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Abstract

A Study on the Effects of SNS Informativeness, Playfulness and Reliability on

Purchase Intention and Business Performance
Kim, Ye-Jung - Park, Sang-Bong™

This study empirically analyzes the effect of SNS informativeness, playfulness and reliability on
purchase intention and the effect of consumer’s purchase intention on business performance
through structural equation model, In doing so, this study aims to suggest ways to enhance
consumers’ purchase intention and consequently increase the business performance through various
SNS marketing strategies that can efficiently manage consumers.

The questionnaires were distributed to adult men and women who are in their 20s through 60s,
actively use SNS, and primarily reside in Daegu and Gyeongbukdo. The 400 copies of questionnaire
were distributed from September 15 to October 1, 2018, of which 364 (91%) were used for the
empirical analysis, except for 36 of the questionnaires that were unfaithful or unresponsive. Basic
statistical analysis including frequency analysis was performed using SPSS 22.0 and AMOS 24.0,
reliability and validity analysis were also performed, and finally hypotheses were tested by
performing confirmatory factor analysis and path analysis of structural equation model.

All of the SNS informativeness, playfulness and reliability were shown to have positive effects
on the purchase intention. In addition, the effect of purchase intention on business performance was
found to be significant.

Companies should come up with a strategic SNS marketing plan to encourage consumers to
enhance the willingness to purchase their products and services through SNS, and to make actual

purchases, thereby improving business performance.

Key Words: SNS, Infomativeness, Playfulness, Reliability, Purchase Intent, Busines Performance.
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