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ABSTRACT

Objectives: It helps dental clinic to work 1:1 consulting and select the properties of the
Kakao Talk message. The study was designed to determine the influence of users cognitive
and emotional responses by message attribute that affect intention of use of dental clinic.

Methods: This study targeted 297 peple Kakao Talk users aged 20-50 s, in Seoul,
Gyeonggi-do and Incheon from , February 6 to April 7, 2017. We analyzed the data with
frequency analysis, t-test, one-way ANOVA, and multiple regression analysis by using SPSS
ver 24.0(SPSS Inc, Chicago, USA). The significance level for significance was set at 0.05.

Results: Among the user's responses about the event type Kakao talk message, the ease(8
=0.121, p<€0.01), usefulness(8=0.148, p<0.001), affinity(8=0.471, p<0.001), satisfaction(s
=0.249, p<0.001). affected intention of use of dental clinic. Among the user's responses
about the dental information type, the ease(8=0.150, p<0.05), expertise(8=0.151, p<0.05),
satisfaction(8=0.237, p<0.001) affected intention of use of dental clinic(p<0.05). Among the
user's responses about the general public relations type, the expertise(8=0.254), affinity(8
=0.193), satisfaction(8=0.474) affected intention of use of dental clinic(p<0.001).

Conclusion: It is necessary to elicit a positive intention of use of dental clinic through a highly
emotional response from the users to improve the image of the dental clinic and to attract patients.

Key words. Intention of use of dental clinic, Cognitive responses, Emotional responses,
Mobile message type.
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Tt #oolA BE 2 A" 5o Ad) AMEE
< 0]83t o AHYE A MH|A(Social Network
Services. SNS)& &&at1 QIth(Ellison et al.,
2017). d&° F9 T34 4% A7 A =AY
A AfH A7 Bagt 7§ SNSo| FEE AMsH]
Hom(AEF 5, 2018), o= AHA w4
AtEAo] 583 SO R AL EHth(Safko
& Brake, 2010).

iAol 24V EYIRE A AAHCR £t
EdEzA Aufyd & Ho] A& (face book)d E
el (twitter)7} Qlom o] AHYEYAE um]
ForE #WEA FAoIUHIAHE 5, 2013). &
guet 7IAoAE A EQIE 8% REL
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ﬂ]ol/\b’ 4 i”ﬂ oJAE &l tg%%i & AFs

i 4
aAE *Jéﬂ EH%OW %‘% F o] F5HoR
HAZE 7532 8¢ 5 Ax(FHEY, 2003), A
2 Y 33YR 71T 143 BF SHo|AE A&F
o8 gota Uth(HEEH, 2015). L ol
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$AE AFE SPSS ver 24 for window(SPSS
Inc, Chicago, USA)Z o|-&3st] #4519, £
3 AR F94¢F (0.052 AAotArt. AFoA
A9 QIFALSSHY Ao W E gl A, H Al
Al AW ol&AY AAH-AHA vk, ATwm
ol &S] BetZ H WSt PRHE EAo whE
HAIA] &449 AAH-AFA whg, ALgg o]
OJALY] ztolE PotET7] 5] t-test?t ANOVAE
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T ARZ AN HAA SAE AR o
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A8 multiple regression analysisE AAI5Ftt.

M. FZat
1. A7 AR AIRAEIEE Sy

AT WA AFAESE B2 (Table 1)
I 2ok AL ERH54.5%)7F o AH45.5%) Bk ©
ok, AHLE 26~40A417F 7 WokAL, 20~25A],
41~50M] WIRF 08 B2 HE&S AR5t} &
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(Table 1) A7) A7ATeHA B4

Ha N %
4 @2t 162 54.5
of =} 135 45.5
S 20~25A 98 33.0
26~40A] 113 38.0
41~504] gt 86 29.0
Sit= 158ty £ 96 32.3
st Ajst 85 28.6
sk £ 102 34.3
st ol 14 4.7
2 o] - A H| A2 69 23.2
A3 66 22.2
it 88 29.6
AE AREE] 74 24.9
A 297 100

2, DHI HAIX] £8E S HEA] 42602 A, #AHA w2 W
£&7t 43302 7P w9k GHEEEGOIA QA
2ot WAlA] 40 g 7R ol 3R » wrgo Qo|Xo] 3560 =91, FAA Hre
I AR ol BEE 2MT AAE o wanolH 31602 ¥
(Table 2)9F 2t o[HIEGOA 1A 4 Hg2 & 2303 o] LolAte A TAHF 0| 4282 M
ool 2.82%2 7P =L, WA W2 SHE woly JduEHE(3.29), oHEH(2.90) 208
7} 2912 7P & ARHEFAA AA A Urehe},

(Table 2) WAIZ &8 o] g4 W 3 Aoz oG4t Bt

n=297
s O[HIES gy UHEHH
RIRARS Bclecy 2.48 3.91 3.17
|0l 2.82 3.79 3.56
R 2.23 3.69 3.37
HEA 2.20 4.26 3.22
84 2.66 3.88 2.52
434 vk 2.74 4.04 3.15
Red ey 291 3.76 3.15
T 2.57 4.33 3.16

A7pelE o] g-olA} 2.90 4.28 3.29




3. OMIEY HAIX|Of 717I2F OIEXte HrSit
X|atel2 O0IZ2lAb xt0|

AT QYA o EY HAIA O dit 7 &
o] g4} WH(IA 4 - A A 1Y) o A= of
&M Atol (Table 3)3 #tt. oHIEY HA]
Aol thet o] 849 A w2 AEoA ogAel
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(Table 3) O[MIER wAA|o] w3t o] §A HHE3 A}z o] FAt Zo]

O[HIES HIAIX|
R N QIXE e A e x|atol2 oj2olAt
M=SD p-value M=SD p-value M=SD p-value
4
w2t 162 2.38+0.74  0.008 2.71+£0.83  0.579 2.86+0.92  0.501
o=} 135 2.58+0.54 2.76+0.69 2.9340.79
A
20~254 98  2.72+0.61° <0.001 2.91+0.78"  0.001 2.93+0.89  0.599
26~40A] 113 2.46+0.56 2.79+0.65" 2.9240.73
41~50A] w9k 86  2.22+0.74° 2.46+0.84° 2.81+0.99
i
I5W Y 96 2.28+0.66™ 0.001 2.61+0.76™ <0.001 2.89+0.90°  0.032
st s 85  2.75+0.64° 2.9840.83" 2.96+0.92°
et =9 102 2.49+0.55" 2.70+0.62" 2.93+0.69°
st o4k 14 2.01+0.90° 2.27+1.07 2.23+1.12°
A
wof-qEAZ 69 2.3140.66™  <0.001 2.6740.60*  0.008 3.04+0.62 0.151
23 66 2.46+0.46™ 2.71+0.62 2.7240.67
Eiget! 88  2.75+0.64° 2.96+0.83" 2.94+0.93
UYIALR 2] 74 2.31+0.74° 2.55+0.91° 2.85+1.07

p-value was calculated by t-tast and one-way ANOVA, p<0.05

ab,c

4. XY HAXIO 717IRE 0|8t WSt
X|atel2 OIZ2lAb xt0|

AT YA AGHEY HAA o i 77t

Post hoc test was conducted from tukey test, “*Different letters denote there are significant difference between groups.

£ olgAe] W(ANF-FHH W) Aoz
149149 Rolt= (Table 49 2t ABARY
AR Tt o84l A4 WL
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0.001), AL - AH] A (p<0.05) =
S22 oA 41~504 m|gto], &}
15 EA0A, AP gl - Au] 2o A

_1011
Hir 1% 3

OHﬂr(p(O 001). 2|7 o] LAt Ao Uzlol
AR 41~504] vHel A, FEe 1F
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(Table 4) X330 WA et o83 Weat 7olz ol ol

Ha N QIX|H Bt 4H¥M 83 X|2telZ O|Z2At
M=£SD p-value M+=SD p—-value M=SD p-value
)
@3 162 3.88+£0.50  0.417 4.05+0.45 0.816 4.36+0.66  0.033
of =} 135 3.93+0.65 4.03+0.59 4.19+0.70
A
20~25A] 98 3.81+0.59*  0.005 3.84+0.52°  <0.001 4.0240.75*  0.001
26~40A] 113 3.85+0.40° 4.13+0.40° 4.32+40.49"
41~504] Tlet 86 4.07+0.70° 4.14%0.59" 4.5240.72"°
e
I5sW Y 96 4.07+0.62°  €0.001 4.19+0.53"  €0.001 4.58+0.44"  <0.001
sk Ast 85 3.85+0.61° 3.86+0.56" 3.96+0.78"
st £ 102 3.86+0.39" 4.05+0.40° 4.3140.50"
sk ol 14 3.41+0.68 4.02+0.64 3.92+1.33°
A
wof-qElAZ 69 4.13+0.58"  0.002 4.24+0.50°  <0.001 4.44%0.46"  <0.001
AEF 66 3.78+0.40° 3.92+0.37° 4.29+0.59™
gt 88 3.85+0.60° 3.86+0.56" 4.02%0.75
YA 74 3.87+0.61° 4.17+0.51° 4.42+40.76°

p-value was calculated by t-tast and one-way ANOVA, p<0.05

“Post hoc test was conducted from tukey test,
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AL ARl YutE R WA o] tidt 717t e
E o] 829 vh-S(AA A - AAHH v Ao m
0] 20J4}9] o] (Table 5)9F Zth dutsr
A2 o] thgt o] -89 Q1A A BHE-2 T o] 4]
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“*Different letters denote there are significant difference between groups.
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B N QIX|H Bt 4EH Hg X|2telz 0|E2lAt
M=SD value M=SD p-value M+SD p-value
34
=gy 162 3.16£0.73  0.861 3.12+0.83  0.442 3.19+0.89  0.045
oi =} 135 3.17+0.58 3.19+0.74 3.4040.88
A=
20~25A] 98  3.17+0.63*  0.960 3.10+0.84°  0.003 3.15+0.80*  0.105
26~40A] 113 3.1540.52° 3.34+0.56" 3.4140.67°
41~504 olet 86  3.17+0.86° 2.96+0.93" 3.26%1.17°
i
s &Y 96 3.23+0.70°  0.001 3.21£0.75"  €0.001 3.51+0.98°  0.001
st At 85 3.16+0.67 3.12+0.89" 3.16+0.84™
ggte &9 102 3.24+0.45 3.24+0.62" 3.2940.67™
st o4 14 2.14+0.94° 2.33+£1.10" 2.47+1.33°
A
o AqulAz 69 3.10+0.48"  0.004 3.36+0.52°  0.052 3.65+0.80°  <0.001
HEH 66 3.41+0.45" 2.9940.64" 3.02+0.76°
it 88 3.15+0.67" 3.1140.88% 3.17+0.84°
URAREZ] 74 3.01+0.89° 3.1440.96* 3.31+1.02%

p-value was calculated by t-tast and one-way ANOVA, p<0.05

a,b,c

significant difference between groups.
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AE 9FE AW & 2= (Table 6)3 L.
HEF HA o] 3t 7171 E o] &ato] 23}
AAH oM E 8ol

=0.121, p<0.05)3% F&4(#-0.148, p<0.001)°]

Post hoc test was conducted from tukey test,

a,b,c
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(Table 6) A4 448 0§29 Wgo] AR olgoAte] WAL G

X[Ae|2 O|Z2JAt
i OHIES Rl AstEES
B SE p-value B SE p-value B SE p-value

8ol 0.121  0.039 0.009*  0.150 0.065 0.044  -0.003 0.055 0.955
A4 -0.001 0.043 0.979  -0.009 0.058 0.902 0.047 0.049 0.333
A -0.020 0.039  0.639 0.151 0.063 0.009° 0254 0.057 <0.001"
84 0.148  0.045 <0.0017 0.052 0.072 0483  -0.180 0.034 <0.001"
AA8A urg
hoRdar 0.471  0.046 <0.001"  0.043 0.078 0.600 0.193  0.052 <0.001"
ST 0.249 0.045 <0.001" 0.237 0.078 <0.001  0.474 0.050 <0.001"
F 80.652 12.929 102.383
R? 0.625 0.211 0.679
Adjusted R* 0.618 0.195 0.673

p-value was calculated by series multiple regression analysis.
B: standardized coefficients, SE: standard error.
p€0.05, p<0.01, p<0.001.

w0|

A= AUEES E8ot] M2 JEA o]
AZste BAH AruACld Wl gdsE
(4=3h, 2014). AMtEES E8F 2AYEYAA
HA(SNS)e g Abreol Az APdeE A

EE 3H ¢ 4 on(RALeT 29, 2013) ©
S 7198 ofzt X3}k F(hPAAE T {4
S Aol oA wHAY e &8 ot Folt 1
AU I3 A =8 T AH8E0| YEHOoE ¥
o4 dYd Tt 127 EEHo| Y& PR E
gk A= ojHletAT). ofd £ A7 A2 #d



7I7Ee % HAIA 9] $4& Yol oA ke 3
Aoz o] Gt sl A E AT,

< Q7€ F WAA SR TR T E

H A 7} lﬂr ol &2t EF ARl 9 1l

i]—t— A ¥+ AT ol AR E(2018)«] A

“ﬂ AA 78 BT ol gdAtd 342

e AT QAT B £

sa0IEl0 o84
AL & & A9k
ATONA HAA &40 T Ao ol 84
o] ATz o] § Aol o) Lol A,
01879 QA3 3G Fo)A Fol4o] olMET %
A3pgng W0 et A3t o] golae] F3A
) 9L HAE, AHPe BE 492 470
o AR o] §oIAe] GFL HAA P Ao
2 et 5 A8 Ayny @ o ng
2 A B ABR ol gt G
e, §84e oMEY U Jugny

] 4] )]
o A2 ol BoAte] GFE AL AOE 1

N

O

L o

mlo

Bt ole Y 5(2013)9 Aol HE o
SoJAtel Aol dF2 vAA il Eug
A% 22 AR Iy 243(2008)9 A+l

A o1 A HFS 2 Qo3 AlFAo] =L E A

W S % 018 A Liehstrhe B30l

N4 2o B A7o AdE 2% veptd,
ol taE W] W oJI)H ABAHR
A ze] ol Q7 AL 2 E AT
AL i AHLES A AR E 24
2o g3 A7) Bhols JzEn

A4H WAL SHEY BEET Aolm

H20# 25, 2019 89

o[ goxto] THA FFL AL Ao ek
o S8 opMEY ¥ AMERY AR N B
HA7 depdt ol 37 A3 AR ¥ Ang @
7 919 H(e)gol BERe vel 2AH 710
Qo] dat 244 o] g3t S0 FaS )
A Aoy MyzreETh

olgiat Aztw Y xﬂ
o A% oA B 4L
T, OIHﬁ_E W EE: xm

3% o84

i)

o
=2,

Sl
=,
>
B3

ol
il

L ofo o
=)

=2,

oly [TI=)

Hn
1
o
2 ol U ouE for ko

oEa

n}i j\_g/

oX

- » :
ofol

', =

olo

fo oy dfo

ol H—I
=)
=
IPN
Hj
m[m
IJ
Zi

3 lO
HU
m
e
=
rlr

Hr =

o oo
o,

i)
POUNY
|o
b
oX
)
(HR
.—“~
s
o,
et
Hl
)
Hu
mx

o ox

= HAAE AEste] 2

g5 ZEtozH Xlﬂr«hi 712

E
3%
1o
P
1o

rL
FTF
o
ot
[ rg

L
>
i
N
jm
>~£
Li
N,
%ﬂ4>
ﬁ\is‘u
fifo
m>~
;f;;%
)
-1>‘_‘
30 o
m[O%
> o
< %
—Yirl

ol
=
l:t:l
X,
0,
I
B
s
e
N
lo
. o}m
%
i)
=)
o
ok
4 o =
9 I'm rolA
H1 ool oXt

N
)
o)
b
o
o,
U _\'u_l .
X
o
¥0 Jm x
)

2

A B Holak A4EE FE AT

e 1y 7t s i df e

9 o] FEHAL, HolAE2 Al of o
Ik
0|3

4
R
”ﬁﬂz

Eﬁ
énﬁh‘l (o

‘29 Jfdo] FEHA L Xo]Ho] &
220 AA, £ 42 diet SEAY
71§ clAE Zﬂ ] SR 7S ER AT
e R CEE NEEEE EEEEERETES
T}etA] ﬁdk—"E‘-_r“’ﬂ/ﬂ“ 7}7EQ & B ohyEt A
B, 7PIeAEE, 521, EH, HolAR 5
Fo SNSHUS olgatt WYL ot
w45t 7P adAel HAR 79& 48T
ES o B2t Ug Aol

AgeR 2 AFQNE SEHATE TPIeES
QIZAA FLANAE T =0l8& dvt

)
o
4 b oo



90 s=stu-xEEHRSEER|

U S8SHEA 1 28 HE U2 Hol2 &
At LT ol 840 FEAEE F7HA0
Astel B Bwo| BE Ho|7h LhehtA]
A} g A0 YAaE, 35 ol

S Bl o 4L 35A7E0] £ A7F 7
o BIAN v

ol Kl i
; r% A
N omok BN oEQ

V. &

rhu

L R LECER LR R
AA 24 W 9 Anolz ol 89ate] s &
o1, olF Fo} AT AN 2t HAA
83 Y A 344 9

LAt Wk AA SR ottt AL AT} Qok

g A 5 9t

L A7HARE SR 23 B, A9e 9
Aol wskth, WA S40] et TeE o|gx
o MHANA - AA W) AFAR o] §o
L BE A3gngel g ¥4 tehth

2. o[MEY WAA] et Aol ol §AHE
AHOE ol gAe AN A WAL Bol4 §
84, 4H NeAHE SAEG HEEo|N 3

44
s Ul A Aoz e,

A EY HAA O gt A= o] A
= OI%XH 1A GOl gol 4T AEA,
A4 oM s HEEAA JF2 vAs AL
2 UERT

4. AHZEHY AR g Aol 7 o] &A
L o]8A9 QXA "o ML HEA, 7AHA HE
SAME THEY HEEN IS A= AL
2 ek,

ool AR IO o AL AEA 24
AL AR AHFEYo] APR o]

Aol GRS WAL, BEE ZHAL qAF &
g 37H BEOI4 N30z o gojxto] e u]
AL Aoz ek Heta A3t H(E)ag o)
A AT B §AE FAAE ol fARRE B
T %1?];9] %}X%Z% J%_% o]ILo1 o] /\ ol #gko
1)

MR A=

B3 2 Q7 AnE vy

2 azodolE %} & A B W
d

2l Q77} ol olAof & Folet
Wz
e
1 B84, Q015). 339% 7B BHAE 9T
A FH ok 5 AYPU FHolAE
FHORIAIR], A2 STt thotel

&
o

JElLt. (2003). A3 AHU Fuo]A 9 7HAl

.’ XH"“#*S’JXl 3(2), 77-82.

3. A% (2018). 2017 QIEY o]& A=} XAR
FARE HAAN. Y F7|e AT

o

4, AR AQE dAgt (2018). A3 HolA &
HIAA o gt o] AF vES At hetAeketd
ASTE} A, 22(1), 24-41.

5. 0|23, 459, 434, (2013). 2urd HAA
9 ol& §71, A2, AHA o B A
- 7PIeEe SHoE HAEYAdSAT, 13(D),
479-488.

6. xHOY 01-001 (2013) %%14 A o ] qu
£ =139 Hsket mf AR (1)-SNSej o] &2
7HR1S] A3 HA W3 B4 - FEEAZY
A4

7. X*Zz} (2014). SNSE &85t F F3Fo gt
AT, e-HIZYAATE, 15(6), 275-297.

8. 23], (2008). =7 AAFEA =
et =7t A W Qate] miAe 9% AHA
A]-ﬂ.f,q&_l?_] /q%- _§_011:H%l*7 q]slcq

9. 2€1F, %4, o154, (2012). 7199 S& |t



11.

12.

CHIE, 45, 4, 0|43, 013). H|
H
‘:I’-‘"

= o
of BUFEEAY HHo]EE 3 o
T Asia-Pacific Journal of Business &
Commerce, 5(3), 33-56.

Ellison NB, Steinefield C, Lampe C. (2007).
The benefits of facebook “friends:” social
capital and college students’ use of
online social network sites. Journal of
Computer-Mediated Communication, 124),
1143-1168.

Kim G, Park S, Oh J. (2008). An
examination of factors influencing consumer
adoption of short message service(SMS).

Psychology & Marketing, 258), 769-786.

13.

14.

15.

16.

H20# 23, 2019 91

Kim Y], Han J. (2014). Why smartphone
advertising attracts customers: A model of
Web advertising, flow, and personalization.
33,

Computers in Human Behavior,

256-269.

Merisavo M 9] 6%. (2007). An empirical study
of the drivers of consumer acceptance of
mobile advertising. Journal of Interactive
Advertising, A2), 41-50.

Safko L, Brake DK. (2010). The social
media bible: tactics, tools and strategies
for business success. New Jersey: John
Wiley & Sons.

Zhang ], Mao E. (2008). Understanding
the acceptance of mobile SMS advertising
among young chinese consumers. Psychology
& Marketing, 25(8), 787-805.



