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A Study on Effectiveness of Healthcare Campaign According to Types of Media
= Focused on Printed Media and Video

Bae Soonhan-Lee Jisoo'Choi Jaeyoung

{Abstract)

With increasing social interest in health and health promotion, the government and many
organizations are conducting various health campaigns for the public. The public health
campaign is aimed at protecting the people from the dangers of disease and contributing to a
healthy life and also help establishing a healthy attitude and changing behavior as well. In
addition, many researches have been carried out in order to enhance the advertising effect of
campaigns aimed at forming preventive attitudes and to verify it by applying many theories.
However, as a result, there is a significant lack of research regarding analysis of differences in
the effectiveness of the campaign by media. This study is to analyze the effect of health
campaign by the type of media which published health campaign advertisements that can affect
prevention attitude. To meet the purpose of this study, The 15 print media were to examine the
impact of media characteristics and types on participation in campaigns for health campaigns.
Through this, we will present the role of the media as an efficient channel to encourage the
formation and participation of the health attitude of campaign advertisements, and present
significant implications in the selection of optimal media and the execution of campaign budgets.

Key Words : Healthcare Campaign, Media Effectiveness, Health Communication, Healthcare,
Campaign Budgets
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