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Abstract A total of 84 questionnaires were analyzed for students with experience in entrepreneurship education
in Cheonan-Asan, Chungnam province. The purpose of this study was to examine the effect of the experience of
founding education, the personal characteristics of university students, on intention to start a business. As a
result, first, there was a correlation between the intention of incubation of college students and the intention of
incubation. Significantly at the level. Second, education satisfaction, which is a subordinate factor of entrepreneurship
education, did not have a significant effect on achievement desire and self-efficacy, which are subdomains of
entrepreneurship intention. Third, creativity was found to have a significant effect on both the desire for
achievement and self-efficacy of intention, and creativity showed explanatory power of .603 and 35.1% for R2.
The value of .493 and R2 of creativity and self-efficacy are 25.5%.
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