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Abstract

Identifying the selection criteria of wedding planners, who are the main human
resource that contribute to the overall satisfaction level of a wedding’s preparation,
can produce important data for the wedding industry as it faces a transition period.
To develop a scale for wedding planner selection criteria, preliminary items were
prepared based on in-depth interviews with an experienced wedding planner group
and a comprehensive review of previous studies, such as studies on selection criteria
in the wedding industry and service work similar to wedding planners and wedding
planner selection criteria. The preliminary items were tested for content validity using
a focus group interview, comprising people in the wedding industry, and were refined
accordingly. Then, the definitive quantitative questionnaire items were developed after
conducting a preliminary survey. The main survey for this study was conducted using
the responses of 295 consumers taking an Internet questionnaire. Exploratory factor
analysis, Cronbach’s alpha, and confirmatory factor analysis were adopted to develop
the scale, which was tested for convergent validity and discriminant validity. This
study is academically significant in that it developed a selection criteria scale tailored
to wedding planners to address an area that has not been covered in previous studies.
It is recommended that future studies conduct empirical analyses using the selection
criteria developed in this study to compare influential variables that could affect
behavior intention.
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0% A ool 2RI YUk 201098 7|EOR
ABRE 104 F 7o) AYANY AAE ol gotn
905 (Jang & Hong, 2013), 2 A& 4]e] A2 s}o}
chst Qlste] B ety dEzul) at 4
2% o F7HHS Ao ogHm, olg} 2 £AE
2 Foto] APANA AGBeqvIote) 2E 2ulo)
ox12 Az 4= Qirh

8% g9aRTe, 99EA2, 99 oof - vo]
a9oE AL ol2ut ggolE JES Fui
g nAo] BEL FulHs A1 Bt NGB
9} A% BAS Porf oAAL EFo s
Foh o] Aulx 4ol 1 ol HERT Fadt
felog Agsie, A Fulo] B ARA A

5Eg 22 AYBAI} AFIHE AL A F
u9] 9g Fusts WAl HI, ol T AL F

v ghE3t A Eth(Jang & Hong, 2013).

et 2% Fvlo] digt 149] &35 mpetely}
BAo) ABEH A7 AolA BAL-AE o]
9sto] o] ojHl 7|Eo 2 PSS Agsh=
7ol et £249] Hgo] Wast Al7jo|H, AE FH|
HEEE ZAoH £ AF Y AdEHvE A
gots HES AnEE 22 YgitdolA Fast
A=7t E 4= Uk o]of whef AT wulgh W
o] glo] AdE Ae&g S Ygt Hxof
ot A7t SbAl Z13gE "Wasgo] Qi wheba B A
o A& et R AuAE FPstet] Algshe
AL EHA Y AAAHA JLS FASIot A
& A & Qe SR 79 FYstaA} ot
o, Kim and Yu(2018)2] A Aol A] of Al T2 ]
A A7 el ool mEd AIESH AUEES
7I8to g2 HAxg Jfdeta, /fdE B3-S AS 24
Sto] Hro] Aol s ASotAt gt

i

Il. Background

1. Selection criteria of wedding planner
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= S 54T JAREA I o] 9] S AAA
Hoh(Kim, Kang, & Sul, 2015). & A= I3 A
oA AEEEE GE ABATE FoIN AL
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B HHE, APNE, AL B
eron Fusidon, §uTER 2L o

Au| A2 FLESFITH(Jin & Rue, 2013; Kang, 2017;
Kim et al., 2015; Kim & Ko, 2015).
gAY Qe TAGA D ARE A
SkaL, JIAAMHIAE Algste 9, 2E &4 Y7
A ZRhof| gt AE0] wHidE, AAE HEE
B AT v PG, 2 Aol Bk 71 - 2
FoHH(Kim &
AAHES] 1A AH|

AR 2 A BA B QSE AT 53

A, HRS A A A, AlFA, AAeTE 23
ol ‘AH|A HlZ o} ARA, Zojg, &by, AEE

S 54, 2AEE, Ak, diEA, A1, A
FuACld 58S XSt Sl AT, 9u, o
3, BAS TR H AL o] ZAE K (Bae,
2010; Hong, 2012; Jang & Hong, 2013; Kim & Jung,
2012; Lee, 2013; Lee & Kim, 2009; Lee, Lim, &
Choi, 2016; Park, 2015).

AYBAHY AESH Bl APATRE oAtk
Shud AT el wet YEEAUS o8 1A
2 4% Wye o] o9 $42 =5 Kim
and Yu018)9] @77} it o] Aol A Beqy]
AEEde A 71489, A9EdY 54489, 4
S4Y FAkacl, 174 E4aQow EREHIIM

o

2, Scale development
Awsfe drddel A 54 A 1A &
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ol TesAL E BIH AThArY] A
Ao] e 49 A= AP EE
1 7hde) 548 ARdow 2Agshs WolthKim,

2008). A i I APATE AW EH, A HA
9AE BRATE Boto] 4T MEY] HMAE +
Agfets 2GS AAJste] 2718 M AR &

T 2= F

o{7}= Zoltt. o]t £ AT
2 W2 =0 oeiA £ AT F4o 2HA
omyﬂ Heste AL Aot % (DeVellis, 2003),
AAT U olgo= A ARA} E= SHA AR
7]"4’ S A4 JERSE YR FAAT
Hsto] 27F £ =&k IS AR A+
& DHEU o] Zo] 7] o] idd T
AE7Fs 53 WEE3Ad d5= AAA =, o]
Eot] E39] 4 9 B 2ol Xgd &, A
AL B9 ARE ¢7§3}04 ol AFHCo=E F
= AXE A A HE5S fIoto] 244
[8AEHE AASHA 5]—‘31] ol= 01'7511 A A 2= A
e 74 NEY W Y9 FE4ES AA
244 AZE 514 Eth(Ahire, Golhar, & Waller,
1996). oje} Zo] B QlRAZ Bl ZF HA
24 APsta, AAE 239 AL AFch=
SAE AAA "ot BAo= AY ]—r°17“]7‘] sy
+ Hx AT _}._—__1,__01]/&-]1— el 9] A5

q

mlo i

nml

olN Mo rlr il

48 o] S B AL Ao 240 o
FEo] AAAHQ Y] FR/44S HAEINCREN Q
Qo) 724 U, = Bkt A 0] BAE WA
3I(Hinkin, Tracey, & Enz, 1997), 7i&e H 9] AlF
A3 e A%0] FAA0R 8 ANEE W
o]tH(Tak, 2009). o]&3t B4 =3 A= 47} el
4 4% 7, 3% AR AL B9e viRes)
e o] guhFog =o0H1 APHe HE
o] "x}e} & 2= QJtHChurchill, 1979; DeVellis, 2003).

. Methods

1. Steps of research

B AToAE AR st Bste] B AP
ol ARt AP skt 2 AFoA 9
552 Likert(1969)9] Ak 7E-S 94 Al &4

rlu

27

27 R 2% 22 YR S AR

S, 193 298] HE ALe TS AR
A3k E A HE AL gIstel, AE g

= Churchill(1979)9] A4 &

315lo] Likert(1969)2} Churchill(1979), Spector(1992)
o A= g Aeictale Eoz Aol Ao B
A ABTE 2Alot HERAE B AFZAE ¥
shict. B Q7o) AYTHL (Table 1)3h 2

2. Survey design and analysis method

£ age
A4

S

AYBAY S B Hw g
2 A AYBAY Aes T BT Ay
AT(Kim & Yu, 2018)8 ohjet, ISy A
§ £9o] £2o] 15T A0 A YA

oA A uA gedof gt AP A (Hong, 2012;
Jang & Hong, 2013; Kim & Jung, 2012; Lee, 2013;
Lee et al., 2016)2} SASE QRS 5= oA},
ALAHE B AP ATLE(Bae, 2010; Lee & Kim,
2009; Park, 2015)& AESHL, F7H02 IS
v A g 10909 AE 4SAYL 5o AP
oA 3% Qa0 v - B4 - Fo R 2

sl e

43} \39¢ Pkt ole A

AT} AIEN A4 HFAEL 5 5 77

<Table 1> The steps of research

R h
esearc Practice method
phase
Step Literature review
1 Wedding planner group depth interview
Expert investigation
Step 4
Scale N Content validity
devel- Primary survey
opment Final survey
Step | Exploratory factor analysis
3 Confirmatory factor analysis
Final program establishment

- 325 -



28 CEED SRR ES

1) Expert focus group interview

EA2IE AR BEL WPl nA ol
Fol A4 oI5 AT Wt Ax Y5, A7
ge] %, A2 ofoltiolt Aol Wadt o £
Ae ATk Aol A8% ol & 4 oot
(Steward & Shamdasani, 1990). o]of Z7]&3}o] 415
A F2HE F&% o]Foj|(National Board For Certified
Counselors, Loesch, & Vacc, 1993), 1 &£3o] &4
o 8oz SAECEZN HAREAEONA e = oA
TE T 287} 2w ARESHA Eth(Krueger, 1994).
ojgg o] 2 AFolM = ATt FHE 4
FEAY ASHES &5l F=H 77719 271&
of diste] APAI AF B AFAtd oHA T A
THes 47 508 FASte] HEVE 2AL OF
JERE JHstdrt.

oMo o

I

2) Preliminary survey

BAE A7 39 AR S5 #I8 20~300) 2
EAF7I0 e e HY 348 Yo E JH| %
AE AAISHITE 2 ofH|RAR] BA2 ARTHES
ol AES A7 £39 WE&E= &5t g4} o]
o=t ojHE2 fleAl, A8EHY A9E4 3
T2 $AE EFE0] Z FAE Al dsf &
9] SEAENA HE Ao =N ojmet ZAIH
o] J=AE TeFstaLANTak, 2009) SHATF. wEkAf
30| & SR =AE IRlst] flste] 4 A
Al 2 F7HE AE 23] olsfist] dA olFoiFe
A AL AS & A SR, ERF SEAEC] 2
Aloh= 7t o] AR=E dotgo =N AET
FEHY A& HFEFS FHsH
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3) Analysis method

AZRALS st 54 Tz L2 SPSS 21.0 ¥
AMOS 19.0Z o|gstioH, A& 7S s T4
Q0] B4 Cronbach’s @, 8914 Q9lHA-S &85l
s, SUEAT BEEge Asst

IV. Results and Discussion

1. Expert focus group interview
AgATel APSAY FYE A5 AHHE 5

Jol Tet A A R

sto] mEH 77709] 271 2] skl A7t XA
& 5 AEFE AARHAH. 5919 AR ARt =
AL IF QERE APYE F, 5919 A ATt 2
AL % dERE APsto] = of thated 12
N 2Fel AA, 1771 239 5 g, 570 =%
o] F71ek AEA 9 749 et 74 9] aE&dd
BERE ot 239 E27AGE S5t 65749 4
4 o

o

=2
Yy dEsy HeL AE 2oz g4 2
o
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]El
L
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et
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2. Preliminary survey

dE|2A e 2HEEAMT} Varimax AW HAHS
o|g3to] FAA QRlEAS HAASHIA, 8¥ A
5 HZE5H7] 9519 Cronbach’s ¢ AF = ASH
WS ARSI EAE @QlR oA AR ET} .60
oliFolm FEslti 7]20] 750)(Nunnally, 1978),
A E7E .60 o]stRl £3 207 EFo] St
o] A¥= 45EFo] FEHUCH, H|RA SHEA
o oJAg Sestel I 4R IE ABL AT
EFoR =t

A

3. Main survey

£ A7 8% YL SEU A% AF
20-300) AEAY7] vl 2 2058 oz
Qom, 4E Zu12 ¥ o ALSHIE 0§ Zo]
et 7Pgetel SHAEE st AT AP A
FHQIutet 1 7120] theFslzof BAH A (Statistics
Korea, 2017)S 7]&0.2 20~300] u|& Y = A%
2 7V gol st AYgE Fa g AYss
. 5A A2E AAHoR 1] B AT
L 25-34ME F AR ARSI, A9EYy
AYYG 45 AeRet AE Yo TALIF 9

B A AGEZOIA e AL wddte] AYY)
o] WIS W3l 244 o]5te] A9} 35-394] EEH
MR FolShES: Siick AR 20184 99 4%~
149 WHle) HEXE Foto] ojFojHon], fa
9191 2957 SHAY] B S E85to] F 2955
o] A& HolE7l &4 AREH AU

1) General characteristics of the sample
SHAY AT FAA 54 o440l 20472 =
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69.2%, F430] 9178 30.8%0]H, AFL 20t)7} 41%,
30t 59%= AT o]F 7MY et w2 Z
A7) AFHRI 25~34A= HA SFAL] 74.6%
A5kt SEAY] gEEEE 158w 9
o]5t= 2%, HEHAHR) W AT 1%, Hew(HB)E
AL 65.4%, SHY AsHS 10.8%, ot = o4
2 20.7%2 Hen &9 SEAFT 7T wkoH,
SEA] Yy 252 2009 ¥ o]4~3007 Y Tl
qho] 36.3%= 7P BWth T2 & 2008t 9 gk
o] 28.1%, 3005t ¥ o]4}~400%t Y w|¥lo] 20.3%,

i rlok

<Table 2> Demographics statistics of respondents

-84

29

ok

4005 9~500%t 9 m[gto] 7.5%, 5007t Y o4
7.8%E UEETE SHAY] AFA = A& 66.1%, Q1
AX A 29.5%, A7)1A D 4.4%5 UeRgth ooz
SuAle] AARTE AmEd I - AR - FalF
37.6%, AT - AEZ] 24.7%, ZHA 13.9%, et
AR 9.2%, A - 71E - R E 4.7%, AYD 3.4%,
W8 24%, ABIAZF 2.0%, 716 0.3% =02 Uebyt
o o, ‘E] Wigh A $AH S o=
(Table 2)€} 2.

Demographics n %
Gender Male 91 30.8
Female 204 69.2
Under 24 17 5.8
Age 25~29 104 352
30~34 116 39.3
Over 35 58 19.7
Seoul 195 66.1
Residence distribution Gyeonggi-do 13 4.4
In-Cheon 87 29.5
High school graduate or less 6 2.0
Attending college 3 1.1
Education Under graduate degree 193 65.4
A graduate student 32 10.8
Graduate degree or more 61 20.7
Under \2,000,000 83 28.1
] 2,000,000~ less than 3,000,000 107 36.3
Aver(anfzniﬁjome 3,000,000~ less than 4,000,000 60 203
4,000,000~ less than 5,000,000 22 7.5
Over \5,000,000 23 7.8
Sales/office management/office worker 111 37.6
Professional/researcher 73 24.7
Freelancer 41 13.9
Student 27 9.2
) Production/technical 14 4.7
Occupations
Self-employed 10 34
Education 2.4
Service 2.0
Not employed 1.7
Other 1 0.3
Total 295 100.0

- 327 -



30 CEED SRR ES

2) The result of exploratory factor analysis
AYEAY AEse ok skl 74

B A3} Varimax X 0 3] A H-ES o] 835}0] QQlEA
ANBGIL, 88 AHEE AF3] Slstol
Cronbach’s @ 412 HASHHS ARESHATH LRH4
o2 89 RIS £30 olgold Rt AL
7+23tch(Seong & Si, 2006). T3F Q QIEA o)A Al
HE=7k 60 ol4fold FEsIh 7%0] Al
(Nunnally, 1978), 2 ¥-2] Q91 Cronbach’s g+
760~928% LB 2 HEO] 4124S SHE sk

I5A 1 oS 71Eo2 2l &3 23 9
el £l 8l F5F 50 ol5kR AA7E Hgto
o, Z 467 £5 = HEFHoZ £ 37EF 0] 7719
Ao g FZEJATHTable 3).

235 AT EY, 991 12 FEH 9] AH|A
Lol Wt FFER FAE] loHR o]F ‘AH|A
Bl @Ql’ol=t g sATHalfil: 5.699, AAHT:
15.403). 871 2= A9EHY 9 AFEHAY AL
A9 3|Ate] EAIS Tt FEAZO] At EFER T
dEo] JoHR ol HEAE 9 EASE 231°°]
2 HHSIATH A7 4.952, AA|H: 13.385). 891
32 AFEH AR Aol TSt BFERE 4
Hol Jlou g o5 QUAEA aclol=t FHstHt
(A58 4.233, AAHZE: 11.440). 89 4= I =

m[o r-ltl:

uol %% e Al ST 5 Y BFER T4Ho]
9loB o] ‘ojulx U JEse 8l olet Bt

AeHTR 3k 3249, AAML: 8780). 29 5% 7}l
Y EYESE T4Y50] YoBE o|F 7h4 8elo]

Jol Vet A A s

2t getArhI-8-gk: 3.006, WA M 8.124). 991
2 AP EH Y Fellold F=goll 16& EFER F
g=lo] glon g olE ‘Fao]d IF gl ozt P
SFATHISZ: 1.838, AAHF: 4.968). upx|u} Qo]
2 AFEHY A A BFHQ AHA Ejo]
gt AAZo] =1 YIEHAY JAS ZF8sHA
A= Hzo] 3t BFOoE FAE0] JIoHE olE
H] ZF239] a0zt PEStATH A4k 1.606,
AW 4341). 59 7709 8219 MA HdEE
66.441%% UERgon, nE Q0l9] AFLE AL
60 olFog Uit Wa di/do] FEE

3) Confirmatory factor analysis

AFEANY A A=) BgAdS elshr] s,
AMOS 19.0Z% o]-&35}o] <217 Q Q1A (Confirmatory
factor analysis)2 AA|SFTE & Ao L QA
29 AYE=E G718 Ash 67K A, 1df,
IFL, TLI, CFI, RMSEA)Z A}83}9it}. 183 £3to]
EZ58 IAAS7 dod 1 By Y ae
% 4sA] ERche AojRg 2 2Qld] gt 41
ol £ BYEL Moty /ftd AEel 484
2 9o HE0] BY 52 Y £20% Y ¥R
7k ek A 2 ATolME 9 6714 A= x]_,_
£ 3342 5 =% BEoE IAASS 29

5ol 10 st woRA AT BRI

Yoldrhy WY B £02 AA3 Utk 1
HYL B9 37 B F 168Fo] AAso] &
7} o] AFE A Table 4).

o°|'

<Table 3> The result of exploratory factor analysis of wedding planner selection criteria

Factor Question Fact.or Eigen |Variance CL}mulative Cronbach’s
loading | value (%) | variance (%) a
Good manners .847
Speech and behavior 798
Sincere 760
Polite 722
Service attitude | Kind, courtesy 722 5.699 | 15.403 15.403 928
Professional consciousness 704
Ardor .618
Careful listener .555
Customer consideration 541
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<Table 3> Continued
Factor Question Fact.or Eigen |Variance Cu.mulative Cronbach’s
loading | value (%) | variance (%) o
Pre-announcement of the details of the pro-
blem resolution, cancellation and penalty for | .731
the contract
Advise the customer of how to resolve a 702
concern in the event of a concern pre-guided
A prompt response to a question .666
Provision of | Providing reliable information 644
information ?.nd Conform to meeting the appointment of a 637 4952 | 13.385 28.788 882
problem-solving | consultation ]
Commitment to a fixed wedding schedule .633
Convenient system(ex. application, event infor-
mation, convenient access to the information | .613
provided)
Whether to have wedding service guarantee 519
system
Age .846
Appearance 819
Individual | Marital statws ___ TP V4033 | 11440 | 40227 883
characteristics | Awareness of wedding planner 767
Celebrity’s wedding progression 734
Path 725
Differentiated special service specific to 655
wedding planner
Image & personal mood 652
(ex. radiant, refinement, professional)
First impression | Consulting skill 613
and consulting | (ex. make a purchase) 3.249 | 8.780 49.007 .842
skill Accompanying service 608
(for preparation and ceremony)
Space delivery capability of wedding venue 576
(wedding space styling)
First impression .566
The ability to organize wedding items that fit 810
budget
Price within budget 784
Price Ability to present good wedding products that 3.006 | 8.124 57.131 798
provide psychological satisfaction with price/ | .722
performance
Price of the goods offered .655
. Styling suitable for me 821
Curation
competence The ability to select wedding products that 207 1.838 | 4.968 62.100 .780
reflect my tastes
Non-coercive Avoid encouraging contract 612
behavior Avoid imposing wedding planner’s own opi- 575 1.606 | 4.341 66.441 760

nion
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<Table 4> The result of confirmatory factor analysis of wedding planner selection criteria scale

Path Standardized Construct Cron-
Factor Question . path - C.R. |AVE| bach’s
coefficient . reliability
coefficient a
CV1 | Good manners 1.000 .838 —

CV2 | Speech and behavior 954 788 16.154
CV3 | Sincere 832 729 14.401
CV4 | Polite 1.041 .828 17.452

Service attitude .989 921 | 913
CV5 | Kind, courtesy 1.109 .854 18.331
CV6 | Professional consciousness 958 .760 15.306
CV8 | Careful listener .867 736 14.624
CV9 | Customer consideration .907 739 14.703

Pre-announcement of the details
CV10 | of the problem resolution, cancel- 1.000 706 —
lation and penalty for the contract

Provision of

information and| CV12 | A prompt response to a question 1.097 725 976 11.743 | 911 | 867
problem-solving| cv/13 | Providing reliable information 1.151 881 14.079
CV1s Commitment to a fixed wedding 1091 881 14.076
schedule
CV18 | Age 1.000 .876 —
Individual ey o 1 s ppearance 947 846 980 | 15.844 | 942| 856
characteristics
CV20 | Marital status 919 741 13.916
Image & personal mood
First impression CV25 (e.:x. radiant, refinement, profes- 1.000 .807 —
and consulting sional) 966 934 768
skill : :
Cvag | Consulting skill 1.014 774 11.419
(ex. make a purchase)
CV34 | Styling suitable for me 1.000 702 —
Curation
i : _ 948 902 | .780
competence | cy3s The ability to select wedding pro 1334 911 983
ducts that reflect my tastes
CV36 | Avoid encouraging contract 1.000 813 —
Non-coercive
. i : : > 961 9251 .760
behavior V37 Avoid imposing wedding planner’s 1.100 763 10.919
own opinion
Model fit ¥’=490.662(df=174/p=.000), GFI=.863, CFI=.918, IFI=.918, RMR=.037, RMSEA=.079

—@ Because of the case that unstandardized regression coefficient is fixed at 1, t-value is not deducted.

4) Convergent validity assessment ShA FR1E QAEAS ATt 11 A, 377
g ¢ Agsg Ao +9 gIES HS E&ol tigt 14 QI8 ndEo] Ry KA

st7] 9lsh, B gRlEA o FAH 377) £330l o v*=1,550.09(df=608/p=.000), GFI=.772, CFI=.857, IFI=
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859, RMR=.053, RMSEA=0732.2 Uel}om, <A
HIA Bl Q2194 17] E3KCVT), ‘AEAF 4 &
A2 Q94 471 E3IHCVIL, CV14, CV16,
CV17), ‘/IFEA a4 37§ EIHCV21, CV22,
CVv23), ou|z] 9 AdsE QoA 47 £3F
(CV24, CV27, CV28, CV29), ‘7}A 221’ AA 47}
E3HCV30, CV31, CV32, CV33)9] % 167] £3}9]
HZEotH Q91 HEolgK(factor loading)©] .70 t]FFO 2
FolEol FokEA] gol HFHoE 89l Rt
nEES AAT &, 4 BdE 5o €904 8
JAEAMS AAASHA

217l EFoE 1A QRlEAS AAHAIR
A3}, BP9 AGA S ¢?=490.662(df=174/p=.000),
GFI=.863, CFI=918, IFI=.918, RMR=.037, RMSEA=
0792 83 Tt 20 THSEH, RMR 94 037
2 HHndY 20 SR 2 213 e &

N,
ol
el
o2,
o
>,
ek

33

Tkt $222o] B3tEQItk(Table 5). PSSy A
3o SHEP U AF 2, ZE SHEY

1o i
i
o

3 eebgol glov, o) Aeos P4
3015} tH(Table 5).

po s [ 1 = R 5
e
=
)
FH

fo i 2

5) Discriminant validity assessment

AFEAH S AeitdS F4sk= o7 &
1o} wd Bl S ASch] sl AN e
Z} W40l AVEgIT F W 2F A Al
Hlwstelch 11 A, BE WS 7 A Algdd
o] AVEZIETH WA veh A ol i ey
/g0l W= Itk(Table 6).

<Table 5> Model fit of wedding planner selection criteria scale

Fit R .
Modd ¥ df GFI CFI IFI RMR RMSEA
Model 1 1,550.09 608 772 857 859 053 073
(37-question)
Model 2 490.662 174 863 918 918 037 079
(21-question)

<Table 6> Average variance extracted and squared correlation coefficient of variables

. I?rov151og of Individual First . Non-
Service | information .. . Curation . Construct | Cron-
. characteris- |[impression and coercive |AVE o ,
attitude |and problem- . . ...|competence . reliability |bach’s «
. tics consulting skill behavior
solving
Service attitude 1 921 989 913
Provision of
information and | .461° 1 911 976 .867
problem-solving
Individual 054 009 1 942|980 856
characteristics
First impression
and consulting | .421 208 264 934 966 768
skill
Curation
230 367 .020 171 1 902 .948 780
competence
Non-coercive |- 5o, 472 041 216 187 1 925 961 760
behavior

% Squared correlation coefficient of variables.
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V. Conclusion
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(Hong, 2012; Jang & Hong, 2013; Kim & Jung, 2012;
Kim & Yu, 2018; Lee, 2013; Lee & Kim, 2009; Lee
et al.,, 2016; Park, 2015)2 LH AR5}l Ut
E3SF QIFEA QQI'L & 3E3Io g FLAE o] Q)
o 519l B AYEAS vol', AP EAY
o] 9, 9P BAY AT oixw TAEo] k.
ol AFEHU Alsch= AAAMHL F A Al
At EAo] Bt Bgrow JPBHU g A
B A2 4B S 9L, $A 2 3l
© 2FEE TEH0 S € 5 Ak 9=
Ho] yo7h 891 3& t#sh= tcz}gi o=y
o o3t At ¥ APAFE(Jang & Hong,
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Ao, olHFt Aite FM AFAT-S(Bae, 2010;
Kim & Yu, 2018; Lee, 2013; Lee & Kim, 2009)<
YR A A5kl At

oAl HA 1Rl “HEold JF 20 F 2%
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g 4 JHKim & Yu, 2018).
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