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Abstract  This study is a study on the factors of preference for mobile game characters whose
intellectual property rights (IP) influence is great. There have been many cases in which user—side
research has been conducted on the character's preference factors. However, it is largely
macro—divided. Detailed analytical studies are needed because details are overlooked. By classifying the
elements of the character, the five—point scale of the recorder also obtains the data through the survey.
Detailed factors were analyzed according to the results. Prior studies and results were compared and
factors consistent with prior studies were analyzed. Because this study analyzed detailed factors, unlike

previous studies of macro view. It is expected to help develop characters in the future.
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Table 1. Character Type Classification

Classification Type Post—modification Type
A realistic L .
. A realistic expression
expression
A concise . .
. A concise expression
expression
Expression e
method Personlf}ed Personified Expression
expression
Woong. Jang A rated
(2003) n exaggerate An Exaggerated Expression
expression
Abstraf:t Abstract Expression
Expression
Character Character
Animal Character Animal Character
i Mineral Commodity Character
expressive Character
material Plant Character A Natural Character
Kung. Hee. Workpiece .
Hwung (2005) Character Artifact Character
A Cartoon Associative Character
Character

A7 A8 A9

Fig. 1. Dragon Village Group A
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Fig. 2. Cookie Run of Group B
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Fig. 3 AniPang of Group C
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Table 2. Test result classification table
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Number Score lnclisior Large category Trichophyte Detalleqlmalterlal Feature classification
color classification
Al 3 1 Natural Object Factual+Natural Substance Water Drop
A2 3 3 Animal Realistic+Animal Mammal Foc
A3 2 4 Animal Realistic+Animal Mammal Horse
A4 4 4 Animal Realistic+Animal Mammal Mixed + Quadratic Walk
A5 4 4 Animal Realistic+Animal Mammal Mixd+Intentional Printing
A6 3 2 Animal Realistic+Animal Bird Bird
A7 4 4 Animal Realistic+Animal Reptiles Dragon
A8 4 2 Animal Realistic+Animal Mammal Whale
A9 3 3 Animal Factual +Character Reptiles Snake+Wings
Bl 3 5 Character Factual +Character Person + Cookie Gentleman
B2 4 5 Character Factual +Character Person + Cookie Angel
B3 3 6 Character Factual +Character Person + Cookie Wizard
B4 3 5 Character Factual +Character Person + Cookie Cheetah+Human
B5 4 3 Animal Briefing+Animal Mammal Dog
B6 5 4 Associative Object Briefing+Natural Algae+Fruit Kiwi
B7 3 7 Character Factual +Character Person + Cookie Gentleman + Rabbit
B8 5 2 Animal Briefing+Animal Mammal + Rrice cake Rabbit +Rrice cake
B9 3 6 Associative Object . a person—made . Person + Cookie Zombie
painting + a lotus object
Ci 3 4 Animal anthropomorphic+animal Mammal Bear
C2 3 4 Animal anthropomorphic+animal Mammal Pig
C3 4 3 Animal anthropomorphic+animal Mammal Rabbit
C4 3 4 Animal anthropomorphic+animal Mammal Dog
Ch 3 3 Animal anthropomorphic+animal Mammal Mouse
C6 3 3 Animal anthropomorphic+animal Mammal Cat
Cc7 3 4 Animal anthropomorphic+animal Mammal Monkey
C8 3 3 Animal Briefing+Animal Bird Bird
c® 2 2 Artificial object Briefing+article Artificial object Bomb
Total 90
Average 3.3333
standard
deviation 0.7337994
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