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Abstract

This study aimed to examine the factors associated with emotional imagery
from Obanggansaek and to analyze the difference between emotional imagery
and the preference for Obanggansaek according to demographic characteristics.
This study surveyed the responses of 320 participants to a questionnaire. The
subjects consisted of men and women in their 20s-50s living in Gyeongnam
and Busan region. The data were processed with SPSS 20.0 and were analyzed
using factor analysis, t-tests, ANOVA, and Duncan’s multiple range test. The
results obtained were as follows. Five emotional imagery factors were
associated with Obanggansaek: modernity, attractiveness, conspicuousness,
soft/hard feeling, and newness. The analysis of emotional imagery for
Obanggansaek according to demographic characteristics showed a significant
difference in modernity, attractiveness, conspicuousness, and newness with
respect to gender; in attractiveness with respect to marital status; in modernity,
conspicuousness, soft/hard feeling, and newness with respect to age; in
attractiveness and conspicuousness with respect to monthly income; and in
attractiveness, soft/hard feeling, and newness with respect to occupation. The
analysis of preference for Obangganasek according to demographic
characteristics showed that women, married people, people in their 50s, and
specialists preferred Obanggansaek the most. The interaction effect between
preference for Obanggansaek and the demographic variables showed significant
differences between gender and age, gender and occupation, marital status
and monthly income, age and occupation, and monthly income and
occupation.
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Table 1. Demographic Characteristics of the Subjects

Demographic Characteristics Frequency Percentage(%)

Gender Male 133 435
Female 173 56.5

Marital Status Unmarried 165 53.9
Married 141 46.1

20-29 95 31.0

Age 30-39 82 26.8
40-49 80 26.1

50-59 49 16.0

1,000,001-2,000,000 32 10.5

2,000,001-3,000,000 83 271

Monthly Incomes 3,000,001-4,000,000 68 222
(KRW) 4,000,001-5,000,000 47 15.4
5,000,001-6,000,000 29 9.5

6,000,001-7,000,000 47 154

Self-employed 33 10.8

Specialized 49 16.0

Sales and service 32 10.5

Occupation Office 36 11.8
Production 32 10.5

University student 92 30.1

Housework 32 10.5
Total 306 100.0

Table 2. Color Properties of Obanggansaek

Color property
Obanggansaek .
Color Brightness Chroma
Red 0.2R 52 15.0
Beoksaek 2.7PB 5.7 10.7
Green 0.1G 52 6.2
Sulfurous 12y 77 73
Yellow
Purple 6.7RP 3.3 8.2

(Kwak. 2010, p.10) Figure 1. Obanggansaek
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Table 3. Factor Analysis of the Emotional Image of Obanggansaek
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Table 4. Analysis of the Emotional Image of Obanggansaek with Respect to Gender and Marital Status

MSr?tr;TeSrt:tr:J : Gender Marital status
Male Female ¢ Unmarried Married ¢
Emotional (n=133) (n=173) (n=165) (n=141)
Image
Modernity 3.754 4112 -2.662" 3.912 4.005 -0.667
Attractiveness 4.167 4.461 -2.209" 4175 4.395 -2.138"
Conspicuousness 3.798 4.258 -3.979"" 3.996 4127 -1.102
Soft/hard Feeling 4.064 4.031 0.293 4.091 3.993 0.831
Newness 4.071 4.401 -2.447" 4,188 4.337 -1.071
"p<0.05, "p<0.01, " p<0.001
Table 5. Analysis Results of Emotional Image of Obanggansaek with Respect to Age
Age 20s 30s 40s 50s F
Emotional Image (n=95) (n=82) (n=80) (n=49)
Modernity 3.905ab 3.769% 4.326b 3.857ab 2.601+
Attractiveness 4328 4102 4312 4.406 1.502
Conspicuousness 4.112ab 3.926a 4.000a 4.462b 2.807~*
Soft/hard Feeling 4.178b 3.943ab 4237b 3.633a 4397+
Newness 4210ab 4.286ab 4.500b 3.898a 2.702+
"p<0.05, “p<0.01, ""p<0.001, Duncan’s multiple range test i a < b < ¢
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Table 6. Analysis Results of Emotional Image of Obanggansaek with Respect to Income
1,000,001 | 2,000,001 | 3,000,001 | 4,000,001 | 5,000,001 | 6,000,001
Income(KRW) i ;i i i ;i i
Emotional Image 2,000,000 | 3,000,000 | 4,000,000 | 5,000,000 | 6,000,000 | 7,000,000 4
9 (n=32) (n=83) (n=68) (n=47) (n=29) (n=47)
Modernity 4117 4.159 3.891 3.803 3.569 3.968 1.376
Attractiveness 4.193a 4.197a 4.117a 4.200a 4.421ab 4.687b 2.836"
Conspicuousness 3.739a 4.116ab 4.000a 3.929a 4.114ab 4.553b 2.790
Soft/hard Feeling 4.062 4.156 4122 4148 3.940 3.687 1.584
Newness 4.093 4481 4.375 4.053 4.015 4127 1.361
"0<0.05, “p<0.01, **p<0.001, Duncan’s multiple range test : a < b < ¢
Table 7. Analysis Results of Emotional Image of Obanggansaek with Respect to Occupation
Occupation Sal p Self Universt
Office Specialized a‘es a'\n € niversity Production | Housework
. _ _ Service | -employed | Student _ — F
Emotional (n=36) (n=49) (n=32) (n=33) (n=92) (n=32) (n=32)
Image
Modernity 3.715 4.032 4132 3.715 3.967 3.664 3.937 0.914
Attractiveness 4.022a 4.549b 4.437ab 4.245ab 4.339ab 4.062a 4.037a 2.182"
Conspicuousness 3.981 4.259 4125 4374 4.098 3.573 4115 1.898
Soft/hard Feeling | 3.611a | 4.093ab | 4.083ab 4.222b 4.196b 4146b | 3.719ab 2.235"
Newness 4.056ab 4.316bc 4.203abc 4.591bc 4.261bc 3.656a 4.688¢ 2.676"

"0<0.05, “p<0.01, ™" p<0.001, Duncan’s multiple range test : a < b < ¢
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Table 8. Preference for Obangsaek according to Demographic Characteristics

Gender Marital Status
Variables Male Female ¢ Unmarried Married ¢
(n=133) (n=173) (n=165) (n=141)
2.970 3.169 -2.097" 2.970 3.189 -2.197"
Age
20s(n=95) 30s(n=82) 40s(n=80) 50s(n=49) F
2.905a 3.134ab 3.100ab 3.306b 2.705"
Incomes(KRW)
1,000,000- | 2,000,000- 3,000,000- 4,000,000- | 5,000,000- | 6,000,000-
Preference 2,000,000 2,999,999 3,999,999 4,999,999 5,999,999 | 6,999,999 F
(n=32) (n=83) (n=68) (n=47) (n=29) (n=47)
3.094 3.096 3.000 3.106 3.172 3.085 0.270
Occupation
Office Specialized Saleeiv?:ed -emspelgye d U:{ﬁt’:{ Production | Housework
(n=36) (n=49) (n=32) (n=33) (n=92) (n=32) (n=32)
3.222bc 3.408c 3.250bc 3.242bc 2.891a 3.938ab 3.950

"0<0.05, “p<0.01, **p<0.001, Duncan’s multiple range test : a < b < ¢
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Table 9. Interaction between Demographic Characteristics according to Preference

Interaction Variables F
Gender x Marital status 0.018
Gender x Age 2.846"
Gender x Income 1.162
Gender x Occupation 3.108™
Marital status x Age 0.619
Marital status X Income 2.509"
Marital status x Occupation 2.462"
Age x Income 1.279
Age x Occupation 2.491"
Income x Occupation 2.826™"

“p<0.05, p<0.01, **p<0.001
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