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Abstract

As the concept of “marriage age” gradually disappears, the consumption class of the
wedding market includes not only X and Y generations but also Z generations, and
each generation has its own characteristics as it is already known, and there are differ-
ences in the consumption. So this research analyzed age-related behavior differences
in both awareness of and preparation for marriage. Three hundred sixteen unmarried
Korean males and females comprised the study population and data was collected
from March 5, 2019, to April 3, 2019. The SPSS Statistics 23.0 Package was used
for analysis, specifically the functions of frequency, cross tabulation, factor analysis,
chi-squared test, Cronbach’s alpha, Duncans’s new multiple range test (MRT), and
analysis of variance (ANOVA). Marriage motivation was analyzed by three factors,
and there were significant differences in two types. Marital involvement was analyzed
by two factors, and both factors showed significant age-related differences. Concerns
relating to marriage preparation were analyzed by four factors, and two varied accord-
ing to respondent age. Regarding marriage preparation behaviors, the analysis revealed
that the marriage preparation method appreciably differed between age groups. Our
analysis also found significant age-related differences in “the main media usually used
to acquire information” and “the paths preferred for acquiring information in preparing
for marriage”. We expect that study results will be useful for identifying new research
directions, understanding the dimensions of the wedding industry, and developing
related marketing strategies.

Keywords: SZdL)), wedding consumer(J5 253, marriage
motives(Z-ZE&7)), marital involvement(E-ZH), marriage preparation
behavior(EZZH]FE)

wedding planner(J5

l. Introduction
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48 HFan|ARe] Aol wE 2EU4

ojuf, Fj D AEHHEIAY 20199 EAFTA H1
Ao WEH HAh= Bt 36.34], oAbs Bt 33.34]
o] A& A&ste A 2= YEHTH(Hong, 2019). °f=
10 291 20099 Ht 2EAFo] A 3164, A=
28.7HIAE Aol HIs) oF 5A] F wob Ao® B
2% Aol 30 T3S F
ULt SHARE AR @AM =
20t} 40t 2E AHAE E3] EA5: Ao 2
of, oAl AEA P 7= /Mde] AFRHAAL 200 =
HEEE 300, A= 40t7HA] ThFet AR5l A9
AHA] &R & 4 Ao 53] 2yt
1982058 199530°] Ejold AHE 2L Al
& H=t), 20199 7|5 T 244 o] 7F 374 o]t
Hu7h S-2uEte] EU L Adie] sigE, SAlel
T A iAol sfgEha & 4= Ith(Kim & Huh,
2007; Shin, 2019). Wata] 918 74 Z2 H|E
w310 gFeE AA AFH 7 U=

oA Mze = 9 55 st E
=517 HsiMe EHYL A7t Dok
¢ &5 WA mepshe Zlo] S5t APAtde
F8 2HAS BHYL Aldle A Aldieke
2] HSkS Folstr, FejzolA] 2 7I1E B2
Fobeh E, AAY] PRI A7) A
v fElS Holn AlF Fuf A] 7HEIE
1, QAo z 7hx] Qlrka AJztel
= 5| AR €9 &4v|Ho] 55
Z5] A2 QAch(Baek & Lee, 2017).

old UL AHolAl 2E2 o] Aldie] 2
etz o)A Aol e Aeloletu
Tk ok she Feld 2 olsirkd @A 20304tk
o ol AEL FAI ok i, Bl T 5 Yt
Eolg g vigtE R A = th(Ministry of Health
and Welfare & Korea Population, Health and Welfare
Association, 2012).
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AEZUYE Holo] B AT BARaT

o oRg EBH- BARA ABHOE Awshd
Aelehi Fek. SHAE Althe] MekE QIR vl E 4]
Ape] gzio] WerwiAl Azol et Q4w Het
A3 glek. oleiet A& Al&ustol] Pl Kim and
Kim(2005)& @FA131E Sobrhe ghie] 87 Zof
A G 71 EH G720 ule) ot ude] 877 7
e neig ) 222 B4 oolr|urtt A o
A7k Ficka stglom, AEe A4Sk Ht olf

EQ AET ARl A7, B 2l B A

20304t AEZ EHlshe Rk ddY gol
tt2ot. dAoe AFHoZ YWy A& Bt
A2 724 Ao shi= A0 HYTH,
Zolli= AHAl9] 74| eo] TAERYO] whe) FARR}
S0] FEA o dste] gEHoR dEg FH|5
= AFE Holx glew, o]& <lsf A& Fret
Hel, Bl A& BT ot BES Holil ltk(u
& Hong, 2015; Moon & Kim, 2013). 124 22 ¥
YL A=t s 200 Z&F -S4 300 5t -
Fhto] 747} 45t A& &° B2 HEH &
AEE ot1A 5t ol H Tk, AT FHA

4
2 AT 20| 9% YRS A5 P4 5 2E

ot

SRR Al B 71 ATE AYAE ©
AE|20] g BEELG Aeols, Aed Sof B
3 AT 78 o], AYAAE AYEE e
JlRehe shte] dgos By AYH A7} g
Foluz tlost Aol anlAbEe] FEdE A 9
GAFOIH A APLuAEY 2E 26 BF
ZolZ B & Wast rky WS

getd B A7AL gganate] A 0
28 94 U AE 2] Y5 Mol e Y4
Ao ARYE 49 SHL vigon AP AR}
3k, v Ak el 7leistast g,

Il. Background

1. Marriage perception
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AhAL3lo] = PP 4B ASRA 20304 = DY
AR A=Y, 159 EA-2 reasonable(3 ]
Ql), effective(AZAZAQI), valuable(Z}X] X qF4 o)z}
o2 FAHE. 0|52 7HIHE WA 2L HHE
B 719, AAelA 7HA7F Sl= Eokdl Tt
e &M 548 7FA A it E=3h i1

1l AT FEHFY 7]E Althol Blsf o] AlTh
= A7) A5} AZE FASHER AHUESRA
AHIASNS)E EAfl= BE e} &5Z T
H3tof| ths S Aol QtefAolx] 2 7]ES H
S FIA Skl ARl A #lFto] Asitt. & 7]
At 23U gEE S4H2E o] &517]
28] PeE Hotd Dy A= Z419
7HE © FAISH FEH AH FHE Hld
(Baek & Lee, 2017). 3H=19] HH UL A= =2
2H|9] FHolgte vl=o] WU ALt EA
71734 el vl @2 AB[ES 7|1 QIAIE ol&
2 A 3o 2FEE 22 9t} o] AdiE Wt
FAlo] Ho] FEH= tE AT EEg /S
RS E Ao, ©d] S oAl 2o &
A

=

By
ol

[ lo o o my & AR
2 -{ITI l._{), FIO

d0 v A

rOlt

o)

5] e FRASHIL AR50 o] maErY
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20304l AN AEFH BF FAAE
o4 Althet The mopg mol
Kim(2010)2 AEL Qo] Aol Yot 7%
2% 9 % sttt @ 4 glow, Aelel 2%
o e 23 Qo] AETo|Y AT 5% g

Q4] odx] B thEthy ST AEASAS] 2

B REO] AE FARS A4 JAnTte
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(Kim, 1999; Lee, 2006). Ju and Hong(2015)2 ZZ&R
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Kim, 2013). o]&|g}t ¢14]9] ¥3l= Yoon, Chae, Song,
and Kim(2016)0] tetdl= vl 2dd 1,000%S i
oF A F RS ‘Fe 9 ASHHIA B <l
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A 50%0] 77k SR A A€ A4l o
= "A= 840 dis) FAA - AYF M
3, ‘Abgshes AFES] ol dS S7171 s
SHEoIR oM, A SAF H F=, ‘FEEA A%S
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2. Marriage preparation behaviors
AT B7\9t L AT AR ohe), FEye)
Fe © Fu] W w9 wi2A] Hekska Qo). 2011
A5E A28 27} 3L Ahe FEA] A AR
7 20139 olmE|&olite AES AlFE 4E

>

A,
20159 Ylgoltd Ao HAH AEA 52 AlF
o2 TAdlE 3004007 olge] AL zrhohs
g el utdolgirk, WA 1% %L A &
£ AYoR 2T AL XIS BAL S A
29g0] Hola k. wak Y W TR 3
B0l e AEA ok AR 2 FFAY ©
i, gD, B4 oz tepon, TS
“r7ke] oFF - o] obd 3 AjRloRA ] Egol
e ojule oAt Bl Ruy oL A
S, AR ol BY A9 5 AEEH % 28
o] FAE ER0NA HIFEE 055 UrkLee
& Lee, 2019).
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50 A auAe] qleo] e AEQA 9 AEEHYS Kol B AT BARaT

FEZ o] &sHAY, AY Yo AR QA Al
= AEETE ol o] glgieTl, A¥HdR
Aol SHOR 4% AYEHUE 5 AR T
8, A4l gy S A =HAAL, JFE A"

Zo] golzlow, AAE I AHIA 5& 59
& F4]71 " A th(Hong, 2012; Lee, 2009; Sim,
2015b). SHARE Z|g== Hgholl AEF vpdS s 2
E&Ho] a3 tE F59 HisiA = BlE= o2
bl glojA WA 2E FH|9] ey iR
AP 7S SAASHE o] 50l otk E3L, <
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o 5 A HEA AR =2 glo] Ay AEEH]

stel= AFEEol AW, olof wtet Ad =y
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A olop7| gk HItHE 20304t ARl 9 4
£ ZH|of| Bt tpefet Bsoll thsto] ol At o
£ E5S Hol=t, o] Aoli= 20304t HolA = 2
obE & ot 20179 UEE viEEEABHIY
2017 2& &35} 79 14 RAP(Yoon, Chae, Song,
& Kim, 2017)°14= ‘A3 50| =255 254
o & vl 38¥0= Btk = ATE Foks £
Utt. o] A= Uo7} ojEE é o sl &
AgE 7% Z o0& 7L
T4 o E 1E A Ah e 1T %’% 7
o|t}. Z 20304|t+= 20tf X4t} F4b, 30t &5t
Htal o] ol 47§9] Joz AEsIE 4= 9l
o, ol52 A3, A, &3} Ayl 24 EHET}
27 ®slels AEE AR dol 24 AgHEE
7Tt AH]g ol o)zt & AR A FETh

gt “AEolghs B Aol Hig A Peole
A 2+ Aok 24T ACE HelT
SHAGE AP aH|ALe] ZE QAT AHAgRko]
o 71E Ate K1m(2011)94 gl - A b EA4H]RL)
AL QAT I3 A, Lee and Kim(2013)9] <
QJAH|RY] AHY T A AE]GRFe] JFEA

l e AL, Sim(20152)9] ‘FT¥FA0] TG
54, AT A e Zol ddanRt
£ ot Jgo R B JPE A7t tiFEolH,
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A A AEsHeE As F55 Aol 1
HoE B Ao Ao gt 4L AT F
719 ‘AL Fop, AZEH| P52 ATFEH| o Hgt
TRIARP, ‘AT FH] HARIYEHY 18 BH),
‘AT FH] A AT JHIE P22 HY AFY

3 WA, AE 26 4, A ARYEL 9o
Mz Azl oW Rol7t YEAE BAs 1A 5
gou, thgat go| A7 BAS Aysact.
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ATEAR2. Aol w2 A& EH]of T3 DA
AtolE griltt.
ATEA3. APl & AEEHA 9] AfolE o
glct.
ATEA4. AP0 W ZE FH] A FRIYES
gt A5 AR ZolE PRt

2. Data collection and analysis

£ ATl S AZs
2 20199 3URE 49714 oF 14U Lefel
o AYHISAch. MED 35879 HARA Folx
I 5 316871 A%

ggol BHUT R A
o AHgEom, A5 24

o]
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¥

TEHEE o

o
x ol offt |0

{r oo o

¥R

2 SPSS 23.0& ARgs}

<Table 1> Demographic characteristics of respondents

51

S He BN, AR, FolAEHS, &
s @ AF)EAZ, ANOVA, Duncan-
testS AREOF AL, RAIH/AAALS] ITLEAY A2

(Table 1)3} Zt}.

V. Results and Discussion

1. Differences in marriage motives by age

1) Factor analysis on marriage motives
ATE7E TF 10715 8RIFEHeE S
A EH (Principle Components)& AA|sFE oW, Q9]

3147 Fsto] W2 HA(Varimex) 3] A-S AlA|51o]

=R
=

Variable Category Frequency (person) Ratio (%)
Gender Male 157 49.7
Female 159 50.3
20 to <24 36 11.4
Age 25 to <29 82 259
30 to <34 100 31.6
35 to <39 98 31.0
High school graduated 43 13.6
College/university 41 13.0
Academic background College graduated 45 14.2
University graduated 158 50.0
Postgraduate 29 9.2
Office worker 118 37.3
Public officials 12 3.8
Student 35 11.1
Oceupation Service job 39 12.3
Professional 40 12.7
Individual business 16 5.1
Freelancer 26 8.2
Inoccupation 30 9.5
<200 122 38.6
) 200 to <300 115 36.4
]\(/Ilo(it)holg E‘;‘;K",’)e 300 to <400 48 152
400 to <500 14 4.4
=500 17 5.4
Sum 316 100.0
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TRA 1 olge] g A RAUE FEAAL. E
@, o2 : 5449 2YER

o] o
23 F HA g9l0] T%Q%G(Table 2). WA
Q1S 19k 3.234, AN 3234308 HAEHS
ol HYgstA, Q2= IRk 2.116, HMA|HF
211572 YB3 ol Pyaton, 89132 1
97k 1.806, AA|HF 18.0630.2 AGA| =18 olgt
otk &% 371 8919 HA H¥E2 71.563%
2 UERE, 37 a9l AF=E AE5S Av nE
9] @ASR7E 70 oo wEET Sk9ich

Fo

2) An analysis on differences in marriage motives
by age

HAPoll W L5719 AolE A5t flste

5 Aol Bt AT e

ANOVAQ— Duncan testS AA|SF A3}, AEHS G
%9 B2 30t F4F > 200 kIt 30t ZEF >
20t %4t $=o]qlom, BFAFT %%"% 20t ¥t
31]- 30T Fub > 30t &yl > 200 $HF &o0® &

bol7h Lheptth et WRET 93014
b Rolet Hol glol Al 2EE7] 7
Yo A4E Ho|il ti(Table 3).
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rR ol
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A
o,

2. Differences in marital involvement by age

1) Factor analysis on marital involvement

AEZHIE B 1271 B d8) 8ARHLS 4
& A3t 1AME F 371 £l 81%51F 50
ngto 2 AAEe] 270 & 97 EFOo2 thA] 2l
BAHS AAS A1), HEH o= 27]9] gQlo] &5
Uth(Table 4). AIHg AT HEH, 32112 IFgk 2.732,

<Table 2> The results of factor analysis on marriage motives

Components
Division Traditional Happiness-oriented | Economy-oriented
conservative type type type
I get married due to the recommendation of people 261 -~ 109 185
around me.
I get married as all of others do. .847 -.068 133
I get rr}amed to relieve my parents and meet the 830 121 060
expectations of people around me.
I get married With the responsibility for continuously 790 119 120
propagate my family.
I get married to be independent from my parents. .583 .220 287
I get married for the life with my lover. -.096 .856 .051
I get married .to have a family only for me and my 142 828 012
spouse and children.
I get married for mental comfort. 115 .749 336
I get married for economic affluence. 201 .066 .892
I get married for the convenience of life. 204 195 .862
Eigen-values 3.234 2.116 1.806
Variance description (%) 32.343 21.157 18.063
Cumulative description (%) 32.343 53.500 71.563
Reliability .861 765 813
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<Table 3> The results of the analysis on differences in marriage motives by age

Age
Types of The early 20s | The late 20s | The early 30s | The late 30s Fovalue
marriage motives (n=36) (n=82) (»=100) (n=98)

Traditional Mean 1.94+.70 2.16+.89 2.26+.99 2.47+.92 3.600°
conservative type | pypcan test B AB AB A .
Happmf;;'eo“emed Mean 3.68+.94 3.69+.89 3.93+.75 3.65+.82 2267
Economy-oriented Mean 2.74+.90 2.34+.87 2.64+1.00 2.72+1.00 5063"

type Duncan test A B AB A

* p<.05.
Duncan test result: A>B.

AN 3036002 BA4 Tolgolet Wstyl Qo) A AWAL 55357% Lehgh 27) aed
I, 8ok Wegk 2250, AT 249972 ARA  AHEE FBe 23, BE 99 A7 60 ol
Boig-olet WS oo} 2o] 257 M9 & o AU st

<Table 4> The results of factor analysis on marital involvement

Components
Division Types of Types of
material information
involvement involvement
I enjoy shopping for wedding and the preparation for marriage life, as people take
. . 771 -.097
pleasure in books, music and films.
Products necessary for wedding and marriage life are valuable to me. .681 182
I am very interested in items for wedding and marriage life. .660 324
I prefer package products in buying items for wedding and marriage life. .647 .045
I prefer entirely elegant preparation for wedding and marriage life to cheap one. .627 .077
I think that costs for the preparation for wedding and marriage life represent one’s
. .602 .176
level of life.
I think that adequate knowledge and insight are required for wedding and marriage 178 348
life. ' '
Some plans are required for reasonable wedding and marriage life. -.001 .841
I think that a lot of information is important for preparing for wedding and 178 798
marriage life. ' '
Eigen-values 2.732 2.250
Variance description (%) 30.360 24.997
Cumulative description (%) 30.360 55.357
Reliability 737 .603
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54 g

2) An analysis on differences in marital involve-
ment by age

Ao g dEHo]Y Aolg AHET] |
ANOVAS®} Duncan testS AA|SH A3}, 253 a] 27)
29 BE EAHOR §o)5 Xjo]7} LheRgth(Table
5). ‘=48A TP FF2 200 =HF > 30T 2\
30t 8F > 200 F9F 202 =A YEgow, <4
HA o] 858 20t Zut > 30t Z4F> 200 &
Hk} 30t —?J —tr B2 U, 53] 200 2
Bato] #A YT

3. Differences in concerns about the preparation

for marriage by age

1) Factor analysis on concerns about the pre-
paration for marriage
AEEH | BT 1¥S F= 2570
AFAS %:l*lfz‘} 75?% 12| A= & 2 go] 82
: AAE o] 270 & 237 BFO
2 o &OJ% 4% AN 23t HEHoR 47)9
Z 5 A tH(Table 6). 2T A EH, 99l1
L 197k 5136, AAHZ 22.3292 ‘AH]|A - AFQ
Qlolt RS, 8R12+= 4t clolzt HrEstal
THR-¢h:4.206, AAHT:18.286). 82132 193
3.166, AA|H=F 13.763 02 ‘FH Q10| YHolH O
™, 8R4 A QQl o]} Hrgshlrh(alf3k2.298,
AAHTE9.993). 4711 Q1 A== g ASFT A3, =
= ALY eAFTE 70 oo ® AT Thekit)

o9

foll o sf

o=

—

X A
r{n
(o

o

2) An analysis on differences in concerns about
the preparation for marriage

Aulzte] el w2 AEQA U

Aol w2 ZEFHo] B IR Zpol&
A E 7] 3] ANOVAS} Duncan tests AA|SH A
3, 470 891 F AHlA - A8l /3, A74 89
FFONA SAALE [FOATE Apol7t UEhEdt AH]
2 - AFQ Rl 482 30t &5 > 300 4 > 20T

HhE 20t SR 208 =4 YEhtoH, HEA a
2 200 Zut > 300 Zut > 200) Tt} 30
W o2 B0l %A Uente wh ot 2
H gu 29l §YL BANOE AP o)
ol 7} LYERLEA) @39tTH(Table 7).

b o & o P
( :{O —loll :‘O

N

4, Differences in the preparation method for
marriage by age

1) Differences in hiring a wedding planner by age
Aol 2 AEHY L& K7 Aol 4
H7] 9ol a2HEA T} 7holAlEAaSS AAIRE 2,
FAACE {7t Zpo|7F ekt & 20t 2R

S0 241, 309 At ALERE 22
£ o] wekor], 204 Fuke L AL NS
B3] AEg Tl aehs Suol korch u] WA

£ gEy 1800 B9, ZAA 5 3167
Sl 1637g°] SH3IA2H, 11 F 300 Zuto] 537
(32.5%) 0.2 717 Wol AA|stleh. T3, AA i
A % 10892 P4 S S BT o)
o= HRAS MEls)l T, o] HFAlL 300 Fdlo] 3878
(35.2%)0.2 7% wolt) <9)39l HHAle ZAMAL
A F 3167 5 B 4578Rto] SESFL, 30t &Rt
o] 187(40.0%)C.2 7} WA UEFGTH(Table 8).
ol FAl 20304 HiE0] A7|HFH] HFdh= &
o] WE g SpA e, AE ) A 7P Hedew

<Table 5> The results of the analysis on differences in marital involvement by age

Types of Age The early 20s | The late 20s | The early 30s | The late 30s Fovalue
o (n=36) (n=82) (n=100) (n=98)
marital involvement
Types of Mean 3.27+.49 2.63+.79 2.96+.76 2.97+.83 6.626™
material involvement | Duncan test A C B B
Types of Mean 4.31+.66 3.97+.74 4.21+.67 3.96+.85 3683
information involvement| Duncan test A B AB B ’

T p<05, " p<.001.
Duncan test result: A>B>C.
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<Table 6> The results of factor analysis on concerns about the preparation for marriage
Components
Division Service * contract| Budget |Information |Psychological
factor factor factor factor
Would I be forced to select unnecessary options? 813 .074 241 -.022
Would I be asked to spend expenses that are not specified 812 117 230 028
in contract?
Would T be charged unfair expenses? 768 .081 .188 253
Poor service quality .763 127 .150 .158
Unkind services 748 164 154 -.006
Would the provision of products be delayed? .661 .037 .097 .506
Would the cancellation of the contract be rejected? .651 .027 106 430
Would the contents of contract not be executed? .608 111 .148 498
Would I make a contract more expensively than do others? .526 176 444 .021
Can I prepare for marriage at a low cost? 153 .821 .016 -.061
Can I prepare for marriage at a reasonable price? 225 759 315 120
Can I prepare for marriage without economic support from o 748 o017 216
parents?
Can I contract (buy) favorite products related with marriage 133 742 261 071
more cheaply than others?
Can I properly manage the budget for marriage? 133 .691 333 132
Can we prepare for satisfactory marriage for ourselves? .041 .626 .092 495
Ce%n I select information (product and general information) 104 405 716 189
suitable for me?
Would I receive wrong information (product and general 200 012 708 262
information)?
Can I acqulr.e adequ.ate and essential information (product 237 414 690 196
and general information)?
Difficulty in acquiring information about reliable marriage 366 124 685 071
products and services.
Can W.C distinguish neFessary items from unnecessary ones, 243 345 500 281
according to our marriage values?
Can [ prepare for marriage without regret? 127 397 265 .588
Can I properly cope with unexpected situations? .090 475 259 .556
Would the quality of cheap products for marriage be low? 309 .085 318 552
Eigen-values 5.136 4.206 3.166 2.298
Variance description (%) 22.329 18.286 13.763 9.993
Cumulative description (%) 22.329 40.615 54.378 64.371
Reliability 914 .873 .849 708
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<Table 7> The results of the analysis on differences in concerns about the preparation for marriage by age

Age
Types of The early 20s| The late 20s | The early 30s| The late 30s Fovalue
concerns about the (n=36) (n=82) (n=100) (n=98)
preparation for marriage
Service * contract Mean 3.23+.90 3.39+.91 3.71+.80 3.44+.78 .
3.941
factor Duncan test B B A AB
Budget factor Mean 3.49+.60 3.22+91 3.41+.94 3.32+.92 1.052
Information factor Mean 3.34+.80 3.42+.79 3.58+.83 3.42+.80 1.155
Mean 3.80+.79 3.30+.93 3.55+.84 3.45+.94 .
Psychological factor 2.826
Duncan test A B AB B

T p<05, 7 p<o0l.
Duncan test result: A>B.

TS BHS AW PO Amsld, £ Al Eow, (Table 9)2) ol 87] F2 W 200 2%
o] B8 glol FAMoR A& FHE Sud s o Wigo] w7 Uehth 1803 uE Awnd
£ 540 gelHe A4S Asstue, 28 45 o x7d] % AEAY RS ATVS £ 9L
% o Bl 7t Bk S I AR ol olfE AYBAUES EHATE SHS
o APALDAe AYBAUS BT LA AE 200 200 Wito] A B, 300 FukelA

Aoke Bt Ao el vepon, 2E ¥ 4ES YelHe HHom A
RN & e Aolghes FFolAE 200 Xt
2) Differences in reasons for hiring a wedding 9] FHo] 7F &=A YEyth <2E Fx] HMylo] #

planner 31 Zojot, ‘AE &4 Azt dEAE = e A

gl wE AEEHY L& ol AelE A ojey, oA XA AL =+ e £AE ATE
7] 13§ ANOVAS} Duncan testE HAIRE 23}, 117) T & Aot et oA oA TR A |
P T Ol FEOIA FAZLR foltt Aol v 3 L&A HAGHE)D o US Aok ot &2 4

<Table 8> The result of the analysis on preferred method of wedding preparation by age

A
Hiring or not hiring £ | The early 20s| The late 20s |The early 30s| The late 30s X2
- =82 =1 —
a wedding planner (n=36) (n=82) (n=100) (n=98)
n 30%(18.6%) 34%(42.3% 53%(51.6%) 46%(50.6%)
Hiring a wedding planner
% 18.4 20.9 325 28.2
Buying products only from wedding n 6'(12.3") 35%(28.0°) 29°(34.2") 38°(33.5") 21737
consulting companies o 56 32.4 26.9 35.2 ’
n 0% 5.1% 13%(11.7%) 18%(14.2% 14%(14.0°)
Walk-in
% 0.0 28.9 40.0 31.1
* p<.0Ll.

% Observation frequency, > Expected frequency.
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<Table 9> The results of the analysis on differences in reasons for hiring a wedding planner by age
Age
The early 20s| The late 20s |The early 30s| The late 30s

Reasons for (n=30) (n=34) (n=53) (n=46) F-value
hiring a wedding planner

I will be able to receive information Mean 4.27+.64 3.88+.81 3.98+.84 3.65+.99

about wedding halls suitable for 3.301°
me. Duncan test A AB AB B

I will be able to receive information

(product and general information) Mean 4.37+.56 4.00+.92 3.98+.80 3.80+1.11 2.458
suitable for me.

I will be able to contract (purchase) Mean 4.33+.76 3.74+.93 3.58+1.01 3.70<1.01

products regarding marriage at rea- 4.720"
sonable price. Duncan test A B B B

Customized schedule including the

day of wedding will be suggested Mean 4.23+.73 3.79+.73 4.09+.81 4.02+.98 1.606
to me.

I will be able to receive styling

about hair makeup/dress/props suit- Mean 4.20+.76 3.97+.80 3.96+.83 3.89+.90 0.878
able for me.

The entire process of marriage pre- Mean 4.67+.55 4.06+.89 4.34+.78 4.09+.98 3.868°
paration will be convenient for me. |pyncan test A B AB B '

The preparatory period of marriage Mean 4.53+.68 3.82+.94 4.26+.88 4.02+1.04 3.814°
will be able to be curtailed. Duncan test A B AB B ’

It will be able to prevent problems Mean 4.60+.62 3.94£.85 4.06+1.01 3.76+.97 5401
that may unexpectedly occur. Duncan test A B AB B '

It will be able to cope with resolve Mean 4.57+.63 4.03+.80 4.04+.98 3.96+.92

problems that may unexpectedly 3.457
occur. Duncan test A BC AB C

It will be able to plan and proceed Mean 3.93+.94 3.06+1.25 3.15+1.05 3.52+1.19 4389
special wedding. Duncan test A B B AB .

I will be able to psychologically Mean 4.27+.69 3.50+1.02 3.74+.94 4.09+.94

rely on and receive help from it 4918"
during the preparation for marriage. |Duncan test A C BC AB

T p<05, 7 p<0l.

Duncan test result: A>B>C.
A 2ol disirs % 200 Zuka} 30t Zulke] Urelyitt

Hito] Eolth. ‘SUF AEA 7Yt AW 5
A A, AEZY 71 HHHOR A £
We 4 e Aolehe olg R AYEAUE 185
ke S92 200 Zubk 309 o] Hto] wA
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3) Differences in information sources in hiring a

wedding planner by age
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ol A7 95 AT Tl BAZL A
3 AT, EAG0Z $23k Fol7h LrEhTh(Table

10). 24 23, A AFdoM g S5l A9E
AU E ALgedtE SHOl /M w3keH, ol AR
YER Hi A E SoiAEaL SERE AR 30

ZHto] 26'(33.3%) 2.2 7P Wory, 4 Q=
A9 EZHIE ST SHS AR 300 F5t
oA 9H(33.3%) o= 7Y BT ‘A9 EEEE &
A AFEHAE 85t 3T AR 30t
ZHko] 147(50.0%) 0.2 7P wtoH, ‘HH & &
At ST AR 20t 5ol 975(32.1%) 0=
7 Eoktt.

4) Differences in reasons for non-hiring a wedding
planner by age

Aol e AYEHY v|iLg olF AolE
B7] 98] ANOVAS} Duncan testS AA|SH A},
AN G % 37 FRoA BAZOR ot Hol
et & gEdue 18shE 4E A
d) A oS A Zobap, FHoA dgEdy
€2 FHSHA gotA, ‘B EAHYE BT A&

H] Ao s ebi et 2 RN B

A i

9 AEZUPE Kolo] B AT BT

2ute A|9J5ta &2 WFo] Uehdth(Table 11).

5. Differences in preferred paths for acquiring
information in preparing marriage by age

1) Differences in the use of media for acquiring
information in daily life by age

Aol e BHA AEREES 21 viA &9
2pol & AHEY] Qo wAEA T FolAFAGS A
ARt A, SAFCRZ 77t 2ol 7} et TH(Table
12). BAA AE F5S 915 200 28ES JAAERT
S 7P Bol ol-&stH, UmA| 37 Ak tE X
HAIES] ERIE 7MY Wol &&= AR U
ERteh diAE 2= QAAETIHO] Ff 20 o],
e XZHAR|ES] £ 0% 304 &4 o]-§o] 71
E3on, gy ZEAIES] 719 fRE, 715 Y
A& 300 FEtoA BE =4 Yepgch A4 9
A% s=e 30T Zubo], TV, e, 4w, FA &
2 20t SHFE}E 30t SHbolA E=A LRt

2) Differences in preferred paths for acquiring

information in preparing marriage by age

<Table 10> The results of the analysis on differences in information sources in hiring a wedding planner by age

Age
Preferred The early 20s | The late 20s | The early 30s | The late 30s 5
information sources (n=30) (n=34) (n=53) (n=46) x
in hiring a wedding planner

n 14%(14.4%) 15%(16.3%) 26%(25.4%) 23%(22.0°)
Introduction methods

% 17.9 19.2 333 29.5

n 6°( 5.0 4% 5.6 8%( 8.8% 9% 7.6
A known wedding planner

% 222 14.8 29.6 333

n 13 5.2% 6°( 5.8%) 14%( 9.1° 7( 7.9 .
Wedding fair 15.339

% 3.6 21.4 50.0 25.0

n 8( 5.2 9°( 5.8 5% 9.1% 6°( 7.9
Blog, instagram

% 28.6 32.1 17.9 21.4

n 13 0.4% 0°( 0.4 0*( 0.7% 1% 0.6"
Etc

% 50.0 0.0 0.0 50.0
* p<.05.

% Observation frequency, > Expected frequency.
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<Table 11> The results of the analysis on differences in reasons for non-hiring a wedding planner by age
Age
The early 20s| The late 20s |The early 30s| The late 30s
Reasons for F-value
. . (n=6) (n=48) (n=47) (n=52)
non-hiring a wedding planner
Hiring a wedding planner may | = \yo0n | 3146101 | 419896 | 415898 | 4.08£101 | 2.337
be expensive.
I want to initiate the preparation
for marriage without other peoples’ Mean 3.43+.98 3.48+1.13 3.85+1.08 3.92+.86 1.992
involvement.
Information about marriage may
be adequately acquired from sur- Mean 3.29+1.11 3.25+1.04 3.79+1.06 3.81+£.97 3.302
roundings or online contents.
I would be forced to select (decide) | Mean 2.57+1.13 | 3.85:1.05 4.04+.93 4.04+.74
products, if I hire a wedding 5.634"
p]anner_ Duncan test B A A A
People around me don’t recom- Mean 2.14+.90 2.69+.95 2.91+1.10 3.12+.98 ) 800*
mend any wedding planners. Duncan test B AB A A ’
I don’t know how to prepare ma- Mean 1.86+.69 3.50+1.09 3.21£1.06 3.42+1.04
rriage with the aid of a wedding 5.325"
p]anner. Duncan test B A A A

Y p<05, 7 p<0l.
Duncan test result: A>B.

<Table 12> The results of the analysis on differences in the use of media for acquiring information in daily life

by age
Age
Primarily used The early 20s | The late 20s | The early 30s| The late 30s Xz
media in acquiring information (n=36) (n=82) (n=100) (n=98)
Instagram n 21% 6.2° 11°%(14.0°) 12°(17.1°) 10°(16.7°)
% 38.9 20.4 222 185
Portal sito blog n 9%(13.7%) 36(31.1% 43%(38.0°) 32%(37.2%
% 7.5 30.0 35.8 26.7
Portal site cafe n 13 5.1% 8(11.7%) 15%(14.2% 21%(14.0°
% 22 17.8 333 46.7
n 4% 5.8° 14°%(13.2° 16%(16.1° 17%(15.8°
Youtube (>89 (3.2 (1619 (1589 62.419
% 7.8 275 31.4 333
_ _ n 0°( 0.8% 2% 1.8%) 13 2.2% 4 2.2%
Family and relatives
% 0.0 28.6 143 57.1
) n 0°( 2.6" 5% 6.0 10°%( 7.3%) 8% 7.1%
Friends and coworkers
% 0.0 21.7 435 34.8
TV, radio, newspaper, magazine, n 1%( l-gb) 6°( 4~2b) 3% 5.1%) 6°( 5.0°
ete % 6.3 37.5 18.8 375

*x

* p<.001.

% Observation frequency,  Expected frequency.
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A et 2E &
BE7} o|GA TEA AHET] 98 AR
ojAlFASTE AR A, FAFCE
7} YEbtH(Table 13).
Y55 98l 200 =it
A 89 A 9 ARYEE AEste A
Ueigth JEE S A2EE AREY, dEHY’
= 200 Zukat 30t Fuh QIEW A4 2 ARY
oAV, dlE, £, e 5 HEARIRE = 30T
Jto] A UEbd Tt 71 E ZA+= 204 $Rto]
tow A o AR F7, A 4 7]Ek A,
‘o G7IER 5 AREE IS 300 ZRHY] 3Eol

=7 UET

2 A

9 AEZHYE Holo] W

A

Iz
i
Mo
o
re
44

ol= ABATE Eof vral Tl 203049 45 HF
N3} A Ageln & 4 Qo & o] Al 44
ulo} 52 Bof A2 2&3 A gonz AF
Z0] A 715 9 24, A9l SosRE AT BIA 4
HE YEgd B9 ge] FA|E Ba 1 7}
v, SNS 502 Mao] metAL maE S ol
Agote A8 ARE B AFL, oA o
L AnE A9EA ¥Sadn B 5 o

272

23 AAE

V. Conclusion

3}, S Az 203049 v o)
7), Bol)z} 2E 0] 4] AuolA <

<Table 13> The results of the analysis on differences in preferred paths for acquiring information in preparing

marriage by age

Preferred paths Tor Age The early 20s| The late 20s |The early 30s| The late 30s 5
e pats for : (n=36) (n=82) (n=100) (n=98) X
acquiring marring information
Wedding of n 21%( 7.1%) 6°(16.1°) 14%(19.6") 21%(19.2%)
edding planner
% 339 9.7 226 33.9
a a b a b a
Internet search and community (cafe, | 11°(15.8") 40°36.17) 43°(44.0°) 45°(43.1°)
blog, SNS, etc) % 7.9 28.8 30.9 324
Famile and. relat n 1%( 3.9 13%( 8.8% 10°(10.8%) 10%(10.5%)
amily and relatives
% 2.9 38.2 29.4 29.4
n 13 6.5% 17%(14.8%) 24%(18.0°) 15%(17.7°)
Friends and fellow employees
% 1.8 29.8 42.1 26.3
n 1% 0.6% 0*( 1.3% 3% 1.6% 1°( 1.6") | 57639
Magazines and other media
% 20.0 0.0 60.0 20.0
Dealers of wedding present for the | n 0% 0.7 2% 1.6 13 1.9% 3% 1.9%
bribe, marriage expenses, wedding pre-
sent for the bridegroom, etc % 0.0 333 16.7 50.0
Government public organizations in- | n 0*( 0.3% 0°( 0.8% 2% 0.9% 1°( 0.9%)
cluding The Ministry of Gender Equal-
ity % 0.0 0.0 66.7 33.3
Other chanml n 1°( 1.1%) 4 2.6" 3% 3.2% 2% 3.1%
€r channe
% 10.0 40.0 30.0 20.0

*x

* p<.001.
% Observation frequency, > Expected frequency.
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