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Abstract The purpose of this study is to explore the possibility of measuring advertising effectiveness
through the ad evaluation text. The 384 university students were asked to evaluate the positive and
negative evaluation ads of high and low involvement products by self—report method and to write ad
evaluation text online. The written ad evaluation text were analyzed by KLIWC and to examine the
difference between the comment of positive and negative advertising. The results of the analysis are
as follows. First, there were differences between positive and negative ads in 17 psychosocial variables
Second, there were differences between positive and negative ads in 9 linguistic variables. Third, there
was a significant correlation between KLIWC variables(Positive & negative emotions, inhibition,
conviction, physical condition & function and sleep/dreams) and advertising effect variables. This study
suggests that the advertising evaluation comment reflects the consumer's psychological reaction to

advertising and the possibility of measuring the advertising effectiveness using advertising evaluation text.
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Table 4. The testing difference between positive and negative ads in psychosocial variables

Total High—involvement Low—involvement
Category Variable Group
Mean(sd) t Mean(sd) t Mean(sd) t
itive negative 2.16(3.49) 1.52(2.34) 2.81(4.25)
Posn}\e _5.535" —6.829"* —2.284™
emotion positive 3.23(4.06) 2.92(3.26) 3.55(4.72)
e negative 0.94(1.91) 0.73(1.57) 1.15(2.18)
) Pf"s‘lt,“e ~7.206™ ~6.629" ~3.908"
Affective & eeling positive 1.76(2.53) 1.68(2.36) 1.84(2.70)
Emotional ( ; ( , ( ,
v negative 1.24(2.19 1.39(2.30 1.10(2.06
Process Negat}\e 5 441 46247 3.029"
emotion positive 0.71(1.63) 0.73(1.61) 0.69(1.66)
Sad or negative  0.24(1.00) 0.26(0.96) 0.22(1.05)
d . 2.022" 294 2.910™
epression positive 0.14(0.80) 0.23(1.05) 0.05(0.39)
negative 1.08(2.10) 1.32(2.26) 0.83(1.89)
Inhibition 5.955™" 6.337" 1.920
positive 0.55(1.26) 0.49(1.18) 0.60(1.34)
negative 1.98(2.55) 1.85(2.53) 2.12(2.56)
Guess 2.021" .028 2.951"
. positive 1.72(2.48) 1.85(2.69) 1.60(2.25)
Cognitive
process negative 1.72(2.77) 1.82(3.17) 1.61(2.29)
Conviction —2.903" —4.148"" 793
positive 2.13(2.85) 2.78(3.25) 1.48(2.20)
Sensory / negative  4.66(4.02) 4.57(3.92) 4.76(4.12)
Perceptual -2.210" -1.978" —1.149
process positive 5.13(4.22) 5.15(4.29) 5.10(4.17)
negative 2.19(2.91) 2.02(2.84) 2.35(2.96)
Social process —2.847" —4.485™ 591
positive 2.62(3.02) 3.01(3.23) 2.23(2.76)
s oot negative 1.72(2.57) 1.67(2.61) 1.77(2.52)
Communicatio 3,695 4441 ~ 600
n positive 2.24(2.88) 2.59(3.09) 1.88(2.60)
Social negative  0.29(1.00) 0.28(0.93) 0.29(1.06)
. School —7.235™" -2.015" —7.416™
process positive 0.89(2.07) 0.46(1.41) 1.32(2.50)
negative 0.12(0.80) 0.05(0.53) 0.18(1.00)
House —5.001"" —4.951™ —1.907
positive 0.41(1.45) 0.50(1.70) 0.33(1.14)
negative 0.33(1.31) 0.06(0.47) 0.61(1.75)
Music 2.334 1.954 2.007"
positive 0.19(1.02) 0.01(0.14) 0.38(1.41)
Physical negative 1.93(3.09) 1.39(2.85) 2.47(3.22)
condition and —3.030" —4.214™" —.286
function positive 2.38(2.79) 2.24(2.72) 2.53(2.85)
Body negative 0.80(1.91) 0.55(1.76) 1.04(2.02)
condition and 5.4727" 2.246" 5.356™"
Biological symptoms positive 0.37(1.01) 0.32(0.97) 0.42(1.05)
process .
Food / negative 0.29(1.08) 0.13(0.58) 0.45(1.39)
Drinking / 3.6677" 1.440 3.411™
Diet positive 0.13(0.61) 0.07(0.44) 0.18(0.73)
negative 0.93(2.21) 0.77(2.23) 1.09(2.18)
Sleep / dream —7.931" —6.106™" —5.144™
positive 1.91(2.64) 1.81(2.51) 2.01(2.76)
* p<.05, *x p<.01, #=xx p<.001
Total n=768(neg—pos groups each), High—involvement n=384, Low—involvement n=384(neg—pos each group)
7h oA felolsbl o wel Uehdtk B st B w4, B, AL, A8 9, SIAAE, S,
A HEE o5 BAWTE FaelA o w2 8l AAA dEe 7, FH/E 59 oo, B4
S Wolth #H/Ed BEE dole 397 FaelA W7t Farel A e A vehd W15 §A44
H E2 HES Bt A, A T gk S8 370 Wele] At} Ak
gl S Aulue nye] A%e] TR F A FAWIE Gael o A et wel
Tol Ao B et MSE 24N, 34 B 2ARAN, FALR, AL, s, S/



—4.165™"
.526™"
—3.667""
2.800™"
—5.993""
2.199™

Low—involvement

Mean(sd)
20.73(6.85)
22.83(7.14)

0.25(1.07)

0.97(2.95)
0.01(0.26)
0.18(0.88)
0.31(1.12)
0.13(0.63)
15.47(5.64)
18.02(6.13)
1.11(2.09)
0.80(1.83)
9.43(5.22)
8.71(4.65)
21.45(5.83)
19.68(5.58)
2.78(2.90)
2.49(2.77)

-2.111°
—2.715"

High—involvement

Mean(sd)
20.99(6.68)
22.02(6.93)

0.36(1.70)

0.30(1.34)
0.06(0.43)
0.03(0.27)
0.36(1.09)
0.29(1.00)
15.41(5.87)
16.52(5.44)
1.34(2.71)
1.19(2.08)
9.56(4.98)

t
—6.181

e

Total

Mean(sd)
20.86(6.76)
22.43(7.04)

0.30(1.42)
0.63(2.31)
0.04(0.35)
0.11(0.66)
0.34(1.11)
0.21(0.84)
15.44(5.75)
17.27(5.84)
1.23(2.42)
0.99(1.97)
9.49(5.10)

T AIL7E A9

il

Kigil
Group
negative
positive
negative
positive
negative
positive
negative
positive
negative
positive

negative
positive

o
el

variable
Common noun
Proper noun
Generic term
(AWFaFAL)
Demonstrative
pronouns
Particle
Ida particle
(o]tkzAh)
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Table 5. The testing difference between positive and negative ads in linguistic variables

2.016™

[te}

5.031™

negative

Verb

4.298"™
1.431

384 (neg—pos each group)

4.3.2 Ao)g3 Wl Ao

7.80(4.41)
21.00(5.61)
20.80(5.29)
3.58(3.19)
2.68(2.77)

384, Low—involvement n

8.25(4.55)
21.22(5.72)
20.24(5.47)
3.18(3.07)
2.59(2.77)

negative
positive
negative
positive

positive
768(neg—pos groups each), High—involvement n

Ending

(Hofrolu))
* p<.05, #* p<.01, *+ p<.001

Pre—final ending

Total n
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Purchase
Intention
101
—.091"
—.186™"
—.003
.079

o2 415

)
Product
attitude
—.095"
—-.177"
—.011
112™
.191™

Low—involvement
118"

Ad
attitude
—.098"
—.148™
—.042
114
181

: KLIWC

Purchase
Intention
2217
-.173™
—.198"™
179™
180"
218"

Product
attitude
-.160™"
—.181™
.140™
164
.188™

High—involvement
171

Ad
attitude
177
—.198""
—.183™"
71

768

Purchase
Intention
133"
-.133™
—.186™"
.125™
119
182

Product
attitude
128
-.130™"
-.176™
.090™
132"

Total
768, Low—involvement n

Ad
attitude
172
—.174™
.064"
147
184

variable
Positive
emotion
Negative
emotion
Inhibition
Physical
condition &
function
Sleep /
dream

Conviction
1536, High—involvement n

&
Emotional
Process
process
process
* p<.05, *x p<.01, #=xx p<.001

category
Total n

Biological

Affective
Cognitive

Table 6. Correlation between Ad effectiveness variable and KLIWC indicator
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