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The Exploratory Study of the Dynamic Price Changing under the On-line Context

At

L&,
Fedisty wgFgPeR, ¢

oh AR AR 18 S99 AB) B, Huskd, DAk %zqm A8
= L anlReelel S ABol te Blhie B Ho
= = Qs

LN
giiA
=
)
2
g,
of

ol
i
=)

Mo
do
%
ffo
i)
ro,
1o
N
N

g
Bl
>
)
|m
ol
g
>
e}
l:&:l
m

Jul2Ql chiore BoA RS
84 Agel AED HFA Agel AFTLoE Tl
A7 21213 Ak el AFLOZ Walsh £55HE 22t 2007H4
dgsto] BAstelth. 4] A3 B8 A AN AL BEAA, AAA,
R 47} 7hA bl S0t IS vAE Aow yehton] e A
A, AANA, ZAAE, S5 4, S8 D WPt Bkt 3AE9 B
St B 478 Fold Lakol AR AL BT 5 gl ol BeiE Whs
o $54 THIE 9EAE BHNAE AAREE $A3] geA oA oleiet MES
TN WS $UT Bast Je Ao HaT

R
2

o
R
v
)
22
D'lhl N
TO ?{tl
S
o
JI{E it
n
=
2
i)
i)
_>t
lml'

i

JLOL :(E

B SYO I 7Y | HEHE | HHNEF | B | 2R |

Abstract

The purpose of this study is to research the effects of the same brand item sold online at different
prices. To that end, the exploratory study is focused on four factors that influence price dispersion
online is suggested. First, the products are divided into utilitarian products and hedonic products in line
with the product concept, and laptops, washing machines are included in the utility concept products.
Also the backpacks and sneakers are included in the hedonic concept products.

A total of 400 effective objectives were selected and analyzed for each concept products, 200
objectives. The research analysis revealed that the price dispersion is significant relationship with an
average price, the highest price, the lowest price, the year of release, the number of retailers, and the
number of reviews in case of the utility concept product. On the contrary, in case of hedonic concept
products, average price, highest price, lowest price, year of release, retailer, and reviews and ratings
is found to be positively related to price dispersion. Based on these results, theoretical and practical
implications are discussed about the influence price dispersion on marketing.
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