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Analysis on the book cover design using Roland Barthes’ Semiotics
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Abstract By analyzing abstract book cover design, this study aims to examine the applicability of the
semiotic methodology of Roland Barthes and to conduct a preference survey of how people would
accept it. The selected books for the study are (Empire of the Ants) and <{Purfume) published in
Openbooks publishing company to mark the 30" anniversary of the opening. The research results are
as follows. First, it was confirmed that Roland Barthes' semiotic approach is a suitable tool for
identifying the symbolic phenomena of visual elements that constitute abstract book cover design.
Second, people were well informed of what the abstract form of design conveys, but they showed
personal differences in preference, making it difficult to achieve clear results. This study, together with
the importance of the internal meaning that appears in the book cover design, gives graphic designers

an indication that interaction between the communicator and the acceptor should be sought.
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Table 1. The Second Order Semiological system

Myth Il Sign(signification)

| .sr(form)

Connotation :
1.sign

II.sd(concept)

1.sr 1.sd

Denotation (form) (concept)
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Fig. 1. Empire of the Ants
Cover design
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Table 2. Signification of Empire of the Ants cover design

Book cover

Cover with blue and white, black and
shapes

-Blue is the background color
—Irregular but clustered shapes with
multiple white ellipses and black squares

—Passing scientific feelings in blue
-A group of white ellipses and black
squares resemble a group of ants

flocking together

The myth of scientific literature about the
ant
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Fig. 2. Purfume Cover Design

Table 3. Signification of Purfume cover design

Book cover

Cover with various colors gradation

Wide three color gradient cover

The three categories symbolize top
notes, middle notes, and base notes in
perfumes

The myth of literature, the theme of
nostalgia
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3.2 #2XE9 A= HE EM Table 4. Answers of Empire of the Ants
3.2.1 HHY [HAKel EM Interviewee Answers
- - = | think it means community life.
‘Z'JJ@?—] Z—“' EX]Q’] ?:1'9’]7]' T &~ = Vﬂ 75——-1' ;S-EE}HTI:‘ A It seems that the ant is shaped.
X], _j_{-L]_TI_ 94“]@‘:51’-_\1]' ﬁ._QEQ/] ‘?’_1'75““‘—:‘ OPHX]% %}O]‘E B Everything shown in a group is heading to one place.

_ 5 . Are they t to show the ants?
7] 91 A% wEe Agster e

C | think they are ants.

D The pills seem to be scattered, and they seem to
show ant’s movements.

5 100% -
= E It looks like ants are gathered together.
=]
2 . E It looks like a bunch of bugs.
w % It's black so it looks like an ant.
5
g 50% WA olo] T = =7 0lO THHEO
& HAEONA 919] Fig. 28 BEojF1 42 G52
.
£ 5% o 2t
©
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= 0% 4 Table 5. Answers of Purfume
. " Interviewee Answers
Fig. 3. Numbers of Test Users A Looks like a visualization of perfume.
U - - B Paradoxically bright with the title of the subtitle.
Alo]= o] A7H5}F o IIOj| A& 9 o ko)
Jolss d&o] aiet of T mofA] S92 QIERHe C | think the perfume is expressed in color.
“ﬂ —“:,'_—Xﬂﬂ 85%7]' ‘Q’Zﬂ_ﬂ‘:ﬁ, }‘B\_fﬂ’ I%O]E}E 6]'?1 25% D It feels like an exotic scent.
= Q?l@' R 9}@{—:— @—% ?—_.1' & %E]' 0:1_&1 {91 _TV__L':] E It feels elegant and calm. | think it's a fragrance with
S = autumn scent.
o & AL o Qe R 72 QY2 A4dFoR 6~8 : , —
- E | think the color is very pretty. It is like a perfume that
g 298 HstH14]. w2hA AlolE 49 AREA H) expresses the fragrance that is changing over time.
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Fig. 4. Numbers of preference
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Table 7. Reasons of Preference

Fig. 5. Numbers of preference
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Table 8. Cover Design Comparison

A I like (a). Not expressing the object directly Table 9. Reasons of Preference
is better.
_ A abstact book cover s better And 1o | [ imenienee AR
to express neatly. | like (d) more. | like the irony that an intense
- - — cover gives. (c) looks like a visualization of
C (a) is good. (b) is too realistic for the target. A the perfume itself, but it's a pity that it does
D (a) is better. The design is simple and | feel not have any content on the cover.
sense. (b) is old style. B (c) is better. It looks more neat.  (d) feels
E (b) is better. It feels so abstract and sore. so scary at first.
F (a) is better. | like the expression of ants not C (c) is good. | like color scheme.
directly. (d) is good. | think it's more luxurious and

D well designed.
(c) feels so profound.

E (d) is better. | feel more curious.

| like (c). | think it seems like perfume. But
it's not too direct.
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