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Tab. 2—1. SW market scale (IDC Worldwide

Blackbook
(&)
T ot [2017'(120181 (12019 (1202044 (2021 AH(
= E) E) E) E) E)
o 7| X|SW| 4,782 | 5,128 | 5,506 | 5,913 | 6,345
2H| ITMH|A | 6,699 | 6,901 | 7,103 | 7,313 | 7,527
A |11,481(12,029(12,609|13,226 (13,872
7| XISW| 39 40 42 44 46
ZUHH[= | 0.8% | 0.8% | 0.8% | 0.7% | 0.7%
=

| ITME[A | 72 73 75 76 77
ZUHIZ | 11% | 1.1% | 1.1% | 1.0% | 1.0%
A 111 114 | 117 | 120 | 122
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Tab. 2—3. Ul / UX size estimation in global SW market

(eleige)

T8 20174 (E) 20184 (E) 20194 (E) 20204 (E) 20214 (E)
TAMEA 6,699.4 6,901.0 7,103.3 7,313.3 7,526.9
Uxe| = 10% 10% 10% 10% 10%
U =5 669.9 6901 710 731.3 752.7
Ul/UX Bl8
AMg /2| M| 30% 201.0 207.0 213.1 219.4 225.8
7|&/HA 30% 201.0 207.0 213.1 219.4 225.8
CIXtel(HE2l4) | 40% 268.0 276.0 284 1 292.5 3011

Tab. 2—4. Ul / UX size estimation in domestic SW market

T& 2017H(E) 20184 (E) 20194 (E) 20204 (E) 2021 (E)

TAH|A 71.7 73.4 74.8 75.8 76.6

U HE 1.1% 1.1% 1.1% 1.0% 1.0%

UxHl& 10% 10% 10% 10% 10%

FHEY 7.9 8.1 8.2 8.3 8.4
Ul/UX HI& * BFS2 123 1,1008 7|E2 = 3hh

Y /2| M %] 15% 1.1 1.1 1.1 1.1 1.1

7|2 /4A 35% 2.5 2.6 2.6 2.7 2.7

Clxtel(H E2ld) | 50% 3.6 3.7 3.7 3.8 3.8
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ToAE WA 20189 % A& BEAT
oA e FFFEES SW, ICTHH], ARES
geE ARE AT 0189 FFHE

=

SW - ICTAH] & ARdede 42 2515999 ()
H] 175899, 4.3%%57ho= SWT52 2% 99169
A (Addin] 146199, 51%%7h, “-8SWule
2,891 (ATl 8699, 31%57b, ICTAHI=
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Tab. 3—1. The size of the public sector information business in recent 4 years

(@91 A4, % D

= HA(SHE) SWRE(H[B) SWo (B[ Z) ICT&H|(H]ZS)

=0 38,125(7.4) 27,196(71.3) 2,477(6.5) 8,452(22.2)

20154
A 15,909(17.6) 7,152(45.0) 3,530(22.2) 5,227(32.8)
= 40,064(5.1) 27,241(68.0) 2,805(7.0) 10,018(25.0)

20164
A 15,224(A4.3) 7,708(50.6) 3,564(23.4) 3,952(26.0)
= 40,757(1.7) 28,455(69.8) 2,805(6.9) 9,497(23.3)

20174
A 15,289(0.4) 7,800(51.0) 3,456(22.6) 4,033(26.4)
=0 42,515(4.3) 29,916(70.4) 2,891(6.8) 9,708(22.8)

2018
A 15,926(4.2) 7,941(49.9) 3,707(23.2) 4,278(26.9)

* ICTRME VYD, 2FE, B473ul8 TRale] 24

3.2.235E YESIA0IM Ul/uxel 2o

2018 1€ 1¥HH 20183 6€ 30¥el Y=HdH
(www.g2b.goknell Al SW5 Fzol sldsl= ISP,
SWiE, 94, TS, FH=, DBTS EoF
o] YFFI S00/NE AT 4 Aw 2% ]
o] 2, ZbgF o=z UfUXel tidh Ak 0e 2
Aelal ATk I T ARLAANAM AHHoZ
U/UXol &gt Ag3gh Hl8-2 63%01 <] dnh.

Tab. 3—2. Analyzing UI/UX related proposal requests

T8 a% | uig
Ul/ux 2l 23 g5 317 63.4%
uijux 21 23 g= 145 29.0%
Ul/UX &&= s 38 7.6%
A 500 | 100.0%

ARHozs UIUX BAolM el ek 3240

1054, U/UX F4le] Aul2 7]18lo] 557, U/UX 71
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Tab. 3—3. Analyzing Ul/ UX requests on bidding

5 QA s
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Tab. 3-5. UI/UX Market Size Estimation of Public Sector Information Project in 2018
(EHel - AR, %, 2)
T& SW = HA| ISP Swrld | 2YRA | #FFS5 | EH= |DBTEH
SW = 29,916 570 8,917| 17,550 1,827 192 860
T val 7,941 194 1,615 5,606 294 105 127
FH FHE 7.8% 15.0%  15.0% 5.0% 0.5%  15.0% 0.0%
FHH HIE 2,338 86 1,338 878 9 29 0
Uiy | AMY/EIMA [20% 468 17.10| 267.51| 175.50 1.83 5.76 0
W 7|8/ 30% 702 25.65| 401.27| 263.25 2.74 8.64 0
C|Xfol 0
(EZaiy)  |50% 1,169 42.75| 668.78| 438.75 4.57 14.40
3.6 SSFE =SAKAC| UI/UX AlEE PrEA F2 AT A dEolth dF A
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A Study on the Economic Value of Knowledge Information Service -
Focused on Ul / UX Held of IT Service

Jinho Ahn*, Jeungsun Lee**, Pildo Lee***

ABSTRACT

The key to the success of IT services is to ensure user-oriented strategic planning and system design
capabilities to accurately read the user’s mind. In order to establish a stable UI/UX strategy that
provides user-oriented service, estimating the size of the relevant market and predicting the growth
potential should be given priority, but there is no research on this. Therefore, this study estimated the
relevant market based on the 'SW market size (IDC Worldwide Blackbook.) As a result of estimating
the amount and the number of cases, the planning and design area of Ul/UX is lower than that of
overseas market The results of this study suggest that it is necessary to systemize the establishment of
UI/UX strategy that depends on individual competence so far, It is possible to make economic value
judgments by standardization and quantification of UI/UX by establishing an opportunity to access the
interface. From the technical viewpoint of application of the user’s viewpoint on the existing interface,
We expect to be able to lead the UX strategy management through the occasion of access to Ul/UX.
Identify needs and to demonstrate the value of UX strategy applied is significant.

Keywords: Knowledge Information Service, User experience, user interface, IT service, Economic

value measurement
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