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Abstract

The companion animal related businesses are rapidly growing as the pet population increases in
Korea. In this study, we analyzed the market trends of companion animal food and products to offer
basic information that can be used in related policies and industries. The data were collected using
Nielsen Korea's wholesale/retail distribution channels. As a result, in the case of companion dog food,
PB products of domestic companies showed the highest market share with 24.6%, and the ratio of
domestic companies(54.8%) was higher than that of import companies(45.2%). Domestic PB products
also had the highest market share(16.5%) in companion cat food, however, the ratio of import
companies(71.6%) was higher than that of domestic companies(28.4%). In the case of the market share
of the companion animal products(toys, oral and bath supplies), Nosework mats from domestic
companies were top ranked in the toy category(28.0%). Oral products(62.5%) and bath products(59.5%)
from domestic companies were also having a higher market share than import companies. Our research
may help domestic companion animal product companies to steadily increase market share and the
amount of their export.
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Figure 1. Change in Companion Animal Foods Market
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Table 1. Companion Animal Foods Market

Variables Total(%)
Total 152,010(100.0)
Sales Price, million Dry 85.384(36.43)
KRW Wet 7,277(4.79)
Snacks 89,348(58.78)
Dog
Total 20,638(100.0)
Number of sales, Dry 3.316(16.07)
thousand Wet 1.852(8.98)
Snacks 15,470(74.95)
Total 38,570(100.0)
Sale Price, million Dry 18.134(47.01)
KRW Wet 9,401(24.37)
Snacks 11,035(28.61)
Cat
Total 10,225(100.0)
Number of sales, Dry 1.147(11.22)
thousand Wet 5,614(54.91)
Snacks 3,463(33.87)
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Figure 4. Word Cloud of Companion Dog Food
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Figure 5. Word Cloud of Companion Cat Food
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Table 2. Companion Animal Toy Market (Top 50 Sales)

Variable Total(%)
Number of Dog products 33(66.0)
Number of Cat products 17(34.0)
Total Number of Products 14(28.0)
Nosework Number of Domestic companies 6(42.9)
products
mats
Number of Domestic companies’
Chinese OEM products 867.1)
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Table 3. Companion Animal Oral and bath supplies

Market
Variable Total(%)
Number of Dog products 45(90.0)
Number of Cat products 5(10.0)
Total Number of Products 8(16.0)
Oravl Number of Domestic products 5(62.5)
supplies
Number of Import products 3(37.5)
Total Number of Products 42(84.0)
Bath Number of Domestic products 25(59.5)
supplies
Number of Import products 17(40.5)

v. 22 % uF

H Ao AZ FQ T-4d) §E5FA =75t
W E A wEEE 889 AEdS E45
ot A9 F8 A= ok

AR, U BHESE AFY APRREE 20169
4724295 (69 1978 129 3197HA)eIA
20179 93,3307t 4, 20184 50,0079 (1€ 1
QYHEH 7Y 3197HA) 02 RAEQILH Aol AL
AR (41.2%)HET= 744](58.8%) THfde] ©f &ko
o, SAARE.8%ETHE AXAR(36.4%)S] Tl
o] H &2 A0E IAEI ARAF HE B 2
I FHFAY PBAIFC] 7P =2 H&(24.6%)Z
verfiglon, Az vl A S AA|(54.8%)71 4
JAA45.2%)E Tt v Eo] ¥ =Tt o|AY whA
A FoNA FAAA T FHAA HlEo] o &2 A2

T HIE L Q= AHR BE QX ok Hol
e AoR & 4 Sk AgAF(7]ol 2ot v s
E AR Al Al 44t it ASEE &
AR 23} FYARS AT SH(66.9%)°0] $UA
(33.1%)°ll ®Is =A Uetsteh £ H2of 7H49] 4
SFolls MAAYR 7HAE Azt JAEC] SVt
T 3], AEAA € Abm ARE FEORE sl
719EE Y OEM @407 AZXE oFsi= FL7t
ol &% wiEA 7HAS AFshe W A 59t
ANREFES A4 71 Ao A" ol 2
IH= 201490 HHESE AP ATBIONA v EE A=
A9 9k 70%7F =ULA BRHETL Fasta okl
Hugk y8ak= tEd, ol 15 Ul AlR A
0| FHAAYEE wol7] Aol L= Aoy, &
5] 71A4E SHORE FF Zeju|q] HHEsE AR AlE
So| Agol SA|HHA AH|[AEA 2L S o
7] wj ol AlmHTt.

YO A9 vt dds t2A AR(71.4%)7F
21(28.6%)Ett Tl Hlgo] T =A RAREOM,
vt o] H|3] AR (24.4%)2] wuju]go] A&
o2 o A AR o+ ¥R AS SR
o] REolH Q2 A4, Flr wikAol, A 5 O
3t Aol 48 gEol &=7] HEol9] st vls]
FEGo] =2 AR Tfjulgo] w2 Ao
ok Az EEE v s E Sy
Al PBAIEC] 4(16.5%)7} 2ol =oH, Az2=t H]
&2 WA v R SIAA(71.6%) HlE&el =W
JAN(28.4%) HIEET} § =t ol= 15 = Bt
HEE AR F W AFA9] 27 v
o Hg 27| Wzl FHIAES] A o] A
o7 BE7] g7l Ao AlsHh X HeRE
719 7 97t 371l w5 AE 2 AR
AES FHOE vEE AF AT J&Esh= AA
o] Eoluta Jeug[5] 3 AR Hi-&9 I7Pt
ol A=t

EA, 2W w5 E el 289 AFETE 2
ARt Axt vhA 88(66.0%)°] HHEH 22(34.0%)
He} ujo] Fa-go] E9kor, £3] T Q171 9l
= AR =293 ©a AR ) ZAEEAE &

R



£9] 28.0%)7F FEHA = A & 5 AU
W EEY 4 ¥ E28F A uEd 88
(90.0%)°] HHH 8E(10.0%)Ec Fuld #-5-8o]
Eoton, 3EE(16.0%)HETHE 2-8-83(84.0%)°
Fold He-L8o] 9 &9t} HEEE 88 g 2y
AA AlF2 ZAI7E ol Tiedl ol 2 v d &
& Aok = AAEY 471 Bold E4S vY
3t AnH4]et AlREh AHRE 5 Aol 422
Aol it 2=t =okthE ol FE w2
A o Asgithe AgdTet dAske Ayeta
+ ATH7L
2 A7ARE 59 2 W e E AFRARS

H

moh

|

ot W EE S5 Al SHdAE A
F&o] =il

QUeke 2L 1R Aot A% A 5
22 Sdsior & BASE o3| Horglee ¢
Qgieh. WA TR, 9 Aol Bastt =
el A @ 7hAe Akl ofs) At
9 gl gl S ARdeEe 48 71E 2
1 ype] FEO] W] Feelo] M go] /K53 FHO.
2 WElEE AR BE 48dlds Bt Utk
olg S0} AMAEL U AT HEIALHT] &
2 QIRI9] A Wl T QAR 71 stol SR,
A YA URE T AlolH AT
Shed), BrEEE AlRs BAAR 740 ae 9Ak]
EA7F RARge] oh)7] o] S sk S
A0 EJE|o] Wil7} Hol ARAEL & 47} ¢
o}

CeoE WHEE 8% AgolH A&H Y
AE] HHEE ol £22 AL 4 Y=
oF mhglo] Wasleh, ob AL AZMAIES] A9
AL AE B1g0] £ TAAES) A9 I, AR St
22 F7159 AF vlgo] B2 HWolullg] F AF
A7 A% Blgo] 7] ] SR A7 59
3} Apgste, 744 ] 1EA AFOZA WeEE
9 §% AN 71 RS 22 5 U A
Fob 9 BAFe] o] WAsH. o] ¢
ASe WeERo AE U 8% he A
A, ARZUR ot DASY 878 vroisty Xy
shel A% S Slo) BYglo] eelshs o] ast

ok

A

]

d

[e)

o

)

Q.

o g > o rlo
i

I 1o
)
i)

o

go R B APt ARE U weEEe 4
E 0 820l oo} Ffold HEE APt AT
eetgl o el APgEAl ATRA] o7} glont u
HEE 8o e 2AHE Letol SEYNS $eS
ek Algkgol itk Weh] AU 5 UEiEE &
Fo et 371 AGEAE EFSLe], T ek
AF W 8% ele] WS 9} £80] F 4 U o

¢ A77F 2SS 7Rt

09 |

Z2E3

(1] SESAAGER, 2017y FU/9)4] ZAFE 7 -2
el vElsE H4E, SESARR, 2017.

2] A, ARAS, A9, ADE, EsE dEIY
BEEYIOF 97 e Al AT, 2017.

B] AR ERETAY, T PEEE DAY R
A 174, s A ER-E3AL, 2017.

4] FL7, ZAF, Axd, 2018 #rEEEHE 74-5
s HERIY dFH ¥34H KBasATHIA
-4, 2018.

(5] =44, 2017 Prej&E 27 3 ¥ 5] Q4 R
AR H124] SEBIANEES], 2017.

(6] @23, &8, 553 AHE Eolo gt J-Rot
Brol 84 9 890k " s=FHl=513]%], A|15
4, A535, pp.639-650, 2015.

(7] A5A, T4, WA}, &6, PrEsEry 8l
o2 RO BIEE (1Y BHE) Bk ol g
AN, 2017.

(8] BHA&l|, 1 B Z40)(Pet+Economy) A5 &5
I AR, AFAAT, 2017.

[9] P. J. Markwell, C. T. Buffington, and B. H.
Smith, “The effect of diet on lower urinary
tract diseases in cat,” J. of Nutrition, Vol.128,
No.12, pp.27535-2757S, 1998.



122 $=2HXSS|I=2X 19 Vol. 19 No. 8

Hu

KA
%] 3](Ji Hee Choi) A3

= 20069 29 : Frity AEFF
EEICEN)

= 20124 29 : sFofisty WSSt
AXHAD

= 20184 2€ : sFristy AEFF
EEICIZY)

=20184 39 ~ @A : 7Pddstw
AZggstat AFus
(FAEop © AEEA- A, AENEL, AL/

gt 2 A(Eun-Jung Park) A3Y
= 20054 24 : A3|ety BESG
(shaD)
=2012¢ 2€ @ A2Tieta oJskat
¢ s (481D
- 20179 109 ~ @A : 7Pddista
Agepet s
(@R @ AE7164, A A8, |fSiEd
o] 3] A(Hae-Jeung Lee) ZA151Y
= 19969 24 : A2t AFIYF
e
= 19989 29 : A2t AlFIYF
EETERN
=20039 29 : A2t AFIYF
EETE

=20169 2 ~ @A : 7Rddisha

WA, 4B/, hby A





