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Abstract

Purpose — The purpose of this study analyzes the effect of emotional intelligence on
entrepreneurship mediated by personal creativity, and an effective.
Design/methodology/approach - A questionnaire was administered to approximately 141 students.
Collected data were analyzed using SPSS 26.0 and AMOS statistical package.

Findings - First, emotional intelligence had a positive effect on personal creativity. Second,
Personal creativity was found to have a partial mediating effect on the relationship between
emotional intelligence and entrepreneurship. Specifically, personal creativity mediated the
relationship between emotional expression intelligence and entrepreneurship, but did not mediate the
relationship between entrepreneurship and the facilitation of cognitive intelligence. Lastly,
prospective entrepreneur's emotional intelligence is seen to have a positive effect on
entrepreneurship, and personal creativity plays a role in mediating between emotional intelligence
and entrepreneurship. Therefore, supplementary measures are needed to place more importance on
emotional intelligence in entrepreneurship education related to starting a business, which had not
been appropriately addressed until now.

Research implications or Originality - The implications of this study are that policies are needed to
develop entrepreneurship skills in those who are interested in starting a business, and that follow-up
studies on entrepreneurship are needed.
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T4A ] 533 AESHR] BAEE HExE &2 AEHA 7 gk Aotk (Park Jun-Gi and
Jae-Sub Shim, 2019). Z8lv && FEslal AE5HoR w2 Fdo] dxgle A&s) 9 rIdEs]
IEFFEo] At T T T IUket AR BAHE fofdn e Al SR Qlete] 1L
£ o] IS Holx lrh, m=3t FJRI|eS 7ke g 3t 43k E W o] sistel w7 4ty] Hof
oM el HE Bydeya 9o, wule] B 7IfdEe] AES 3 TR Algte] st

ok A2 w2 721 Alz=g o2 diFstaL givt, olelsk @2 AR} 7] 7] dAbe] AR o] o
A Jon FHHH M2 Mol He T FFFS AL Yt ARME dxbE] FES dF w2
ke FYstar glovt @) wATE e AUdF RS Fslal glo} kgl dxelE e HY
sgAtlA A =88 FA Bl Agoltt,

WSS HAGEAE T AkslY A #A4 F SR F2E glon, o)2 g tistlle] At
22 gk EQgto] ARl A o7} HaL glth(Jang, Jun-Ho and Chun-Hua Jin, 2019). wbx w|HE ]
g zl2 galm) Fa0) 3Fol glojA A FHAvke BHo g x| oka FYe mAEtal AHd 71
AE shte] Fask tijke® weaw uh. ARAXE AL olAe APES w57] fg 44 oA
Aol FESF gleh. AL AR AASE T A8FES B AW =EAES P35kt
w88t Agkg A AL A& TS AR, A A T AR AW SECA
2 o2 Aty & 4= dvklee Sang-Jik and Jae-Choon Park, 2015), B& 7lolAE 71784
yolol AAEA SAS 2l Weto 2 7|rigals o] Al dubel] S =d 5 JdE Y EA48
5402 APt vt SEjvets A71H] B0 R QI AdFe] 1&F At st o

Ao 2 AR 18 Syt ZASEIL Qlet. oA Al Ao Z Y g F3
1, ol& 3k LEFE WAE Jsta vk AR} ARA M E LS B FAY AlTe
125 98] B2 =gs st glow, AR A wS, FEAE A, A3 Ad 5 Ads
FalAAl Agdskar gl a2t o2t =elw Eetal = FAAPES 20164 9.8%, 2017 9.8%,
20189 9.5%, 2019'd 8.9%= wid F& X5 Hol|il o, HdAde] naksh= At ol =
Mo R® A% ZAY At T o] EAE /AL k. HdE n8RAA LA =5 9
=, e 77 ARz dojoll g 72 27] A, ARSE v skt 5 AdnbE Q] ARElEAle) sid A
oA Fedo] thetez e1Alsta gltk(Jang Kwang-Hee, 2019), d2le] Ao 22 sf2S 93 ¢
2 e AXEY ZIREAEe) Fdd B8 Sol 27 ET lrh(Statistics Korea, 2020),

AAS A} = Mu|=E ALkt Aulsty] fEix Fhal, AR, ofoldl s Agete] 719024 AtY
S AFsR= d#e] PYE oJn]stHGil Dae-Ho and Hwa-young Jeong, 2019). Zgelx 7P¢ a3k
82191 7197 Ale el dEEoR QIXEHWA EHQ 4 odo R Fado] ZxEIL vk 7197t
A2l tigh 7= thekgl Folellr] A& oz RlgPufo] ghom, A A2 Mulx Fro) Ao 2 F4
e dsy AxEar glek, 2t 223 v)se] JEE Fe FAe] Algvt el 7|gelME AEE ¢
3 FofA, A7) F=H BANA 78, 534, THFAH 22 GFo] Bt o] 27 H3 Qlth(Baeck
Yu-Mi, 2018), wthA] 719714l de g ohe 23 495 7 18 719t 2, 24, 3
% So|| S F= Ao odetdrh(Biniari, 2012), o]#dt AYATE 1Efete] B e B F
4 #- ATl Wol FAAA] e FA Asg AAFAATH AaE] Ao R FRataL o] 7 7f
A Agol 719714l omgt S RXEAE AFSIaL, ol M Felde wi gl diste] AF
Aoz BMstaz} it

o

=2 5o
Neoxo S
)

.

of

o O g u®
N
4

o E

il

2

o lo o

o

II. AFs3 AA 2] o4 w7
1. ANEIAS

MRS 7197 A1e] Al Zelde] Sl Algtol Felg
= ok AR JidEE ol

=
ol
o
N
1o
)
R
rlr
)
off
&
o,
>
Lo, 1
)
ok
rulo s



ollgeAel AR5l AAAe] A 9k AR Wl &4 101

o] FHE, AlggAEe HArlo] ¢z, Aol F7| A FEoE o]FojA rial HrHMayer and Salvey,
1990). A2 BA7159] AAAR] SHdM 8k, 719, 2 A, A8-S IFshs dAH] 499 &
EA4 Z2tolgtar Wt Qlv}, A s ALF Rl M E AReE w8 4] B E e
=59, ARE %—0}04 Aol BE8 s THE Witk vl ZEiA 7\]‘*‘3’% U Algtel AME
447}0}3 #Hske 59, AT be A AME aRHoR 2dste 59, g ARl & A
gatar HHAE SJEl ME ol8staL L83e THOEA olEgk A Aso] T2 A AKSA HgH

o] wojutta stk Mayer and Geher, 1996), AA1¢] 2123} §3& T2 AN Ao 71 7122 o|d
A Fag T80t diuBhd, Aale] AXE wEA AZFstaL whgshe AR ARile] e o Hd
SHA W1-g8kaL, telrbA the AlelAl ARle] AAE Z B Wl ofuz, e ARES AR V1R
< ogfsta 3§ e TEHoR B & AlD}(Mayer and Salovey, 1997). o] H&& S7]A YR ejA
X AR A2E gsir, 243 54 7)eS s daR ot AMY 1F FH 82 tidel

w2} zJofel BRRlO R wrolA|aL, Z4ztef ot OMW AoFel W83} HdojHQl gor FEdr)
Goleman (2005)2 A4 Aol thal o] oM e 7iR1E F718A7|aL Arls AAWH, $55
SABIAL giEo] o] 7FsatA BtaL, the Algtell tis) T8t 34S fAlshe YR Aot =
Arle] ZAE Qs 5Y, AME 2Ede T, $52 JAIBIL TR AR AR ARAlE FYIskeRE
58, OE A AAME °V'°}—— g, Aol S Bl tiIAE vfe 59 59 59 F8E& Fst
o ALle] WH, 533, tiRlel, Ao BEddola Ails afHoR TSR 4o s Fojuls
1A FEHoR Jiﬂo}c’i‘ﬂr Arle] AAE AL T3k WL dojd] 23t vddely o
THRET dojH A2 2o PME dolm Hgsta st = A& ou)gitt, HdolZ w2
2, @Rl Hjdde)d s E T Bdsks A& vt zpile] AAE Hes]

F

5
=5
k3
ol
ﬂ‘

< Al AXE B4, &

Ak HH3HA %’SFE AL FAXS olgkal dohSifneos, 1972). wabx] A Ale2 ALl AXME
ol Hdshe 58S Ale Hwrl 9ot (Taylor et al, 1985), BRI A1) ¢lx|} T3 whale H|2o]
2 w23 Zolq) Whafo] k. HIddolF] WAl v Alge] HolF= ol W8-o] HAE vfefel=
AL it} ol WA Bl AME ALl R olglslal Addske wEolth. AU
AA Bdel 212 93-S v]RIth(Ekman, Freisen and Ancoli, 1980). €41 221 442 24=E o|AL #}
A Aol 2855 vlel Aol 2Aseon TG A4 el 2Asee Aol Bl HA
£ AR AME v Sl o)A TR A FHoRA Al ANE dXHeE AHF

A 2R Al=goltt, BRIl A o] ML ERRlC] MG TAHOR S AHEH WEo R 2= 5
Holoh, AA 891 Ao Fgolrt, o7 AYA AlaL, WA Alx, 2, BAE, FoH ES 2l
A ArE ZEahs sl ahelac] 3 JE AY ™, FoIH Ak, Fo] JF, SIsE 74
ot 54 /i— 74]@—8— 7] 3% l—% A o] Fofziet, H«l WAE SAA ARE fieate] ohek
g v 74] 2 i At AdS 4= A=F s|FrHMayer and Bremer, 1985). 5
o F% 0431 i’é}t& A 715 1 A w FAE g A HAAl FF3 3= Tl
g B, 4Ee FAE dA TXJMW Hofupr] Aol HEHE viAM A2 BA= A ARt
npAEto 2 FY)skE FL V1S B83te] HA AS Fofsls FEoltt o] FMATS 797t
Aol FEEE oz B F ovt s #Y AE vlgek Aot

rlo
R

2. ALEAAS

ALEAA TS AA7F AlaLel] FEFs mAE As onlstal A Ase] SV eR tholA gt
(Mayer and Salover, 1993). 3784 A= 94 Alare] Ixto] s &b Alg FXgttal 5734
v} 9Jth(Fredrickson, 1998/2001). 4#2] Alal(convergent thinking)E dhte] AH-S zk= EAolx A
9 Ee OHS WEske 5oL, &4H4 Akal(divergent thinking)E FB-2 FHo] EA) 75k Ao
A ket dEe ol wEolEka sFgith(Dacey, 1989). de Bono (1971)2 27 Alil(vertical
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thinking)®} &4 Afal(lateral thinking)e] 7Hd o2 ol2jdt F2& At & ofo|r]o]e] 119
@a7] 9gk =eHel AlE 2A Alaret Ekglem, Al 7?519]:5 et ohde tiokA =
Ash= 2E SHA Abaze} shaltt. Alarda 7iQle] eitoll 0= AkslA d¥Fo] ZlQle] WiRE %
= A AT Sl Folof gt} mglh, o2 et FE %011/} Atazt 7)ol wet £1E
= As ok As owdt(Vygotsky, 1980).

o] o]2fgk AT NS THRle] Ak 38 LolA yehde Al Jdom ARSI 5, dleHll
Ae, A9 ols & 74 58, 44, ¥71, 2948 55 et o AARY= dH AA &
X WA FEEE FY o] A4S veRAL Jlrk(Ha Dae-Hyun, 19960). 7199& AieAlel Fgol+
o 52 Al 2E sk s2S $Ig dijle] Hasit, Alal 313 #HE ZANESEH 71974
2 frofn|gk ogFkol 011:}5_' 3t Ahn Tae-uk and Tae-won Kang, 2017). o|x# AlnZzly} ##ld
A5 WA d5olA 2l&3sta a&H o 344l AFE =& d Holzka skrH(Kim Ki-Sup and
Kyung-Hun Cho, 2()17).
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3. 719784

719712l (entrepreneurship)olgl= 2ol 184171 = AAIEA iz = 7hug(Richard de
Cantillon)o] FA] 7|70 B2 7HA o 55 Tste] 282t 71402 wjgte 24 WAsh=
A¥ e Axdhe AR BAHR] NdeE Ao %%ﬂ‘ii@(Palmer 1971). 719713%19] 74

de od 7IZF Hesgkar Algke] 8] wel Aol AdE] thekslMchH(Kuratko and Audretsch,
2013), g=olA 9] 717 Alel #gE AT 1990 o ’\]Z—}E] 31 (Han, Yoo-Jin, 2016), o] 717}
A2 7199 A dHo2RE 7|7 sEoly Ak e HEel o|277HA] FH2 on|RE AR
3 JQrHKim In-Sue, Kyeong-Sik Yoo and Yoon-Dong Kim, 2017), Stevenson and Jarillo (1990)
= B4 7Fsd Ao AkS wEA] gfowA Y|EE F8he Holetal AoJsta lvh. Shane and
Venkataraman (2000)- 7197Fg4l& vlafe] 4F3 AR|2=E w5l e 7|38 WdskaL, rh=m,
ol&HE FAH o AoJstal giot,

71947F28 20l gk ol2igt AHeje= A TR M 7197 Ale] BAE 71813 o] BAellA AL Qirt,
Stevenson and Jarillo (1990)& 714714418 efstr] 713 223 73575 Az2s13rh. A 713
o AWgk 7]go] HAalHoy g A3t AF22 P5L slele AFeZ Bl zg-d(autonomy),
AR FZAA(competitive aggressiveness) 02 F7}3Fe] E73FtHLumpkin and Dess, 1996), &3k
Miller (1983)= 7171g4le] 402 S, 918 294 ¢ 23438 =sh9daL, Morris and Lewis
(1995)+= g4I (innovativeness), FFA(proactiveness) 2 28 7+ (risk - taking)¢] A 7}A] 442
7197k Blwel o] 2o Mokt of71A AR 1FHd(Proactiveness)2 AS20 2 7138 St
3 Fefstarzt sh= vEiAEFE ] HHo R wEfel et FA9} e dold HEE oddtal AFee As
et Az e At AES e Aolthlumpkin and Dess, 1990). &4, 3414
(Innovativeness)-2 Shumpeter (1934)2] %7] AFdM= 5oz Ao 32 FRsh= galFo]
I Q2 23] AAY 9= §HEolgt & 5 %q. u}x]mo 2 918 7144 (Risk-taking) & ¢&aka wj$-
EGAG Z2AE, &5 Folshs APl deS ovisitt, oM A= 713E 2] flEiAE 7]
o) W3} g0 2T Holufol St AHE LA ASR A5k ol5el WS AU 4 20, wel
A Y e FAFC] Wgew AP wke-2 Zojd & ti(Jancenelle, Storrud-Barnes and
Javalgi, 2017). 7197H4le 2 N2 719 A= sk Aol 24o] %Fo] AiL rh(Back Yu-Mi,
2018).
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4. 7NV

Aol e chopat A Qo] Sol 7bg RAA Aol AEL, FEF 2L wEol W & o Y
o ol FAle) vhd 547} A, 34, Whe] A Fol meld Ty FEyom threla 9)
th(Runco and Pritzer, 1999), el #obe] g APAEL A814 F54E Aololr] FAw T Wekg

A 21 Ao g AoJslal gltk(Sternberg and Lubart, 1991), Guilford (1967)= #elAol #HH 31

Q015 73] Y8l FolR Aol ek WA (Sensitivity), AkaLe] 3 *é(Fuency of Thmkmg) A}l
o] §5A(Flexibility of Thinking), AkaLe] S44d(Originality), A}are] AHnA o]7
A AFEEC] FELRE JHAAL A= A EAHoR ERIsHATh. AA, Al tidk WA 7]*‘—4 AA
oM EAIE L HFrkeske stk A, AtaLe] §3de Ak %k@?l SHow FRs #dd
Aolek, AA, Apare] §573L HA 9] e Al Noﬂ’ﬂ HolubA] M2 B o= Adsidl= 2ot Ul
A, 544 BAHSE F48 WEE0] e HlEs7) v E‘lo = A= 3}—: SEoltt, vilA, Hu
2 ZAE AREsiste] AU Al WEE 9n)E tS HEe] gl 3} BES e Hd & gl
£ 3= o U2 AF5H 245 A9 e 5ol olst 22 B»Lb P AbaLel 9 AlaLE Eeksh
Ao gotd 4 girt,

Zolde] Al A olH, oA Abare] 54 5 olal AXo 2w Hold AlaLE ke H 9l
tHGuilford, 1950/1967). Amabile (1983)2 &oket #dd 71&, od¥ e 7&, 44 5715 4o
e TARIL e T8 T4 QRIoE B} ool #HH e AT ool AHE UERNT] g
12421 wigolgiar & 4 v} o] 8]le 7 2okl A, Als 7=, 55 Edekar lon ol
A 7] AH FEE gtk Ay SV e B9E FAstEE AAeA vesd] ek 31
S et} o] Al 7HA] 94w A7 TR pFollA] oS E3EHA vt 53], Fode A
A3 ve1AA B F 7R BHeE Yol Aod 4 JrHKim Sang-Pyo, Chung-Gyu Byun
and Hwan-Ho Ha, 2014). WA, ¢1x]3 #H(cognitive style)& AMEFaL 712 = AS AE & 5 U
THoRA, 7|9 AFR MEA HRES WolEolal Yt S EHZ%O]—— 7HQ1e] ARl Hx
=]g]ulHo|t}, u]o]x]x% HHL ol Ao g EEsly Tzl Az} oss 376#]"“ JaE 7]
P52l AdgFolelal & 4 9k, Urban (2013)2 QIA1H 829} 701 438 948 Aojids T3,
1A ﬁ"]oﬂ AWEA| 2} Abare]) W AlanY, AR Ve 5 I JI0A A sae F
715, Aed, FA J2E, AT 2okl gisk W 55 E3 3tk AR EAE HAsE A
eixle B2 dFEe] oA Afaret A4 Alole] e A8-S Fa3MA thEal tHAyman-Nolley,
1992), 53] g1k Alarel #E QAR 53, 8578, 3, = 58 EAME dyg a#
o] 9Jthlee Hyun-Kyoung and Il-Han Lee, 2016). 53k x]Z¢] S48 oluz} 2ZHoln, F7]Heir}
A3 ZE M E4E 878k Aloa Eoi(Dillon, 1982), whhal 7l ejd 83l Fellx 75334,
=474, 884, el 2E Alarsgadid A, =] Adacls Aoy BAdos A
Amabile (1996)2 7H21¢] o7 35 AEA(expertise), oldwz-&(creativity relevant process),
Hd57](task motivation)e] 37}x] FAQL AT Yepdtiy 3gn ©E 2= (Conti, Coon and
Amabile, 1996; Ruscio, Whitney and Amabile, 1998)ollX% ElgAo] =H =},

olfst MPATES EUIR £ AFelAe JiQl A ded, FY AL, 71FE FAEE AL
2 gostlet. AA, ARG 54 Rotdl thek AT BEE TlA dolAe TS S8k, Aol
}l IS A7) g 71RAQ] vhEs olEnh o AR gl AdHlelie AR ofoltolrt ek
glomg  AEAL Jol Aol glojd wt=a] dedk golojglm & 4= QIth(Kim Hye-Sook and
In-Soo Choe, 2002; Amabile, 1996; Feldhusen, 1995). o]#dt AEAL FojAo] Yehl= oA &
A EE 21 FRE FHaln EAE Est7] ) Fafzl do] dapt g 75 ke o)&-drt
TS, A oA ofoltiole] HA Tl Bl Wrkske Hl QoA Fag dEs gt 4,
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= 2 913 BolHom ek Sen 7)E LAt ofeltelg dow Amaks HAE
TS A5 444 ALe oJuathAmabile, 1996), el Al el ofeltiol 2= W
=

3} A ofeltlo] EEahe Aol G MAER o) Al FFo] BLFE I Uk G £
& ARE AL FFsAel ¥k AR, E71Reld Foldl e AN FUTEE veE A ojnjw

(Amabile et al,, 1994). T 7= dAZ 5719 LHZHPG =) TR S Q) oA B 2Ho)
wu

A B, A, AR §FE SR e AR axlelw &5 1 XHMIL =7 —sﬂlﬂ Stom B
et #AlE 7HAE Aolth, YAl w71 VS Aﬁiﬂl AEshe AFAA, AT fdde 14
A7IH, g 7|2 Fo)d =8s AEstal AGshs v 93 771 HHTOH 7N e delA] Fask
f2loti(Amabile, 19960). &, WAIH 717t 2555 siws 2 AAS A& 0| 9L3] Fhg Wyl
olyet FolHel s Akt 28 slsAo] k= Aot} Schumpeter (1934)= 719714419 #dd
v=e] hEAQ] AAA AR VeEAs Axal Vedils T8 "2 As st AR S

2z e x4 513 (creative destruction)E o]Zo] ¥ —’F J= HANE 7972 Byt

E AFofAE AF7HA] AR ofg] A dTe] 1T} o]2H wiAES Bsle] AARIER ST A3
Ase] 717l ke WAL JHQ1 Aol 7t AR A wpfErs 3 RloR FE3tlen (Fig.
1D Zo] ATRFS TSkl

2. 7Hd 273

1) EM XIs0| 712l Feldoll njxl= e

BN A5t 49l ool e FRHoR AT WA Gk AN Asol HgATtel G nlA
8912 WHIA BHe ATE ATEH S PFoN] KA FFH ol FaF JFS FE W

S

Fig. 1. Growth and Decline Curve of Entrepreneurship in Korea
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2 UeRtar gtk (Pulakos et al, 2000). 2ol AEA9 38 ol Aelol] Hr} 559l gt
AL AL AR JudS T AR A7k A58 v ol tigh H3o] HBagh $7
oM &9l e HolE ZHoltiHan Tae-Young and Yun-Suk Cha, 2011). Lee Ju-il and
Kyung-Hwan Min (1995)& A7} 7)2le] Aelzel EAo] thak sﬂé S8 FPAA FaL, BEaA
&l AT 5 A 8L FoFTaL ek, Lee Jung-Mo (2002)= 37871 A elaiiE oA
g &wrh whEw HgA oo oAl Al AS Al Aol L, _,ngqo] AN AejolME B4
olaL QA Q] & FHAE Fahv] K} A5E AAAS sl TS Btk skgit), AelA Alae A
Mg 83X 71os TRtk 2AE sldske Tl dlg 5o, 3 FAY 7]5«% AR o] WZFsl=2
YE=3(Isen and Daubman, 1984) gHe| WFsle= FxF %Xﬂ‘fﬁﬁc’ﬂ 25 Fox &tksen,
Daubman and Nowicki, 1987). wizbx] A zl5o] 791 el del fofet (}:—s HA Ao f53H3
L ole] whet & A o]8F 279k Hd g2 vhgo] 7S ARSI

H1 A Als2 709 el el (el 92 v Aotk
HI-1 ANFAA S 7i ool foldh A(+)o] d&de vd A
H1-2 A&7 7H91 ol dol foldh A(+)o] J3s v Aol

=

2) M KIS0l 71d7Fgdol ikl EE

AX Als BARNA 5784 B A ARl EAIBNE s8HE A FaL, BEA6] #Hd
A%58e ot 3k3itk(lee Ju-il and Kyung-Hwan Min, 1995). Zg|a ¢7Ad3tel A 2% 7k
o] BA ol A7k AFrolM SAH A elH o e JFAIE BTkl shle, FgF A ek e
342 = e Aoz YeRItK(Staw and Barasde, 1993) Pickle and Abrahamson (1990)& <
7:}, &4, g 9 gt oA FoR 7 1Y, AlaE, AsAlE, 4EE ifﬁo}'— A 5

/\}"” 1A 71, BAF H, g0l el EHKS} g 3 22 A 5E, oy EA=

1] AR BReE AR AEwe B2 AbaNel Gasles A At ol del
R ATANESE 7122 e Lol e A

H2 34 Ase AWl fol Aol dke w1 st
H2-1 AAEAASL 719714000 folat A(He] ke
H22 A& AL 7197 folat A(+e] grg v

IE
_E

i
>>L>ﬁ.—Q
)

3) 7H2l Feldo| 7IF7rgalol njxl= et

Halim and Mat (2010)2 719742 Zedat 7i1A gejg, Abdel oA, AFxEs}, AFNL, 74
99 T2 #A thete] ATttt dFATeM= A2te] MFEe] FABATE frefn|eiA vEelT
Whiting (1988)& E#4F 5714, 27| 841, B3 g%, & BYTol Zode] =& AFREe] Ad 5
742 Bdolm, g9, A7) &3 WA, AR H8FT, BF §7 T2 FHoE TIrale] =2

AlgEo] ZHAAL e B0 R Btttk FoHRl 543 71971 B9 ol Abolrt AR, 2 LH%
Al TN SREE o] Brhal Btk oAl deiA 7197 Alo] 71 Al AAet 1¥
TIsh= FEolA Uehdtial B, ol B571Ee] 9l 7Ikee] A 99 3h e "P“
o] Erhx Fgatgirt. el MEL Atgolut 719e A= sk dl SlolA A F71ek ek E4lo] |l
oW 719714 vldo| gltkar ah¢dct, agla thE Algke] 7S & olglstar &gtk ARl WA
Al 7199 Aele 4= 5 Jdrka §oHKim Jong-Kwan, 2017), Amabile (1997)¢] aA-eX= 7]
A7FAAIT} Aole] Fejido] Bao] Eriam A3} ol9} 2o MPATES F3tate] tha ol 7}
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H3 70 elde 71978l frefdt A(+)e] @92 vA Aot

4) JHQl Felgel ohHEat

Belal el Gl 424 402 e oA, wadol B AL, B AR B
dha ol delnhg, Belg 23] Rl 15k o 79l Fel o] Aol Z1gitel 4
X Sdo] A Earslol Sk SiSickFeis, 1999). Fo|Hol A% AKYO.RYE 11310l o1

o Sl

23 7195 913 T84 ErEsith Al o dF o), HdA EAlolaL, o) YR EIE T

s Fxshe Fed 24l o)XY AlAdw NrFgale] BA thel sHEA Q) REE A A

S A& EAL ik, ZEa Ao dHt 719 A AR FREE Jidela =R A7) Bl "ol 3l

AR 71E ATE AR, geda 71971841 Atolells d#e] AP EAlske Ao] £HE Btk
3 3K Whiting 1988; Lee, Florida and Acs, 2004). ool we} th&3} -2 7Pd-8 A3

H4 7§91 olde M Asdt 717184l 3k aAE wiiE Aeldt
H4-1 742 olde 7&1/\15@1]:?% 7147k 41 2ke] BAE Wi NE Floltt,
H4-2 7131 olide AlnsilAlsst 719784 ko] dAlE vi i Aeoloh
3. We] 24H Rols 54 =7

Table 1. Operational Definition of Variables

Latent cosenved Operational Measurement Item Previous
variable \aidde Definition Research

(D When You Get Angry, Think About The Cause First
@1 Thirk Thet Feslings O Moods Are Sorretinmes Contradictary
@ Love Fedings Distinguish Your Favarite Brrotion Differences
@ Understand The Meaning Of Love Means

Errotional Ability t.o ® Ur)derstanding Complex And Subtle Emotions and
Expression Recognize arl1d Emotional States
Intelligence Expre'ss One's ® Romance Novels are Better than Mystery Novels Mayer &
Emotions @ Understand that The Same Thing has Different Salve
. . . ) y
Emoti Emotions According to Generational Differences (1990);
onal ® Aporapriate Narres can be Given far Enrotiondl States Goleman.
Expre @ More Than 20 Kinds of Emotions can be Listed (2005);
ssion [ Know there are Many Kinds of Emotions Taylor et
Intelli @1 Think that My Mistake can Offend Others al.
gence @ No Matter How Scared I Think I can Overcome It (1985):
® Knows How to Calm Anger Dacey
Facilitatin~ Systematic and @1 Can Grasp My Feelings and Do Things in Order (1989).
g Learned Ability ® Can Handle Those Feelings When Angry
Cognitive to Influence ® Turn a Depressed Mood Into a Positive Mood
Intelligenc  Thinking @ Erotion can be Changed According to the Situation

After Work, You can Overcome Your Bad Mood
@ Success or Failure of Work Depends on the Mindset
Bven If You don't Want to Do It, Change Your Mnd



Auility to be Acquired Strive to Build Professional Knowledge and Bxperience
Through Knowledge @ There is a lot of Intellectual Curiosity About Bxpertise

ipeiike and !E?@erience ina @ A lot of Knowledge and Experience in My Field Amabile,
Specific Area @ I am Recognized for My Professionalism (1996);
Perso . . (® Good at Expressing Unique Expressions Kim
nal  Creative éf;':gvéfy Think @ Defect Diferent Things to Meke New Tings Wl Hye-Soo
C_reatl Thinking Solve Problems @ Tend To Thn?k a lot of Flexible Ideas k &
vity @ A lot of Original Ideas Choe
@ Satisfied with My Job In-Soo
Motivation Making the Task @ Job is a Pleasure (2002)
Work Hard @ Eagerly Performing My Job
@ I Want to Continue My Job
New Ideas that (@ Inquisitive about New Products and Technologies
can Lead to New (@ Pursuing New Changes
Innovative Prod_ucts, ® Trying To Find New Ideas
ness Services or @ Actively Embrace Original Ideas
Technological
Processes ® Developing New Items With Excellent Observation )
Entre Future-Oriented @ Learn Anything With Just Your Heart (I\;lgls%);
prene . Perspective to @ Solve Difficult Things without Giving Up Morris &
urshi E;gactwen Actively Participate @ Strive To Plan And Achieve What You Want Lewis
P in Opportunity @HBdiee that You cn Sdve Problens with Your Oan Srength—— (1995)
Expansion ® Success as a Businessman
A Tendency to ® No Fear of New Challenges and Results

Participate In Very @ Pursuing New Things Despite High Risks
Uncertain Projects (3 Do Not Hesitate to Capture Potential Opportunities
and Activities @ Challenge Despite Uncertainty

Risk-Taking

B AT A9aTl AFE 34 BFES olgshe] IPEAe] Vg us fgstel Astale
w, thg (Table 1)3% ek, B4 A4 A%, 70 Fel, 19794 5 % 460 2oz Tashent.
A A5 S b 9120 WA AZY B ANERAS 107 B9, el A5 Bl Bl @
= o*u}z AAY 5 AR 101 8% % 3 201 £eo2 24, SRR W Al

&, ‘*Hi—f?: E%iﬂr EJ’]'Oﬂ EH?fL —rﬁiwol =y % %’—l‘%* 7-}—’?*3 PN 27 5 F 1409 ez 78k

o

=

i [}

ok Aol Belge HEA ANt BB W) 9 =AY 5 AR ) B, BEG 5@ A5 9
3

3,

[ex

h bl jE3
Felba 47 £, ‘o] Aol W 5 FANe] 4 ¥ 5 B 12706l #Fow A 54
dme w294 oe 19, Wk 290 sdew it vl Ax(ikert scale)E o830k,

B ATE gjste] Tl B S ATl A B e 434 et e ojsrelel Ajet 5l

2500 e tlkes 20199 9URE 109714 oF 24l AR AEEAIE AAESl. H4E HEA

145% 718 B2 SRt A2A) Ol 432 ALST £ 141538 F5 BAgptos Adsad.
2 Ae] A7RET A AZS 98l gew 2ol H“ﬂ?ﬂﬂ A, ] E@g A7)

g MERAS ANFT, EEARN R ApHs] W, FEEA 5 /1% BA%L el

A

[e)

, A7Ege) NEEe AEE Sl *@;ﬁlT(Cronbach's W% 8sk, BT Bolst 317
1A oF0R sto] ATwe tiE BEAS AFINAG. BN LR EFAS TR B 12
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2 A3 354 P (Varimax Method)& ol 83191, Seld 2RH(CFAL aelsl, /g Aes
(CR) &, FFRAIFEATAVDR 5343 38 e AFshalct, A, 804 aqwsow
ARAGAS 2 FRATASE BE5e] APnol B ATHS AFHAt. WA, FEPRT
(SEM)E 7% F AMOS $A57|48 Fal 4ol A77bde Agshar). nArtow wplase B3}
7] SIs1H AMOS BAS7IAE ol g3te] A BBt AP e vmsia weke] 710w St fol
5% pl0.05M Arbae] Adst 712k Betshe

Table 2. Descriptive Characteristics of the Respondents

Division Article Frequency(N=141) Percent gumulatwe
ercentage

Korea 122 86.5 865

Nationality China 17 121 121
Etc 2 14 14

Gender Male 72 51.1 51.1
Female 69 489 489
20-29 74 525 525

Age 30-39 34 24.1 241
40-49 23 16.3 16.3
60 or More 10 7.1 7.1
Sz Ent 94 66.7 66.7
Economics
Hu_mamtles and Social 27 191 191

. Sciences

sejor Engineering 4 28 28
Art and Physical
Education ’ v CA B
Etc 7 50 50

Entrepreneurship  Yes 45 31.9 319

Education

Experience No 96 68.1 68.1

B Aol BEe] dukHQl EAL (Table 2) 9} 2}, WA &3 shao] 12278(89.5%) & tithE =}
2B F FretAle 179(12.1%), 718k 28(1.4%) 01t AE-S s skl 729(51.1%), <5}
A 6978(48.9%) = F3to] 7 wglth ARUE AuEH 20ul7t 748(52,5%) 2 ks o] d-g 2pR|E}
AL, 30thE 347(24.1%), 40thE 2378(16.3%), S0t oS 1078(7.1%)0]tt. AF3tals Auind
378 A Gl 9478(66.7%) 2= 717 WL, ARARS|AY 2778(19.1%), Al sAIHe] 978(6.4%), 8} A
Hol 47(2.8%), 71e} 7H(5.0%)01]ct. PiRte 2 FuS-g AP e 458 (31.9%) 0= BH3HA
el 3 4 959(68.1%) BT} AT,

B oodellr 81 gl SRS, S50, A iEse e, %, B, 258 5 715
= (Table 3)3 2t} AMTERAS] Figko] 3.64722 7174 o, 79l Aelae] Higho] 3.4178%
714 shith,
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Table 3. Descriptive Statistics

Division Minimum Maximum Mean Std
Emotional Expression 150 5.00 36472 58177
Intelligence
e 1.00 475 3.4468 61659
Intelligence
Personal Creativity 2.08 5.00 3.4178 56712
Entrepreneurship 1.25 492 3.5165 56442

[\]
100
Kl
o,
_ﬂ
Auj

33 A4

1) EMMA QOI=M(Exploratory Factor Analysis)zt A2|A Z4%

B =] 7 Al oigk 21239 Bl AT vhedt 2k WA A A 207 £l of
29184 A3}, (Table 4) ¢} o] 242} 127) E3bo] getslal I BAAITH ARLE31A)s 270
o] g¢lo g FZHr}t, AA AHEL 53,074%0°]™ Cronbach's ol 28k Al#A 5= 2k 0.698%
0.6860.2A4 453t FF90] gelwet, Zelx KMOE 0.5 o], Bartlett 784 A5 g2 p<0.001
olatZ et 21 Mol Fsgk A oE I
MR el g 1270 &bl theh g2 2]l A3k, ¢ (Table 5) 9 o] &gt &3 glo] F7]%4,
Fata, AR 5 e st acleor F2E A4l A9Ee 67.890%°]™ Cronbach's ool 2]3h
AFA R 7474 0.881, 0.834, 0.76924] BF %53t 50| gel=dry, KMO9} Bartlett 34
AgeM KMO= 25 0.5 o), Bartlett 784 HS5#%= p<0.001 ofstz2 Uehskor B3 4 gl
o] AFL F53 Aow QOJQ‘}*DP
77 140] ol gk SaE Qo1 At (Table 6y} o] S214 %3 59}
7} gestdom 379 skl aciQl A, 98 A, FFHAe] FEHEAT A HEE

A4 24 5

60.618%9]

Kol _1:)(:,
fo

Table 4. Exploratory Factor Analysis and Reliability Test Results of Facilitating Cognitive Intelligence

Observed _ _ Emotior_wal Facilitfating
) Questionnaire Item Expression Cognitive
Variable - .
Intelligence Intelligence
® Turn a Depressed Mood Into a Positive Mood .789 110
Facilitating @ Emotion can be Changed According to the Situation 786 195
Cognitive @ Think that Feelings or Moods are Sometimes 683 113
Intelligence Contradictory
@ Understand The Meaning Of Love Means 518 302
® Understanding Complex And Subtle Emotions and 061 811
. Emotional States
E:;?:g:igln @ Understand The Meaning Of Love Means A1 779
Intelligence © Love Feelings Distinguish Your Favorite Emotion 290 718
Differences
I Know there are Many Kinds of Emotions 235 427
Eigen Value 2.131 2.115
% of Variance 26.635 26.439
Cumulative % 26.635 53.074
Cronbach's a 698 .686

KMO / Bartlett Sphericity Test 78600000 2=239.840, of=28)
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Table 5. Exploratory Factor Analysis and Reliability Test Results of Personal Creativity

?/t;iieggfed Questionnaire Item Motivation %?nal:ilﬁz Expertise
@ Job is a Pleasure 881 206 122
Motivation (D Satisfied with My Job 862 149 134
@ 1 Want to Continue My Job 818 116 146
Q@ Eagerly Performing My Job 705 221 317
@ A lot of Original Ideas 052 810 156
Creative (D Defect Different Things to Make New Things Well 117 794 073
Thinking @ Tend To Think a lot of Flexible Ideas 359 774 202
@ Defect Different Things to Make New Things Well 239 718 255
(D Strive to Build Professional Knowledge and 160 118 827
Experience
Expertise @) Thgre is a lot of Intellectual Curiosity About 056 123 753
Expertise
® A lot of Knowledge and Experience in My Field 184 190 722
@ I am Recognized for My Professionalism .390 220 584
Eigen Value 3.102 2.642 2.403
% of Variance 25.853 22.014 20.023
Cumulative % 25.853 47.867 67.890
Cronbach's a 881 834 769
KMO / Bartlett Bartlett Sphericity Test 851/0000( 2=812.615, df=6¢)

] A2 A5+ 0.867, 0.794, 0.7800.2A4 BT 5t 15t KMO2} Bartlett 7-8 43
AAAT A KMOE &5 0.5 o), Bartlett 7874 AS#%= p(0.001 ofsk= yeht 5 51 aQle

o AP FH Ao st

:

Table 6. Exploratory Factor Analysis and Reliability Test Results of Entrepreneurship

Obsgrved Questionnaire Item Innovativeness Risk-Taking PTRRENENES
Variable s
(D Inquisitive about New Products and Technologies 843 109 .065
Innovativeness @ Pursuing New Changes 812 226 263
@ Trying To Find New Ideas 772 264 256
@ Actively Embrace Original Ideas 719 133 335
@ Challenge Despite Uncertainty .200 .805 -.015
@ Pursuing New Things Despite High Risks 303 784 136
Risk-Taking ( No Fear of New Challenges and Results 012 719 145
® Do Not Hesitate to Capture Potential 142 698 362
Opportunities
@ Believe that You can Solve Problems with 079 172 769
Your Own Strength
Proactiveness @ Strive To Plan And Achieve What You Want 212 228 754
@ Solve Difficult Things without Giving Up .280 117 748
(@ Learn Anything With Just Your Heart 459 -.006 603
Eigen Value 2976 2513 2.505
% of Variance 24799 20.945 45,745
Cumulative % 24.799 45.745 66.618
Cronbach's a 867 794 786

KMO / Bartlett Bartlett Sphericity Test _873/0_000(X2=742,947, df=66)
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fOIX QOIEM(Confirmatory Factor Analysis)z} T2AIZHE EfEtM 2™

O

g])d ol E]—}JJ)G 30]HA4q] o]o—] :@]-0]7(4 Qo T,\:_L/\ < g]r/H A= %oﬂ v’]g}] )\1)\]0]. 1;]_ :rLA47H E]- A]
© (Table 7)7 o] WZENPY} i B Fo 43T & vk,

gela gl er 2 Pidel HF Brdde BA3 A= (Table 8)3 2. 5 v A4
A, AMBHALs, ALEAE, i A, Z197H8Al ] FIES B alele] 0.5 oo,
p(0.01 Gl frolateiet. 2 ] BEEAREAVES M AEEE AsiaE GRS
0.5659} 0.834, AFa1E21A]% 0.5173 0.807, 7H<l o)A 0.6263F 0.833, 71971841 0.638%} 0,846 =
77t e B A41Ee FEEa Qo
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Table 7. Construct Validity Verification Standard

Validity Test Methods
factor loading/Significance 5~95(.7 or More Recommend)/1.965 or More
Convergent average variance extracted(AVE) .5 or More
Validity Construct reliability(C.R.) .7 or More
AVE .5 or More
Discriminant AVE and Comparison of Correlation Corresponding Variable AVE Square
Validity Oefficient Root>Correlation Oefficient

P8 B A, (Table 9) s} o] 2t 7o) AVE Aol 7 AAimrt 2 Row
W ey 8 S5 A1) B8t /197l 1 3RS 0.6800% b e, A

o

¥

v

Table 8. Convergent Validity Test Results

. Unstandardized Factor Error oot
Veriable  Measure Item ¢ riionts 3B CR i oading  vaiane M Ry
~ Emotion. 1 0692 0273
Emotio Recognition 3
nal Emotion. 1043 0166 6279 0658 0538
Express Recognition 4
ion Emotion 965 834
Emo Intellige Recognition 5 1.276 0.203 6.278 0.658 0.359
: nce i
tion Emotion 0.588 014 4213 0415 0418
al Recognition 10
Intell Facilitating
igen  Facilitat Cognitive 2 1 0557 0547
ce I
ing  Facilitating 0.814 0187 4358 0497 0403
Cognitiv Cognitive 4 517 807
e Facilitating ' '
Intellige Cognitive 6 1.198 0.227 5275 0.683 0.496
nce ilitati
Facilitating 1.198 0222 5387 0725 0318
Cognitive 7
Expertise 1 0.665 0.217
Persiliel Lzl 1248 0176 7102 0746 0392 626 833
Creativity Thinking
Motivation 1.177 0.192 6.125 0.615 0214
Innovativeness 1 0.549 0.355
Entrepreneurship  Proactiveness 1.322 0.205 6.447 0.819 0.288 653 846

Risk-Taking 1.326 0.224 5929 0.695 0.131
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Table 9. Discriminant Validity Test Results

Emotional Facilitating Personal
Research Variable Expression Cognitive o Entrepreneurship
- . Creativity
Intelligence Intelligence
Emotional Expression Intelligence 751
Facilitating Cognitive Intelligence 438 *x* 719
Personal Creativity 441 ** 389 *x N1
Entrepreneurship 536 *x 457 *x 680 *x* .808

Notes: 1. **p<0.05, ***p<0.01,
2. Bold is the Square Root of AVE

ZA15¢] AVE Aol 0.7192 71 stemg o] = 3)o] 7|8 wlwdh A3, 7|97Hd4ale] AVE Alw
<ol T 2 Aex gelye] i e drEith

3) AEtEA(Correlation Analysis) ¥ ATPEEe| Mz AHY

B olige) tlgl ol ARdA BENATE B 99 (Table 9)9} 2t} 74 71 1=
A7 o] WaH(+)F XAl 9lom {oJ8E 0.01 oM B fodk Aoz veht W e
S5 ek, & =7 d7rbde] AHE Sl (Table 10) % o] A7RF o] AFP=g

3
o
iy
iy
)

ATl Agw= HAukze] 2¥ o HgdwE UellE x*3 GFI, AGFI, RMSEAS ] At #Hg=|4=
Z|zwd st Atrde] HIe2 JehllE NFI, IFI, TLI, CFI% &8 A3A|57) AA7ES =3}

B QAo ue gk, ¥ QTR P4 Aslsha WS A= A1E) i 245k 3
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Table 10. Research Model Fit Test Results

Goodness-0f-Fit Indices Reference Value Measure

CMIN(d.f., p) p>.05 126.169(71, p=.000)

RMR 05 or less .038

Absolute Fit GF1 9 or more 892

Indices AGFI .9 or more 840

.1 or less usually
RMSEA .08 or less good 074
.05 or less excellent

NFI .9 or more 816

Incremental IFI .9 or more 910

Fit Index TLI .9 or more 881

CFI .9 or more .907

2 =ge] ATAE AHEY) A (Fig 29 2ol AMOS EA9714E olgale P4
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Fig 2. Structural Equation Model Analysis Results

Emogl?n 1.00
recognition 3

Emotion ;0 Emotional
recognition 4 Expression
2 Intelligence 24
Emotion . .
recognition 5 |5 . -
. 1.33#{Innovativeness
Emotion Expertise .03
recognition 10 P>y N i
Creative 1.25] Personal Entrepreneurship | Proactiveness
115 Thinking ‘1T Creativity
Facilitating 1.00 — \ Risk taking
Cogpnitive 2 R Motivation 18 03
Facilitating  [1-3
Cognitive 4 20 Facilitating
Facilitating |- Cognitive
Cognitive 6 1.2 Intelligenc
Facilitating
Cognitive 7

1) HMXIS0] 7HelEeldoll olxl= FekH1)

2 AT (Table 11) o4 B vlek o] NP0l 7)el Felgel felat A+l Fake vA Aol
e M 18 BRAoR AXel ). a9 e Ba) Awnd ZARmAAS] el Fel ol frelg
(o) ek vl Aolehs 7Md 118 159 Az, ANt CR @S 242} 0,401 302124 fre]
22 {0,019 =2ieh, el AnEal71s0] Aiel eldel felsh A(+)el Fare v Roleks
M 128 A% A7, A=A CRIEES 217 01835 145924 Frelsz pl0.0594 712r=9e).

Table 11. Effects of Emotional Intelligence on Personal Creativity

L f ] Path R

Division Path Direction Coefficient SE. CR. p-Value Results
Emotional Expression

H 1-1 Intelligence—Personal + 401 133 3.021 003 =*  Accept
Creativity
Facilitating Cognitive

H 1-2 Intelligence—Personal + 183 125 1.459 145 Reject
Creativity

Note: **p<0.05, ***p<0.01

2) EM KIS0l 71¥7Fgalol okl Egi(H2)

£ A7= (Table 12) ollA] Bi= upe} o] A 5ol 7|97l frefdt g(+)o] F32 v Aol
gk 7Md 28 FRAHCR AASkAL Qv s S Saf TAE e AvEy AMFHAITe] 7197 H
Aol frefdt Aol 92 vE Zolehks 7Hd 218 A 2, A=Ak CR2 22 0.244¢
2.2744 frolgE p0.0590M AA7F E3det. v AluEdAlso] Z197gAl el frefdt Ao 9
v]d Aoleh= 7Md 228 S 23, BEAF CRAE 0.0333 0.4752A4 7124= 300

Table 12. The Effect of Emotional Intelligence on Entrepreneurship

. . Path =

Division Path Oredion Coefficient SE. CR. p-Value Results
B Emotional Expression

H 2-1 Intelligence—Entrepreneurship * 244 107 2274 023 xx Accept
_ Facilitating Cognitive .

H 22 Intelligence—Entrepreneurship * 033 087 375 707 Reject

Note: *p<0.05, *"p<0.01
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3) 7H2l Feldo| 7IF7Fgilol Ojxk= HEHH3)

2 7= (Table 13) ollA] Hi= upo} o] 7iRl elido] 7197l frefdt (+)e] 32 v
olgh= 7P 38 AREtAL Slvk. 7Hd 38 S A3, d2AreE CR.#E 47 0.6863 4.30224
T p0.01e AR, & A7ads il Felde] Z197PEAlel S e nRITaL sk
AT Aol dAskar ity oA ™ iRl el o] 717l S AR e Hol = Aes B
w FE e Aol A ARt ohzt Aol el B WS ThHoF & Ao Held

rloow

Table 13. Influence of Individual Creativity on Entrepreneurship

L . . Path _
Division Path Direction Coefficient SE. CR. p-Value  Results
H3 Personal . 686 159 4302 e Accept

Creativity—>Entrepreneurship

Note: **p<0.05, ***p<0.01

4) JHQ! Feldel iz FuKH4)

B A7 (Table 14) ol Hi= npe} o] iRl e o] AN A5t 71971784 ko] dAE vizhst
A= 7Hd 48 FEEem AREkL Slvh, Szl F2vizl ol deliM= BERAG SAA
ojdew whdkels W dijb @S AAstaL F B 3o Fholx o] ApoHFE Fato] Adtee W
ol Aot & A= il 2 Sl oRE SAF #FoldE TIseR ddsidit M 41 A
I}, M RAATIH 7197HEA] 2k BAE ANl elAde] i mivskaL Sleol gelERi FEX
gl oJgk T EI Fo/d= 0.01824 p0.05 FollM frolshl et & wif &3} 91l
SHA. AMRAAST 7197 2] AR Evks 0.313, 789 Fede wile she e
0.352, F87k= 0.665% VElsth, 7Md 428 A5 23, Q] o de AlnExlss 71974l 3F
o] #AE wiskaL A ol SRlET. o2fdt A= JiQl el AMEIATH 71H7HEAE
s Fad 9Es sk Aew & 4 ok

Irt

o

ol (M oo rE o R

Table 14. Results of Significance Test for Mediating Effect of Individual Creativity

Direct Indirect Total Mediating indirect effect

Division Path Effect Effect Effect effect significance Results
Emotional Expression
_ Intelligence A484x 727 Partial
H4-1 —Personal Creativity 313 = 352 665 Mediation 018 »x Accept
—Entrepreneurship
Facilitating Cognitive No
_ Intelligence 218+ 727 . .
H4-2 “>Personal Creativity 041 = 159 .200 Eflf?gé?hon .282 Reject

—Entrepreneurship

Note: **xp<0.05, ***p<0.01
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ATARE 9okl th Zok AR G4 Aol A9l A Adele 3AAR] FFE vAE A= v
Eldt}, o]Z& Han Tae-Young and Yun-Suk Cha (2011)¢] A3jd4 Aztel dx|sl= Ao, *e]A
7 719971 g4lel g Hd AT (Lee, Ju-ll and Kyung-Hwan Min, 1995)8 AAg= dito|7|%= 3t}
A Q1 Ao 7197gAldl fost GRS mlE Aolghe M AAPE Hal o HdPAT
(Amabile, 1997; Halim and Mat, 2010; Whiting, 1988)¢} ¥=] s}aL it} vix|gho g MR 7|y
7121 kel BAE N Ae)Ade] Fat wizfekaL ool RIS, ol= Feist (1999)¢] A2} U
3kl glom Fejde Aol Fasdk AAA 8JES 7Id7gAlel w7l slaL 9l Aeg E 4 gtk 1
gy 7l Ae)de AlaERETH 71974l ke #AIE vilska ke A3 - (whiting 1988;
Lee, Florida and Acs, 2004)& A|A| HA] &= Aoz Yepdar Qi) ofd tjgh ¢ AluEzRse
A9 sH8a Ae 13 uf 7GrgAlelE o 8l v F A iy 3= UERHA|
o= 7403 2 olr,]_

ol el ATAHAE Sl FAH AAES AR, dRIFgAke] AEERl agle] AA Ase] 71971
el FAAR Fao] AxS HolFal glon A&z e iR 37PN 714ES & 5 3
th ol Al dast 7197 Hrlug2 ouIAaRte] Q1A 5434 wlel, AMEAAIT Tt BHeko]
dast Q) o m=3 A9l 7197HEAE wil e Fast ﬁ‘i%‘é o St

E A7 sAREES Aurde v 2k AA, £ A7E Aol #ale] e tiE A gig e
o= sholet ol o= A AEHA A% %AW’:’] 298 A A} E2 A4 & 5 9ot o
ZA] AFARE FYS LR Je BE dY] AGUEE de R slde 753 ol ‘DP EA,
7h1<] 753,*1 B3RS 719784 wivlsh=Tl 71 gelds ol &3tslovt 71rgAlel s = o

HEES g3t Hrt ov] ole 98 ©F & § IS Aotk A, ol AFolA] AR <=2l
Z3hE]o] glof Agdel thel #ale] Erhe As & 4 vk v ol igk =4 53] digt 7
2743] whodabA] Zet do] drt. npAge 2 B AFtoAle dMAIAES e R AL ot Y
5 39 o] ALt = Aiol FHE V97EE dide R FA AsF QL Aol gk vl 24
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