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Abstract The purpose of this study is to clarify the continuous usage intention of artificial intelligence
products and services. In this study, we try to define the artificial intelligence quality and preference
on the online job information platform and investigate the effect of artificial intelligence on continues
usage intention. A survey of artificial intelligence users was conducted and recalled 184. The empirical
analysis shows that the artificial intelligence quality and preference have a positive effect on
satisfaction, and that the satisfaction has significant effect on the intention of continuing use. but the
artificial intelligence quality does not significantly affect the intention of continuing use. These results
are expected to provide useful guidelines for artificial intelligence technology products or services in

the future.
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Fig. 1. User information process framework
Reconfiguration(Tam and Ho, "Understanding the
impact of web personalization on user
information processing and decision outcomes."
MIS quarterly, 865—890, 2006)

TPM Abgre] AR Al Hire el AuAe 34

A R TAE 5 9es Meks 40w 4

wA) o] ZRHETH10]. Algte] ArA R L Fig

17} o] ofuls At s Aee] el e

W9 5 A7E 2EAE]. 3R, AL A8 745
<3

o
Qu7)golehs AL AXE 4 glow, o he] 7}
= gkl Zligelehs U1

18§08 5 Uk B9, AR50 93 g 7
WlolLh 48 BolAl MAshs A8 A e 13

719 AHE olF Stk B4, W2 AR Tes

ARESh= Zlo] o) 7lse] drpbde] wiEE 7R 1
UEAE ok 218 ov]dith 2891 S04 Bl
= 4 HolAE HEAY ZHxE SEste JloR
Uebd 4= 9lth Tam and Ho(2006)& 1 #Hlox¢] &
g 857t e ARE vYehs Ao € = Qv
SHITHSL. AAl, T4e B8l Al g Foll=
71es A AEAT BEE AR At A" A
HAEE AW A FHH Q1 Al ZAs o]
Fold 4= IvH9,15]. AAHQ] A= o]x 7| H]
Wl s wf QIEFAlse] AR Ao A v FH o & el
ol g dlolHE ekl A 0w gl &
T 3 dSsiths AR ARER AXE 5 ok
ARl AEL o] 7|es AMEshz Blo] o)X T|es AN
sk 21 Wt o] & 77 dvks Ao yepd 4 ik

g, ole} e AR A oA A7] FHE(self
reference) 7| WA 5= Qi) xp7] Az AFAAA A
B Aol e e fde s A B e A
Hu AAE o & 7198 Witk slolth16]. 2] =
= ARG AT B ol EbAH| =04 Al E
she FRAME A, wiA, QIEH 0|2, YRR T3 HlaL
£ &3 o]Fod = o, fA 7S AREY
Al 7|NkS Fa1 o]Fod = Q) WS QIR
= 74, I 53 22 P APS FAAE o
Fold = ArH17]. dE B0, ARUdIAE AlFsaL
UE JNTAE 71 obHEr MUz, fFAE T wi
ARl HARE A A2 Fol dnh TR o) @)
22 7l ES Btk IAHONA QI AE 719 ARk
A Q1 A s wetd = gtk A S gelshs 71+
2 84, B84, A 53 wske] ElAbe] A1)
% AB|2E BlaEAL o] deol fAkgE 71559 FRrU|E
A 225 AREgE A AT 5 ok & TR
ARTY RJ1IFAF 7ES ARgste] )1 WA E, 4
AEE Fo] T 7)s 8o TAA FFol
RS T oM, MRIAERE, 2288 F3 TV} 59
T2 Q1A o] YeRdThA 7|%9] o]gR o]ojd
At

shAeto s Bk iele] FeHel Bk 1EAHE

oleh= AEA F AA 7]

o= Vi8], o] 3ol nE7

A%H 0w AT 5 3 H ol 714 ol @
g

g Gx w84 Felg v,

iy
o
>
o
UES
o
ik
o
=
oL



= M%ﬂo%
.@ﬁ%JWﬂ@
% METELL}].
- o g o ol o AZT I HE
W mA%ﬂkﬁ@[ﬁ4E
_ DlﬂﬂﬂﬂOzllle‘:/u o o
T dgu%7 Ti]zo E]]r_ﬂ]
2 g A ﬂLlOMLor}7é C
To° m Mﬂ‘IXO ) é Of
-~ < E}ﬂ é%%%%yﬁﬁqﬂq
go wwﬂA,ﬂmﬂmio7&|ATﬂﬁﬂVﬂ1w_%Ht_.ﬂﬁxﬂ\w}
e m@%%ﬂwﬂwﬁgmﬁu%OL#LMMHH&%moﬂﬁuf
~ ) .uo —_ or .]E 9P o o
x S%Amﬂﬂu@x 1urow_—|r5@u%oﬂw_,u _oﬁﬂuge%1
- droﬂﬂméeemwﬁo_meﬂmﬂﬂﬁwfmfraroLo SN
? @M%Hﬂ%mwwﬂmmﬂﬁ%ﬂ%mﬁmﬁ7 m#kaﬁwfs@m?@ruﬁﬁ
. aqwlﬂpaam 1Hvz}eﬂmwﬁm5§%m¢ﬁ Qﬂ%ﬂ@ s
a ﬁAéﬁ%%?%%ﬂ}f5u:mbﬁwﬁp§ u%@wmczwﬂ? 2Ew
do 1ﬂ%yar mﬁo¥oﬂ2§>arugp€% @MEL}@: =% M
—~ X HL.EL Hll_.io AHLI[ _Oﬁljlﬁuo] w éua._ol_lTA .60151 i
i ieqoézﬁmﬂ@dﬁo@rginoﬂyinoiﬂimﬂnJo %ﬂ%@]*:@i
& ngﬁmkm%w@w ngjmﬂb4>ao@o@ﬂao;muww 1mia; FRETE
X JAﬂ.ﬂPﬂ?.ﬁMnﬁéMﬂﬁo?bpﬂﬂ eWLﬂ_loIdr.&l,Moﬁ N Vﬂo#L@ﬂo#LoEﬂue#ew_ﬁl
~ oiééc = b N ﬂ?%&im %1} < }OTOT@ ﬁ]&Ai%f B il
) ﬁ@@ngiqagm%%%g¢ﬂ%mmax@@wa@%qwﬂ %mmﬂ%wﬂgawy
it ]].]J.J.LIJOX — e e Juﬂx T
: M%qgﬁamy%@@mwwﬁmp7qumgﬂ%zg%m% %%mga@%%ﬂ%%
=K AuouLnﬁ,DFJIMHOLXJlﬂ..ﬂJﬂDHZoﬁ.HLm_mﬂ_lOMMxLﬂAAooEw_lov, ﬂ_l,awm]or%7mﬂwﬂo1r
_ ti,_iﬂ ],MMWE*ob @]_sn.#o;z Umlﬂ mﬁﬂumﬂ\r._uo 0 EﬁboﬁwArcﬂdﬂhob@A
i iﬂmmorwﬁ z = 7£%H¢.1054%3mﬂmﬂﬂ. - Lwolﬂﬂrmﬂ
He E.%gﬂWMﬁg:WE@iq%w“&ﬂ%%&gu%ﬂ@%wmmwﬂwhﬂﬂ
T o Vﬂgllb%oﬂc%EHOE}AOATHOE Eéﬁnoi% mum.sizw
= zE g 4Ey%@w“ﬂaw;A@mwing%a¢wﬂmww%mawkr
= mﬁgwumﬁA T%Lzmo1m£uar£ﬂwg_o§ur %%E%w11ozﬂu1¢mﬁ
Y WQLLAM%L@NMQEQL uAlﬂ,memmHliomﬂﬂ&daﬂruwwzma&oWATSVuLWwwuh%udl]
—_ N —_ N LR . o= =
o EﬁmdAjm%];uéumxgo1 ,MMH_.mﬂdawomﬂ%oﬂoHprﬂ_.EdemﬁoLdr _.wmmLﬂ?nzn%mL
il ~ _1,2 i ~ T < ) ) .omu}A11 el = o= & ey
K Ealet! T - u]o» m u]z# o% 5 A ._ouﬂﬂ 7[,1% °
X e wlé lgau_.ogo ) o W Eew_ut;z]7 N oorwﬂ [l 1
i %ﬂﬂﬁ&ﬁmf%ﬂﬂﬁ%ﬂ&gﬂl z%%wtwtuﬁfuﬂeﬂﬂ%wuﬂwwahﬁ
gy T ID Eaz[maﬂ.,nﬂ%ﬂq@mq7é ) L w :rar}g
= ; oo 5 o W TR S 7 F e T TEE R
z %g@aa@%%%guwgy}wﬂwow%a %%a@oxmw;%%ﬂwaﬁ
ol éﬁﬂookﬂomﬁﬂnmlo9_%1ﬂomo@mﬁ_aﬁua;,ﬂmﬁmmwumﬂ o Wu&aﬂz%wmdr;?og
ﬂ@o]%f}q, 1%&?11@18]._01%0 B EHOE}45
W ii@nﬁwmﬂ _sxkﬂq}%7A oﬂﬂmﬁm kEﬂ‘fC. qu%lAjro
= e ]]ﬂw CUNN g o 2 .1r4,Ao T 5 X o ﬂAvo
> é”%@%4&@@5%@%%@@A%W%%%;@mméwxm%gi SELFE
<« ?gk,ar% 0 WLXL11 z ¥ 5 R S %@q}%yzﬂi Ny
5 Hi uoﬂhur ,Mosmﬂz] mLémfi J)zo&rmﬂﬁﬁ(nieo:,o::uhﬂr x4 .
° mﬂﬂﬁLﬂAoﬂmumﬂxﬂﬂﬁéxﬂ%ﬂﬂﬁ_vﬁomﬂoﬁ@%@xﬁmﬂﬂAmﬂﬂm
Jo _ow@m.%wwﬂﬂlﬂ.ﬂmﬂ.@@ﬂmﬂme%AﬂMOmAﬂ.zﬂ.mw;ﬁww%@ﬁa
, ﬂﬂ1ﬁ1 el oo 2 o= ) aoao_ ,_Zm % w R
x :.UMME.Lq;mﬂ_}ﬁ.am»Wﬂﬂﬁxm.mengmﬂ%w4m4wa
ouaWM%%@maA@;m@mAﬂ%aga%¢ww”ﬂ%ﬁmm¥mw“w;i%da
olh; - oo}x 1 = & B 2 - o N . L.zﬂ
31%0 < xEﬂ.éL.o._ AOOH s éged T ® ul ) = B oy X
° }]mﬂqoalﬂ fo #omjli b ]]a ,]zﬂu]J M o of X )
r < bl A]J_ﬂoﬂ sl X F ool < 2 K 9 K 41r§A
2 %ﬂ@mwioxg 4ivﬂaa.r}gmoﬁoziAmom&aMoﬁwto kﬂémxﬁfHTA
ﬁﬁT7zﬂﬂé}ﬂﬂoﬂﬁﬂ.gﬂﬂuﬂn%.z.é:ﬂ;mSexuﬁw.}Wﬂwﬁ;Wﬂu.ETr
éiﬁﬁwawxgigmﬁigﬁéﬂ%Ma%q%pgxi%m%ﬂ;fﬁL@
a{véaﬁo}aiAmmzEgao1Hﬂm,ﬁﬁﬁéwﬂﬁaﬂﬁtoﬂ‘igi
An_mol7 . o 9 ao_bMﬂHl Hlﬂﬂo# LIHLMﬂ]JItLZom&xJooJ
u_.1rm| T [E11540M4§7.64 oxez. 152420
D .J]url_zoﬂzoﬁr%mrv zomjiual Mﬂm, o
#ﬂnﬁamﬂ%o@mrbco»m %oaumrﬂ%%éWm}co@mﬂ%ﬁh
Lo AMAATHEAMﬂVPﬁTﬂ_,IJEDTJ}uKi%u:WEE,An_m
ai»ﬂa7nurﬂzoAEiuuﬁoT dr.WLAoaoﬂ}].wr
#%ﬁ&ﬁgﬁﬁoMEH,_AOM%W%@%&MQ
o e o 2 - = W T T N
?%mﬁmogwhxﬂmwmdmﬂﬁa&u}ﬂmngr%
,_EL?E %ﬁ,ﬁﬂuﬂ%ﬂrmml
Tl Ho ra iy T gl ,,A|oﬁo o) oF o _.%_w
T ﬂlE:];ﬂo?ﬂ@-ﬂo
or,o|__rb1_,A1_.J,£,olLAL,
,t,ﬂbu%m;vjmﬁ
[Ao]_lo..%u
IR




obzel]

=13
=1

o=

}

73 glom], ) At} o] 82}

=
o] Yeld 4= 91th. Muthitcharoen et

Hl
=
t}

q

A
<l

e

9wkl A &

WA
12—-31]. o37]ollA

L

L

T AL7E A7

il

&

o} geg AT

gl =20] AATH

<

A
=

L

B

78 OA9EH

2717
17 ol
S e

S
=3}
H

o o) N Ry op ROW O Hp o QM R T o e
e I T I B IO N N G S
Mnur@r_z,ﬂﬂumLE ﬂz,717r%w\ﬂ@ﬂ%%ozdr.% i
gzeiins LgcEToafEiace i
Boap T i N N T - NCHIC N - -
zpzdigT.  m  TEIDEECETSHTIC
X = W I o — o) ! o= =) o — =
iﬁﬁ_ﬂ%dﬂwﬂwrﬂowmm 1__/| ﬂiﬂoﬁﬂﬁ%meMon%ﬂMoMMmﬂWMaﬂ
ord.mmﬂlﬂw;lﬂdr =K %dr;umﬂmﬂ&.w@ﬂiﬁﬂﬂl?uT
NS E Py e . CE W B T g 9
ﬂ_,lﬂro_lﬂﬂréﬁalr o @ﬂzaﬁoqﬁlornﬁ%dnﬂﬂziEt
BRSHE N p ™ % R S T S T
T igedur X HeTpgsdtaEing,
0 5 w i W o WS o Do
oo R ] T F E w o3 .
2SR = A A R L G N 1z
H@LKJ‘H'@E ¢ luuﬂl,ﬂ]%dnjlhuA_nmo7Lt £43
ﬁﬁ]F‘MA,‘ulm.oLEe . O.Wu_ﬁootzfo ﬂﬂwAI;oMﬂxAﬁiT%OlﬂL 2
Z%_nglimuzojl « ! FoELwOATﬁhMmWWWﬂLHoEmoW
striize" PLEIrEEETIgRREY ANg
~ o TR % B T o B X G rol o= gz i8¢z
“oIT2TT BEERTIETRECOCcz (i
S YD R e — Mooy e oY
TSTEWTER T o Mo T N /AT WT KT B
TEBPERMEY N IRFTRNMNTT T s P T XY T
FRHAR M T o PAAD g FEDE RN TR TRARTT T ;70 g
70 T o 2 T % Mﬂﬁo Eal s = lr,...u.o#oE#Eu do 2 o
O O T (- B W . B = TN O B Al T L. <l N
pPerr T plB8 e pr P e T Rg e A g e oo @
FXAY AL TIE AL NI R WT Mg T g WM X
TRt D ETRRE o T o 0T R omT 2 P By
ﬂrﬂ%wuaﬂ.mﬁ@ru.%wma1%&%%%@o@Lfﬂ%%aﬂ,%_ﬁ_%ar%%ohﬂz i
2o = 0 . ) Bl DN jallg Ry ~ N o} I~
K X T oo 2 o S = o T ] V.L.Lauw_u %! X Otjl
Eﬂ%w%qﬁmwmﬂm@éLwowmdﬂomﬂm%m,rkwv%ﬂrwwﬂ%wwﬁ%MEt 2
- inze) 1o y - o
R R RS I RN L I L E SR L S % 1o A
T Bl s AP N T T I I R
u.mmﬂﬁw%%ﬂ%%%@%ﬂ%wﬂwge%%Hﬂﬂﬂﬂ%ﬁﬁm%@%%?% )
A I TR B (R - S I8 R P I R o T
ThHET ok 5 P E W Tg 0T o R BT E kRN o
FPT R BRI r A MR ER PP IR e b AT Sl wan BT
i BRI e u R T B I i ol R
fﬂvulﬁoﬂﬂul mﬁéﬂ.bwﬂﬂhb@u"%z@ﬁ, ﬂo%ogl%ﬂo?ﬂurwmﬁ#ﬂ% 0
T e - Rt AR B R i g
Nrﬂriﬁ%%ﬂ%u%m%%uLﬁ,mﬂwﬁﬁmﬂﬁﬂﬁéiﬂ%%mﬁﬂ%ﬂ@%%]
mﬂ@ﬁﬁ%ﬂmﬂ.@rﬂﬁii%mﬂaﬂ@r@Hﬁm«%%%%@%ﬂﬁﬁk@%ﬁ%z@
REH PR EFTERPTFaE o> PR ™A Mo W XD e N
TEAAW YT WWRAT LT R H T HPE FRAEW P TR T TG MW

Fig. 2. Research model



e

2 457} A

[e]
hi

14n ZeFe 34

:Il

1

o

<t

A% 489

1

[e]

2}l 2ol

= Qo
L

P em[23], Bupd AH|2

S

=

3k Kuo et al.(2009)2 2uld oA A3

9131, Lightner(2003)

dlo]

o

pu

710l AR AE EFAR

[¢]

5]

X

}

ks]
o

ol
of thz
(391, 2%

A

1<

t}H40]. Levitin and Redman(1995)

}

ks]
pi

L2 A

TICRElEs
ol

3.1 A7

o
o~
=

o

=

w

w0

el
T0°
B

o7
®
s

Mo

M-

o

R
[e)

R
o
2~
=

ALCE

A3
o 7]

homu Leh

AERIES R

] Kuo et al.(2009)

E

711 Ej

HH

Z(advantageous ineqity)©]

3
o]
&

o

Aol A Ge mols wek

‘_
P
— =

=

thar 819321 [23], Tseng(2015)
tH10]. Oliver and Swan(1989)

13} Au]) 2~

ol Aw]

o

o
™

31ACH 491, Muthitcharoen et al.(2011)

S

JokaL shivH 141, B3k Kim and Niehm(2009)

7]k} 7
AR ~EA R FAE 40| 49] o]

ol A

o

ol
?_]:

L

o=
<
= A
T AT GEH Y

-

[47], Pearson et al.(2012)
bl

TAE

2]

]

=]

O}
ik

971 2]

)
Ees

A ARE A

[¢]
7HE AA

2]

A

i
il

o

pu

1.

+o]

©

g,

FE ], ofd Aol A

Abgol
&
24 ek

3}
=

, A2kt vlR|Ale]

ST
3t

ki o)
=

o

g

el >
7}
FAY ol g3t

E

]

5]

8

=

=L
R

ARAFT & UERE 7 dn[23].

Lee and Kozar(2006)
19921 [6], Lee and Lee(2009)% 22}2]

2 Yadg, “EE, AulEE AnlE i)

BV

2]
E

=
cHs2). wWebd oreat

Folu} Ay

2 /«].o]

10 1[19], Sahadev and Purani(2008)

PR

FATH 9], &3k Lee and Koubek(2010)

O

Wang and Strong(1996)
!

JrAE
23}

°©

°©



T AL7TE AT

Gl

80 dA=gR

"

Ar
i
i
e
L

E 55 ARsiith

2 54 #A

51] Xiao and Benbasat(2007)

% 2} selee) Al of
& 2219l o)8xje) SRR ARES] 5, Fa AFE

3]

Y so] o]
FATHS6]. As

S

Nodas

2

2~ =
T ATk %

Al

3} € 47

=
o H

oy

3
=4

ojdel 4

p
L

w0

=
s
iy

zéi

ot} AR T

Tk
o
&+
ML

.
o0
o))
®

zel

pa
%

—

Njo
Hr

100
]

Ar

o|

t}. Muthitcharoen et al.(2011)2 =g}

& ATl A A

Table 1

[10], Lee and Koubek(2010)& §] Alo|E o] &A T

Al olgoleh=

F5l H7hst 4

s

o

se
= o
W=
Iy
B

. =T
T
Gl
3
H

w3
Mo
%"
S
BN
o)
A= X
e
= No
o o
e
T o
o T
o &
®

e~
X &
NN
W &}
R
< X
SOk
o ﬂ
N
ol 7l
T E
I3 o
- %
Wogo
T 5
TR
T R
go o
©° =
= o

oy

il

9,290+ A&

badt sk %

S

|25}

M

(bias) &

£ 3

(355 2.44%)

| A oA} AHI2E 2fEAL o]

HEHA P 57.6%(106

\

<M

10t

gk 0.5%(1%), 20t 83.2%(153%), 30t 15.8%(29

o), 40t f1S, 50t 0.5%(1%) & et 539

)0l oA 42.4%(7878) 2 LiElso, dHd)

=)
5
;mvﬂo

X
I

Mo

&

9% ol

iz
=

©1[50], Zheng et al.(2013)2 2&}<]

2k
p=1

A}

she

JPRE A5 &

or & o 2l

uge]

0

uge]

X
N

1%0

Ar

F851]

KeN
=

71 7%l kA SPSS 20, PLS 2.0

w

w0

el
100
B

X
I

Mo

"

xr
TH
Njo
<

K

o
o

oy

171 o

/\(—)13

(second—order) 2.2

%

ol
No

!

KeX
=

%" (hierarchical component approach)

1=}
Aé?':

fic. ol

S

W] 3448 Sobn g



1BA50l Hed euiel PN Fge] 4 W el ASApgolne] mAE 9ol B 81
Table 1. Operation definition and Measurement items
Variablies Operation definition Items Reference
Asking me for advice on new technology
innovativeness Rapid acceptance of Acquiring new skills between friends and colleagues Parasuraman &
(Inno) new technologies Using new high—tech products or services without helps Colby (2015)[511
Identifying current technology trends in areas of interest
Overall job matching
Information Effectiveness job the matching
Analytics Overall degree of Al R . . R Lee &
Quality Information Analysis Reliable job information matching Lee(2009)[9]
Artificial (IAQ) Objective employment Information matching
Intellige Accurate Job Information m,atching
nce
Quality Provision of personalized job information(delete)
(AIQ) Information Convenient employment information
L The degree of
Providing . . . R . . Lee et
. information delivery Various employment information
Quality derived through Al al.(2002)[41]
(IPQ) s Rich employment Information
Trust of employment information
Choosing Al than traditional search
The degree of Al tools Al is better than traditional search Lee &
Preference are preferred other - Lee(2009)[9]
(Pre) search features and prefer Al then traditional search Muthitcharoen
methods Al is better than traditional search et al. (2011)[10]
Al is more meaningful than traditional search(delete)
Overall satisfaction with Al
Olveralll degrge of Satisfied with the way information is provided for Al
. . satisfaction with the .
Satisfaction . o - e Cronin et
use of Al services on Satisfied with the decision to use Al
(Sat) online platforms al.(2000)[19]
P ) Thinking a good to use Al
Thinking wise to use Al
Intend to re—enable Al
Continuous The degree of i ili
S continuous use of Al Intend to continue to utilize Al Zheng et
Usage Intention . . - 1.(2013)[13]
(CuD services on online Intend to recommend to others with Al al.(
platforms
Intend to use Al features if possible
AAPEE A5387] A3l Cronbach's o, 2R A% TF 7I1EU 0.7 oldom SAHEH ] A=A
A Fdsslen, 74 ME H QFE}“ d7t ¥ = AP e Zo® I o ® AVE ks
EdE AFeh] S HoR A 3o Al 5% AT A5 A3 AVE 7 AIXIQL 0.5 ©f
Aol B EAFE3k(average variance extracted: Ao UENTE o= SHRE S JFEIIAH o] Ry
AVE)S BAstel 7 A ghg vusisic, &S ovideh WEEPY P 2 AR
Table 23= TA/NEE BQ1T 4= 9l B4 QR AVE Al g3t s 3 JdAls ks wlastol
Heo| Zsfolet, 991 WAZLE 7129 07 o4 WS Rk YR Ye) WAPYS Fus] e
ofs}m, 2t7ke] aslo] slgshdom AstelA hrolop = 2 AMASe] AVE AR ghol AN 2k A
Bk BHE A3 2] FEquab, pres)e AT 8] S gtunk Aotk WHERHY 0% 423 Table
o2 BHEA ol AAHJ L YA Q90852 Aol 49} o] thzhel BAlE 7 A=) AVE Al
A Agkek gl 6] Ao r TEEon, BAM o] AN 7 Au a4 veh} e
TR0 S A A 7SS SFAC Table P4 0] = Aoz ety
3> SARY ] A= A5 AAet AVE #holl tis) B
Fi gk dFEgel ®E Wi @

Cronbach’s Alpha #t2 0.855941 0.971= YE}}O

™, CR &2 0.902014 0.9422 Jeh} A#A SRE
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Table 2. Exploratory factor analysis

Varia) yoms | 1aQ | 1PQ Pre | Sat | CUI Inno
bles
qua2 | .861 | .167 | .082 | .133 | 153 | .027
qua3 | 764 | 197 | 125 | 230 | 170 | .007
IAQ | qual | .749 | 052 | 216 | .149 | 099 | .102
quas | 715 | 230 | 210 | .147 | 109 | —.021
quad | 703 | 101 | .164 | .088 | .317 | .006
pre2 | .186 | .828 | .208 | .207 | .086 | .013
pre3 | .184 | .786 | .286 | .254 | 087 | .002
e prel | .231 | 7438 | 239 | 246 | 113 | .021
pre4 | 110 | .728 | 226 | 279 | 167 | .045
sats | 170 | 220 | .804 | .209 | .139 | .077
satd | .093 | 248 | 764 | 250 | 268 | .103
Sat | sat3 | .258 | 210 | .689 | .234 | .092 | .058
sat2 | .295 | 295 | .683 | .198 | .196 | .017
satl | .264 | 378 | 507 | .331 | .149 | .079
cui2 | 159 | 292 | 264 | 820 | .138 | .045
cuid | 276 | 318 | 214 | 776 | .100 | .006
U [ 206 | 200 | 274 | 282 | 111 | —oos
cuil | 257 | 319 | 377 | 643 | .123 | —.004
qua8 | 095 | —.011 | .054 | .112 | .889 | .056
qual0 | 184 | 221 | 173 | 001 | .777 | .023
i qua9 | .159 | .100 | .187 | .068 | .760 | .042
qua7 | 292 | 112 | 139 | 196 | 716 | .051
inn2 | —.001 | —.004 | .072 | .056 | —.005| .788
innd | —.010 | —.012 | —.037 | .003 | .001 | .776
Inno
innl | —.013 | —.013 | .016 | .100 | .126 | .758
i3 | 134 | 107 | 144 | —.143| 021 | .752

Note) Two items (qua6, pre5) are not classified as suitable factors and
are deleted.

Table 3. Results of reliabilities and validity

o ; Cronbach’s

Variables AVE C.R Alpha

T1AQ 0.680 0.914 0.882

AlQ

1PQ 0.697 0.902 0.855

Pre 0.762 0.927 0.895

Sat 0.698 0.920 0.891

CUI 0.802 0.942 0.917

Table 4. Result of correlation matrix and discriminant validity

AIQ
Variables | Mean | std Pre Sat CUI
IAQ IPQ
IAQ | 3.188 | 0.677 | 0.825
AIQ
IPQ | 3.378 | 0.686 | 0.473 | 0.835
Pre 3.213 | 0.784 | 0.482 | 0.359 | 0.873
Sat 3.353 | 0.677 | 0.551 | 0.467 | 0.676 | 0.835
CUI 3.611 | 0.788 | 0.530 | 0.373 | 0.683 | 0.701 | 0.895

Note) The displayed value is the square root value of the diagonal AVE.
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Table 5. Second—order model test

. first—order second—order
Constructs items X .
loading loading
qual 0.692 0.783
qua2 0.788 0.838
IAQ qua3 0.761 0.848
quad 0.766 0.802
AIQ quad 0.705 0.797
qua? 0.728 0.831
quad 0.632 0.864
PQ
qua9 0.645 0.810
qualO 0.679 0.834
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