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Abstract

This study empirically analyzed the influence of fashion brands’ marketing issues on
actual sales and consumer preference —focusing on evaluation trends of brands over
time by using the theoretical background and big data provided through literature.
This study examined the influence of three fashion brands (Balenciaga, Vetements,
and Off-White) that have recently seen a drastic increase in the number of searched
volumes through social networks. To identify the consumer-brand evaluations and
trends and the marketing issues, the time period was divided into Groups A and B,
which are from 2014 to 2015 and from 2016 to 2017, respectively. This study analyzed
the frequency of overlapping keywords by using the R program to graphically visualize
the changes over the timeline. Specifically, this analysis extracted data mainly related
to bags, wallets and accessories for 2014-2015, but in 2016-2017, all four brands saw
a vast increase in the frequency of searching product keywords related to clothing
and footwear, and newly extracted ones were the top keywords. When analyzing the
big data with these keywords as indicators, I confirmed that the products related to
bags, wallets, and accessories were shifted to those related to apparel and footwear.
Consumers previously recognized luxury brands such as Balenciaga as accessories-
oriented brands that were focused on handbags and sunglasses, but now they are

gaining popularity and recognition among consumers as a fashion brand.

Keywords: big data(E]5J0]E]), keyword frequency analysis(7]-YE B =5 4), fashion
brand(ZJ-4 EZHE), marketing strategy(TFHE FEhH
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l. Introduction
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o] Hlglo]ggtr HErH(Gantz & Reinsel, 2011).
oj2fgt HHo|HE HFH oJabA7g o] &85t 7]
PE9 g2 T I B4 =20 3k 9 o
ojg] & 7|9 WA o o &/dstE L itk
7+ HeolE] BA4Z 7oA AHEEl= =8 AfIS0]
L AL, A, 74 27 9 AR Q1A 9 Ed
T 24, 2 A 35 3ot 5ol QlojA 7129 A
P4 Holg 402 =
d A2 ARE ZES 5= St} A ofA= wS0]
U g, AXZEE, XY Elge]

£ 71959 AEst A2 ot A, ojgt Bl
g a4 A7 S ATHEoIgc ofo] & el
A HEjol8 g olgste] B WH HHse]
79 Au 7} EAEY Folg ABAoz B
At dek. A4 AFRAL A BAso
chpet nhAE ko] Aago] AlA| HElolEe] A 4
HlAH5o] sd HAse] ojs) eshs 719=e] W
sloll RoJst Qe HALHE SAstast stk
BYEni] 2 v
Ae 79=50] NG

Il. Literature Review

1. Big data: Concept and applications

101

A" 7]&o] gt wtet Hutd 71719 B
T 8 FHE 1R E 7T 4 ¢S AR w2
JHe} glofEl7} AJ4tE = ‘BlH|o]E|(Big Data)’9] Al
ti7b Zistqict. Hlole = BA ofdET Aol
A=A HlolH o FrETH A s 1, H
o|E| 9] BF7 % FotHS B oy}, AET A]7]
of E&4<l H-o R 7]E£9 £ Ho|HE {olA
BA} G4 dlolE7 ERT G dlojeE 2
HapaA ARe BRUA JHIE 2267, 1 A0t
A BASH= 7145 9Ju|slH(Gantz & Reinsel, 2011),
Azo] £AWE doleirnt 1 FwA YE wef
A 7129 g ol B ot A
A, 34 5o olgie A9 W wHY dolHg e
thEom & Oh, 2017).

Hlgjo]E] 9] EXJ 0 2= F7|(volume), S (velocity),
T (variety)o] ek A AR, Z7](volume)= 5
AE= golE ] 2717F FAE dolAde AUt d
o[el9] A7|E ou|stH, HlolE7t 25 &4 71
= AXth dRtH o2 $4] HEfElo] E(PB), AAR}
°|E(EB) & A[EHHIOIE(ZB) o4 52 HlolH
£/ Kot} 59] Ho|AF(Facebook), AERTH
(Instagram), EE(Twitter) 53 72 SNSE 59
At o] HolE 7t B, AN AMEEHA| ¢
Ad #EA gAd dHolEEo] HHo]H o 74
tiidol Hol A= oHEY H[ZYAE ghEold
o 7 HAR, S (velocity)= HlOJH Y| Y& £=
£ oJustd, IA] Hls| ol o] B L7t et
A4 glolEl7t JHOIEHAY HH= £k, b
olHE Adth= £E Urith &, HE == o
|79 HolHE BAste £402 24E HolHE
AAEO R $4, A%, 8, &4 A7t 7Hset 4
5= uletth. Al WA R, T (variety)S TFESE
TFY HlolHE 9Juigtt). &, 44 ltjololA BgH
tloJEju} ARFEES] 94| Tlo]E], QEAA TolE
S 22 TRt Al HlolH A0 B4 29
skl 9low, AFste] F/ol wet 3P (structured),
4§ (semi-structured), ] F (unstructured) H|o]E
2 E738F £ Qlti(Ovadia, 2013).

Hole 24 Q7L dol8E £t
dolele] Auhe vigoz FHAel Ha o2t
A5 A o 7] g vigo
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ULk ESE, ARGAREC] AARE 2
FRote] &% "HAE 7o) AT (correlation)
ASA HAO] et 4L S5 2L
B0 7|7, §8% olF0] /15T AR 78
F 11 Qlth(Mayer-Schénberger & Cukier, 2013/2013)
Rickman and Cosenza(2007)= A E=219] AAH
oA “AHH}A](jean)’, B4 Q(conservative)’, ‘=
Sh=(revealing)’ 7| ¥ =& EH“'OE HAE dlo]y-&
stof dlojE g st
3= 245k, A E- Sk
LS, sl T ﬂO]E1 A0 QoA
RRloll Bl fiRt E—*|——
o] oJu]E metst= o] mho]y(semantic mining) E
L o]ux] E]'O]‘J(lmage mining)fﬂ HAE BEA v
9] T QAL AASFS T Camiciottoli, Guercini, and
Ranfagni(2012)&= EIAE ufo]y 3} Y- oE 2
e SUA ATINE AAlo] YAE sl
3% ¥ 1830] 0 29 £3 9 ¥L
F 28R 01“0}— oA B =09 o]n]
Fdch. Ahn(2017)2 28FR1AF9] AREA} A
GAES waste Ul 420 3
A e A Steie A AEelx
LB E8g 2359 AV Y FA e
Sich. 2, TAel £497F 744 o) 2]
2 Efi2 2497 Y88 njosi= 9,]1::]0:]7—?
J pHow ool ey BEHE
AR E HEYT BAoA A 3F EA, dAIE O
249 B4, Fod B4, 7152 S49 U] A9 3
Boz RRIYY, o]gRE YEYD BHHE
\:11__4 /\ﬂ/h(]-, Z::XH, _/:F%O] 5_4 q;q.o] _/J\_/\-]_L} 71—Ago1
HE2 wEHUT 24 oRE BAY sAnos
S A P G ddolHE Be
o RS Bl E AERo|T A= tis] o
HhelEo] F85HA AFstal = FA A0 7wt
3 £ E35he AS gelstelon, garl &
A3 A4 oo BAE ottt £ Kim
(2018) BlAES EEolo] 7|9EE 5 9 W=
A4S Agsta, oy AAstel AR 7|9EE
T1E3}51= CONCOR B42 E3] mutd 76t A
AR sjd AEHY AH|A0] gt AH[RES QI
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2. Brand stories

1) Balenciaga
AR WAl F AL ghREo] FAT
2 A YL Alf(millennials generation)S= -_r’-/\éﬂ
of glom, lojs 18 elH TH w4 ES
HolF Qlck. 1980t oA 19909t St *}01
of Holdt WA Al HE AIe] AHE 7h
sloi, HHEES o#gt Fuir=9] TS 7]
A8l oL Q1A A AlA wiE] oF 379 1= A
Skal QItHWhite & Croft, 2018). &l Aol7t= 747t
& mlel 109 KE(F 12 2,6009] ¥)9] & 24
= SHSHL Qth(Jang, 2018). A4 o] wHuaL
GA RAGANA & oS Do HEYS %
Hi} vpEE]ol(Demna Gvasalia)?] oz A
of7tof| tfgt ZIhA] &5t A AA55tH, dy vhEE
ol HIEYY AM|FoE diAolto] H&Este
AE Yy HdZ AUAZ A AP 2 A4
T o] FA =Huh o|& <lsf 2017d = AARE7] 99
R THAHE 3947HA] Eol&E= o A3
A ote A2UAZE QIste] Ad=E 45 Fol
NoH, FL AHAEL 55| allAolr} Aol &
Ja% AUtk Wﬂiﬂoi ‘AT Hu, ‘EES 7L
on Hdoes & Hdg ‘EIZ duisiih
/\Fiﬁl_t 850%314 EgZ o2(Triple S)o] &3]
HErt thalg FEsiRAIRE A=A R7HA]
goto] HE A oA 100HAE o] 4} wh2A] A7+
1 oyl Lich(White & Croft, 2018). ¥Hl Ao}
7toll tigk X o= (Table 1)°] 2=t

o)

I H ln:

O

2) Vetements
=g 20149 WA Hjoly Wt uhdelolE
FHoE mjAo] gt FoJHQl Avletdt HHES F
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<Table 1> Key marketing strategies: Balenciaga
Year Content
B Present a modern collection with practicality, modernity and sportingism in the middle and high quality
2014 of Balenciaga.
B The mesh material featured in the 2015S/S collection is used as the handle of the bracelet and handbag
to introduce a futuristic silhouette.
2015 ® Balenciaga’s online shop has a controversy over the error in marking the price of the product.
B Balenciaga announced the termination of his contract with Creative Director Alexander Wang.
® Bringing in Demna Gvasalia, the head of Vetements, as Creative Director.
2016 B The influence of Demna Gvasalia adds architectural elements and street moods to the design.
B The “Carry Shopper Bag” showcased at the 2017S/S Men’s Collection, is almost similar to the Swedish
furniture maker IKEA’s shopping bag “Frakta”, but has become controversial due to its high price.
B Begin the Ugly Shoes craze with the huge popularity of ‘Speed Runner’ shoes on 2017S/S and the
2017 ‘Triple S’ shoes on 2017F/W.
® #] Hottest Fashion Brand in 3rd and 4th quarters of 2017.

Rake 799] HAolust YT DA By Bl
olck. B AYEo| WEY AL FgohwA 1
= QAES FA3] Aste] A g FEET
2o 13 A8 HAsE A¥Zolg
£ 48 UE|AXu|Z(anticonformisme)?] AANS
ol MERL 29 71go] w2l Fo| LA o
G 5551, 7129 AlIIYA FHE sfiAlste] A+
qF Al Ho]‘:]' “ﬂEtﬂ& 1"‘M] il

2 H(pre-co llectlon)oﬂ é%ﬁl'x] %’%‘:} HﬂE-qu% A

= A& ATk, Aol =-stal, A]%o]
HSH ABE WEolor Befel FEAR HEE A
35} R 94 it Bk AR e
H5IE 4 912 717b0] ofd T A7
Isle Sof AR B&S ﬁie&t}. el
olF g2 E1A FA IS A
olydt M= HF=olA 2T A J%T
2t Boto| Holt HATERY EY 2
o2 AHAEA AR A ot Hﬂ ol o
3t AE o2 (Table 2)°f H= UL

2K

3) Off-White

W2 o}lE-&Z(Virgil Abloh)= 20124 7| =z
E ‘moje|A M (Pyrex Vision)'& HFsiEA 22
Hog 4ol olgg WY} AFEclA L
7] AZstea, ofojdlA vjAH TR EV} AJILSPHA
ohERE 20139 Yekieo] QXfolEet: HAES

Attt ASTHRE WYd oFEEE= AF7HEA 9
< SHA5] Ko thefst RopolA A} A
< WA =, JAFoIHA 2 19 G Al
EF52 34 S 4oy & Aol &3k 1990
g ofd Al 19 27o|ld Hol7](Nike) Bl
tof 53t AAXE WLdE Blths 17 2017Lq
Hol7|et AL sHA HUuth F 10749 AES
‘THE TEN’o]2}= Alg]Z2 9, o] gL
4 diee For|HA AHAEA & 1719 A
< doith o]7]et AT AE2 FIAY S
o] |4 2df o]0 & AFsto] o 24 EE7t Hi
7HAo . s Azt HEA oy 29 73
O & A7 Hol7]9 /1715 THA| A5A171HA
olER 9] JFES USSHTt ET HA oA
2949 77 7] ]ﬂ]O}(IKEA)Q} ¥ olsto] 7}
ot 7H, o7} 59 AEE T AEojo] AHoln
A AA olAloF WAl A oFER}F AT AFS T
uf o] Ut o], ofEE = 9fFollA ofA ol
o AEU7HA] o2 PHE HolFT QIth(Ryu,
2018). 2 x3to]Eo] tfgt AEE o]rE-2 (Table 3)
o 8oF=|qith

lll. Methods
1. Study design

Helolel S B8 AL ThRet HopolA T
3 AL A

fir o
T

— 401 -



104

<Table 2> Key marketing strategies: Vetements

Year Content
B French fashion brand founded by seven designers in 2014 with fashion designer Demna Gvasalia.
B Subcultures of youth, creating clothes with their own identity and blurring the boundaries between high
2014 fashion and streetwear.
B Reenactment of 1990s youth culture, such as oversized, overloaded shoulder pads, and clothes with a
logo on the fake sportswear.
B The elimination of the distinction between high-end and street fashion.
2015 B [t is the first brand to introduce oversize clothes that do not fit body size and pants that are asymmetric
bottoms and so on.
B 2016S/S Vetements Upcycle Fashion Issues.
B At the 2017S/S Haute couture Show, the collaboration item ‘Fury’ products were popular among the
public.
B Conducted a collaboration collection with 18 brands including 2017S/S Levis, Reebok, Juicycouture,
2016 Manolo Blahnik, Brioni(the collectionthat has still been used as foreign courier company DHL logo is
very popular).
B After purchasing and reform the fake Vetements products at Dongdaemun, Vetements opened the Fake
Collection in Korea.(To satirize our country for buying and selling too much fake products)
B Traditional form of runway discontinuation declaration.
B Vetements rejected previous runway shows, held fashion shows in unusual places such as restaurants
2017 and churches, and introduced ordinary people who couldn’t walk to the show to show that costumes
are not for viewing, but for wearing, and it is a brand that has made a big difference to the fashion
industry around the world.
<Table 3> Key marketing strategies: Off-White
Year Content
B Since launching the brand in 2013, world-class celebrities such as Kanye, Rihanna and Beyonce have
2014 been gaining huge popularity with the public, wearing merchandise.
B [t is a symbolic signature, such as an arrow that intersects a bold and large diagonal.
2015 B Virgil Abloh has been selected as the new designer for LVMH.
B Collaborate with Moncler.
2016 B Collaborate with Chrome hearts.
B Collaboration with luxury brands helps break the boundary between high fashion and street fashion.
B Collaborate with IKEA, a Swedish furniture company.
2017 B Collaborate with Nike to release ‘THE TEN’ series shoes.

Collaborate with Vans.

A, AE BhEC] &4 7I2tE F &0

E|T1FA 2014~2015, H|o]E|T15B: 2016~2017)2.&

o AApgolut ulAe] B WIkE Mot o] mH HASHo YAE vlolde A
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1, 7 717 2 YolHg FEsel 22 A9E 3

A= vlolgos £2d HolHE qolg
BAE A2 5 A9 1007]9] A= Gos
2 so] HATE HEste AR 7|Ysot

= RS
WA, RN B9 A 54 7k 19
£ FQIsty, BASS ABHL ol /| YESS %

A, HolE 1EAS Bo] FREL /Y=
sog ol 7|7kt A5 AgEe e 719
=g woleti, SAsts B4 B AEL A
St}

of

2, Data crawling
tloje 2E9& ‘:”EﬂolEi A4S fI9t Hloly &

A Aol HlolEE ool ShA 4 7Nt &u|Rt
o BIE 7} Fo] 242 A, #H HolHE 2

S g BRESS AV HiRoR AR 2
29 4 &3 SPEQ Lysts B7192 7P 9]
S v HRHESL AFS &= HojEh ol
95 W71 Y3iAl Lysts 19 24 o) fztolfe}
22l wpAlol A 3k gof] suint i olde] ag A
9 3& 73, 3 2710t

43 BB B 7Y
INEE A AA = 2BlAE A4 ol o &
A, AgE, &S st FAE o A=
oj7Ick, 4 BASE Age] 98] 20179 287
R 20189 287|744 74 Q7] 9l w4 BAs
P AE FolA ZRIgH A3, THlAoL HEY, &
ﬁi]-o]E /\1] 7H,] HIAPCE Aﬂxqoﬂ_,—r_ o]AP4 =
Al 79 sfAERES] HHE =S FE50L &
Ast7] s 248 WEHA T2 goly 2&
d MulAE 285t

3. Analyzing tools

£ AL dolg 47 W £4L 915 &8
MEes Z2IH9l EAE(Texom) S 28519
o} HABL awz sfolyd 714 ol g3t Hgole
24 $2H0E dol8g 44 9 A9 ELA
Yol A7 ABEA Hel 4 Qe SRAe]
oh 57 W9 2Y A4 Aol Yojue} the,

SRR 105

T2 oA AFEHoE AAQ, FA, R, 7
S EQE, §FE, Holak 59 ARE Fol
Holg A A 7= <& AlTsta AM 7|HE
of g2 Wk e HEYL Fug AFIT 3
of MEQD 24 T 1] 483 ATEololTt. €
ABS B 2AE BT dold 52 of2iee 3
Balax AEen 28 AolE W 44 slto]
of 22 cleret Aol Tl Hlole g iz 4
Yo A LEAAE B YEYDE BHGEe
dlolg] tolido] EEHolt). Ee GAEL Ftol
= 713}0 2 HAglE £2M0 T A SFEHREAY

EH3I|(TTA)N A Good Software(GS) UZSS =5}
o0, o el dAEE BT A7)
gshA| o]FojX|1L Qlth(Lee, Lee, Kim, & Kim,
2017). B3, 25 YAES O YEYT B
A2 A FAG A4 =2 TRl UcinetS E-8-51%
t}. UcinetE EHAOCZ ARRE| T 9= =3HF0Q
202 HEQA Z4 olgor H5H < 54
A 9 glolg AT 7|5 AE5tT Uth(Lee et al.,
2017; Song & Song, 2016). O}X|H O g EHIAE ulo]
Y EAo] AYH thLos QEAA R ZE2HS
o|-g3sto] 7|YES] ¥lkS WekE EA5Ith R &
2EIHE B4 715S 295t U998y A o
71219t gk o] golsto] FAALZLE o] AT
3 Az 240] Yol AE T glod, B S5}
BR2 3 A|7ts} 7150 B5HE @ B4 X2 1golt
(Song & Song, 2016).
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IV. Results

1. Text mining: Keyword analysis

BAg 93t AT H7} wEolel: o] BAS
98 2014~2015A(Flo]€ 1EA)T} 2016~2017¢ (T
o|E1EB)OE 7|7he o] Hdoly 289 xz
L olgslo] 7t HAE e AYER slof o
712k B HlolH, e, 729 9, B2, 7, &
2714 2|4 Ho|AE, EQEY AXSS w4
4o 7t HAE WS 78 /YR Sof YAE v}
ol 71¥g B AT NIY=ES £ L 245}
AT, FHFE PHOIH FRIE BAL FuAA
715< AREStel AASHAT EHES ¥elE HE

H
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2 8olH9) 7I9E eSS Fiow
B2o|g]0], Fr w3 1 7I7to] 54
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% glol 40 Wlel Ak wyste] E4sloint.

1) Balenciaga

WHAAoP Y F|PER B4 717E 2014~2015
Wow Mot YAE ufoldat Az, 27,7897
A 7IYE7t FEEAT I FoA B3,
TR R B W B, A, Bl B),
Folol( WAL, WY 58 Agstn
ZF 1007]19] ©olE FE5I =2 Wk &fEs

A 719= WS} Zolo] Tt wole] Ayt BAE A

4Bl

Balenciaga[ZrAIA]oF7H(2,401), Gucci[7-#4](848), Brand
[E.=](804), Denim Jacket[ZA}711(749), Clutch[Z
HA]](741), Price[7}A](731) S22 YEHTH AF
TASA A9 100712] 715 A E Y-S w, Denim
Jacket[HA71](749), Clutch[ZX]](741), Motor bag
[ E]¥](636), Bag[71}](557), Sunglasses[A=TFA]
(337), Wallet[X]7}](300), Footwear[A1¥}](227), Sandal
[A1E](221), Women’s Wallet[3Z|7+](131), Bracelet
[2#]](122), City bag[A E|#](121), Leather Jacket[7}
SAA(113), Papier[T] o] 2](102), Twiggy bag[E
917]41(91), Clothes[-2](85), Triple S[E2ZS](84),
Speed Runner[A T =2{1](83), Envelope[2EE](83),
Sneakers[ AU # 2](82) €22 LEFHTH(Table 4).

<Table 4> Results of keyword frequency analysis: Balenciaga (Data group A: 2014-2015)

No Keyword No Keyword No Keyword No Keyword

1 Balenciaga (2,401) | 26 Discount (263) 51 Detail (144) 76 Papier (102)

2 Gucci (848) 27 Pretty (244) 52 Chanel (140) 77 | Genuine & fake (100)
3 Brand (804) 28 Footwear (227) 53 Little (139) 78 Brown (98)

4 | Denim jacket (749) | 29 Collection (224) 54 Overseas (134) 79 High-quality (97)
5 Clutch (741) 30 Fendi (223) 55 France (133) 80 New York (96)
6 Price (731) 31 Sandal (221) 56 | Women’s wallet (131) | 81 Green (95)

7 Motor bag (636) 32 Material (218) 57 Givenchy (130) 82 | Department store (94)
8 Black (560) 33 Picture (215) 58 Posting (128) 83 Worry (92)

9 Bag (557) 34 Ferragamo (203) 59 Bracelet (122) 84 Paris (91)

10 Size (486) 35 | Choi Ji Woo (201) | 60 City bag (121) 85 Twiggy bag (91)
11 Product (485) 36 Genuine (192) 61 Balmain (117) 86 Chic (90)

12 Design (436) 37 Goods (192) 62 | Recommendation (117) | 87 Domestic (89)
13 Leather (427) 38 Style (187) 63 Light (117) 88 Present (87)

14 Color (381) 39 Store (183) 64 Image (114) 89 Clothes (85)

15 Woman (352) 40 Alexender (183) 65 Leather jacket (113) 90 Triple S (84)
16 Sunglasses (337) 41 | Saint Laurent (183) | 66 Item (113) 91 Pictorial (84)
17 Wallet (300) 42 Review (177) 67 Comfortable (113) 92 Speed Runner (83)
18 Classic (297) 43 Different (177) 68 Louis Vuitton (110) 93 Advanced (83)
19 Giant (296) 44 Ecuador (176) 69 | Airport fashion (109) 94 Envelope (83)
20 Spain (296) 45 Introduce (163) 70 Grey (109) 95 Sneakers (82)
21 | Luxury goods (289) | 46 Model (157) 71 New (107) 96 Trend (81)

22 Fashion (289) 47 Logo (157) 72 Love (107) 97 Charm (80)

23 Popularity (287) 48 Designer (157) 73 Interest (107) 98 Sheep leather (78)
24 Purchase (268) 49 Vintage (150) 74 New item (104) 99 Tom Ford (72)
25 Sale (265) 50 Season (146) 75 Summer (104) 100 Zipper (66)
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2016~201799] HIAE ulo|yd Ay}, 28,3497[19]
A 9=t 22E dold 4AE AL H B
1007}9] ol 23 A, Balenciaga[ LA o1 H
(2,268), Gueci[7-#](1,105), Price[7}211(822), Denim
Jacket[HA}A](769), Footwear[41%](728), Product[A]
F1(726) 528 Yegth A4F B9 7] EE Denim
Jacket[ 3 A}7](769), Footwear[A19¥F](728), Clutch[E
#H]1(591), Bag[7}1(527), Speed Runner[AT] =
1](401), Sneakers[A~U 7 Z](261), Sports Shoes[2-5

107

3}H(173), Triple S[E2ZS](173), Wallet[]7H(153),
Skirt[ A7 E](142), Motor bag[ ® E{H1](138), Ball cap
[E781(129), Clothes[%](125), Sunglasses[AlZ2}A]
(117), Hat[=AH(107), City bag[A]E]#](107), Shirt[A]
2](106), Padding[T]5J](104), Hood[ZE](99), Toddle
bag[ EE®](95), T-shirt[E] A2](94), Jacket[A}](93),
Pants[$12](80), Shopper bag[£&H®|(74) <02 U}
EFFtH(Table 5).

2014~2015¢3 2016~2017¢9] F=&H AY 100

<Table 5> Results of keyword frequency analysis: Balenciaga (Data group B: 2016-2017)

No Keyword No Keyword No Keyword No Keyword

1 | Balenciaga (2,268) | 26 Color (223) 51 Korea (136) 76 Luxury (105)
2 Gucci (1,105) 27 Designer (220) 52 Walker (133) 77 Padding (104)
3 Brand (1,011) 28 Logo (208) 53 | Coordination (133) | 78 Online (101)
4 Price (822) 29 | Recommendation (204) | 54 Wearing (133) 79 Hood (99)

5 | Denim jacket (769) | 30 Vetements (203) 55 |Reduced price (129)| 80 Impression (97)
6 Footwear (728) 31 Review (195) 56 Ball cap (129) 81 Red (97)

7 Product (726) 32 Model (185) 57 | New arrival (128) | 82 Gvasalia (96)
8 Size (684) 33 Classic (180) 58 Clothes (125) 83 Louis Vuitton (96)
9 Black (636) 34 White (178) 59 Spring (125) 84 Daily look (95)
10 Clutch (591) 35 Material (177) 60 Woman (123) 85 Toddle bag (95)
11 Genuine (551) 36 Sports shoes (173) 61 Paris (122) 86 T-shirt (94)
12 Bag (527) 37 Triple S (173) 62 Style (119) 87 Jacket (93)

13 |Luxury goods (491)| 38 Interest (168) 63 Sunglasses (117) 88 | Overseas purchase (92)
14 Fashion (459) 39 Simple (164) 64 Director (115) 89 Nike (91)

15 Design (407) 40 Chanel (163) 65 Fake (113) 90 Trendy (90)
16 |Speed Runner (401)| 41 Spain (162) 66 | Comfortable (113) | 91 Summer (89)
17 Picture (400) 42 Leather (162) 67 Discount (112) 92 Burberry (87)
18 Collection (398) 43 France (161) 68 Givenchy (112) 93 Light (85)

19 | Popularity (346) | 44 Wallet (153) 69 Man (110) 94 Matches (84)
20 Goods (314) 45 Winter (145) 70 Grey (109) 95 Blog (84)

21 Sale (280) 46 Coat (142) 71 Hat (107) 96 Best (83)

22 Overseas (277) 47 Skirt (142) 72 Release (107) 97 Present (83)
23 Store (265) 48 Domestic (142) 73 New (107) 98 Line (82)

24 Sneakers (261) 49 Item (140) 74 City bag (107) 99 Pants (80)

25 Pretty (242) 50 Motor bag (138) 75 Shirt (106) 100 Shopper bag (74)
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E3, GAE vt gL 5o} 21 10079 719
£2 th4OE CONCOR B4 3 23 % 879 2
PAE7t GHHAL, ol2H HFA
A=o] A ol A|YSE(CHE, A, T
7, AU, EES, 2UAZ, 212 2
Tele, oy, uhEol, el 3 wA) Z¥lAH
of o7 2gsE A FAY & Yok

flo ro [N

Eis
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2) Vetements

HEW 9 7|Ygez BA 7|7HS 2014~2015412
2 d9geto] YAk ol & Ak 14024719 A
T 7IME7E FEEHAT T S B8O, o, A,
/U, 5, F 5), FACOIAN, Bol” 5), 5]
(HEYZFZ, HEYAHZE 5)E AYsta Z 10074

5 oo™ o)==
9] &HolE Z&35F 43} Vetements[H]| EH](645), Brand
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7191= Woh Folo] B3t wrolel st BAH AT

2R5AT

(B T](460), Black[Z2](361), Hood[Z-E](356), Size
[AFe]2]1(326), Oversize[ LHAO]Z](267) SLo&2
gt AFZ B 7]9 T Hood[EE](356), T-shirt
[E1 A =](243), Clothes[](236), Man to Man[W15TH]
(153), Pants[W2](143), Shirt[42](126), Ball cap[E
781(118), Denim Jean[H}X]](93), Flight Jumper[3}
ZA](87), Knit] L E](74), Coal E](69), Bel[HE]
(67), Skirt[ AFAE](62), Jacket[A#](58), Footwear[ 4]
2H(53), Sneakers| AU A Z](51), Dress[Q3] A](50) <=
o2 UERFTHTable 6).

2016~2017d9] HIAE unlo|yd A}l 25615719
AP 71¥ETE FEEH U Holg FAE AR H F
1007]29] TolE F&3t A3}, Vetements[HEH](1603),
Brand[ B =](1558), Fashion[®]41](1082), Product[A]]
E(971), Clothes[$](828), Size[AFo]2](753) S0
UEeERgth AE #2841 Clothes[2](828), Hood[>
=](752), T-shirt[E] A 2](652), Fury[Z2]](464), Shirt
[A2](436), Footwear[A12}](366), Sneakers[~U#Z]
(285), Man to Man[W55H](238), Padding[T|](189),
Denim Jean[ 4 H}A]](185), Pants[T=](174), Ball cap
[278](169), Jacket[Z1](155), Socks[2FZH|(140), Hat
[}A}](135), Speed Runner[A3]E=2]1](126), Boots
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<Fig. 1> Results of keyword frequency analysis: Balenciaga
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<Table 6> Results of keyword frequency analysis: Vetements (Data group A: 2014-2015)

No Keyword No Keyword No Keyword No Keyword

1 Vetements (645) | 26 Cutting (142) 51 Coat (69) 76 Footwear (53)
2 Brand (460) 27 Price (140) 52 Model (68) 77 Winter (53)

3 Black (361) 28 Coordination (138) 53 Belt (67) 78 Quality (51)

4 Hood (356) 29 Pretty (137) 54 Margiela (67) 79 Different (51)
5 Size (326) 30 Picture (134) 55 Good (67) 80 Sneakers (51)
6 Oversize (267) 31 Shirt (126) 56 No less (66) 81 Yellow (50)

7 Fashion (265) 32 Ball cap (118) 57 Spring (64) 82 Rose Quartz (50)
8 Product (263) 33 Design (111) 58 Skin (63) 83 Slim straight (50)
9 T-shirt (243) 34 New item (111) 59 New (63) 84 Sleazy Corner (50)
10 Overfit (238) 35 Paris (110) 60 Sense (63) 85 Vivid color (50)
11 Clothes (236) 36 |Decorate with gold (100)| 61 Logo (62) 86 Dress (50)

12 Designer (233) 37 Embroidery (100) 62 Skirt (62) 87 Love (49)

13 Color (222) 38 Item (95) 63 Daily (61) 88 Summer (48)
14 Style (220) 39 Denim jean (93) 64 G-Dragon (61) 89 Interest (48)
15 Goods (182) 40 Vetements st (89) 65 Think (60) 90 Instagram (48)
16 | Daily look (179) | 41 Flight jumper (87) 66 Basic (59) 91 Line (48)

17 Season (176) 42 Man (86) 67 Woman (59) 92 Detail (47)

18 Review (176) 43 Grey (85) 68 Point (59) 93 France (47)
19 White (165) 44 Reebok (84) 69 Trend (58) 94 Unique (46)
20 Placket (165) 45 French (83) 70 Jacket (58) 95 | Recommendation (46)
21 Hem (162) 46 Wearing (75) 71 Production (57) 96 Posting (46)
22 Purchase (154) 47 Knit (74) 72 | Self-production (56) | 97 Loose (44)
23 | Man to man (153)| 48 Comfortable (71) 73 Sleeve (56) 98 Fall (44)

24 | Collection (150) | 49 Order (70) 74 Leather (56) 99 Kanye (44)
25 Pants (143) 50 Pink (70) 75 Fabric (55) 100 Cotton (43)

[F+2](122), Short Pants[¥FH}A]](103), Dress[HT] 2] o] =E=HA HEY B0 s AH|RHES
(97) &=2.& YETH(Table 7). 334l BeS ERIsH3ItFig. 2). HIAE mlo]dS

2014~201533}F 2016~2017@9] =3 A9 100 B3 &= 100719 719ES ACE CONCOR
719l 719 FolA SEE 7I¥EE s RERE E4E o 245, F 8719 SHAEHZ 34U, o]
O o]&sto] Yk A4S AAGH A3, o] H E3 "wjAGolA 2 d BERHES] ALE ol 7|9
S AA|H R 7|99 RS} 267k AF55kal EE(QHAo|z, oHFl, EQ, ¥d, AIHM, AY,

. FEE 719 ditkart A, 1 FAE HESst, fU3, T2, 28, F¢, S5, AL, H
£39] 95 BiEele] FAd #dd 7|9EES0] 4 n, 2EF, 8o}, U, 4, AEZE, ZHjo]
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<Table 7> Results of keyword frequency analysis: Vetements (Data group B: 2016-2017)
No Keyword No Keyword No Keyword No Keyword
1 Vetements (1,603) | 26 Sneakers (285) 51 Placket (171) 76 Boots (122)
2 Brand (1,558) 27 Sale (282) 52 Ball cap (169) 77 | Luxury goods (119)
3 Fashion (1,082) 28 Model (265) 53 Gvasalia (163) 78 | Fashion show (117)
4 Product (971) 29 Picture (262) 54 Jacket (155) 79 Best (114)
5 Colthes (828) 30 Genuine (261) 55 France (154) 80 Scribble (114)
6 Size (753) 31 Posting (248) 56 Love (153) 81 Nike (113)
7 Hood (752) 32 Item (242) 57 Balenciaga (153) 82 Different (112)
8 Reebok (679) 33 Paris (239) 58 Trendy (153) 83 Levis (111)
9 Collection (673) 34 | Man to man (238) | 59 Pretty (149) 84 Real (109)
10 T-shirt (652) 35 Style (237) 60 Cooperation (145) 85 Summer (108)
11 Black (479) 36 Popularity (226) 61 Spring (143) 86 Material (105)
12 Fury (464) 37 Pump (218) 62 Korea (142) 87 Special (105)
13 Design (447) 38 Street (218) 63 Socks (140) 88 Lettering (104)
14 Shirt (436) 39 White (215) 64 Coordination (139) 89 Attention (104)
15 Price (422) 40 Goods (208) 65 Release (136) 90 Store (103)
16 | Collaboration (397) | 41 Logo (206) 66 Hat (135) 91 Short pants (103)
17 Hot (380) 42 Man (200) 67 Discount (135) 92 Instagram (101)
18 Footwear (366) 43 Over size (200) 68 Canada Goose (134) 93 Point (100)
19 Season (339) 44 Domestic (198) 69 Street fashion (132) 94 Seoul (100)
20 Design (336) 45 Supreme (194) 70 Winter (131) 95 Simply (98)
21 Color (319) 46 Gucci (193) 71 Cutting (131) 96 Vetements st (97)
22 Over fit (318) 47 Padding (189) 72 High-end (128) 97 Dress (97)
23 New (302) 48 Layered (188) 73 New item (127) 98 Punk (93)
24 Trend (297) 49 | Denim jean (185) | 74 Speed Runner (126) 99 Champion (91)
25 Purchase (296) 50 Pants (174) 75 | Recommendation (125) | 100 Parody (77)
2, A, fiZd)o] A WA FELH| B 153t °o}(‘2Zwhite’, ‘OFF3IO|E’ 5)& A 2J5tal & 100
g AL lskgn A9 TolE FEoAL £ WE £UZE White
[3}0] E](989), Off-White[ 2 I 5}0] E](824), Black[&
3) Off White A (771), Size[A}C]Z](741), Price[7}A](619), Color
‘QustolE0] | ER B4 7|7hE 20142015 [AA)(566) SOl FEEUT AF #H J|Y=rE
Hog HAAslo] HAE uto]d-& st Ay}, 27,2697H Shirt[A2](478), T-shirt[E]A]2](470), Hood[EE](277),

o AT 7)Y F2HU 1 F Bl L, T,

G}, S W), FAKCOIA, gl 5), 59

Gown[=HA](228), Blouse[E2}9-2](225), Clothes
[£](202), Sneakers[2~1 7] 2](196), Pants[T2](192),
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<Fig. 2> Results of keyword frequency analysis: Vetements

Footwear[A1EH](161), Skirt[AFE](142), Jacket[A}A]
(142), Mask[[}A](115), Short Pants[HFH}Z]1(93), Free
Run[Z&]™](92) £2& UEGTHTable 8).
2016~2017d 9] HEIAE ufolyd A3} 27,1687]2]
A 7=t FEEHAH dHolE ZAE AX H
Z 100719] ©o]E &3 23}, Nike[L0]71](1,448),
Size[AF0]2](1,303), White[3F0]E](1,005), Brand[E.
A =](981), Off-White[ 9 L 510] E(889), Product[4|Z]
(839) o2 FEHUth AF B 7|YEE= T-shirt
[E]42](803), Footwear[A2H](428), Shirt[A](358),
Clothes[](284), Hood[$Z=](252), Man to Man[FH&
W](248), Sneakers[A~U#]2](239), Jacket[AFA](235),
Presto[ ZH A E](183), Gown[=F]|A](159), Bel[HE]
(138), Blouse[E2F$-2](135), Vapor Max[H]o]T{ @ A ]
(115), Dress[T A](110), Sports Shoes[-2>-53}H(104),
Jean[H}A]](104) =02 UEFGTHTable 9).
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<Table 8> Results of keyword frequency analysis: Off-White (Data group A: 2014-2015)

No Keyword No Keyword No Keyword No Keyword

1 White (989) 26 Blouse (225) 51 Skirt (142) 76 Seoul (106)

2 Off-White (824) | 27 Grey (221) 52 Jacket (142) 77 Mood (105)

3 Black (771) 28 Discount (208) 53 Charm (141) 78 Image (104)

4 Size (741) 29 G-Dragon (205) 54 Summer (140) 79 Able (102)

5 Price (619) 30 Clothes (202) 55 Stripe (132) 80 | Luxury goods (100)
6 Color (566) 31 Sneakers (196) 56 Overseas (129) 81 Store (98)

7 Product (513) 32 Pants (192) 57 Check (127) 82 Blog (95)

8 Brand (499) 33 Design (191) 58 Man to man (126) 83 Different (95)
9 Shirt (478) 34 Converse (188) 59 England (126) 84 Tweed (93)
10 T-shirt (470) 35 Dress (186) 60 Winter (124) 85 Short pants (93)
11 Launch (444) 36 Party (175) 61 Instagram (123) 86 Free Run (92)
12 Material (372) 37 Red (175) 62 | Recommendation (122) | 87 Kiko (91)

13 | Collection (363) | 38 Woman (168) 63 Blue (122) 88 Flannel (91)
14 Fashion (326) 39 Footwear (161) 64 Collaboration (121) 89 Limited (91)
15 Goods (320) 40 | Son Heung Min (160) | 65 Coordination (121) 90 Boontheshop (91)
16 Picture (319) 41 Sale (160) 66 Washing (119) 91 Pink (90)

17 Cotton (299) 42 Item (159) 67 Pyrex (118) 92 Cooperation (89)
18 Season (293) 43 Style (159) 68 Styling (118) 93 Simple (88)
19 Hood (277) 44 Pretty (159) 69 Line (116) 94 Brown (86)
20 Navy (271) 45 Domestic (153) 70 Mask (115) 95 Posting (86)
21 Nike (270) 46 Street (152) 71 Printing (114) 96 New (85)

22 Genuine (249) 47 Shoulder (152) 72 Designer (114) 97 Review (83)
23 Virgil (247) 48 Logo (149) 73 Goods name (112) 98 Production (82)
24 Purchase (245) 49 Wearing (149) 74 Adidas (107) 99 | Textile printing (80)
25 Gown (228) 50 Popularity (142) 75 Point (106) 100 Linen (78)
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<Table 9> Results of keyword frequency analysis: Off-White (Data group B: 2016-2017)

No Keyword No Keyword No Keyword No Keyword

1 Nike (1,448) 26 Clothes (284) 51 | Recommendation (154) 76 Charm (115)

2 Size (1,303) 27 Season (264) 52 Exchange (150) 77 Winter (115)

3 White (1,005) 28 Hood (252) 53 Hot (146) 78 Pictorial (112)
4 Brand (981) 29 | Man to man (248) | 54 Air (144) 79 Women’s (111)
5 Off-White (889) 30 Sneakers (239) 55 Wearing (143) 80 Logo (111)

6 Product (839) 31 Style (237) 56 Pants (141) 81 Dress (110)

7 Black (824) 32 Goods (235) 57 Belt (138) 82 Update (110)

8 T-shirt (803) 33 Jacket (235) 58 Blouse (135) 83 Boontheshop (108)
9 Color (540) 34 Pretty (234) 59 Review (134) 84 Epilogue (108)
10 Price (475) 35 Street (221) 60 Red (133) 85 Discount (107)
11 Collection (445) 36 Item (209) 61 Apply (132) 86 Fake (106)

12 Fashion (444) 37 Introduce (206) 62 Supreme (131) 87 Man (106)

13 Question (440) 38 Domestic (201) 63 News (126) 88 Posting (105)
14 Model (436) 39 Designer (199) 64 Printing (124) 89 Sports shoes (104)
15 Footwear (428) 40 Sale (198) 65 Seoul (122) 90 Store (104)

16 Virgil (402) 41 Limited (198) 66 Layered (122) 91 Capsule (104)
17 Genuine (385) 42 Zigzag (189) 67 Mood (121) 92 Jean (104)

18 | Collaboration (364) | 43 Presto (183) 68 Flannel (120) 93 Stock (104)

19 Release (363) 44 Detail (181) 69 Summer (120) 94 Adidas (103)
20 Launch (363) 45 Point (177) 70 Different (119) 95 Image (103)

21 Shirt (358) 46 Grey (174) 71 Material (118) 96 | United States (102)
22 Purchase (348) 47 Gown (159) 72 Coordination (118) 97 | Small quantity (100)
23 Design (336) 48 Order (159) 73 Overseas (117) 98 Styling (100)
24 Picture (318) 49 Eider (158) 74 Popularity (115) 99 Luxury goods (99)
25 Cooperation (313) 50 | Hong Dae (155) | 75 Vapor Max (115) 100 Fear of God (97)

A A2 2 Y RO AP & Yk EE e WAIY LERolA) BAso] e Bl E3t
CONCOR £40)| A 7} W10} A ET} 52 7 urgko AR Aol S ujA AL ThEAHo s slol
Y=vt molAL R WA Fe2H0] A2 BAE ¥ ¥ 4 A

& olgrE0] A IFSHE AL &I = US=tl,

ZFg I oojglH A9 WA Z QIS o] 2. Implications
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gl o s fRee FAL AR AuAs U B A7 250 BEYY YolHS ol g3 i)
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A EdEL F2 HRE 719 YAS B A" A shel 1B Moy R4S B9 S g
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