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Abstract

The purpose of the present study was to generate a list of business ethics components
according to business area for small and medium-sized fashion companies. Based on
the literature review, 21 components of business ethics components were identified
within five business areas. Ten CEOs(Chief Executive Officers) each participated in
an in-depth interview, sharing ethical and unethical cases from their own businesses.
Constant comparative analysis was used to generate important business ethics com-
ponents from those cases. In results, important business ethics components for each
business area are: 1) using human-friendly materials, strengthening sustainable tech-
nologies, using vegan materials, concerning safe process, and reducing waste in the
material production and sourcing area, 2) enhancing an efficiency in design, developing
recycle/reuse designs, avoiding to copy designs, and using messages for public interest
in the product design area, 3) concerning fair-trade, reducing harmful substance,
saving energy, and using ethical supply channels in the distribution and logistics area,
4) acquiring certifications, promoting consumer protection, avoiding exaggerative/false
advertisements, and promoting social contributions in the management and marketing
area, and 5) promoting workers’ rights, complying with the law, and investing on
employee educations in the labor management area. All of the ethical and unethical
cases of the ten companies have involved aspects of the 21 components, thereby
enhancing understandings on how each issue is being seriously considered and/or
handled in the small and medium-sized fashion companies. Study findings may provide
a basis for development of a research model for quantitative studies and/or edu-
cational programs related to business ethics in the fashion industry.

Keywords: business ethics(8[2LA 2-2)), small and medium-sized company(&27]2),
business area(H]RUA F DY), ethics(+22))

l. Introduction

L5d9 &HAELR 7Ie] AlEshe AlEd AulLd dith BdS dolM 1
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2 S4 fAr7Ide] AFIAaE

71go] ojuwst ‘v ZYA S-2(business ethics)’'S A
Ao A= BAL 7F-THAllison, Dickson,
& Kelsey, 2013). | ZYUA g8+ 7] G (corporate
ethics) = 7 %-2-2](management ethics)2}11 T S,
7190l A5 ol Aol ARle] &84 ZHXA
AE T2 AL Datth(Velasquez, 2017). HZYA
w22 g3 Aol disiA= A7, 22Y 7]
A, WS SHoE &5 =9uo] gk 18y
Fa27199 4 Y& 8] ool disiA=

[e]
o
SHBIAL Jlo, Hl=YA g8 A det AA1H

!

H]

[N

IN

o] gRE| glot Aol vl A7 Hoket.
A AR BASS BzU2 Lol o) Bl

7HA]AL, olof thet wH T A vidS 95 s &
o}, AAE-Y7]74(World Trade Organization: WTO)Lt
ZA| A5 3] 9] A (International Chamber of Commerce:
ICO)%}F 22 FA7 1752 7199 A2]4 Y (corporate
social responsibility: CSR)°f| o3t #3 AAHLS Y3
25| it AAIE 27794 Organization for Economic
Cooperation and Development: OECD)9] 72, 1999
dRe 5 29 B HE A, &4 24, Hed
2 A1) 5ol et oA vletstel e sict
(Korea Independent Commission Against Corruption
[KICAC], 2007). 3118173 A13](United Nations Environment
Program: UNEP)Y} =2A|#55}7 |7.(International Organization
for Standardization: ISO)x &3] 799 &3} 3
7F 71% vigo] wegsf geh 1 9ok of AHA -
2ol g wAolA WY 82 BE AEAA
FEg 73} Yth(Korean National Commission for
UNESCO, 2014).

PALYS =R Ao AF A Z2A
A5 B AAEH(up-stream)F-E ThEAE ZH(down-
stream)7HA] A AAF FAJol] AH ApA o] A - ¢
Moz Qe AL Aol Hauge AY
= =53, B8 A, Heet oA 24, 287
FAt T AR Y ZAIE FA8lol oF7lske Al
A F2A Bl2YA Ao B2 Aol 245 7HA
I Q= Ao 2 o AXITK(Shin, 2010). | oA
JoAAE AEARE sfejolA 2ot 22 &4
(global sourcing)3 SHAIEo] TjR 429 Fojzfo]
TS0kl ek ol2et AgolA AH[RHEC] 7]
Q7T M= A 7] $E5 A4E 02 Fobrt

AEUL e 8k BF ERo}elT

(Lee & Park, 2008). 2013 W2t Ao] 24 34
o] Ald L&tz Qs B WA 1,135%0] &2,
2,500 0] ThX= ALz} ¥R CHBolle, 2014). ARTL
49l 2o WAE A (fast fashion)Q] T3t F7]
guto g Qlgf wEAHEo] Ao g skA Eet
olf Sl AoE YeFth o] AFdL &7t £
HZUA Agio] guh st A7k B 4 9
Ag g0z HojE Algolch. Egt 7oA 4
ot 2oy YA 7HE BollA wiEE o
A FelEd A7 QS| B B A (Greenpeace,
2011), &H|RE Apo]oflA] H|ZUA f-8 Q14] F§9]
ool dist Tah7t S4ksEl 9t

It o] 23t Wske vlZYA 28] T =09}
74 A o] HEL Q= ALVl wor, o2

fr ome e e

Hl7} Atk £5] Fa71900] AAY 85% o4k %A

e F4719 FA AATE S0 A4 - 24 7

o] ExA| ge FAVIQNA Wz~ e

Q5o] H83he AL AA Akl WA &

u o9 2% Yotk B8, AR Juz
o

2 g7 94T TS

9

W& ZRIHE sk | Basith 2 Aol
© AYAT AT 54 471G dEete] AEH
A A3E EYE F4 WAV dF I9E =
U2 &8 848 EEotuAt gtk & 78 59
WA R FHER w2YL ) Hgo] Ea
3 9458 molotal, 7 R AR ojugt A - H]
AY A7 A=A w2 F4 Hd7He]
Hlz2Y2 &8 QA& Alarsked] 7]1ofstast gheh

Il. Literature Review

1. Business ethics in the fashion industry

HIZYA & 7|0l &% - sty #ste] ot
5] YopAY Fdlior & EEjot o zH FAgst
A BEEE = FHch= 7S TTTH(Shin, 2004).
Ao A 9] H|ZYA gEE ol vXE= 14
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ol W8-S EZSIth(Ethical Fashion Forum: EFF,
d).

AFS] Zdutol] A w212 EAO et &
StA At SR Aol v
23] Abflolghe vjdg okttt 20009 T

=]

oA g9l ofutg FojoF FTHKICAC, 2007).
3 vl ARg 99 =7 AEL Iz Aget
b g3 eie| A grdote] AF3Y B
AL B szt EAEA Bolle, 2014),
SPA(specialty store retailer of private label apparel)
HHE 513349 31F 1147 25 AH So] g
LHAA HAL, WAL HAR &EH ZAE
I Q= AJoZ JARA =Y
olFe & Hol WMALd WRAAE H=YA
Al =97F E = o] ZiTt. 20008
1242 &0 tigt =9 HA &

A

5 274 A=) EA] EEAE.
olF 9% 77T AR WIS WAo| s

A HBE Eol7] Ygt o] ARt HZole A
2] o|sHA Y] Fgol F7IeHEA FaAteke] 5%
A, 354 A4 &4 MAT IE ED 59
FAZA ZFete A0 E A H=2UA {29 A
go] SHH AT (Na & Lee, 2013). 25 HAAYA
oA 9l HZYUA JEE Tl vA= TS i
setul, A BAC] P A8 Hshe e ¥
2 Mgo g QIAEI Qctk(Jang & Lee, 2014).
AL B2~ ge A12e AFLSL,
o1& M2 T SHe Awst Solutt). 4R geld
A 2 =9 &9 A Y EL A (Korea
Ethical Fashion Network: KEFN) 52 GA|oA=
W A7|AS et 289 BES Aot ol oigt
JASAEE mHAsH ] 3 &5 star St A AlA
1507 9] s dtjztolEo] &&stal = AUt W
O] o F oA Q| (Eco Fashion Week: EFW)' =
RS, 8 2R, 294 359 € .94

Zlo] gt A stofl w214 WALy 7Nt 244e

157 - ool 3

91 Tlort AAPUES AN ATHERW, nd)
A 715NN el 4 FE] WA S, o
A7) 919 sk ARk 53 itk vl
o]2 E]A]5<% ‘Lace Up, Save Lives’E &3
2731 7 39 A 7Y BEE SR 2
XY vt Qlck. Y=+ SPA HAMEQ] 2hacha
Marks & Spencer)x= 1007}A] EF Ak W4
S SK(climate change), dH| A 23K (zero waste),
|&7153t YA E(sustainable raw materials) ARE-,
A TFE Y4 (fair partnership) 3=, A7} (health) 3
T 57HA FAE SHLE A AlA 2209 7w
of A ‘Z3H H](Plan B)= {lt}(There is no plan B)'=
AH Q1S Y5t th(Marks & Spencer, n.d.). Wolfe
and Dickson(2002)2 g=9] 1617] A7 4L At
o2 zARRE A3, YeH 2R, HE - £,
e B 30, gt ZFEATE obs s AFAL
& 5 v AH7F o ds] wIdsHA Ayshe, o
A71949] Hl2YA Ay 2 7I9E "t
Atk B 5k} o 23t H|2YA 2] A A%
F A4S AR o|Fo|A o, Hj=

2] Sy AHo| s Fa7199] =09t
%3t AAo|th
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2. Business areas of fashion companies in exploring
business ethics

W AAAY AR ZEAA HAe A AEAA
Fa, WAAE Al 9 A4 B 4AE 5 9
o 2 U ThH(Son, 2007). Lee et al.(2009)2 o AAHA
o] 9 7Id&HE ATl Qo] B, =F, Al
FHARL AN Z Wro] FE3H2H, Kozlowski,
Searcy, and Bardecki(2014)= {47149 A&7
AREA Al ZFAA T, OA, B2y F4,
AES] FHoll disto] FEst] A3t B Ut} Jang
and Lee(2014)= 2218 H4 AZA LS A 3}5to]
P9 FES A==, o AFolA &
A 1A QIZA| L= &7 (environment), A (people),
@5 (cooperation)o|2h= Al 7S] & E5 FH2E 4
2= A WA S F Gy} BRste] g 24, o
YA Aok bApel, FalEd AR Al &7 HAIA|
A AE, 52 ¥y B39 /fgo] xgdTii
St AFF g GolAe ZEARS} ANAE 4R
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9l Jrglol s 224 o7t 71 BekoulGam
& Banning, 2011; Jang, Kim, & Joo, 2007; Lee,
2016; Lee, Ahn, Kim, & Seo, 2013), A& F Y
Y d2f(Lee & Kim, 2015)0]4 lesde] &4
(EFF, n.d.)ol| oA ® &4 =27} 2d3itt. o]
o AYAFES B HA7IAY IF ZEAA
£ AR Az - o, UARL fE - 2R, B9
S, o) oAl JbA] oz THle] gF 1
A2 H2YA Selgee DA St

3. Ethical components in the business process of

fashion companies

1) Material production and sourcing area

PAAEZ AEAY Ax E 57 F99
AQwg Aoz Fsty 33T 4,
LANFNA = HHEE AT A, ARE 7o
Aol AHEEH= & - 371 - oldA Ak ARl &
94 7122 488 A Fo| A=l UrhLee e al,
2013). BArgolo] ] ho] Hee o v=UA
of 4] tj$- ZQ3%F BB O F(Lee & Choi, 2014), Y&
A A z2}F 78 IolA L AEE HiE, AR,
45}3] 5o BA7 A% BASIATHLee, 2010b).
Ao A o] B ZYA &8 Q4 =, Jang and Lee
(2014)= ARAA A Z - 7 DACNA 2183 &4
A, FHTA G A, B - oA S 9%
ST AlA" gE7F T ETI SH12H, Yoon,
Jin, and Kang(2013)2 H]Ho|Y f7]& A4 ARE,
w2 A YA AR ZE7E T2 EYA 5T Shin
and Geum(2014)2 7|13} O}, &g &4 AR,
378 A AE FHE, Choi(2015)= e 44
ARG, ALET, 7]1E94] ES H2YA & 2
TE= WEo 2 Attt d=9] <&o4 d x
2 =T A &4, SARA 44, 27 A, &
3}, AN WS} ARG, HlsEAY A AMS

S HIAYE(veganism), H7|E 4, oyA
of, Ab= A A7 ARG SOl HIZYA FFof X

to |

A
%

rlot

]

U I el

= Jigolsa skl

2) Product design area

PAAE AR F7PHAE &St AE 1
AEA ou|AE x4 U= FAT AT otk
w2 A HARIZ A&7 AR, A, 849
A0 o] He tAlE Ueltthk(Lee & Choi,
2014). A HARQlof| AolA & F &4 %5}
Al AlE= 7Ndste] AAn QY] S&
AlFo] g QA s, 7164 SHS 4
sete] 4 A87IS el A4 BE Irhstet o
71& A% S8l gsk= ZAoth(Jang et al., 2007).

AE AL Felolq wzYA g2 278 9
g FAAR] &Eoll= ALE AAE &8 AFE A
¥HKim, 2011), T7]% A= /2Jang et al., 2007),
Ol B4 24, F& A4t g i (Lee et al,
2009) o] FFFEIT. B3t Tl0] Tt 43
% 27(Chae, 2009), 1242 THeIAL] 9 184
HED 2244 AF M (Lee, 2016)% 2% oA
ARl g5 ZgHE

—_—

o
H

3) Distribution and logistics area

£ 25 QE AES BAse Bastn
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3
A3E 9ol 5/HS taseta, &%
SAI719 oliteketAs wiET T} o | A ARE-
o 3 719 7 wEF GEYA
7FeA Aol S837 840H, ol
F 4= QITHKI, 2012). o] P&
te F9= 224 vy
ojgk ML= ARt
< ol Akl A 374
25t} (Jang, 2013). 4133
FHAA ] BlZYA &
2 Al 87 E= old A
, Keum, Kim, & Kim, 2010), 8% - H&%

& % 57747 F-(Shin, 2004), 5785
(Yoon et al., 2013) So] QIc}.
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o

>l-ﬂ-1_1§

“r‘o‘é‘

QJul ofueh, A8l

]

30 71949

WY chafof sz
A1 gtk 719EL BY5 FH P
oI5 AL - ol
=, GAYA, A A45H 44

=th(Lee, 2010a). Kim(2011)2 3% - U}ﬂl‘%}’

oA

al -

Hu

HzUA gel @5 19 A
Anta A5, SRR 95 s,
40} mEA7|T
Wz} Ue] BEE

o,
, Lee et al.(2009)
o} Boisty 22| E, Shin(2004)2 3] 9L -
HE2H
et

Jang and Lee(2014)+=

5) Labor management area

5T Hok &ul% o} wud
52 d8 AT =5 8 Aol R F7F T A

AL 1= HOF AE AdelA gAd 7%

I F4l ARl = Rstskarl QUAITE o[ S| B
=go

o 1

| 223 Aot leF <Eofoll A2 v

Z4

a7,
TE g

o T=

= O

AE =23

FATA 25
ey

ARAE S A S EEA

2] o4

=
ne

_IR—‘,J

3

spsict

F> r:i rlok

1. A

A

= =]
»8——/-1\—2 %“T‘

240

Az} 914 £}

&R A, A&7Vs

A LG, AHBY ST, 712

qdth. = WA AE TRl

AF Bt Wt F
(Lee & Kim, 2015; Shin & Geum, 2014). =9 &
g4 A 292 fA7149 &EA b5 S
Asto] of4gA

247k ot

Nae Zds]=

4. Summary of ethical components of fashion
companies according to the business area

AYAToNA AFE a7
FYERE Hestd
AAZ AR A W 2 GolE
SR RE

EESSENICES
T} ZTH(Table

7% A3 WA A
A 84t T
oI H L TRl &

Bopeldl, &4 A, AT YAl AR BA gzl 39, F

il old HAIA AR X]O“é B3 947 ZgE Qo

ol Al MAZ, ‘{5 EF F9olME 3T 1d,
= felas Az oldAl %—%‘ %rﬂﬁ Y Mg aa

2ya b ZEEA U WA, AY - oA FGolA

<Table 1> Business ethics components of fashion companies according to the business area: Generated from the
literature

Material production &

Distribution &

Management &

Area . Product design . . Labor management
sourcing logistics marketing
. . . Promoting workers’
Using human-friendly Enhancing an .. . .
. . . . . Acquiring certifications rights
materials efficiency in design Concerning . . . .
1 . . . . . (i.e., environment- | (i.e., regulations of
(i.e., organic, (i.e., simplicity, fair-trade . .
. . . friendly) child labors or
natural materials, etc.)| multi-functions, etc.) .
labor exploitation)
Reducing
) Strengthening Developing harmful substance Promoting Complying
sustainable technologies| recycle/reuse designs (i.e., reducing consumer protection with the law
pollution, etc.)
. . Avoidin; . Avoiding exaggerative/ Investing on
3 |Using vegan materials Vol g Saving energy volding ex gg VY v 8 .
to copy designs false advertisements | employee educations
Using
. . ethical supply channels .
Concerning Using messages . gppy . Promoting
4 .. (i.e., building ethical . o -
safe processes for public interest . . social contributions
relationships
with ethical partners)
Reducing waste | Protecting regionality
5 (i.e., environmental (i.e., promoting _ B _

pollution, waste
water, etc.)

traditional designs,
etc.)
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£ A9 9% U5, 294 YRS, T - 2
o 53, 8B 847t EREGI, thal WA,
wEBY JAIAL w54 AY BE B, W
¥ 25, Aol g3 18 £4 847t TaE o

ll. Research Methods

1. Data collection

Ba71ge] R JE w=YA g2 R4S E

Zob7] 9l o - AEAY 47 dREES oA

oz 43UHS A 20179 29 202 5

2 1897 oF 0047 A AxERE H{oHL

107} AAE Fzsto] dEAR] HEHAS A
7

fr

AZE 3080] AA AFRES AWsHA AHAE
oNA ARG} A7) AL Folo] et 5
o2 gglow], Wy Fupt BE HET Heso] o
Bo] RAEL, AT/t SR Ao et &
A, B4, B08E BAsg,
WA ApuAn dg 4ue ¥
R EE ERESSPNE S
A, A, Ao GAY B A0S F A 5
of B AFUAL APtk AP
A

=

=2

2 igE <o vjRYA G T2AAE &
A<

1=
o
—lO[A
ol
>
i)
1A%
&
s
£
My
12
ox
>
r
i
N
>
e £

]_
FEE, 2% 5ol qe A% SUA] A, s,

|2 Y2 A A1, 1 7|2 330 2H £535)
o W8 MEEE E7ctr 5 FEste A&A
H] WA H(constant comparative analysis; Glaser &
Strauss, 1967)& &-g-to] EAI5I3Ith. ARALS] Hut
£ iAok floto] BE W Al AA 9 HAntA
g A&7 19 FEAE Fo] dH9] dH8E &
SIS BT, AR BA T W /S8 By

‘]
4
8Lt - Blsks ATgEe Atk

—

2. Characteristics of interviewees

NEFRY AP 10902 Bl 59, o4
o] 5PoE FEI AulE Bgom, 9 WAL

S4 fAr7Ide] AFIAaE

AEUL e 8k BF ERo}elT

S0t~} 5%, 407k 37, 30TVt 2% &Oo= UERE
o 2w A7ETE 494 dist QAo 1
< Wkl EQAL 4988 ARSI F2 AR 9
dors AY7I=/A=TE 78, FA/A/mA Ll
29, Al 1522 Yeygth 55U 2773882
E+ 209 o]4do] 67, 10~201 w]ito] 3%, 10 T
o] 1o s YEhRH. A7 AR B4
(Table 2)°] A|A|= At

HH AL 25ske SAF S4e= 10~204
ueke] s 7= 71gol = TS wgken,
209 ol 71}do] 371, 5~109 it 7]go] 274, 5|
ool 172 UEht. o W& 509 9 o]l
M= 7P WAL, 10~509] € w]rte] 371, 109} ¢ 1]
Tho] 3R, Al LFAE 209 ool 4= 7H
wekor, 107 o|st7t 471, 10~207 w]Rto] 27) Ft.
HAFEES 94 A=, 45, A7 HFR2H,
F A At 2HATE 7P Eokt 2
7|9o] =& AWE ok e & A2 I
Ao 7V WAL, vF, £, BB T8 $ES=
AAZ At 7199 EA2 OEM(original equipment
manufacturing), ODM(original design manufacturing),

2o, oy BAE AY 5 chgsh ek,

IV. Results and Discussion

1. Ethical cases in the fashion business area

1) Material production and sourcing area
SRR R RE ARG T R E R E
YA AHC] gt §E2 e £ dlst ARE

ALEHA g WA 245 EATHE Fulo]

Vg BekE, A4 A §3 2L AH8HA g B
o] A8¥ AL AU LTtk Tlo] 9

otk w3 2018WRE ol AYsE olel
KC(Korea Certification) ASA =Y 3¢ ARX=9]
18 Al H-Sst7] sl XeE dmo] A
FARTHE gl QAT S 7] RSkl A&
o & e 9F A E8o BHS HolH oy
e AT 94, =24, 22 59 71e2 A8

pal
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Vol. 27, No. 5 147 - oJLo} 7
<Table 2> Characteristics of interviewees (n=10)
Company Individual
k
No | History Annual No. of Export | Business . Wo.r
. Item Gender Age |Education| experience
(yr) sales employees market focus (yr)
5 ~ less Men’s OEM 50 and 20 ~ less
A | than 10 4 80 shirt us ODM M over | UM | than 30
B 20 and 6 )5 Women’s i Wholesale M 30 ~ less Grad 5 ~ less
over wear than 40 than 10
Women’s . Designer 40 ~ less 20 ~ less
C |Less than 5 0.5 5 wear China brand F than 50 Grad than 30
10 ~ less Women’s . Designer 30 ~ less 10 ~ less
b than 15 09 8 wear China brand F than 40 Under than 20
5 ~ less Women’s . e 40 ~ less 20 ~ less
E than 10 1 10 wear China Retailing M than 50 Under than 30
Product
15 ~ less . . . 50 and 10 ~ less
F than 20 4 9 Bedding China desgn/ F over Under than 20
retailing
Product
2 Fashi hi 20 ~ 1
G 0 and 10 I as 10r} China design/ M 50 and Under 0 ess
over accessories US It over than 30
retailing
R Product
po| 20 and 13.5 28 | WOmeMS | pina | design/ po|0and | g |20 less
over wear i over than 30
retailing
China
15 ~ less Women’s UsS Designer 40 ~ less 20 ~ less
I . F
than 20 03 > wear EU brand than 50 Under than 30
Japan
15 ~ less Women’s China . 50 and 10 ~ less
! than 20 18 35 wear Japan Retailing M over Grad than 20

* 1 billion won; Gender: M-male, F-female; Education: Under-undergraduate school completed, Grad-graduate school

completed.

/\

_1__

=
ST
ﬂl'_IE

A, B8 %
83t
BRI @A 5
Aot N A8E
1:}

Z+
4

A, AA At 5

)

o
o
T

=

%

i
)
o

¢}

—

oo o mu ot
lo )

v
;2

A @l ol kA
ol et AAeg o 7iA
AldoIY 57148k Al W8S FAF
AoAY, e et 1
2g Eole 2 U crane)d] AR

o oo
mlo

ol
o

mlo rulo

Sl

30
.41

|

s

44

o
ox,
tlo
Hi

R kbl' o, _\l
=)
)
b

]L—_/H AN

Eal|

et 301 SISick vl 4k
4 A A
eI

FA%

%

stof A3at

A
=

. ey

— 421

BoE AT g
PRSI
9gict. B 2
A2 59U
e S8 e
A 9 % Zol7] 98 Rt
ST Uit m o] o7} Aeiets YA HHg
S, Tl K& A2 A4S ALgos
N U 4 A g =
A% agolt A2 3



8 F4 Wa7ge) gRerd
S FARoR SEsle] YuE Folg wedths
SHE Atk Fa FHSe e 2

“g=F Jglg FoZ Jjof gifi Y. o7
7} B} EAj0]1 FEJoAE| 27} YRIEFES b
F2ojE B 100% AEFS YA £ 2 FF
= Y2 EE} §10jof ZjsH o= HelEH o
2 #Zo] 1}9lQ Tl gl B} {25
R grogly ojE o gL 5ty Yl 7
7} P2 ZARE T2 oMAHOJE 23 = Bl
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2. Unethical cases in the fashion business area
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5) Labor management area
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3. Ethical and unethical cases of fashion com-

panies applied to the business ethics components
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<Table 3> Business ethics components of fashion companies according to the business area: Ethical and unethical
cases of fashion companies

Business | Material production . Distribution & Management &
. Product design . . Labor management
process & sourcing logistics marketing
Using . . .. .
. Enhancing an Concerning Acquiring Promoting
human-friendly . . . . . . , .
1 . efficiency in design fair-trade certifications workers’ rights
materials
C, D, E F G, H I E, I F, G, H A, CEDFGHI D, J
Strengthening Developing Reducing Promoting Complying
2 sustainable technologies|recycle/reuse designs| harmful substance |consumer protection with the law
D,E F, G HLJ| BD,E G, 1]J A, D B,C,D,F,G HIABCDEHIL]J
Using Avoiding . Avoiding exaggerative/ Investing on
. . Saving energy : .

3 vegan materials to copy designs false advertisements [employee educations
G HLJ A, B, C,EFHILIJ AE LJ E, H I B,D,E,F,G H 1L J
Concerning Using messages Using Promoting

safe processes for public interest |ethical supply channels| social contributions
4 -
A) B? C? D? E’ F’ A’ B’ Cﬂ DQ EQ F’
A D, G HJ ! G, H, I G H L J
Reducing waste |Protecting regionality
5 - - -

A B D, F H

D

* Alphabets are company codes of {Table 2); Shaded cells include components identified by more than a half of
respondents.
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