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Abstract 330 Korean adult women were examined the correlation between degree of makeup and makeup
satisfaction before/after wearing masks due to COVID-19 and the moderating effect of mandatory/voluntary
goal-oriented attitude toward makeup. The study found that lip makeup(p<.001) was significant variable in
makeup satisfaction before COVID-19, and eyebrow makeup(0<.002) was significant after COVID-19. Although
moderating effect of mandatory goal-oriented attitude, which works between degree of makeup before/after
COVID-19 and makeup satisfaction was not significant, but moderating effect of voluntary goal-oriented attitude
appeared to be significant before(p{000) and after(p{.000) COVID-19. And the degree of makeup after
COVID-19 was lower than before(p<.000). If one believe that makeup is for one’s own satisfaction, degree of
makeup can be significant effect on the makeup satisfaction, but actual behavior has shown that degree of
makeup has decreased since wearing masks because of COVID-19. I hope this research will be used as
marketing material for beauty and cosmetics industry.
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Table 1. Factor analysis

Aol Aot AAuATES AL 912 Bartlett 4
% A3} 0.000C.00DE 3t gho] =&EH3

Category Fact.or Eigen Cumulative
Loading value %

I'm satisfied with my face features after makeup. .866
After makeup, my face looks as pretty as | want. .830

Makeup I'm satisfied with my face shape after makeup. 767 3.870 22918

satisfaction

I'm satisfied with my skin after makeup. 766
| get confidence in my appearance after makeup. 690
Mandatory When my makeup isn't done well, | care how | look to others. .808
goal-oriente Before standing in front of others, | check my makeup. 753

d attitude | hope my makeup looks pretty to others. 694 2.717 19.612
toward | put on makeup when | go out to meet people. .680
makeup The reason of makeup is to get along with people. 587
Voluntary | put on makeup is to express my own style. 804
goal-oriente | put on my favorite makeup regardless of the opinion of other people 793

dtztwti;:je | put on makeup that highlights my strength point rather than trend. 650 1.672 16.464
makeup | put on makeup for self-satisfaction. 640

Total 58.993
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24729 A A 2= SPSS(Statistical Package for
Social Science)Z&1# 18.0& o]} HIEEA
(frequency analysis)2 S8 AL tiAlRle] dukA
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Table 2. General characteristic

FYRHY F7HEOE EPuo] R4S wdele
QAR 3HEA(hierarchical analysis) A&
tH33). E3 o8 #E TAH(paired t-test) ©]89]
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l F94S At
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4.1 ZAb CHAIRIO| QbR EX

FAF i/dAe] duba 442 Table 29F 2. 20
24.2%, 30t 26.4%, 40t 23.9%, 500 25.5%% 1=
Al B2 AL AAE=E HFR] 66.1%, 7HF
- 17.9%, 718k 7%, 3t 4.8% <=°l3th.

Category Frequency Percentage
20-29 80 24.2
Age 30-39 87 26.4
40-49 79 23.9
50-59 84 255
Student 16 4.8
Worker 218 66.1
Occupation Inoccupation 14 4.2
Housewife 59 17.9
Other 23 7.0
Total 330 100
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Table 3. Moderating effect of mandatory goal-oriented attitude toward makeup between makeup level of before

COVID-19 and makeup satisfaction

Makeup satisfaction

Phase Independent variable 5 : 0 R =
Base makeup -.016 -.241 .810
Eye makeup .097 1.489 137
Eyelash makeup .035 573 567
The st Eyebrow makeup 102 1583 114 028 10.470
Lip makeup .546 3.236 .007***
Cheek makeup .099 1.575 116
Base makeup -.027 -.389 .698
Eye makeup .097 1.426 155
Eyelash makeup .032 510 610
The 2nd Eyel?rovv makeup 102 1.583 114 026 5311
Lip makeup 518 2.859 .005**
Cheek makeup .098 1.551 122
Mandatory goal-oriented 024 123 673

attitude toward makeup

* pC.01, *** p(.001
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Table 4. Moderating effect of mandatory goal-oriented attitude toward makeup between makeup level of after

COVID-19 and makeup satisfactions

Makeup satisfaction

Phase Independent variable

B t p R’ F

Base makeup .023 375 708
Eye makeup .058 .885 377
Eyelash makeup -.006 -.099 921

The 1st .030 10.040
e s Eyebrow makeup 303 3.169 .002%
Lip makeup .038 .650 516
Cheek makeup .040 691 490
Base makeup .008 127 .899
Eye makeup 042 611 542
Eyelash makeup -.019 -.288 773
*%

The 2nd Eyek?row makeup .369 2918 .004 032 5482
Lip makeup .028 474 636
Cheek makeup .037 643 521
Mandatory goal-oriented 053 963 336

attitude toward makeup

** pd.01



161 S™HE=EX HM10E H12&

F21H9 o] do]3Y Hxet Ho]aY WEE A
olof Zrgdl= wlo]a el ot ALA ERAFH e
z9 24 aE YIA1A IALHE B Yot A
L Table 59 2t} 194 gL 893100 (p{.001)
Egus 5 Fdlo]a o] wEgL 546, 12%HE 001
Z Ueht F2119 oA AAZel vo]a¢ g0
Hrlo]a o] fo3t TS A= Ao U=
o}, 284 BE2 {Fom(p<001) 19AIet vkt
A= Heola ol HErE 391, #2%HE 0212 /<
P do]Z Ao gt AdA EXEAFH e Hg
& 310, YSE 0002 YERGTE A 49 1

A9 3.1%¢1 Blg] 2240 7.9%= S7tote] L=t
19 ol wlo]=2y AH=et mo]a R Atolof &
Gk woladel gt A ZRAFH B £
A ade fORt Zos FHU o= Z2U19
ol HolaY wEIo] Hro]ado] Fodt dFe
FH, Hlo]Z ol et Apda ZRAFE B 21
AN B WS/t H ARE e ulettt. doja
Aol it A ZBAFH e e geol
I AL r|Pee RSz avrt
NG APAT 23et ARITH36,371.

Table 5. Moderating effect of voluntary goal-oriented attitude toward makeup between makeup level of before

COVID-19 and makeup satisfaction

Makeup satisfaction

Phase Independent variable

A t P R? F
base makeup -.016 0.241 810
eye makeup .097 1.489 137
eyelash makeup .035 573 567
The 1st .031 10.470
eyebrow makeup 102 1.583 114
lip makeup 546 3.236 .001***
cheek makeup .099 1.575 116
base makeup -.062 -.963 .336
eye makeup .036 547 585
eyelash makeup .003 .048 962
eyebrow makeup .053 .826 409
The 2nd - .079 14.028
lip makeup 391 2315 .021*
cheek makeup 077 1.253 0211
mandatory goal-oriented 310 4132 000***

attitude toward makeup

** p(.001
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Table 6. Moderating effect of voluntary goal-oriented attitude toward makeup between makeup level of after

COVID-19 and makeup satisfaction

Makeup satisfaction

Phase Independent variable 5 : 0 R? F
base makeup 023 375 708
eye makeup .058 .885 377
eyelash makeup -.006 -.099 921
The 1st .030 10.040
e s eyebrow makeup .393 3.169 .002**
lip makeup .038 650 516
cheek makeup .040 691 490
base makeup 011 186 .853
eye makeup .028 426 670
eyelash makeup -.0M -.169 .866
*
The 2nd eye?row makeup 258 2,053 .041 076 13.417
lip makeup .056 981 327
cheek makeup .060 1.060 290
mandatory goal-oriented 308 4,040 000***

attitude toward makeup

* (.05, ** p(.01, *** p.001
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