https://doi.org/10.56392/JKCA.2020.20.01.045

121 OJCj0] 2EI=2| CIERAHAM LQ010] 4F 0 &0 O|X|=
@sh BAC TNl HELE SHoE
The Effect of Influencer Factors in Personal Media Contents on Purchase
Intention

FeiF, e

et v oA R YA o) dska

Ines Hyunju Yu(ines.hj.yu@gmail.com), Hun Kim(kimhun6301@naver.com)

Q0f

B ATE AT FE9D 9k 19 vto] ABRANY gAY, A4, AEA) @ A2 154
o] BAE A 4% o) oJwo] WAL wE Avugich ol 5 SHACIA A KRN AT

T 9k IEFAAY QMtE Ze=E AR & AERAE AT SFRLE AT A3,
ABFAA) AEAT Zh= 1440l BAE AFH0] AH FFL vA= Aoz ekt olet 3,
BAE Qe o owo] A FFS vFon, o) et FAx MGl Aol wA wNE
Uehe om eyt oleiet A7 ATk 2etel 19 vltje] d vjtje} 2elzo] AFAS B ANE
BASS B ol thE Ropold A4 AT BelE A7 WS TSI ol o7t et

HE0], 191 mHo] JIEFAAM & o]l53 Adstarat sk 7oAl A=FaQl AXEE Alsdittal &

Abstract

This study is to examine the effects of personal media influencer’s source credibility (attractiveness,
trustworthiness, expertise) and content authenticity on brand authenticity and product purchase
intention. An online survey was conducted, on which the respondents were asked to watch the
embedded contents of the influencer provided on YouTube before answering the quzestionnaire. The
results of the regression analysis showed that both influencer expertise and content authenticity had
a positive effect on brand authenticity. Moreover, brand authenticity had a positive effect on purchase
intention and had a mediating effect between purchase intention and content authenticity. The findings
are meaningful in that they not only analyze empirical advertising effects of personal media and media
contents but also expand the scope of research on authenticity. This study also provides strategic
implications for personal media influencers and companies which want to collaborate with influencers.
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