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The Impact of Consumer's Ethical Self-Identity and Service Utility
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Abstract As part of the sharing economy service, the present study is not only about the positive
aspects of 020 services, but also about the consumer ethical perceptions of recent conflicts with
existing business and labor markets, trust of platform, and service utility on consumer satisfaction and
intention to recommend O20 services. To test hypotheses, data were collected and analyzed for 149
samples, focusing on the car sharing service, an example of the sharing economy service, which is
becoming an issue. As a result, the ethical self-identity of the consumer, the trust of the platform, and
the service utility, all affected the service satisfaction, whereas only the hedonic utility and trust of the
platform had a positive effect on the intention to recommendation. This study is meaningful in that
it examines the influence of service utility focusing on ethical consciousness and social perspective of
consumers, rather than on the point of consumption such as ethical consumption position and trust
of platform based on sharing economy service.
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Table 1. Results of Factor Analysis

Components
1 2 3 4
Hedonic U1 0.878 0.056 0.144 0.202
Hedonic U1 0.81 0.029 0.286 0.24
Hedonic U1 0.807 -0.018 0.183 0.261
Hedonic U1 0.783 0.022 0.258 0.262
Ethical Self-identity1 0.043 0.907 0.008 -0.054
Ethical Self-identity2 0.048 0.899 -0.046 -0.072
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Ethical Self-identity3 -0.04 0.875 0.14 0.009
Ethical Self-identity4 0.023 0.829 0.061 0.132
Trust1 0.217 0.023 0.894 0.132

Trust2 0.276 -0.026 0.89 0.087
Trust3 0.414 0.036 0.787 0.103
Trust4 0.031 0.167 0.758 0.296
Utilitarian U1 0.3 -0.001 0.15 0.892
Utilitarian U2 0.286 0.017 0.143 0.859
Utilitarian U3 0.285 -0.012 0.242 0.857
Eigen Value 3.248 3.121 3.113 2.652

% of Variance 21.651 20.805 20.754 17.677
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Table 2. Results of Regression Analysis for Satisfaction
toward car-sharing service

SE B t-value p-value
Ethical 007 | 014 261 0.01
Self-identity
Trust 0.07 0.32 5.09 0.00
Utilitarian Utility 0.05 0.23 3.57 0.00
Hedonic Utility 0.06 0.36 5.21 0.00
R=0.79, R?=0.62, adjusted R?=0.61, F=57.64,
Durbin-Watson=2.24, p=0.000
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Table 3. Results of Regression Analysis for Intention to

Recommendation
SE B t-value p-value
Ethical Self-identity 0.08 0.04 0.75 0.46
Trust 0.08 0.38 6.49 0.00
Utilitarian Utility 0.06 0.05 0.88 0.38
Hedonic  Utility 0.07 0.50 7.67 0.00
R=0.81, R*=0.66, adjusted R?=0.65
F=69.97, Durbin-Watson=2.21
p=0.000
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