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Abstract This study aims to examine the effect of employees’ CSR perception on creativity via
compassion along with the moderating effect of CSR authenticity. For the research procedure,
frequency analysis and CFA analysis were performed after sample collection, hypothesis verification
and moderating effect verification were performed. We conducted an empirical analysis using 360
employees from large-sized companies in Korea. First, the results showed that CSR perception was
positively related to employees’ compassion. Second, compassion was also positively related to
creativity. Third, the positive relationship between CSR perception and creativity was mediated by
compassion, and the aforementioned mediated relationship was moderated by CSR authenticity.
Therefore, our study findings imply that, when employees perceive CSR, they will not only form
compassion emotions but also will display more creativity especially when they perceive the

authenticity of CSR.
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Table 13} Zt}.
Table 1. Frequency Analysis (N=460)
Frequency %
Gender Male 304 66.1
ende Female 156 339
30s 87 18.9
A 40s 213 46.3
e 50s 137 298
60s 23 5.0
High School graduate 27 5.9
College graduate 71 15.4
Schooling University graduate 305 66.3
Graduate school 9 2.0
Master's degree or above 48 104
Manufacturing 92 20
Financial industry 7 15
Field Service 17 3.7
Electronics industry 317 68.9
Food industry 27 5.8
Employee 90 19.6
Surrogate 214 46.5
Position Head of a section 132 28.7
Director 21 4.6
Vice president 3 7
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g 45
2 AFolAE CFAZA oA adEAe 3%t
23 CSRYEES 19~209 20l A iR 172
=2 FRA, AuA RS 1930 £3E0] F HA|
JFos For, AP FEE2 19~59 £3E0]
Al BA IFe s Foh 221 o FEES

2 dFoxe HEEASFEH(AVE:  Average
Variance Extracted)& °©]&ste] wielgdS AF
Sk, AP E AL F2HeE dughS 4RESte] 41F
A5 oAt BE WIS AEvor gt
@%@QE FAEE= 072 992, BHEA 25
Hol AF4 710 fdstes A& ey
Ao A AR A HeIE ] =4 BT}
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A5 BF W5 vk X2k waEh
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Table 2. Confirmatory factor analysis result

CFI TLI IFI NFI | RMSEA RMR
CFA .931 925 931 .886 .053 .036
Variables
Perception of . . CSR
CSR Compassion Creativity Authenticity
AVE 641 ,660 .630 .683

4o o}%ii} S 710 S
3l Wl AA B4 ANk EFF 2 Ao
A % BFAEE A3 Slste] SARAS ol8s
¥, 1 A3 VIFZF el 171 1.151~1.279%
SEBAN AL £ A0 A Aos WA
A) Qiieh. AREARA Z3Re ofdf Table 39 2.
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Table 3. Correlation analysis result

Table 5. Path analysis of research model

! 2 8 4 H Path b |SE| CR | P | Test
1.Perception of CSR  .800
) . Perception of CSR -)
2.Compassion 591 812 H1 Compassion 670 |.060 |11.181<.001 Accept
3.Creativity 543" 505" 793 c -
- " ” - ompassion
4.CSR Authenticity 817 509 472 826 H2 2y Creativity 900 |.100| 9.018 | <.001 | Accept
Mean 3.235 3.293 3.347 3.044 )
Perception of CSR -)
D 685 836 673 835 & Creativity 658 |.056 | 11.765| <001 | Accept
*p<.05, **p<.01, ***p<.001 The number in the diagonal is the < 001

square root of the AVE

43 712 4% A G-2Y9 Z= =24
431 AREYO| F=EAH% -gq
A=A 2

Aol vk SAY 6&%% 7&?4 B2 A

£ PES {2 5 HFH 0= CSRAUA 2083, A

= o

Table 49} Ztt.

Table 4. Confirmatory factor analysis result

4.3.2 CSRQIAMM} Zo|dol TAIAM ZH[M2| Oi7H
=il

E AFoAE o]H9] Sobel Test T ti7E} A

TS HA5t= XA Processii4] o] EAE]
WALS olgste] wiZladt HEZ AAISHITHS2

1. Table6olA] AAI5H%= Bootstrapping= &-& OPO’]

T A AT o) 7o) TP a k= LLCIys=.105,

ULC195:.227§ 0A=)7+ 95% CIL105 , .2271°f =3t

HA 7] gZe] f93 Ao UEE FHHE A
Aot AT AU

& oft OlN

)1

Table 6. Mediating effect of compassion in the relationship
between perception of CSR and creativity

Direct effect of X(Perception of CSR) on Y(Creativity)
CFl TLI IFI NFl | RMSEA | RMR Effect St ¢ 0
CFA 919 906 919 .879 .061 .049 .350 .046 7.507 .000
Variables Indirect effect of X(compassion) on Y(CSE)
Perception of Compassion Creativity CSR. . Effect |Boot SE BootLLCl BootULCI
CSR Authenticity
AVE .632 ,625 .610 .676 Compassion .165 .030 105 227

CHD Higt A5 23 di719 HolA FA9Eo]
Q4JsH= CSRe] Mol mAlE JFFe b=.670
SE=.060, CR=11.181& §9J3t Ao =& AZ=AUHp <
.001). EZF M2yl tigt A5AT Aulido] o
o t]RE ¥ HAl b=.900, SE=.100, CR=9.018
(PCOODE o3t Zog AFEH, (FHE3) G4
CSRRI4l0] Zo}dof | X]= FaFol b=.658, SE=.056,
CR=11.765 (p<{.00D)E et} AA=A. £ A+
7Vd 3523 = ot Table 5 9 2t

4.3.3 CSRRIA} ZolMol AN CSREIHGS
II‘IRJ_I.

E ALoME= Preacher & Hayes[52, 5312] PROCESS
olgste] CSRAZAS 2daats H45HYtt. o]
2 7129 Baron & Kenny(1986)[54]%}410] <]t
a3to] Autel FA|of| Bootstrapping HH4lel gt
ko] A3 FAlo] HojEr) Table 7004 BX
| Bootstrapping= °©]-&3F CSRQIAF} o4 719
HAEIR= LLClos=.471, ULClos= 7732 Cls7} O(A
2E 2R 7] g 2Ea3pt Fo3t o=
uebgton, weba (ZHd5)= AR

BN o
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Table 7. Moderating effect of CSR authenticity on
perception of CSR and creativity

CSR

Authenticity b se t p LLCI(b) | ULCl(b)
2.208 394 | .066 | 5.959 | .000 .264 525
3.044 508 | .065 | 7.724 | .000 379 .637
3.880 622 | .076 | 8.094 | .000 A7 773

a
5. 28 I AAKE
5.1 842

B ATE o9 FAUS] AHlo] &3 719
CSRE FHHOE AN A4S 5] vhesh A
o] ZAo] Wagstel A% FAUEY AAZ el
A qpdol folulat Qg vtk A5 Aol
B =0o] A7E oS RE sHo] M7t Hl9l
3, A4 fEser CSRAFA) 2An} @A
A7k Hgiet.

5.2 AAE
2 d7e A, & die 5% A
(POS)OIA A3l = AHuldy} 544 Mg e A
4 A7, E= CSR¥ AHAL dF B#AE 45T
Ao APEAH 0= CSRYIAIT 94 9] A4 A
HA% CSRUEAS JIAHAE AFhe o184 Al
AREE AT EA, B e V1Y HEEEe TR
oz o350l 22 YolA 45z CSREsI A2l
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AR it AA, CSREEH AulA, 1213 ol
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7= CSR A3 Zedo] BAelA CSRAAGS =
dans A5t o83 o7t Sl
B A7e] A AAE A, 7199 AlE Y
3ol &3] 719 BT omA] el 71ofshe
HolA 22 F4YE 9 52 9 7
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