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( Abstract )

The Influence of Perceived Risk and Technology Trust
on the Intention to Adopt New Technology Products.
A Mediated Moderation Model of Optimistic Bias

Kim, Namhee, Song, Hojoon ~, Chun, Sungyong

In the acceptance of new technology products, not only the characteristics of the product itself, but also the consumer's
psychological perception of the product has a great influence. This study analyzed the effects of psychological variables such
as perceived risk, technology trust, and optimistic bias on consumers' intention to accept new technology products. This study
selected nanotechnology, and we found consumers with high perceived risk showed relatively low intent to accept
nanotechnology products compared to consumers with high perceived risk. However, in case of high level of technology
trust, consumers with high perceived risk did not show any significant difference in the intention to accept nanotechnology
products. We also found that such moderating effect of technology trust is mediated by optimistic bias. We hope that the
findings of this study can give meaningful implications to nanotechnology developers, marketers, and policy makers in
nanotechnology industry.

Key Words: Perceived Risk, Technology Trust, Optimistic Bias, New Product Adoption, Nanotechnology
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