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A Study on the Influence of Expectation of Big Data
Service on e-Commerce on the Use Intension
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Big data is prominently used as a prediction method in achieving a goal, because it can analyze the
regularities to predict future results from a vast amount of past data. Furthermore, big data has huge

influence in very diverse academic fields. On such awareness, this study analyzed the regular effect of

e-Commerce usefulness from the effects which expectations on big-data service affect the usage purpose
of e-Commerce usefulness. This study categorized e-Commerce usefulness into quality recognition,
service, and ease, and studied how each category works between the relationship of big—-data service

expectation and the use intention.
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2 AT dHolE Aulx 7= v olEHE
ALEE ARG AY Myl 2ol A &AL 712D A H]
2o gk 7 A=t Aok V'Y S8 &
el B AT e v ThA Fod vId -t
% 9x 2o AgE ArEstdtH(Davis et al,
1989; Venkatesh et al., 2003). Bl e]o]E] AJH]2=2] 7
W& Manyika et al.(2011)8] ATl A A&ttt
AELE AnAE] AAFAY ARI2=E o] &35HH
A BlElo] B o] &gl g Anl = 7thE SH =
Wg&om 450 glom, 55 7MhEsE 7d
7} 2 AL ouEth AE 32 8FHo 2 FAH
Aom, 54 2AE He=E ZAHHJT F840 o
gt AES MESH] 938t Zaichkowsky(1994)7F
A o] 3+ PlII(Personal Involvement Inventory) %%
£ A8 nvolvement: #HE'E= AU AT #
|4E5 AT o deEh] W] PIHEE AHE-st
Aom, ALEC] goj oy F&A4F Ze 593
Bl o] 3321 7ide]7] W&ol th(Venkatesh, 2000).
r8A8E SAs] AT AEL £ 1285082 74
Hol lom, FAJA2 o] 335 A8 2~7t 635, H

Aol e AAGA N & FEA D Hlsto] H
2 & Axo] thet] SAHERH o] &Y== P T
52 7idel sl 7= ATHZeithaml et al., 1996).
o] &g 3%t dF=(Davis, 1989; Davis et al.,
1989)2} A A o] &of th3le] A = A tH(Venkatesh,
2000).
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Tabel 1& 714 1& A5 A7EE 9do]E A
H| 27|t 7} o] 8o &of mX|= G et HZF
gt Aot} £ A7E AuEH ] HolE AH|27]
9] tat2 3.829(p=.000)Z o]&-2| =9l 99% /\]Q—r‘
T A FAHSE Fo|d TS
<& Fakol 14.966(p=.000)2] X& Kol 012‘31, R
A F=0452 45%2] A Hg Holx Jr}. wEtA
7HAd 19] Hldlolg Au2=7 & o] &9 & A (+)
o] FFE HA Holgte 7HES AEE T

) o°“

4ol 3gmos Ao gtk FAAL L HA
AANE oL geol AFE FABAE W FAA T ol =
ahel of g7 AsheA thatel Sgstgom, A4 T 0 0 T T
Wl ANl A2 E-o] tiake] 4k
Table 1. Hypothesis no. 1 Testing
.. Standard
Dependent Independent Non-standard Coefficient ffici
. ) Coefficient t-value p-value
Variable Variable
B SE B
(Contant) 3.152 198 16.176 *xk
Use Intension Service 229 057 .244 3.829 otk
Expectation R=.215 R2=.045 Adj R2=.042 F=14.966%%x*

%% Significance at p<0.001 level
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Table 2, Hypothesis no. 2—1 Testing

Model 1 Model 2 Model 3
B t p-value B t p-value B t p-value
(Constant) 1.551 122 428 ook 1.529 .008
Service Expectation 483 10.441 o 491 10.428 o 749 7.331 Aokt
Quality Recognition 274 5.640 sk 097 2.242 .026
Service Expectation
x Quality REcognition 314 1.961 005
f-value 98.914sksk:x 79.21 45k 45,335k
R2 581 582 592
Adj R2 575 574 579
#%% Significance at p<0.001 level
] 4.3 HH|0|E] MH|AT|CHRE O]&2|= 7 EA0AM M

Table 2= 714 2-1¢] HE|o]E] AH|=7]tfs} o
|9 2t BAAA FAJMAY =2dEaHRE AT
Aotk S AR 277 2 - He
A1 mE} FEHFR o] 8 Y=o HAE= ¢
of #3 FA @S AV EH, Au2r|e tghke
1.161(p<0.05)2 FZQl2& 1317\7]‘:]19]' o] &%
2t BAANA g 2HEAVT e AR 24
=t
I AERY Fak2 45.335(p=.000)2] FX& Hol1
om A9 gLe 194 2o A RA|F=581, 204
Yol A RAIF=582, 3 EFoA RAIF=592=
7}8kal 13l Durbin-Watson< d=1.9472 Z3&
ABATE flof S|ARF ] AEFF AR e
ot weEba] ARj2T) el o] 89 & It BAAA F
2ol 2A9ES & Aolghe 7HE 2-1& AA

o o o
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Table 3. Hypothesis no. 2—2 Testing

oo}, Ew*

>~

(p<0.05) 2 AH] 2
AeNA f+om) s

HlAS =EFW HE

Table 3& 714 2-29] ¥]E|o]E] Aul27]te} ol
o 3t BANA AHlze] 2R EHE

2ol et

el o] ol ol WX
q}%ﬂag;@wiﬁ,HM¢ﬂmﬂtﬁ%31&

T Anl 27 d <}
ZAEHR}F YE AoE BAH

747-6} e
SIS ESAE REE T R
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ot 3 ARY Fab2 46.559(p=.000)8] A& Kol

Q)
L=

=7
[<}
zt
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Ou:] Ay

gol 4 RAE
Fhstan gla

o}, whebA AHl 27t e) o] o)

194 =
=59, 3TA =¥

ol A RAIE=
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589, 2¢H-A

H=600%

, Durbin-Watson< d=1.8672 25
ABABAT} Qo] 3ARF o] A Ao T e

EETES LI

F BA A A
= 71 2-2& A A H

Model 1 Model 2 Model 3
B t p-value B t p-value B t p-value
(Constant) 1.552 .002 A27 .000 1.528 .001
Service Expectation 273 5.663 koK .260 5.362 ok 485 10.453 ook
Service 085 2.059 .000 141 795 ook
Service SEe);SiZtaﬁ‘m 643 | 3181 | 002
f-value 99.752+x 81.51 45k 46.5593k:x
R2 589 595 605
Adj R2 583 588 592

%% Significance at p<0.001 level
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Table 4, Hypothesis no, 2—3 Testing
Model 1 Model 2 Model 3
B t p-value B t p-value B t p-value
(Constant) 1.478 141 278 781 1.287 199
Service Expectation .106 2.164 .031 .084 1.684 .093 168 184 433
Ease 274 5.640 ok 097 2.243 .026
Service Expectation 455 1548 193
x Ease
f-value 96.9755sk:x 78.0505ksk: 46.340x 3
R2 o74 576 596
Adj R2 568 569 583
%% Significance at p<0.001 level
A, H3h Av| 20 A9 AL S Ao et
o, AP e FFE MAA B RO ek
4.4 YHI0|E| MH|AT|CHR} Ol 7 ZHAO Al T o olge ATARE HRoR & AT ==

oldel =Egu AF

Table 4 714 2-39] vldo]g] AH| 27|t ¢} o]
|5 3t AANA AP 2HERE AFT A
Folt}, ZPEFA AMuj2ar|gizE 2Eiel W
Aol et FERGRI o] & Eo) WX Gl #

gk A #s ATEH Aul27|09) 3k 1.548(p=
0123)2 AYd-& AHl 27|t} o] &9 % 3T BA ol
A zAEaHRT} Qe AowE BAEUY ALY F
2 46.340(p=.000)8] FX|E Heolal glom, dHE
1A 2 ANA RAIF=574, 28A =4 RA
=576, 3TA YN A RAIF=596=2 F7}3FL
, Durbin-Watson< d=1.9232 & 7t 443
A7F glo] BARY o] A3 A= vehwth 18
U Sy 2AAT 454§ o] SAHL
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