 4.00 4.33 2.92 3.25 3.67 4.33
User
STDEV 0.43 0.62 1.25 0.42 1.18 0.52
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