Journal of Digital Convergence
Vol. 18. No. 3, pp. 299-304, 2020

ISSN 2713-6434 / eISSN 2713-6442
https://doi.org/10.14400/JDC.2020.18.3.299

W gasE SoiM = MERFe JHEL AECREE

= y O3 —_
'ZIIHEIE CIXPQIHIZSHR W4, 2ZIIHSIR OISHSHY BAT-SACIKAHT HAaky

A study on Seoul Milk’s commercial advertising storytelling though
the Nudge effects

¥
Yoon-Sung Park", Ju-Yeon Ham?
"Professor, Major of Designbiz, Kyonggi University
’Graduate Student, Major of Jewelry - Metal Design, Kyonggi University

2 o WA 4YYIL AFol /A1
o AZY FuAGe AEeDY
ek, AAEIE A4 FEIHA © Eipsiolol Eelgy
e A AUEL A58 5 anjRiot 7194 A5 v, 790] Ut WFo R fEsH
Bt B ATl 42909 HYYNE Stol WAL AYL olsista B &9 WAL AEDY Aol
g ge] B0 B 71909 JAFIIE U4 Bo] Z199] QA Este] & JFL ETAT B APL WARR
M GgEe) ot 978 BAoR Ytk B A7 AL Ul UAIHe FFed] G wob /|9
QAo oW FFS FALA B AAE ozt

B
=
ol
—

2
N
Loy e

B A5, 2
A GES OB

30 e

£
=
\1 _L
o H”

5?

X—]
A0

FHO : 2EEY, WAR, A9, FYFIL, Fa EJE

Abstract

introduced functions, descriptions, or brands that the product had. However, the current advertising

In the past, commercial advertisements were produced mainly by advertisements that
market appeals to the product by projecting emotion into the product in line with the consumer's
expanded role of storytelling. Nudge effects can help you make the right choice in an economic and
behavioral sense. Storytelling, which includes these nudge effects, allows people to communicate with
people, thereby allowing consumers and businesses to move in the direction they want. This study
understands the concept of nudge effect through commercial advertisement of Seoul Milk and studies
the impact of corporate commercial advertisement on the analysis of the interactions between nudge
effect and storytelling on the company's perception change as a consumer. The purpose of this study
is to study the influence of the nudge effect. The results of this study have affected the perception of
the entity, affected by the ripple effect of the nudge effects.
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Fig. 1. Storytelling

Storytelling
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Fig. 2. Logo of Malboro
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Fig. 4. children holding a soap of hope
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Fig. 3. Image of hope soap
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Fig. 5. Scenes of Choco Pie Advertisement
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Table 1. If you love her, three time a day.

#Sin 1. A mother of a girl who is scolding her daughter who crying
behind a glass of milk. The mother told her child. "l told you it a
few times! The liar is not my daughter What did you do well? Why
are you cry now!"

#Sin 2. The child said, "l want to be a mother's daughter.... burst
into tears.

#Sin 3. "Are you going to be my daughter now?"

The mother gives the child a glass of milk..

#Sin 4. The girl is drinking the milk after laughing, the mother's
voice says, 'l love you, | love you, | love you* With the narration,
the ad ends.
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Table 2. If you love him, three time a day

#Sin 1. A father and son after a glass of milk.

The father scolds the boy. Like that | said you that fight is a bad
thing, | didn't!"

The child replies, "l won't fight."

#Sin 2. “More loudly” the father said.

The child speaks loudly again. "I won't fight!" the father and son
give up their hands to make a promise.

ECd

#Sin 4. The ad ends with narration in which the father "I love you"
and "l love you" against the backdrop of a child drinking milk.

Table 3. Milk is happiness (60s)

#Sin 1. The mother to wake up at dawn, when the sun has not yet
risen, opens the curtains in the house. After that, she hurry to the
kitchen in a hurry.

#Sin 2. The mother goes to the child's room and wakes her child
up quickly.

#Sin 3. She tries to skip breakfast to go to school because she
thinks she's going to be late, but her mother picks her up and takes
her to the kitchen.

52

'#Sin 13. Mothers and daughters hug each other.
This is how the ad ends.
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Fig. 8. Indication of expired date and manufactured
date
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Fig. 10. Cow stress zero project

Table 4. Analysis comparisons the Nudge effect of
Seoul Milk Commercial Advertisement and
Other Companies
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