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Abstract The market for electric vehicles is growing due to the public's interest in the environment and
the expansion of electric vehicle support projects in terms of government policy. This study surveyed
2,332 people in Jeju, one of the nation's representative areas of electric vehicles, and the higher the
perceived value in terms of the total cost of automobile ownership for electric vehicles, the higher the
intention to purchase electric vehicles. The higher the level of knowledge and attachment, the higher
the intention to purchase electric vehicles. While many previous studies considered economic value
mainly as price, the study was conducted to approach economic value in terms of total cost of
ownership. Marketing practitioners also look for practical contributions in that they can propose price
framing so that customers can judge the economic value of the electric vehicle as a strategic way to
increase the intention to purchase the electric vehicle, rather than just the purchase price. can see. In
addition, the same research should be conducted in various regions besides Jeju, so that the research
results can be generalized.
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A AL | A7E o' Al Eoll i x| Ao thal AR
A17¥sfaL ol As onlgit), wheba] F3A 2|2l i
& ZRRPE AIE Bt AaEste] AlE e

H HGE FHshs ARl Frhs As o 37].
Alba and Hutchison(1987)0l w2 A&l F=HH
A 21e Aole ol A A2 A 22 efel] AlE
A9 A8 3 (experience—based prior knowledge)
< F7FsISI ol Ajoll g APdA| Al AlE
Al Hsde] A=A Aot 4= ol Al AF
|7} A AfEPeRE Us F dvkal 8ISl
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FIr7e qES FH38]. 5, SAbE%
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¢
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SEIORE R

A7 A A 0] AraAel o] Jag Rk
AL we AFAT) ANE Fo PEEo} Fr(39).
= olwl A9} e A2 e AuE Helshs 3o
A AR g A Aol mAE fako] vhg- ATk
[40)m}2b $19) ATl Asg vierow e 3

[e) o = o) 2~
= 7HEE = 2 5 U

7P 3. A7l thgh AlAae] s A71AF )

ojgFe] E& Aotk

2.4.3 A|GAL3] ol thE of 2 ie

Alolgh, Freolgt= A2 a7 W 7714 AN S
Zdxshe uE el Ak, A B Esteke] #
Al, 7153 o] g-o] AL 9= HHlowA EA, 91X, A
o7 ALE FaA IARE 7L dokaL B9
Pz QATH A1) whepa] 2| HARS] = 1 S3te)] AR= BLE T
fRlo] d/Aehs Fall Hrh 2 AR ozl mj7|
AZ=A RIS YA BA 7S Fo|th42,43].

A|GAkE] AT Foell A olef gk Ake]A Al Ak
= A G| ofFoleh= JNdE thFaL Qitk o] 2%k
2 A A}3) o] Fwlof ZHA] (community attachment)-& A
23}, 15, ALSAlEIst & thekeh tokellA A97F 114
Hol gkt B A AL o2 HAlS Ao tigh
7F7H(sense of place) 0.2 A Yste], A dFwo] 1 A
oA 7] 71564, ARA of 2l w2 o) g
A3 (identity) #F 2]¥4d (dependence) 2.2 7dS A
W7 &= shivti[44-46].
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BgF A HALS] AT opol| A= A AL off&tel] o g
o7t kst o]FolAa dtk. McCool and
Martin(1994)= A &5=110] A3 4 FHojo] sfeda} 9],
A9 gholl A ] FE2g, AAALEE e I S
At 423k 47]. Stokols and Shumaker(1981)
33 QI AfelelA] 2| 7tE]R= Aol Tk o2t
S} 48]. Altman(1992)-2 Q17to] 81730]] thall 714
87} (thought), A3 (belief), 22]aL *]2](knowledge)
TE QA & 5 = 247 A5 g3 ey
w2kl Aofgho 2 A EEl4 Aol oigh xltelet
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