https://doi.org/10.21186/IPR.2019.4 2 053

Anese) mAL el B A7

OlsN, HHE, YNS
2 BTy

Ape] 2y fee) 2

F-I
oy
02
&2
ol
10

A Study on the Influence of Boss Leadership Style on Job Attitude
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Abstract This study analyzed the effects of supervisor ‘s leadership style on job attitude. questionnaires were analyzed for
workers in Seoul, Gyeonggi, and Incheon. First, the correlation coefficient between intellectual stimulation and organizational
commitment was .537, the correlation coefficient between intellectual stimulation and turnover intention was 454, and the
correlation between turnover intention and charisma was .426, with a confidence level of p <01 The correlation coefficient
between intellectual stimulation and job satisfaction was .356, the correlation between organizational commitment and
charisma was 405, the correlation between tumover and charisma was .396, and the correlation level was p <.05. Second,
the intellectual stimulation had a significant effect on the confidence level of p <.05 on organizational commitment, which is
a sub-domain of job attitude, and the tumover intention had a statistically significant effect on trust level of p <O0I. Job
satisfaction was not statistically significant. Third, among the general characteristics, organizational commitment and job
satisfaction according to the residence were found to have group differences at the confidence level of p <.01.

The purpose of this study is to provide useful data to improve the attitude of job by grasping the type of

leadership of supervisor.
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(Table 1) General Characteristics of the Respondents

Spec. N %
A 22 55.0

A4
o] 2} 18 450
20t 10 25.0
SE 30t 20 50.0
40t 10 25.0
1% 2 5.0
AEYZE 18 450

EE
& 18 450
et ol 2 5.0
AR/FE9D) 8 20.0
i 14 350

25
74 9 25
2 9 225
1d o4 6 150
d 287 2~43d 7 175
39 5~94 18 £50
10 o) 9 25
3 o]3} 3 75
3~61d 10 25.0

57

7~9d 8 200
104 o) 19 415
g 27 675
AFA 77 12 30.0
A 1 25
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(Table 2) Factor and Reliability Ana21lysis

T TR dielaels WaE (o] g
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st

(Table 3) Correlation Analysis

Variables 1 2 3| 4 5| 6 7

ol o] 4 hel4| 856 | 237 |-.049 | -.125| .095 | -.203 | -.179
Factorl [l 9] 4 #2l6( .851 | 212 | .027 | -.197 | -.070 | -.210| .100
o)A a5l 817 | 348 [-.083| 045 [-.196| .039 | .001

ol H o2 | 369 | .84 |-.129| 157 |-.139|-.123|-.005

|
Factor2| ©]#9]%1 | 390 | .818 | -.067 | -.046 | -.168 | ~.083 | .022
|

2ew3 | 291 | .615 |-.391|-486 .169 | .083 | .128
AR5 | -.092 | -.093 | .823 | 147 | 310 | .185 | .049

Factor3
A3 | 032 | -.187 .816 | .066 | 201 | .137 | 274

AHA=52 | -.066 | 164 | 148 | .813 | .150 | .124 | .352
Factord -

AH =3 | -.150 | -.151 | .083 | .766 | .369 | 271 | .118

ZA &4 | -.075| 267 | 247 | .197 | .806 | .030 | .168
Factord

ZAE905 | -.074| 056 | 446 | 218 | .728 | 192 | .154

AEARA3 -211] 020 | 131 | .109 | -.027 | .881 | .204
Factor6 ]

A4 -103 | -253 | 239 | 232 | 333 | .749 | 096

Zhe2z=nt5 | 091 | -.026| 111 | 100 | .157 | .081 | .909

Factor7

Zhe] ek | =204 1 101 | 193 | 300 | .088 | 261 | .707

Eigen Value 2651 | 2.225(1.940 | 1.845 | 1.747 | 1.708 | 1.703

Cronbach’s Alpha | .876 | .848 | .790 | .808 | .816 | .773 | .735

Variance(%)  |37.282|55.874|65.552|71.887|77.572|82.385|86.368
KMO-Bartlett 693/376.633™

“p< 001, p<01, p<05
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Correlation
Categories | M | SD | 14 | 2= | o|5 | 2% | 77
A% | 29 | A= | v | 29

AA2= | 303 | 908 1

A=Y | 303 ] 838 | 537" 1

ojZejr | 331 | .903 | 454" | 422" 1

AFRkE | 303 | 827 | 306" | 647 | 456 1

Zh2mh | 313 | 884 | 504™ | 405" | 426 | 396 1

"p<.05, “p<.01
5.4 37EA

(Table 4) Multiple Regression Analysis

Independent | Dependent | S t R? F | VIF
F}e] v} 131 | 779 1.455
A A A= 378 | 2.160" | 1564
225 335 |4.286"
M= 34 172 | 997 1516
o 9} 2 e -032 | -.210 1.181
F}he) 2~} 205 | 1.177 1.443
A A A= _ | 109 | 613 | 1508
A5 265 | 3157
NE A A 321 | 1.823 1.481
ol 9] % e 007 | 046 1.183
7}a| 2} 11 | 723 1.443
A A A= =020 -128 .| 1508
HEEh 430 16596
7N A Al -095 | -613 1.481
o ) A 3t 621 |4476™ 1183

#p< 05, *+p<.01
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