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Business model correlation analysis according to the technology maturity
of the information security industry

Heon - Wook, Lim™*

ABSTRACT

The domestic information security market is booming, For the development of the information security industry. I
wanted to suggest a strategy for finding and developing a good business model. So the main products were classified
by similar industries. And The sector was selected as the dependent variable. Expert interviews were conducted and
classified according to technical maturity. Independent variables were sales, number of employees, and performance.
Average analysis result, sales amounted to 8798 billion won, 1351 years in industry, and 64.3 employees. As a result
of SPSS statistical analysis, the correlation between industry type and sales according to technical maturity (r =
-729) was within 5% of significance level. The regression results were significant. (p= .047<0.05) Therefore, industry
classification and sales are related to technological maturity.
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