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Abstract This study examines the effects of entrepreneurship and organizational innovation
capacity(strategic planning capacity, R&D capacity, technology commercialization capacity) and
strategic directionality (customer orientation, technology orientation) The relationship between
corporate entrepreneurship and innovation capacity. First, the research model and the hypothesis were
set up based on the literature review, and 400 questionnaires were distributed and retrieved for the
manufacturing workers in Gyeongbuk province. As a result of the study, it accepted that the corporate
entrepreneurship had significant influence on organizational innovation capacity. And confirmed a
significant moderating effect of strategic directionality. However, the moderating effect of customer
orientation was rejected in relation to entrepreneurship and technology commercialization. These
findings can provide guidelines for organizational management in terms of culture by identifying the

effects of corporate entrepreneurship and strategic orientation at organizational level.
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Fig. 1. Research model
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Table 3. exploratory factor analysis of Entrepreneurship Table 5. Confirmatory factor analysis of whole model
Factors ‘ Loading ‘ T ‘ S.E
Factor 1 2 3 Entrepreneurship
Innovativess 1.000
Innovatenessl 0.106 0.730 0.269 Risk—taking 0.740 12.669 0.068
Innovateness? 0.229 0.745 0.266 Proactiveness 1.008 18.505 0.064
Organizational Innovation Capacity
Innovateness3 0.163 0.767 0.247 1 1.000
. 2 0.992 17.537 0.067
Innovateness4 0.260 0.775 0.159 Strategic 3 0.974 18.843 0.052
planning : — —
Risk—taking1 0.748 0.341 0.069 capacity 4 0.955 17.886 0.053
5 0.982 18.077 0.064
Risk—taking?2 0.786 0.252 0.140 6 1.028 17.811 0.068
Risk—taking3 0.808 0.193 0.146 L 1.000
2 1.037 17.347 0.060
Risk—taking4 0.748 0.108 0.270 R&D 3 0.920 15.302 0.060
Capacity 4 0.790 12.755 0.062
Risk—taking5 0.761 0.003 0.111 5 0.813 14.899 0.065
Proactiveness1 0.143 0.463 0.654 6 0.821 13.622 0.060
1 1.000
Proactiveness2 0.107 0.477 0.692 Technology 2 1.004 13.760 0.073
Commercialization - ; p— p
Proactiveness3 0.190 —0.015 0.790 Capacity 3 1130 15.604 0.072
roactiveness : : " 1 1.034 14.655 0.071
Proactiveness4 0.204 0.384 0.715 Strategic Directionality
1 1.000
Proactivenessb 0.165 0.366 0.674 Customer P) 0.964 16.325 0.069
Orientati : 55 : 5
Eigen value 3997 3.963 9,856 rientation 3 1.065 17.483 0.061
4 0.918 17.013 0.064
“ents PY: =
Percegtage of 23.052 93.306 20.401 1 0.918 17A'Z37 0.053
variance Technology 2 0.908 17.348 0.052
Orientation 3 1.014 20.683 0.049
4 1.000
. H : ' . %2=660.206*+x, GFI=0.889, CFI=0.951,
Table 4. Confirmatory factor analysis of Entrepreneurship Model fit NFl=0.912 RMR=0.034
Factor Loading T SE Table 6. Construct Reliability and AVE
Factors ‘ Standard ‘ error ‘ AVE ‘ C.R
1 1.000 Entrepreneurship
9 1.087 14.534 0.075 Innovativess 0.791 0.179
Innovativess Risk—taking 0.603 0.341 | 0.693 | 0.870
3 1.046 14.081 0.074 Proactiveness 0.818 0.213
Organizational Innovation Capacity
. o ae . y
4 1.065 13.928 0.0.76 1 0.808 0272
1 1.000 ) 2 0.778 0.329
Strategic 3 0.820 0237 |
9 1.058 16.373 0.065 planning ——1 0.686 | 0.929
5 5 capacity 4 0.790 0.282
= N an
Risk—taking 3 1.062 16133 | 0.066 5 0.796 0.286
6 0.787 0.333
4 0.858 14.480 0.059 1 0.788 0.345
2 0.820 0.296
- . -
5 0.778 12.400 0.063 R&D 3 0.737 0.401 .
Capacity | 061 o531 ] 0-527 | 0.888
1 1.000 N - -0
5 0.721 0.345
2 1.049 18.325 0.057 6 0.668 0.473
1 0.721 0.448
Proactiveness 3 0.663 11.095 0.060 Technology 2 0.722 0.450
Commercialization - — v J: 0.597 | 0.855
4 0.97 17.257 0.054 Capacity 3 0.820 0.302
4 0.769 0.359
5 0.770 14.949 0.052 Strategic Directionality
Nodel it 72=164.058++, GF1=0.943, CFI=0.968, L 1000 | 0.216
NFI=0.944, RMR=0.033 Customer 2 0.964 0.250 | 20 | 0.904
Orientation 3 1.065 0.290 | ’
4 0.918 0.336
1 0.918 0.386
Technology Orientation § (1)8(1)2 8%8 0.673 | 0.892
4 1.000 0.263




Table 7. Coefficient of Correlation and AVE

Factors Mean S.D 1 2 3 4 5 6
Entrepreneurship 3.6175 0.614 0.693 0.623 0.412 0.591 0.479 0.561
Strategic Planning Capacity 3.6571 0.742 0.789 0.686 0.377 0.487 0.457 0.546
R&D Capacity 3.5442 0.722 0.642 0.614 0.527 0.359 0.275 0.345
Technology Commercialization Capacity 3.6494 0.789 0.769 0.698 0.599 0.597 0.437 0.536
Customer Orientation 3.7500 0.748 0.692 0.676 0.524 0.661 0.702 0.469
Technology Orientation 3.6088 0.799 0.749 0.739 0.587 0.732 0.685 0.673

under the diagonal is coefficient of correlation, diagonal is the AVE, over the diagonal is coefficient of correlation’s square
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Table 8. Result of Effect of Entrepreneurship on
Organizational Innovation Capacity

| x]+=
A

Estimate
Entrepreneurship
. . . 0.896%:%x
— Strategic Planning Capacity
Entrepreneurship
. 0.74 8
— R&D Capacity
Entrepreneurship 0,908
— Technology Commercialization Capacity i

#:p<0.05, ##:p<0.,01, *++:p<0.001
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Table 9. Result of group’s CMIN difference and coefficient of customer orientation

CI\/IEI}\)Ij'i;fSie)nce Group | Estimate S.E. CR.
Entrepreneurship — Strategic Planning Capacity 6.915: }LI:)% 82?21“ 8(1)33 32‘33
. . N High | 0.425%= | 0.094 | 3510
Entrepreneurship R&D Capacity 3.7 82k Low 0.280% 0.146 3555
o ! N . High | 0.491 0.115 558
Entrepreneurship — Technology Commercialization Capacity 1.047 Low 0.446% 0.108 5448
free Model's CMIN CMIN : 199.865 df : 194
#p<0.05, #+:p<0.01, =+x:p<0.001
Table 10. Result of group’s CMIN difference and coefficient of technology orientation
CI\/IEI;Ij'i;fSZe)nce Group | Estimate S.E. CR.
Entrepreneurship — Strategic Planning Capacity 4,204 }LI;% 82;21“ 8(1)32 ?g;g
Entrepreneurship — R&D Capacity 4,483+ i‘fb FYEO Bl I
Entrepreneurship — Technology Commercialization Capacity 6.24 7 }LI:)% 82;;1“ 8(1)32 2221
free Model's CMIN CMIN : 129.403, df : 198
#p<0.05, #+:p<0.01, #*+x:p<0.001
wo] B (A2 = 6.247, p < 00) W5 7147840] 9] 143k Z1997bgale] 2B e
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