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Abstract

The purpose of this study was to explore the importance level, the present level, and
the educational need for 21 business ethics components among 2-year and 4-year
college students majoring in fashion. Survey data of 364 students (128 students of
2-year colleges and 238 students of 4-year colleges) were analyzed through descriptive
statistics, Borich’s needs assessment for education, The Locus for Focus model,
exploratory factor analysis, and #-test. The results showed five business ethics compo-
nents ranked highly as educational needs among college students: ‘reducing waste’,
‘using vegan materials’, ‘using human-friendly materials’, ‘strengthening sustainable
technologies’, and ‘promoting workers’ rights’. Those components should be integrated
into curricula of fashion majors in colleges. Students in 4-year colleges considered
most of 21 business ethics components as more important than did students at 2-year
colleges. More needs for education were observed by 4-year college students in eight
business ethics components than by 2-year college students. In addition, a positive
attitude toward business ethics education and the suitability of business ethics education
were higher among 4-year college students than 2-year college students. Results
provide a guideline for business ethics education by indicating a list of business ethics
components that urgently needed to be adapted to fashion curricula according to each
college type.

Keywords: business ethics(H[Z LA 22)), ethics education(Z2/il<3), fashion(TZJ4),
need assessment for education(iZ-%-2-79, college(Hf8h

l. Introduction

‘B]|ZY A 8- (business ethics) & B]|ZYA S50 284 7|&07 Folo] &
9oz sieraalo] g AaolthVelasquez, 2018). MU A &2 7190l
T, ZEA, MR, FEYARRE] IAOA TEAoF sk EE A Ao g, 7ol
294 UG 2] AT 7120l Wt HEUL S AEL Sl AF

Copyright©2020, The Costume Culture Association. All rights reserved.

- 801 -



84 WA A degEe] vlEyL g2 848 W58

Stz AlFolu AH| A0 iRt FEEF, 18917, g
BET 59 MdolA =9=7] A&t ou, A&
1 7ido] =] o= 7199 AEE
(corporate social responsibility) 22 A|&7Hs H Y
(sustainability management)Q 2712 Wo{x|A =AU
tHKim & Choi, 2013).

7199 H2UA &8 2 7199 AR atet
A0 WAL ekl SHAHA F7 FFHH
% Sz JolEo X3 1tk (Cummings, 2000). 4H]
A2 AFE T 28A 7199 &8s st
ol AAIL loH, FAAES @74 o]u
o =84 5o 71Nt qAHEEE she 71l o
Y30 BAE Tefole AFL el Freestone
& McGoldrick, 2008). °]+&= 7|o] H|ZYUA g 7]
Fg g2n, olo] t ASH 27E @A =, o
S0 Sy Ay e dedE =30 °
o He AN

SRR | et R i el P B o ) i P = |
A ol|A] 4] 4 Foll HAE AAYGA FFE QL
AL, A&7Fs B g0l A 7HAT olEdt
A9 AL vrgsh, 20198 39 United Nations
(UN) 4tst Ao} 547|195 0] Zofste] A&7hs
3t A4S SF UN A3HUN Alliance for Sustainable
Fashion)' 2 S®st=0l, jd4td ] Az, F5, H
7l & 3G AAC] 2H A&E7bsIHS 9% &

X
o

rir ﬂl

_1>4 rlr

lo

=

[ =]
5 nRAE 723} F/pE
T2 Sth(Korea Federation of Textile Industries
[KOFOTI], 2020). 201949 8¥ojl= 22 A 7]
32711AF9] 140097 BRETE A Q) AHZ of%
ahe 67 HAHP S WHal|E slglon], B 4
Z}o] BIAQl QYgAL 2020W 7R EAL, EFA
E, Mg 5 e ERE A olvAE AHgsta,
LI&F AHS FASHH, g +ATS =6
O E = L ESSENCEERELY et
S THKOFOTI, 2020).

UNS 20052014112 “X&7H54 Bae 98
89 A Holn BSAYS fe wegict
(United Nations Educational, Scientific and Cultural
Organization, 2003). o] Z3}2 wv|=23} §H9 g5t

AL H=UL 83, ST, ARAALT B
dE WSS "5k = Al=7t S0l Chris-

48 278 AYE o

E fis

il

B4EGAT

tensen, Peirce, Hartman, Hoffman, and Carrier(2007)
7F AlA 50t 22E MBA Z2IHS £95h= o
o2 HFe R T 2APNA, 5070 tist 5 84%7} oF
AEoIA 713, A&7, 7199 ARl )t
TAE 2T F St o2 4E AASH] ol
SHA| Rtehal skle, 25%2] sk ol %t ES
S A2 Lgshal Aokl shlAL, 27%9] st
oleigt #AS0] A LB 25T Ut
sl

olelgt 4] o)A ml=t thste] W4 B S
T H2YA fE9F BEE WEES niEd] dF
2235l tH(Yoh & Kim, 2018). 12} g sl
o A B StgoA = Bl2YA FEY A&7t
549 719E7t S Y ks ol = AR
79 glor, A7 wimolu £ W F FEAHC
2 oA F=olth H|ZYA {7 i&o] Higt
ol Atz o] Fofx|A] Ftal = AN, gt
ZAAE0] A @ S Al BEE ol Higt o]
sfot Aol mET FHol 1S Aol “317“4/\
7 T 84d FLRATES Tols LY
% mRIRY A4n $RS 99 5 Waw I
olt}. 2 QoML WA Hope] W= s g2
A 29A)% 434 GEHS) LEATES 1]
BASIA ek olejet Are] Ak 2 8 7]
EER LR ESSEN %ﬂﬂ% n2 IS AU
Y "as e

Kt rlo

i

ru9r

rrﬂ@lﬁ@%

I, Literature Review

1. Education of business ethics in the fashion
field

BRYA &2+ 7199 &5l o] B 7t
A71&e AFste AR, BJe RopflA«= H|=

A 95 o] §Hgs) Yth. Wu, Kuo, and
Wu(2010)= vl=, §9, oFAlobe] H]ZUA AF W
34 A2 B9 2R, A47H5A, e
4, 23} Thopy, 71593t So] L% HEOR nE
eI SIFL Sisict.

ol s AL 22 R - AMAA, ¢
oA, 34 Sol BEHRS B AT OF
13}(Sustainable Apparel Coalition: SAC)S A H3}
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A&7 B 159 EE o =] %‘i
vl= detgojtisty, ddgn, F2E F
Sl 52 SAC FUTLZA HZUA Q8] B 47&1
729 Z2OHE s, ol tit ST V1Y
ZAAEON Al A F5F1 AtH(University of Delaware,
nd). WA EopofA49] H|ZYA F8 WS 4B}

ofalzt W%, 24| AT, BT A,
e =5 B8, A47RsT 4E7IH oY

A 59 FAE ZATITH(Orzada & Cobb, 2011).

Yoh and Kim(2018)-2 t]=+ tjg+e] 507f s mA
t}o]A d 507 WATRQ T2 IM9] 3,2007] Lk
E(5007H thoted, 2,7007 SHE WA Q] FFol7) 8.4
of digt 24 2AE AAISHAH. 11 2, 50% ol
of eIgolA F4 3 A o]Fe A&7heAd BH
WIS 2FstaL Ao, A&7ksAd, ARlEY
A, Sg]Ado] s o] 713 wol| ALx A&7}
574 T V=R ERIEHAY. S uEt 2949} 4
A diste] siAd B b= 145700 EsHAT
(KOFOTI, 2017), M]2U2 el A&7Hs4 B
AYee wao] xae Al Ao AR o
SFtH(Kim, 2015).

2. Analysis of need assessment for education
7 (needs) AA| AEf et vFEZRE AE| ARo] 9
Z}ol & 9Ju|s}H, W8-Q 7 (need assessment for edu-
Cation)a} Aol w&EE= AEiet mFel syt
S A& Tstck(Borich, 1980). Borich(1980)0f wh

2W, ‘QF5F(required level)S -SHANSC] T
Tl diste] BR=E Sh= & Tok=dl, o=
‘FaFFEolgtl & 5 Ut EF AR (present
levely2 @A o] oﬂQL $Z0) gt A4S TSt
Borlch-/] IS QTE FAAE ‘QFFLE 9 715
Ag Rojg gt WAHE 9] Afo] grol skohe
8FE HAE AESH Hi, 873 E HASE A

TT =

rlo

ot 85

2 Uil 18T SAEAS 4
1. o] BA0] BER 2ol Heh, ?c_u P
o] 424 % WRATEI B Uehdnh EAS
Bojshs ol gt MA| A Faskcn AZek
Hagel A1 o] 2k Fobd Hol g ARt 373
Aue BEATE 249l Hofo] golal] G
o]tH(Eom, 2009).

BAGQA) gEo] thed QT U= &
I8 HohETE o 2AE ARH 1S
0 g H3A|o| gt weto] WQagte, o] wj The Locus
for Focus model& &% 4 QIth(Mink, Shultz, &
Mink, 1991). The Locus for Focus model®] 7} &30
‘QIFEF LD, AZFA ‘975 A
F9] Zpo]” & Fol ol & 7R AR 7 7
9] YA E HAISt] W& QFEY] XolE AJZHE L
2 HojEth o7]oA %‘-*Hirﬂ‘ﬂ ATt FEo 7
9 8FPEL £ @eEY AR 2lol7t
EolA 71 SMHOR WY olof s FESo]
ot 83T AZSS Y9 A=, Borich 81%,
The Locus for Focus model®] WHE-S WPslo] At
L3tck(Lee, 2019).

3. Need assessment for education of business
ethics in the fashion industry

W ALAE SEE AA E500 o &EEE &
T5t7] sl =S =2 sigtth. KOFOTI(2020)
o] A&7k HiAo] wad, FolHEH v 59
BHES H{S LVWMHE A&7Hset 359 45
2 9% TEUY A2 R APAL T
2025A71A] A HAE O] V& & 254 AX TF
Al TERRIIE &5 AYS EHESH, YAkl &
3, AL, 8, w71 Il MY ol v A] AHlE Eo
7] §1et Algs TSt vk Uik R E=IA o}
HASE H{S Keringite A&7 S 745

Borich’s needs assessment =

RL(Required level, Importance); PL(Present level); N(Number of cases)

{S(RL-PL) x RL}

<Fig. 1> Borich’s needs assessment
Reprinted from Na, Jyung, Park, & Lee. (2002). p.97.
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86 WA AE detEe] Mads &9 aad A8eTE

J

I YRGS dYst, AT SHAAE
MEste 5 HZ2YA &9 o] =gsta ok

47t ol o 52 AU o FA
7|19 E H2YUA &8 FEE A% AR dad
ok AA2Y LES HAAE A4 e at
o w2 7|3 HS}E =H7] 9] ‘FashiondClimate’
a5, EURAIYSoA= AEESE 5]
‘Forest4Fashion” A A-S A3 2t} TS ‘X &75
WS THH= UNTEYA AR A9 ‘Conscious
Fashion Campaign’® JP=Jom ASE 71 %
AL F= A FGAE 9 ‘Ethical Fashion Initiative’
T AaEATh olF % AT F7F ZolA ol
A ) %S T o] A4sIgon, o
PF ZEAAEE BHEEE
WEYA Gel RS EEARIE AEE AT

olof, Kim and Yoh(2019)= Ao} H471Y
TARE AT v O R s dAkQ]o 4] H|=Y
2 R 84 27RE =& ol YRR A
AL 24P 499] 58 A(QIZHHISHY AAEE, X4
7V 71& Z3h vidaA AME, 3 3 7]
E A7), ‘AFE GARD 999 52AHEA A, A

S - AGE ORel A, URQl 54 A1, T

WA R AL, AEA BF), 85 - B JHo 494
&4 FFT 28, TR 18, A A7 %

hax A, HY - Y GLY 482 2
Z5, ASFALE, A0 VIRE B4, I -
ST A%, wEB FA 38A0HTE 2
%94 - BEEA Bk w54 BeR)%Ck
Kim and Yoh(2020)= ¥4 @AFol4 47145
2 o o] 2179) Bl S o] T
BUY $AAS ARATEE EASIT, L A,
ABBARENN MY e BEATEES BRI,
Hgoz A AAHE, 18 AFHS, W4
A S, A715H 714 Ak W71 A, ol
A AT RAAL AT, LAY S, SR
g, 224 FFY B8, Lul4 AejuD FA, A
oy B, A - BEFA 5, uEA] S, o
8 AT TR B4, FYRY 19, W)
97 A%, wEA AN, dA TEY AL ¥
A fo2 58aTEA %7 ekt

r

B4EGAT

4. Perception on business ethics education

according to college types

1) Differences in need assessment for education

Seletel 44 - A T 494 ke 1100]
Mz SJA = AR 3425700, 234 tish 35
M2 AR} S A7F 1,824 0] tHKOFOTI, 2019).
A= sk WA T shute] wakwge BAR An
of mam el Felo] 31%, ATt 14%, o=
A 14%, THAE 12%, A 7%, BAAL 5% 502
UEHATHKOFOTI, 2017). 284 Hiot2 =7t#ES
H(National Standards Competence: NCS) 7|H¥IO 2
AHIFE Fst=t, T2 AT Y AwEE
71& 9159 AHEES HjX|Rieh v, 494 ot
< 1G E AVAE iy 5% Z9ste] d3E A
A4} AHS AT THESE ZHAYS T
ABTH(Yae, 2019). Y39 SHHPg RO HEw A7
0 49A) st A% - A HIBAEL 60% o4
o] 8L Holn, EUR} o] T AYA
AL Z=tHKOFOTI, 2019). 294 3HIE & At
P4t 494 gsto s Welstel stele A&
29 $ = Fgste] R FARIE

WA #E g W] tigt dvs2 AE
she 49 wIE H]FS A A7t giREo]

=
At 484 tfgtol] digt AR 3=, wl=, =,
B 3% oete] M4 weAskt BAYL NTE @
“F(Ku, Kim, Park, Park, & Choo, 1999), St=3} u]=
9] T Fsty WS ¥ Wt AF(Kim, 2015)
ol Ak 234 diste] i Hg AHES £
Ast 7= AtjEFo 2 FH=d|, Kim(1999)< 2y
A ok mATAe B ZAARE BAsT
Han, Jung, and Lee(2011)= 2 A2} 484 tjste] =f
AEZYA AF w374 v wslE Tt Han et al
(2011 434 distile wabs 4400 o A5
oh o]& & H|Fo] 23 7|8 9 YA Zof ‘31%01
2o, 294 delRs 4Ynge BT AR
& A AA ARl &g 75T Ve A 1
B0z LYy st

ojxY 2dA|et 4dA tiote] wSEIEI WA
740l Aol7} Qe i 7+ 2ol S AAEE A
Zop7] 98 2 A =Y A g2 and] gt
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ﬂ%ﬁ%LE ZAFE AAIStLA} Stk o] Qo] i
S5 Q20| Q14 0] F86kL, &2 W&ol §lo]
*# CES 1SS We AFREY a4 A4
ol a9 Zlolth. WS4 ax] EAQUAI/AEA
thsholl wet Mg sh5] Wt 717t Zpel7t e n
2 AAgEo] g, ojZle] 7t R et AolE
Hol= gRlo] & $& Ql& Zolth wahA 2 A+
oA w5 aAe] SAQ2UA4EA digh] utet
HZUA £ 240 gt 531 EE RAFSHY,
A u& Z2 Y LS AT AARES AR

3.

2) Differences in attitude toward and suitability
of business ethics education
B85a 40 E40 w87
9‘r Hgol Aol B 4+ A
|2 G Hgol et AArES
i, 731—}14 o5 g W&ol gt eBi=e} 1A
3he o 4L v1d Zloleh. Lee(2018) WA
QPSS it s gAaAgAeld w8 vs A
A5o] YA Q4] BaRAE ST, 18 T
CIARIA Q124]o] QU] 2], 7hA] 4], A2 G4 =
T MAENZE BelH, |2 nK9] /S A=x
styiet. ol& Sl #A J&?i AFoNAE HZYA

EH

l‘lﬂ,;‘lj

l'l.olilo?.i_?lﬂﬁl

T2

ik
2ol
=

o]

N 3101 o

]

ro (I
>

d

rzi . 2

pi=) r:lo

ol Hs o 384 H=s 7}1&, XWOﬂﬂl Eﬂ
Al L7l HgAdol FE Aol= o5 = Al

AGATeA ==t A 4 deo] waks
goll A os v=ya g9k ¥AE 7197t

23 At BEA] gigrout, 7 sk Ant

ol dA &4 ols7t B2=AL glof wated
#Het olspgo] FEAHoR AEEo] WEHUS Ths
A AR 4 ol Tt S 8 AHQEA/AAA]
sk Aetg)e] S0l whet ol 59 =Y A FE W
Sof digt smet Hghg 4] At Y=l 2l
3t .

o,

=
o

I1l, Methods

1. Research purpose and research problems
2 A7 BHL ojd A3 feES g

rlo

ot 87

YA g el FR4E, AL
FEES Qobni, 234 L 494 hehy Ak
7h AEAE Lobrt Zolgth. ol uigo the
3} ge AvEAE ystad.

ATEA 1. 9 AF JSPYEe] w=U A Sl
3@% BALE WAPE DRATEE Yoheet
A 2.3 13 20 S S 4 by

2 97 849 04F, ANSE
750 Ho]7} JEAE Yohurh

A7EA 3. WA A 294 o @ 4dA) ooy
Aazk MEg s 28 @8 oat dwst Ag A
Zto] Zol7k YAE Fohwet.

rﬂ
N,
5

7

gul

é;

I=J

2. Data collection and questionnaire

£ AToAE HIRYH hH AF deES
dos ARzAE B9 ARS SYstAc. 42
wato] disf WA AT hehy 1082 o AR
ZAE AA5l9ioH, o] AAE Hig o2 HAREG
S &F . Bl B ZAE AT B 48R
Abs O - AE A9 2dA] st 33X} 434 of
8} 33Lof] At 5 HH*:‘ A AF e A
o2 ANIROH, F 36459 30| HF B0
AHgE %t

sji Boke] vz 2] 840 d3t B&aT
L5 ZolH7] Y35 Kim and Yoh(2019, 2020)9] ¥
TFolA st A7 HFeE AST 2178
HZ2YA §2 84 FES ARSI 24 FEEE

@A) Apglo] At 9l efol Y W ABsER

¥ FaE] o) 2 £ao] ZHgon, BE
£9e 59 eAE A2z S4ugch Ee W=y
& gelmgol That BErE B 47 SRl
o WzUA Sel@SL X7} gk, folgh Lole,
Zashch, wastht H2yA 2eue] 44
2 B 3 FBETOIAY HEUYL gwee

vo] =493} 2 ghech, o] sjojmasala 2 g
o Yol F1AR 4 SHEhE KimQ010] 5
2231 Aot} E3F A1) ol EA A E/ﬂ(

digttE, 3, 74 GPA, H7HAA5)E B ©
YEare 235Ut A0Rae 99 7]
EA, A%, Borich 83% 24, The Locus for
Focus model A48, QQIEA o] AL&F] .

ool E”

=

>
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3. Characteristics of respondents

MY guite] B4 BAY Avk et 2t
(Table 1). /g*8 HoflA = F4do] 10178 (28%), o144l
263%(72%)S A Ao, 294 Hhet AstyL
1287(35%), 497 sk ABHIL 2387 (65%)°19}
t}. shd oA 18}4o] 29%, 28}do] 32%, 334
o] 19%, 48hdo] 18%= shd #3X7} 1 2A Yehg
o), H3p WMol A 3.0 0440 vlto] HAe]
56%2 AT U AALE oA 3008 Y
o]44~4005t ¥ oI5} 16%, 4005 Y ©]4~5008t Y
o|5t7} 34%, 5005 ¥ o]4Fo] 21%E WEFHTH

IV. Results

1. Educational need for business ethics among
college students majoring in fashion

1) Importance level, present level, and need
assessment for education of business ethics

HALGoNA 2= 2170 BlRYA &2 84
ol tfato] wlzf] FRF FEE et FaFE
T A4 e v A S AEste] 9]
2 dolusith EF FRFET AA5EY Aol
shelshs 7SS AAISHT, Borich 8TE FAL
o

< AbESte] ofd] o

HA 217 AA| Fol gt ‘F84F9] Bk
2 3585 422744 Bxslo] 58 Hx o] 2713kl
3& HolAe A& By, ‘@f-E Y Bt
2 2.96%F 3.597HA] HILE|o] Fo 430 H A
oz WA FrIEL. Fa5E BUtA A&7t
572 71e78 M=422) 849 F840] 7P =4
UEon, 3o H7|E A7(M=4.20), A
& - AZE HARL SA(M=4.18), A7HRSHA A4S
8(M=4.16), H]ﬁﬁ\_xﬂ AHH(M=4.15)9] <=0 & UrEly:
oF W, ZJHIAIA] ARG(M=3.82), 3AFH 11
(M=3.75), 1104*3, H3(M=3.58) =9 %7} 7t
& A YeErETh

G et Ao A= AR 24 A
(M=3.59) 847} 7P &7 Uehger, el s A
ARG - AZ-E YAl FAI(M=3.51), HIEA] SA|(M=

<Table 1> Characteristics of survey participants

Demographic characteristics n (%)

Male 101 (27.6)

Gender
Female 263 (71.9)
Attended in the 2-yr college| 128 (35.0)

Education

Attended in the 4-yr college| 238 (65.0)
1* grade 107 (29.2)
2" grade 118 (32.2)

Grade
3" grade 71 (19.4)
4™ grade 66 (18.0)
Less than 3 3 (0.8
2~less than 3 48 (13.1)

GPA
3~less than 4 205 (56.0)
4 and over 67 (18.3)
Less than 200 39 (10.7)
Monthly 200~less than 300 40 (10.9)
houschold 300~less than 400 58 (15.8)

income
(10,000KRW) 400~less than 500 126 (34.4)
500 and over 75 (20.5)

3.40), ALSlE LS (M=3.39), 3] HAA] AL&(M=
331) o2 yehgth i H71E AZHM-2.98),
ol ad AGM=298), oA AZHM=2.97), ©]A

A7) ALGM296)00 AR E FAprFol 7Y Ee
A0 wobsigiet.
208 @527 AAS20 P oS

= 378 AARE 23 2170 A 8404 %74]112
2 95t ZpolE EHh(p<.001). AAHOZ sglo]
o 'o—'i,——-o] Borich 7 E % &2 Ho|t}. &4
oA 815 F =9 Ht Apolqt vkget ¥
s Borlch—J B.—?—Et Z8FEd VB AE B

olt}. Borich W& Q7% AH& ZAdlo] w2d, 7}
52 ST EE Hel FEL2 V|8 ARG2HS
2 Yyehgon, theo g HlALA AFR(4.96), Q17H
I} AEL4.71), AE&7M5A 7|& 43H4.67), =
=2 A8 HE35(4.01), HHE 24391, ¢HAZA =
T(3.86) <0 UErdTh 7MY 8 aFET W
84+ HARIREAY A(1.16), AGd H2(1.36),

ol

POUR A I m}r
lo oﬂN—' o r—w
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Vol. 28, No. 6 o & of 89
<Table 2> Results of t-test and Borich’s need assessment for education of business ethics
I
mPomance Present level Difference Borich
Business ethics components (required level) need Rank
M | SD |Rank | M | SD |Rank | M | SD t

Reducing waste 420 | .83 2 | 298 | 91 18 | 124 | 1.14 | 853" | 521 1
Using vegan materials 415 | .85 5 | 296 | .93 21 | 1.19 | 1.20 | 18.71""| 4.96 2
Using human-friendly 416 | 74 4 1303 8 | 16 | 1.13 | 1.03 [20.677| 471 3
materials
Strengthening sustainable |y 00 - g6 b 30 | gg |11 | La1 | 1.00 | 20807 | 467 | 4
technologies
Promoting workers’ rights 4.04 .85 7 3.05 .93 15 99 | 1.10 [16.92™"| 4.01 5
Complying with the law 4.04 | 79 7 | 308 | 91 14 97 | 1.05 [17.38™ | 391 6
Concerning safe processes 4.12 .80 6 3.19 93 10 94 | 1.09 [16.24™| 3.86 7
Reducing harmful substance | 3.88 | .86 16 | 298 | 92 18 91 | 1.10 [ 155177 ] 3.52 8
Saving energy 3.86 | .83 17 | 297 | .90 20 89 | 1.07 [15.64™"| 3.42 9
Acquiring certifications 4.04 .82 7 3.21 .90 8 84 | 1.07 [ 14757 | 3.38 10
Avoiding exaggerative/false | 5 o3 | g0 |1yl 310 | 95 | 12 | 83| 114 | 13657 325 | 11
advertisements
Using ethical supply chains | 3.85 .83 18 3.07 .90 13 771 1.05 [13.877"| 2.98 12
Promoting consumer 403 | 79 | 10 | 330 | 94 | 6 | 72106 1278 292 | 13
protection
Developing recycle/reuse 418 | .74 3 | 351 | 88 2 | 67| 96 [13.127] 278 | 14
designs
Concerning fair-trade 375 | .87 | 20 | 3.02 | .90 17 72| 1.04 [13.0577] 271 15
Investing on employee 380 | 83 | 14 | 324 | 91 7 | 6510012397 254 | 16
education
Avoiding to copy designs 398 | .87 11 | 340 | 97 3 59| 112 ] 99577 234 17
Promoting social contribution| 3.91 .80 13 3.39 91 4 51 99 | 9.74™| 2.01 18
Using messages for public | 5 o) | g4 | 1o | 331 | 96 5| 520109 901" 199 | 19
interest
Protecting regionality 358 | .91 21 | 320 | 94 9 38| 1.08 | 6657 136 20
Enhancing an efficiency in | 5 oo | 29 | 14 | 350 | g4 1| 30102 547 116 | 21
design
 p<.001
59 HWAIA ARE(1.99), ARlEAEE(2.01) ToE ZF v 2YA &8 8450 EA9 AgeEHt 1
l Slpa b= o] o H=Ho=m AgEojo}l gittal Ztel= &

o] AIE HYEH HAAHoE FXsEETY WS TrYgste Zddoltt. B3 ¥SQTET w2 9
F87EE o =4 Hrkeks Aol A=, ole AEY AF 8 FE2Z AYHLE =2 vt @A



90 fAd Ag PEYES H2YA 28 34E WS3TE Bt
2 W2 8450%lth wEA WS A9 o, H71& A7 (1), BlAA AM(2), ATMHEH 4
8452 QAR S84 A 8458 &5 AEEO), AE7HeH 7' A, =54 dIEE
Ut 8T TP RE F 9 84F A Y (%), 4 "*(6) FAZA FH(7), g QA5
A3t #IE Hegtths Y8 A9 oot ¥ 5(10), Tff - FFFar AF(11)°] 1. wHetA, o] 9
ARY Z2AA E5F 1HG=AE YUt F 7N 847t 7VJ AR g A HFEoF ek w
A5y 1 S8l ZFEojof T H|=ZYA G7 @AaEolFL

2) Results of the Locus for Focus model test

Borich B.—T’-E 7k} A%=35}a] The Locus for Focus
model& E-8sto] W89 FALAE =& A=
o237} Zth(Fig. 2). The Locus for Focus model &4
ABA AT} Aol T AAIE BE B HH
20| @ 7je] Fmo| EgElo] YA BT T,
o% Borich 475 919} ¥ To}ol H9A 49
553 2 &9 TESZ 245 Hrh(Lee, 2019).
$A2T HHEROE 5 07lo) 847t EREdE

@ 4 Ak

3) Comparison of results according to college

types

294 dhetat 49A) ety Azt HEU A &
228 F95F, AY4E, DLATES HIY 2
T (Table 3)0] F=QITk. WA FR420] B

Azto] gloiME & 21709 Mz~ g aa
) 2ol ¥ dohaEe] B Aol
2374 Yetase) AZszRT § &7 dehi

1.4007

1200 ©
g a
B
.
o 1000 BB
o a
o,
& ] 0 :
E s G dlg
&
I A
500

400+ A

Importance

HH quarterspace

. Reducing waste

. Using vegan materials

. Using human-friendly materials

. Strengthening sustainable technologies

. Promoting workers’ rights

. Complying with the law

. Concerning safe processes

10. Acquiring certifications

11. Avoiding exaggerative/false advertisements

NN R W —

Other quarterspace

8. Reducing harmful substance

9. Saving energy

12. Using ethical supply chains

13. Promoting consumer protection
14. Developing recycle/reuse designs
15. Concerning fair-trade

16. Investing on employee education
17. Avoiding to copy designs

18. Promoting social contribution

19. Using messages for public interest
20. Protecting regionality

21. Enhancing an efficiency in design

<Fig. 2> Results of the Locus for Focus model

analysis for business ethics components
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<Table 3> Importance, present level, and need of education for business ethics according to college types

Importance Present level Borich’s need for education
Business ethics 2-year 4-year 2-year 4-year 2-year 4-year
components college | college ¢ college | college ¢ college college ¢
M (SD) M (SD) M (SD)
Reducing waste 3.95 ( .85)| 4.34 (71)| -4.34™ |2.98 ( .98)| 2.97 (87) | .02 |4.75 (5.72)| 6.37 (5.09) |-2.73"
Using vegan materials |3.86 (.97)| 431 (72)| 4.95™ |2.98 (1.04)| 2.95 (86) | 38 |4.15 (5.17)| 6.41 (5.34)|-3.85™
ing human-friend] ..
Using human-friendly 15 o, o1 4 59 (63)| 447 [320 ( 91)] 295 (82) | 269" |3.44 (440)|6.10 (4.69)|-521
materials
Strengthening sustainable|; o5 o3| 434 (60)| 426 [3.00 (91| 314 (87) | —55 |4.18 494)|5.58 (4.57)| 267"
technologies
Promoti kers’ . -
rifg(;:: g workers 3.89 (.90)| 4.12 (81)| 246" |2.85 (1.02)| 3.16 (.86) | 3.03" |4.65 (5.38)| 448 (491)| 30
Complying with the law |3.87 ( .87)| 4.13 (.74)| -2.96™ |2.88 ( .94)| 3.18 (.87) | -3.08" |4.50 (5.17)|4.31 (4.56)| .37
i fi ; -
Concerning safe 400 ( 91)| 418 (72)| 2.08" (329 ( .98)| 3.13 (90) | 154 |4.15 (5.17)|6.41 (5.36)|-3.85
processes
Reducing harmful 3.64 (.97)| 401 (76)| 3.95 |2.91 ( .98)| 3.00 (.83) | -1.05 |3.35 (4.93)| 4.46 (4.97)|2.01"
substance
Saving energy 372 (93)] 3.93 (76)| 234" 291 ( .96)| 3.01 (86) | -1.04 |3.60 (4.79)|4.12 (4.73)| -97
Acquiring certifications |3.87 (.92)| 4.13 (75)| -2.86™ [322 ( .97)| 320 (86) | 23 |3.06 (4.53)|4.35 (4.92)|2.42°
Avoiding exaggerative/
. 3.90 (.90)| 3.95 (80)| -59 [3.04 (1.05)] 3.13 (90) | -88 [3.93 (5.30)|3.73 (4.65)| 37
false advertisements (.90 (80) (1.05) (90) (530) (465
Using ethical supply . «
s 3.63 (.94)| 3.97 (74)| 3747 [291 ( .97)| 3.16 (86) | -2.46" |3.25 (4.92)|3.60 (4.59)| —.67
Promoti
FOMOMNG CONSUMEL 13 o 88)| 4.07 (73)| —1.03  [323 ( .94)| 333 (94) | 97 |3.51 (491)|3.28 (4.63)| .43
protection
Developi 1 . .
dees\i,;nzpmg recyelelreuse |y o4 76)| 426 (71)| 273 |334 ( 98)| 361 (81) | 273" |3.17 @37|3.10 @2n| 13
Concerning fair-trade  [3.52 (.94)| 3.87 (80)| -3.70™" |2.91 ( .99)| 3.09 (.83) | ~1.87 |2.71 (4.51)|3.49 (4.40)|-1.60
Investi I . .
nvesting on employee 3 o5 g6)| 397 (75)| 249" |3.10 (105)] 332 (82) | 220" |2.98 (4.79)| 297 (3.99)| .03
education
dAeVS?;Lng to copy 3.75 (.89)| 4.10 (:83)| -3.727 |3.20 (1.02)| 3.50 (.93) | 2.87" |2.69 (4.96)|2.96 (4.38)| -.53
Promoti ial .
romoung socia 3.73 (.85)] 4.00 (76)| 3.1 [3.26 (1.00)| 3.45 (85) | -1.98 [2.26 (4.24)|2.50 (3.88)| -.53
contribution
i f . "
Using messages for |y o0 5101 500 (79)| 247" |3.13 (1.02)] 3.40 (90) | 258" |2.56 (467)| 244 @49)| 22
public interest
Protecting regionality  |3.49 (1.00)| 3.90 (79)| -1.33  [3.06 ( .98)| 327 (90) | -1.98 [2.21 (4.80)|1.77 3.97)| .94
Enhancing an efficiency
in desian 3.79 (77| 3.95 (79)| 190 [3.54 ( .92)] 3.62 (81) | -91 [1.37 (429)|1.78 (3.93)| -.90

T p<05, " p<01, ™" p<.001
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Aol gt Azl el QIS 24 i, 294 distEe] B ol F o7l aaE7E A
28 gioMet 294 diskdEe AdeEe] o 4, s RS, W E4, HIAA AR, )
EUTH W, A FRES, WY 4, &84 AZH FHAt FEH0E TE2H 8452 14
TEY &8, A - AZE HAR] FAlL A9H - 99 2 AKRFEE UJUHAL & 5 JloHE,
SFA Ak HlEA HAL FAL 59 HAA AR 2QA9F 494 Histe] s 2o Ao
S 70 840 HEiAe 434 ddEe] A= ZgdoF sk Hl2YA w8 24sot

A2y o] 294 SRS H &t vhAEe 2dAet 434 dieEEe] 8T E HeE

2 Hl2Y2 #2] 840 gt Borich X587 =E wal7] Asf HEE AABIAEHE, R Aol
At 23k, 77 84004 434 Hiotel W HRl 8452 WA, BlALA AR, 7RIS}
L7t 2R e EY A2 o A Yebdt A 2 24 B8, AE7HsH Ve Ak A

]_

W3 AolE Bl RAES WIE AZ, vAdd  fu8d A WA AF FBOIA 494 G
g, AAABA 2D, A F1eeh & W] RERTFES 2dA theby Wekurt o &%
A3Y 27, 984 AY, ABF AFYS 94 ok DRATE 49 P2 R4 F =54 deln
24 97 SRUAE dHom 2T REATE £ 5, Wi £ ouA 27 5o 380 gsat
9] g9l 10918] F2E QAo 2AAI9} 4EA] THshY WUt LEATE Hol7h £

272 A 2 v 2YyA 89 248 F8 4 J8kA Lyrh
& Azl 9lof StaRFE Aolg Hl FEZ 2170

= 177012 80% ©o]AF tith=9] 849 tisf 4 dA] o 2. Attitude and suitability of business ethics

SHIE9] %94 X|Zto] 2\A| YstERT o &9 education according to college types

o Az AzolAe shaedE Aolsh 4 o

ERL 2170 2 87 84091 38% AT oA T Xfo]& H 1) Exploratory factor analysis results

RIL, o] F HFEER] 771 FEoNA 494 tfshgEol o s S el disf HZHA [

294 SR A5zl o BT BAE 8% B4 eQudg ANF A (Table 4)
o

o SHH, Borich L ATE H47h 47 ol 82 o Pk w=UA gelmgol et A =
5o AvEY 4UA OIS B9 HABY 2 PR AARA A 2 3 Y Qo] £EH9
T, AL A, W1 A 5 A9 1] 849 o8] ojoldl e 251 ol4olw, T 8Ql9] rAuY

<Table 4> Exploratory factor analysis of research variables

. Factor Eigen va!ue Cronbach’s| M
Variable Item Joadin (Cumulative (D)
£ variance %) @
Education for business ethics is valuable. .82
Attitude
toward Education for business ethics is useful. .83 3.04 4.06
. . .90 )
education for | Eqycation for business ethics is important. 85 (43.44) (:63)
business ethics
Education for business ethics is necessary. .87
Education for business ethics fits well to my 38
N characteristics. '
Suitability of
education for | Education for business ethics fits well to my 91 2.51 90 3.50
business ethics| lifestyle. ' (79.35) ’ (.79)
to me . . .
Education for business ethics fits well to my value %3
system. '
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<Table 5> Attitude and suitability of business ethics education according to college types

2-year college 4-year college
Variables t
M (SD)
Attitude toward education for business ethics 3.94 (.69) 4.13 (.59) -2.90"
Suitability of education for business ethics to me 3.39 (.78) 3.57 (.78) -2.08"

T p<05, 7 p<01

2 79.35%2 YUERYTE 82 HAAXE 825F 917}
A BaEglow], F Wele A EL 27} 00]gto.
o, Bh=o) BRgES 4.06, HTH BREE 3.502
2 5% Hmo| 377 3 oo et ol
B9 WA BgEst A2t goons, by
Zoz 238 2 29 dolo] GyBe PR
RQlgoR Agao] 25 24| B

2) Attitude and suitability according to college

types

HzUs Selmgo] Bt gt Aol Bt
2 AR Aol e 204 degsel Wl
437 PEHAEL WZUA gelmge] § FAA

HEE AT AACH(p<01), ¥ =Y 2 e Tgo]
AR3loNA] € AZSHkaL 01713 gArh(p<.05)(Table
5). oot BRI B Hl=UL Sugo] Hhet A
2 Ao 53 4ol ol that et 4
T4 A7 BHOIE G2 v1A Aolek. wetA At
% o4 499 Aolz Q18] SHL{FF Hol7k et
EFCEELE

V. Conclusion

2 Q7o) R w4 Fopo] wWzUs g @
2 A AZ ASY TSLTES W)
3, oi7]0] 284 chakalat 494 csha ezt Aol
7 QEAE Pobrt Folglth. E A7 F4 2
3} =0j9} o] 2 migto R AASHe AL et

71—]‘;]-

A, WA AT o PSS oz
HzU2 88 Rdo] oE FA5E, AASE, LE
ATES ARG MR WRATE SA
2912 AR 9712 A, 9484 AL, AL

33 2ABE, AL7HSA 71 Bt w54 AN
B8 25 AABY 3T 59 20z B U
Ehgon, ol 85% WAE YA M &
A AzE aagolgit
o] AT AYA FAA O] LEATE FAH
A3HKim & Yoh, 2020)9} H|W5IH AAA] ZAR}
AL ASTALE, AT A4EE, 2
27 1%, WAL AS, A&7 714 23, o)
712 A, oA A7 5ol i ERFEA
A ke, ol st 491 7 84 B 4 249
W% A AL AHS, 7Sk 2,
A%7V5H 71& B 247t eSSl Bk A
ZBEL 292 Bk et o|dd v 714
A9 ant A AT SIS AR SAE
7o 4TS ol Fas vzUs 8 a4
A mgo] AFe FAe Azsch. oleist A45S
o maksgol 2ehAA olsh BAE SR A4
3} 7148 55 s AQA AF Folx AR
2o] welet aAET T, AR FAR 24
A BERTE A9 LAt AR FATFI L,
oyt ZAAE B Bdol 2917t A ot
ehgeh. ol Avd YHoRA ThoRt AR A
5 B8 AWIL WS PSS AZolA Ho
u W47190) g E 850 ARGzl Erh
weste] Ukt A3tz ojAM.
JRHoR @A ol A= AT YA et
Brhel @A 0] A9 B AA5e Al B8
AT A AT R FA, WA B
ASBES, 3ol A A8 Eolald of BaE
o Al Arolt B FH
L 3w uzgs gt 4893 9)
ThL ojZlehe 2E & 4 AT W FasEol
Vg e = 7je] aak A9AQIT B nES

lﬂ ruloo
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