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ABSTRACT

The smart speaker includes an AT assistant function in the existing portable speaker, which enables
a person to give various commands using a voice and provides various offline services associated with
control of a connected device. The speed of domestic distribution is also increasing, and the functions
and linked services available through smart speakers are expanding to shopping and food orders.
Through text mining-based customer review analysis, there have been many proposals for identifying
the impact on customer attitudes, sentiment analysis, and product evaluation of product functions
and attributes. Emotional investigation has been performed by extracting words corresponding to
characteristics or features from product reviews and analyzing the impact on assessment. After
obtaining the topic from the review, the effect on the evaluation was analyzed. And the market
competition of similar products was visualized. Also, a study was conducted to analyze the reviews
of smart speaker users through text mining and to identify the main attributes, emotional sensitivity
analysis, and the effects of artificial intelligence attributes on product satisfaction. The purpose of this
study is to collect blog posts about the user's experiences of smart speakers released in Korea and to
analyze the attitudes of customers according to their attributes. Through this, customers' attitudes can
be identified and visualized by each smart speaker product, and the positioning map of the product
was derived based on customer recognition of smart speaker products by collecting the information
identified by each property.

Keywords: Customer review, Al speaker, Artificial intelligence, Positioning map
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<X 3> Frequent words of each smart speaker
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<X 7> Scores for Smart Speakers
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