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Abstract Nowadays, '1+N' is the operation model of compound bookstores. This study firstly
investigated the general information and needs of customers and analyzed 4 basic behaviors of
customers in 10 functional space of bookstore. Secondly, a preliminary analysis framework of interior
design of compound bookstore was established, by applying 3 research tools of service design to 3
design elements of interior design. Thirdly, the case was analyzed in the preliminary analysis framework
to find out the detailed process of the interaction between the customer and the bookstore, the
touchpoint and the interior design project, to find out the blind spots in design, and put forward the
solutions. Finally, after being refined, a compound bookstore interior design model based on the
concept of service design was established. This model can be used to test the design content and
service quality of the interior functional area of the compound bookstore, and to find out the design

blank points.
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Table 1. Survey form of Compound Bookstore Customers
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Table 2. Overview of six physical bookstores

Gangnam
store
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Table 3. Overview of Yes24@F1963 bookstore

20 Gurak-ro 123(baegisipsam)beon-, Mangmi 2(i)-dong,
Suyeong—gu, Busan

1800m2

The total collection is more than 200, 000 books

Children, Teenagers, Young people, Middle—aged people

Buying or reading, Purchasing specialty goods ,
Participating in cultural activities , Leisure

Books (Ordinary books, second-hand books, children's
books) +Crema Ebook+Special presents+Cultural
goods+Lectures+Reader Meeting +Exhibition+Coffee
and food

Buyback of Second-hand book , Crema Experience ,
Organizing and promoting cultural activities ,
Reservation service , Membership services, etc

Refurbishment of an old factory, retaining the shape and
structure of the original building

The combination of industrial design style with culture
and arts

Design telling the story of book's past, present and
future

Design combining nature and arts

Complex design content and numerous design projects
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V. DVD & Books
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Q. Front desk
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Y. Books

X. Relaxation / Reading

products + Electronic products

Fig. 7. 26 functional areas within yes24@f1963
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Table 4. Customer Touch Point analysis within Yes24@F1963

1. Looking for the entrance (Special trip)
2. i in— inf ion (E i ) )
Leamlng about in-store m‘ormatlon ( nco.upterlng) 1. Bookstore signboard design
3. Feeling the bookstore design style(First visit) ; B
2. Information board design
4. Payment . .
. ) 3. Furnishing and landscape design
5. Consultation, appointment - )
. 4. Cash register design
| |6. Used book recycling 5. Storage room design
7. Returns ’ o 9
8. Express delivery
9. Picking a shopping cart or basket @6. Reserve a shopping cart or shopping basket
O10. Waiting and relaxing @7. Set waiting seats
O11. Temporary storage of items @38. Customer storage cabinet

1. Rational partitioning and sorting of books and
merchandise

1. Looking for the book 2. Designing a signs for bookstore sections
2. Taking books and putting books 3. Design a reasonable customer walking route according to
3. Book inquiry the partition
Il |4. Looking for goods 4. Design goods shelf of different height for adults and
5. Looking for promotional items children
6. Product trial 5. Design multi-purposed shelves for books and merchandise
7. Consulting 6. Design book inquiry desk
7. Design promotional merchandise booth
8. Consulting point design

. Reading books

. Reserving platform
. Participants' seats

1 ) .
2 Relexation 1. Reang area design .
o ) 2. Design an open lounge area or lounge chair
3. Drinking and eating food . ;
o 3. Furnishings and plant landscape design
Il |4. Enjoying the bookstore atmosphere ) i A
. 4. Design special lounge for children
5. lounge for children 5. Reserve a location for the charging device
6. Phone or device charging : ang
(O7. Communicating with others @6. Design relatively independent lounge
1. New book recommendation ’ )
) ) 1. Independent display area design
2. Creative product display ) ) .
A 2. Display location design
3. Cultural product display ) I .
o 3. Display stand, display case design
IV |4. Cultural events exhibition ; o
. 4. Setting up the electronic display screen
6. Artwork display 5. Display information board design
7. Cultural commodity display : pay 9
8. Electronic display board
) . 1. Coffi i
1. Buying drinks or desserts Coffee arga de3|gn.
V 2 Buving other food 2. Food retail area design
- BUYIng 3. Design bookstore layout signs
1. There are many overlaps between this area and 1. This area is similar to the interior design project of the
Vi the reading area. reading area
02. Need a place to rest quietly or talk to friends ®2. Demgnlng separate seating areas and related furniture,
equipment, etc.
- Checking |n‘ 1. Reserving check-in and gift desk
. Customers informed of events 2 Speaker lounde
Vil . Speaker holding lectures 3' P 9
4

. Customer listening to lectures
. Interactive activities

absr wWwN =

. Male and female restroom design
. Baby Care Room design

. Barrier-free access design

. Accessible restroom design

. Going to restroom
VIl |2. Make-up
3. Baby care room

=~ wnN =

. Need to design spacious main aisles and multiple

1. Requires spacious primary aisles and multiple A
d P P v P secondary aisles

secondary aisles

X A ! ) )
2. Ordinary and disabled people go upstairs 2. Aisle design shoyld pay attention to fluency, avoid
crossover of main aisle
3. Need to design ramps, stairs and railings
1. Design ample inventory space
1. R ) L .
X 9 RZIZLtJi(\a/: a?&zzsirt\(\)/eiisds 2. Using the corner of the building to design the storeroom
: 4 i 3. Warehouse location to facilitate the use of shop assistants
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