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Abstract The purpose of this study was to identify the factors that influence the organizational
commitment of clinical dental hygienists to contribute to manpower management. The subject of the study
was 195, and the following results were obtained as a result of collecting and analyzing data using a
self-filling questionnaire from March 10 to April 20, 2020. The degree of organizational commitment, job
satisfaction, and internal marketing according to general characteristics were analyzed by t-test and
one-way ANOVA, and post-test was set to'Scheffe'. The correlation between organizational commitment,
job satisfaction, and internal marketing showed a significant positive correlation with job satisfaction
(r=0.689) and internal marketing (r=0.678). The factors influencing organizational commitment were
multiple regression analysis, and the influencing factors for organizational commitment were internal
marketing and job satisfaction. The most influential factor was job satisfaction, and the explanatory power
was 56.1%.As a result, the internal marketing of clinical dental hygienists was found to be related to job
satisfaction and organizational commitment, and the factor that most affected was job satisfaction.
Therefore, institutional and administrative support from dental medical institutions is needed to improve
job satisfaction, which has an impact on organizational commitment of clinical dental hygienists.
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Table 1. Reliability of instrument scales (n=195)
Variables Mean SD Cronbach’'s a
Orggnlzatlonal 334 079 0.830
commitment
Job satisfaction 3.24 0.76 0.735
Internal marketing 2.98 0.69 0.939

Unit: MeantSD
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Table 2. Organizational commitment according to subject's general characteristics (n=195)
Characteristics Division N Organizational commitment t or F(p)
Agelyrs) 21-26 63 2.99+0.67° 16.244 (0.001)
27-30 70 3.3140.78°
>31 62 3.74+0.75°

Marrial status Single 136 3.20£0.76 -3.957(0.001)
Married 59 3.67£0.77

Educational level College 89 3.14+0.76 -3.409(0.001)
University 107 3.562+0.79

Dental office type Clinic 131 3.37+0.79 0.600(0.549)
Hospital 65 3.29+0.81

Career(yrs) <3 77 3.1540.73° 4.052(0.019)
4-7 64 3.44+0.802°
>8 54 3.50+0.83°

Religion Yes 87 3.20+0.78 -2.891(0.004)
No 10 3.560+0.78

Monthly income {200 33 3.00£0.80° 14.631(0.001)
201-250 68 3.10£0.73°
>251 98 3.65:0.79°

(Continued)
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Table 2. Organizational commitment according to subject's general characteristics (n=195)
Characteristics Division N Organizational commitment t or F@)
Position Manager hygienist 75 3.70+0.76 5.343(0.001)
General hygienist 120 3.12+0.73

Working intensity Average 92 3.41+0.80° 5.762(0.004)
Hard 68 3.46+0.76°
Very hard 35 2.94+0.72°

Turnover experience Yes 115 3.44+0.84 1.963(0.051)
No 80 3.21+0.71

" by the t-test for two groups and one-way ANOVA (post-test Scheffe’) for three or more groups

b The same character indication shows that there is no statistical significance

Table 3. Correlations among Organizational commitment, Job satisfaction, Internal marketing

(n=195)

Variables Organizational commitment Job satisfaction Internal marketing
Organizational commitment 1
Job satisfaction 0.689" 1
Internal marketing 0.678™ 0.716™ 1
** (0.01 by Pearson’s correlation analysis
3.4 UMK[MLLHAL] ZEIZ0| HekS D|Xl= Q2 2P RO EFolen (F=17.518, p<0.001),

Table 49} Zo] 2 &Y TEHHUFTE dlAL
A 54, AR, YroHge SHHes 445t
S ARAS AASH YR £4E Dummy?
2 A st oISk QA 21142 A1

0.318-0.852& 9}

VIFE 1.174-3.143°02 102 9A Yo} ZA7} 33l
ot &0 IFeUL  WHuAIE((8=0.298,
p=0.001), FFIE5(8=0.436, p=0.001)°]%1L, 7}
& FFE vA= 8002 RS Eo|gloy, A

Y9 BAVE GAT, FAAE 2 56.1%]91
Table 4. Influencing factors of Organizational commitment (n=195)
Variables B SE B t P Tolerance VIF
(constant) 0.823 0.262 3.137 0.002
Age_1(21-26/27-30) -0.155 0.143 -0.092 -1.089 0.277 0.318 3.143
Age_2(27-30/>31) -0.027 0.131 -0.016 -0.208 0.835 0.382 2.620
Married status_(Single/Married) 0.036 0.110 0.021 0.330 0.742 0.555 1.802
Educational level_(College/University) -0.001 0.085 -0.001 -0.0M 0.991 0.780 1.282
Religion_(Clinic/Hospital) 0.151 0.082 0.095 1.847 0.066 0.852 1.174
Monthly income_1 0.173 0.148 0.068 1171 0.243 0.671 1.491
Monthly income_2 0.227 0.117 0.143 1.945 0.053 0.416 2.403
Position_
o o -0.057 0.126 -0.035 -0.452 0.652 0.373 2.679
(Manager hygienist/General hygienist)
Career(yrs)_1(£3/4-7) -0.066 0.128 -0.041 -0.512 0.609 0.361 2772
Career(yrs)_2(4-7/>8) -0.185 0.116 -0.105 -1.597 0.112 0.5623 1.910
Working intensity_1
-0.101 0.093 -0.064 -1.082 0.281 0.651 1.535
(Average/Hard)
Working intensity_2
-0.108 0.115 -0.052 -0.934 0.351 0.721 1.387
(Hard/Very hard)
Turnover experience 0.138 0.095 0.086 1.459 0.146 0.649 1.541
Job satisfaction mean 0.451 0.078 0.436 5.758 0.001 0.395 2.531
Internal marketing mean 0.342 0.083 0.298 4113 0.001 0.430 2.325

R?=0.595, adjusted R?=0.561, F=17.518(X0.001),

Durbin-Watson: 2.114

by multiple regression analysis at a=0.05

1) Dummy P42 3t &
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