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Abstract The purpose of this study is to derive the necessary factors by conducting a questionnaire
survey for SMEs with experience in participating in the online export support business in order to
derive the factors that activate SMEs' online marketing. As a result, it was found that the Corporate
trade capacity had a positive influence on online marketing utilization, and that the Corporate internal
capacity did not have a significant influence on online marketing utilization. Since the consultants' role
for export marketing obviously appears to exercise more significant positive effect on online marketing
utilization, we can suggest the followings to activate online exports of SMEs. First, more effective efforts
are needed to expand the trading capacity to utilize online marketing, and secondly, the export
marketing capacity of SMEs needs to be strengthened steadily. In particular, strengthening the
capabilities of the trading consultants of participating and performing companies is considered to be
an important factor in the use of online marketing by SMEs, we recommend further strengthening each

corporate and government policy effort to empower export consultants.
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Fig. 1. Retail ecommerce sales worldwide
(source: e—Marketer, 2018.1.)
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Fig. 2. Retail ecommerce sales korea
(source: Statistics Korea)
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