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Abstract Non—verbal communication cues seem to be increasingly used in social media, such as
emoticon, like, follow, etc. A Q methodology study is conducted to explore this phenomenon. Via a
series of focus group activities with Facebook heavy users, 34 Q statements concerning online
non—verbal communication cues are derived. Different Facebook users conduct Q sorts of these
statements based on frequent use basis. Analysis of Q sort result reveals three distinctive usage patterns
of non—verbal communication cues in Facebook: 'safe distance keeping' type, 'observing hermit' type
and 'fully dedicated aficionado' type. Discussions are made concerning different components of
non—verbal communication cues utilized in these groups, respectively, which can provide a theoretical

basis for social media design.
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Table 1. Q—Sample

# Q Statements

1 |I think of Facebook as a place for community activities.

2 |1 use "hashtags" or "tags" in my posts to get more views.

3 |I think 'friend request' is useful.

4 |l am afraid of information leakage when using Facebook.

5 Depending on the relationship, I set 'profile and timeline
visibility' differently.

6 I am offended when there are ads on Facebook that have
nothing to do with my interests.

7 I differ in the form of ‘comment’ on Facebook based on the
relationship.

3 I use more 'GIF' provided by Facebook when I am in a close
relationship with the person.

9 |I reveal my interests by giving "like" rather than "comment".

10 I use the ‘hide comments’ function for comments I don't want
others to see.

11 I recognize people's interests by looking at the number of
'comment' or 'like' received.

12 I introduce myself in detail using 'profile', 'cover photo',
'introduction’, 'information', and ‘number of friends’ sections.
I think using six types of 'like' differently in respect to the

13 |situation shows whether people are really sympathizing with the
others.

14 T put 'link' or 'images in the text to improve the understanding
of the context.
I have experience showing up what I support on my profile

15 |picture. (ex, yellow ribbon to commemorate the sinking of MV
Sewol)
I only use the 'thumbs up' button even though there are

16 . Neleal
different types of 'like'.

17 T use the "shake hands" feature to start a conversation with a
friend.

18 |I use emoji to decorate the post with text.

19 |T use a lot of personally downloaded "memes" on Facebook.

20 I communicate with others in personal accounts owned by those
who are popular in my area of interest.

21 |I bully people who disagree with my opinion with ‘comment’.

29 I block people that T am uncomfortable with or prevent them
from seeing my 'comment'.

23 |I react indifferently to aggressive people on Facebook.

24 |T use ‘name tag’ to attract the attention of others.

25 |I express my interests through whom I 'follow'.

26 |1 enjoy watching Facebook users argue at a ‘comment’ section.

27 |I check ‘comment’ on the post first to see if it is interesting.

28 |I'm eyed by articles with a great number of 'like'.

29 |I use ‘like’ more than 'share' or 'comment'.

30 |I do not want to leave any records. (ex. view history)

31 |I do image—making through Facebook.

39 I post topics that will interest people that I want to get along
with.
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33 |I 'save' my favorite content for later.

34 |I use Facebook for promotional purposes.
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Table 2. P—Sample
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# | Gender Age Period of | Hours of Eml?loyment ) . ] .
Use(yr) | Use(wk) Status Aojsl= HAo| F7F A A5 =2 &8-3)9)
1 F 20—-29 10 <1 Employed
2 F 20-29 12 1 Employed
3 M 10—-19 6 <1 Student
4 M 20—-29 10 10 Student 6
5 F 20—29 7 2 Employed 5 5
6 F 20—29 9 <1 Out of Work
7 M | 20-29 10 <1 Grad Student 4 4
8 F 40—49 3 4 Employed 3 3
9 F 30—39 5 2 Employed
10 M 30—39 4 3 Grad Student 2 2
11 M 40—-49 5 <1 Employed
12 F 10—-19 4 2 Student
13 F 40—49 12 3 Employed
14 F 20—29 5 2 Grad Student
15 F 40—-49 13 1 Employed —4 -3 -2 -1 0 1 2 3 4
16 F 20—29 10 1 Out of Work
17| F | 20-29 6 7 Grad Student Bfig’glii Neutral StAr;’fegely
18 M 40—49 11 <1 Employed
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Table 3. Eigenvalues and Explained Variance

Eigenvalues 7.094 2.0238 1.7453
% expl.Var. 37 11 9
cum% expl.Var. 37 48 57

Table 4. Correlations Between Factor Scores

Factor 1 Factor 2 Factor 3
1.0000
0.5242

0.0252

Factor 1

Factor 2 1.0000

0.0639

Factor 3 1.0000
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Table 5. Type 1 Q Samples and Z—Score

# Q Statements Z—Score
I reveal my interests by giving "like" rather
9 " " 1.878
than "comment".
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16 I only use the 'thumbs up' button even 1.498
though there are different types of 'like'. ’
I recognize people's interests by looking at
11 \ \ g . 1.411
the number of 'comment' or 'like' received.
29 |1 use ‘like’ more than 'share' or 'comment'. 1.395
5 Depending on the relationship, I set 'profile 1317
and timeline visibility' differently. ’
3 T think 'friend request' is useful. 1.295
1 I think of Facebook as a place for community 119
activities. ’
97 I check comm'en.t on the p'ost first to see if —1.959
1t 1s Interesting.
I am offended when there are ads on
6 | Facebook that have nothing to do with my -1.271
interests.
I introduce myself in detail using 'profile',
12 |'cover photo', 'introduction', 'information', and -1.31
‘number of friends’ sections.
2% I enjoy watc%nng Face!yook users argue at a —1.343
comment section.
21 1 bully people Who (‘ilsagree \{Vlth my opinion —1.612
with ‘comment’.
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Table 6. Type 2 Q Samples and Z—Score

# Q Statements Z—Score
I am afraid of information leakage when using
4 . 1.62
Facebook.
I am offended when there are ads on
6 | Facebook that have nothing to do with my 1.29
interests.
1 I think of Facebook as a place for community 1158
activities. ’
23 I react indifferently to aggressive people on 1141
Facebook.
11 I recognize people's interests by looking at 112
the number of 'comment' or 'like' received. ’
5 Depending on the relationship, 1 set 'profile 1.079
and timeline visibility' differently. ’
I communicate with others in personal
20 |accounts owned by those who are popular in —-1.192
my area of interest.
32 I post topics that will interest ‘people that I —1546
want to get along with.
31 I do image—making through Facebook. —1.972
21 I bully people Wh() (‘ilsagree VyVlth my opinion —9.064
with ‘comment’.
34 | I use Facebook for promotional purposes. —2.088
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Table 7. Type 3 Q Samples and Z—Score

# Q Statements Z—Score
33 I 'save my favorite content for later. 2.114
1 I think of Facebook as a place for community 1.956
activities. ’
14 I put 'link' or 'images in the text to improve the 1.743
understanding of the context. .
11 I recognize people's interests by looking at the 1.215

number of 'comment' or 'like' received.

I communicate with others in personal accounts
20 |owned by those who are popular in my area of 1.113
interest.

I have experience showing up what I support on

15 my profile picture. (ex, yellow ribbon to -1.001
commemorate the sinking of MV Sewol)

18 I use emoji to decorate the post with text. —1.057

16 I only use the 'thumbs up' button even though ~1.057

there are different types of 'like'.

7 I differ in the form of ‘comment’ on Facebook 1168
based on the relationship. '

I use the ‘hide comments’ function for ;
10 \ —-1.215
comments [ don't want others to see.

Depending on the relationship, I set 'profile and

g timeline visibility' differently. ~1.586
I use more 'GIF' provided by Facebook when I
8 . . T —1.641
am in a close relationship with the person.
o =
4.3 F81 ¥F 94
7 3 RARE A0S Bl e the) R4 2
31, 118N FFoR e Fa A4S Bk A

Table 8. Type 3 Q Samples and Z—Score

# Q Statements Z—Score
1 I think of Facebook as a place for community 147
activities. ’
I recognize people's interests by looking at -
11 , rests by ! 1.25
the number of 'comment' or 'like' received.
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