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Abstract The purpose of this study is to examine the relationship between corporate reputation and
the profitability. In this study, Big Data Analysis was conducted for Hyundai Motor, Shinsegae
Department Store, SK Telecom, and Amorepacific to solve research problems. The results of this study
show that the effect of each corporate reputation on the profitability is different according to the
company. For products such as Hyundai Motor and Amorepacific that are used directly by consumers,
the corporate reputation formed by the comments was more influential. In addition, distribution
Service company such as Shinsegae Department Store showed more influence by online news. On the
other hand, SK Telecom did not have a significant effect on profitability. Based on the results, this
study emphasizes the importance of online news and comments on corporate reputation management,
and aims to contribute to establishing an efficient reputation management strategy by examining the

relationship between corporate reputation and profitability.

Key Words : Corporate Reputation, Online News, Comment, Agenda Setting Theory, Corporate
Profitability
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Table 1. Result of Hyundai Motor

ROA
Variables 157 247
B § t p B B t D

GDPGR | .831 | .508 |3.042|.005%| .667 | .408 |3.592|.001%x
GNIGR |—.061|—.097|—.580| .566 | —.060 |—.095|—.849| .402
CRON 2.337E—6]| .363 | 2.587|.014x
CRC 1.213E—5| .374 |2.693].011%

F 4,946 16.357

R? .225 672

AR? 1225 447

p 013 .000

GDPGR: GDP growth rate; GNIGR: GNI growth rate; CRON: Corporate
reputation from Online News; CRC: Corporate reputation from Comments
* <.05, #x <.01, #= <.001
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Table 2. Result of Shinsegae Department store

ol AL ] 7, 21 772B=1.813E—6, B=.410,
p=.027)%} F~HZ(B=6.681E—6, B=.498, p=.011) %
FAE 719 25 ROA] FAZQ J3S nA =
AoR eIt 1 FollA fratigoe] 28Rl frnrt
ROA°| m|X|= g3kelo] v & Z o= Yyttt AW
Q11 GNI &2 J&dS AlLlst 2891 w229 7

== FAE 7IgH Y] Ay E2 15.1%2 YEls
t}(Table 4 #a1).

Table 4. Result of Amorepacific

ROA ROA
Variables 1A 2G4 Variables 194 2¢HA
B B t p B B t p B B t p B B t P
GDPGR |—2.151|—.087|—.461|.648 | .454 | .018 | 465 | .645 GDPGR | .263 |.099| .593 | .557 | .063 | .024 | .149 | .883
GNIGR | .517 | .055 | .289 |.774| —.061 |—.006| —.169 | .867 GNIGR | .440 |.432|2.599| .014 | .408 | .400 | 2.599 | .014%
CRON 1.253E—5[1.013 | 27.863 | 000 CRON 1.813E—6| .410 | 2.310 | .027+*
CRC 9.884E—6| .123 | 3.253 |.003#* CRC 6.681E—6| .498 | 2.711 | .011*
F 111 20.571 F 5.159 046
R? .007 .663 R* .233 387
AR? .007 656 AR? .233 151
p 895 000 p 011 003

GDPGR: GDP growth rate; GNIGR: GNI growth rate; CRON: Corporate
reputation from Online News; CRC: Corporate reputation from
Comments

# <.05, #* <01, #*x+ <.001

SKEFe] 8¢, 28] oot FAUIFE FA
7193 32ke] ROA®] H]X]
St} (Table 3 Far).

rr
o
o

Table 3. Result of SK Telecom

ROA

1A 2%HA)
B | B t D B B t P
GDPGR |.232|.268 | 1.476| .149 241 277 |1.503| .143
GNIGR |.017.052 | .289 | .774 .007 022 | 123 | .903

Variables

CRON 1.524E—6 | .298 [ 1.832| .076
CRC —7.599E—7|—.044|—.260| .797
F 1.608 1.676
R? 086 173
AR? 173 .087
D 215 1180

GDPGR: GDP growth rate; GNIGR: GNI growth rate; CRON: Corporate
reputation from Online News; CRC: Corporate reputation from
Comments

#* <.05, % <01, #*x+ <.001

GDPGR: GDP growth rate; GNIGR: GNI growth rate; CRON: Corporate
reputation from Online News; CRC: Corporate reputation from
Comments

# <05, % <01, sk <001
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