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A case study on the corporate social responsibility in Patagonia ‘Worn wear’
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Abstract

This study looks at ‘Corporate Social Responsibility’ which is required for the fashion
industry and brands in modern times. The American fashion brand known for its corporate
social responsibility activities, ‘Patagonia’ is the case study for this research. The purpose of
this study is to make suggestions to eco-friendly, outdoor and casual apparel fashion
brands that want to introduce corporate social responsibility programs by considering the
case of Patagonia’s “Worn Wear” campaign. The method of this study was to review
corporate social responsibility, previous studies on Patagonia, and literature, such as
domestic and foreign media, Patagonia’s official homepage, specialty publications, and
media, The study concerning corporate social responsibility is focused on Patagonia’s “Worn
Wear”. Worn Wear is Patagonia’s system that repurchases and repairs products from
Patagonia’s own consumers, The study found that the well known corporate social
responsibility led to increased sales. Patagonia's social responsibility activities are thought to
be part of the brand identity that goes beyond marketing. In the Worn Ware case,
repurchasing products from consumers and reselling them or reprocessing them resulted in
increased sales, increased consumer engagement, and higher brand attention. The
suggestion for a fashion company or brand in a category similar to Patagonia that is
looking to engage in corporate social responsibilbty is to adopt and continue a campaign
that ‘consists of a successful marketing image, connecting memories and new experiences,
separated shopping channels while diversifying the creation of distribution and contact
channels’.
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