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A Study on the Determinants of Visiting Art-museum and Behavioral
Intention of Art-museum Visitors

8 % 2 Adye vsd dEAEe] ved BES AAske T8 S17F FollA getatar o9k ded AR 9
Zof FHEE deofetaat AEHAT A7 A FFRgAel A #5 vdddds FFAdHveds
ek AP o2 AAEAth AR 2 20189 99 15¢€ T 109 14974 3043 AT F 35055 wiE
sto] HF FET AEA 31675 ATEAd ARSSah A7Ad, vied dEAe WEdAecle dgd,
4, ARA, 434A Aoz setEglen 4744 8l B dHAEY] FEm(FHE, AT m)d FFS
MAE Aoz yeyth vled a8 WEdgadle] dEAe] ol nAs 9F T FHAR M =
< GFS MAE 2d2 AFYA Aew sorHEon oo [dEy 2 Ao dEgy vaed dde] A
i i delde BEAA 29 BF e vien daA’ aglel M =A S AL e e

k%)
o 1o Ao
i,

32
)

Abstract The purpose of this study is to draw the factors that makes the visitors decide to visit the art-museum
and verifying the influence of visit determinants on recommendation intention and revisit intention. Visitors to
Gwangju Museum of Art and Gwangju Biennale in Gwang-ju city were chosen for this study. Data were
collected for 30 days from September 15 to October 14, 2018. A total of 350 visitors were attended in this
research and finally 315 samples were used for the empirical analysis. The result of this study showed that 4
determinant factors(Escape from the ordinary, self-development, novelty, culture experience) of visiting
art-museum were identified which all influences on behavioral intention(recommendation intention, revisit
intention). Particularly, ‘novelity’ is the major factor influences on recommendation intention followed by ‘escape
from the ordinary’ factor. Moreover, ‘escape from the ordinary’ factor influences the most on revisit intention

among all determinants of visiting art-museum.
Key words : Determinant of visiting, Recommendation Intention, Revisit Intention, Art-museum Visitor
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A Study on the Determinants of Visiting Art—museum and Behavioral Intention of Art—museum Visitors
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Figure 1. Research model
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Table 3. Factor analysis for behavioral intention
(recommendation intention, revisit intention)
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Table 2. Factor analysis for determinants of visiting
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