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Abstract Despite of advanced plans from Korean government to encourage Korean medical tourism, the
medical tourism in Korea is still under competitive compared to the countries including Thailand,
Singapore, and India, in which the government has been driving the development in industries of medical
tourism, Moreover, the studies identifying the factors affecting tourists™ satisfaction has not been actively
performed up to date. Therefore, this study attempts to investigate the influences of quality of medical
service, accessibility, cost adequacy, and quality of tourism of Korean medical tourism on Chinese tourists’
satisfaction and revisit intention. For the purpose of empirical study, a survey has been conducted to
Chinese medical tourists. Findings are as follows. First, the factors of medical tourism attributes including
quality of medical service, cost adequacy, and quality of tourism have turned out to have positive effects
on medical tourists’ satisfaction. Second, tourists’ satisfaction has a positive effect on revisit intention.
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Fig. 1. Research Model
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Table 1. Characteristics of Respondents

Division Item Frq. Ratio
Male 76 28.79%

Gender Female 188 71.21%
Total 264 100%

20s 117 44.32%

30s 83 31.44%

Age 40s 48 18.18%
Over 50s 16 6.06%

Total 264 100%

Less than $500 19 7.20%

$500 ~ $800 43 16.29%

Income $800 ~ $1,200 123 46.59%
$1,200 ~ $1,500 55 20.83%

More than $1,500 24 9.09%

Total 264 100%

Plastic Surgery 105 39.77%

Skin Care 88 33.33%

ZL;"\)/?SS‘? Other Operation 48 18.18%
Medical Checkup 23 8.71%

Total 264 100%

Once 38 14.39%

Twice 70 26.52%

N\;Ji-s é’f 3 Times 74 28.03%
to Korea 4 Times 53 20.08%
5 Times or More 29 10.98%

Total 264 100%
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Table 2. Results of Confirmatory Factor Analysis

Construct ltem | Std. Est. | S.E. | t-value | CR AVE

Quality of QM1 825 - -

: OM2 | 790 | .072 | 12985
Wedical oMz | o8 | 074 | 13863 | 952 | %9

OM4 |_.803_ | .071 | 13.268

ACT | 781 - =

. [AC2 | 765 | 004 | 11275
Accessibility AC3 845 094 12542 .875 | .621

AC4 | 781 | .100 | 10.067

CAl | 838 | - -

Cost CA2 | 745 | .072 | 11565
Adequacy | CA3 | 835 | .078 | 13489 | 879 | 6%

CA4 | 761 | .077 | 11412

on | 795 | - -

Quality of [ OT2 | 702 | .088 | 10575
Tourism | OT3 | 811 | 086 | 12.285 | 542 | 572

QT4 | 709 | .091 | 10475

Ts1 | 811 - -

Tourists | T52 | 762 | .073 | 11.768
Satisfaction | TS3 | 823 | .078 | 12667 | °/¢ | 12

T4 | 785 | .0/5 | 12675

RIT | 865 | - -

Revisit | RZ | 847 | .708 | 15.686
Intenton | RI3_|_.895 | .665 | 17241 | 11 | 78

RI4 | 832 | 735 | 15135

x?=265.154(218), p=0.000, CMIN/DF=1.216, RMR=0.045 GFI=0.908,
TLI=0.958, CFI=0.966, AGFI=0.852, RMSEA=0.032
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Table 3. Discriminant Validity

m [¥) [©)] @ (5) ®
(1) 0832
2) 0.775 | 0811
3) 0435 | 0465 | 0853
(4) 0.756 | 0.682 | 0.5638 | 0872
(5) 0.6564 | 0523 | 0.652 | 0.681 0.881
6) 0.634 | 0582 | 0.645 | 0.684 | 0.792 | 0925

* Squared root of AVE values are on the diagonal.

1) Quality of Medical Service

2) Accessibility

(
(
(3) Cost Adequacy
24) Quality of Tourism
(

5) Tourists’ Satisfaction
6) Revisit Intention
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Table 4. Results of Path Analysis

Hyp. E sﬁ}géte p-value Results
Hla 0.284 0.041 Accepted
" H1b 0.045 0.584 Rejected
Hlc 0.412 ** Accepted
H1d 0.354 ** Accepted
H2 0.832 ** Accepted

x2=265.154(218), p=0.000, CMIN/DF=1.216, RMR=0.045 GFI=0.908,
TLI=0.958, CFI=0.966, AGFI=0.852, RMSEA=0.032
“p(0.01
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