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Abstract Based on local viewers' awareness of locality and consideration of desired local broadcasting
service, this study explored the direction of service policy and specific service strategy of local
broadcasting. The research method is a secondary analysis using three regional audience surveys and
in—depth interview data conducted by KBS. For local audience, the concept of localism is being
narrowed down to the city/county/district where they live. In order to reinforce the identity of local
broadcasting and improve local broadcasting services, first, the function and role should be expanded
to the local mega platform. Second, regional programs such as in—depth coverage and discussion of
local issues should be strengthened. Third, in order to communicate with local audience, viewer
analysis ability and communication education of local broadcasting members are required. Fourth, it
is necessary to create an ecosystem in which local people participate as producers of local

broadcasting.
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Table 6. Local broadcasting service policy and strategy
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