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A study on the service design using 360° VR prototype
—Focusing on the Case of Public Service Design by Citizen Autonomy
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Abstract The Ministry of the Interior and Safety amends the enforcement ordinance of the public
service design method and applies it to the project tasks of each institution and cases of social problem
solving and public service innovation are increasing according to service design methodology. This
study is to develop the 360° VR content element in order to deliver the understanding and effective
improvement of the service to the consumers in the process of problem discovery and the prototype
that visualize the key solution according to the service design methodology. By applying it to the actual
public service design project, it was possible to predict the result with high satisfaction after
improvement. This paper is meaningful in that it proposes new approach and empirical value to
consumers and contribute to the improvement of the service design process as a convergence study on

the future service design using the 360° VR prototype.
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Table 2. Service dedign road map

1.0rientation |Case study, Sharing subject & experiences
2.Discover Survey, Interview, Observation

3.Define Analyse data, define brief

4.Develop Develop service, Prototype, User tests
5.Deliver Launch service, share insights

==
Classification Gender | Age Habitation Occupation S — - = -
Do F— 3 AY RRE A 719=E =S A rkl= g o
Resident F 50 angjin2dong ousewife o
BYQEEYOR ofoltie] Wake A WYL
Resident F 47 Dangjin2dong housewife
Resident M 49 Dangjin2dong Worker
- - Table 3. Analyse and summary

Resident F 37 Dangjin2dong Store owner

Resident F 54 Dangjinldong Store owner Pain Point Expectation
public official M 45 Dangjin—Si Civil servant darkness after 6 lightening streets at night
public official M 48 | Dangiin—-Si | Civil servant not messy and not clean clean and arrange

walking difficulty people centered strret
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Fig. 6. Mind Map
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