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S8 M (Augmented Reality: AR) 7|&4+20 A& O0|x= 9
Y (M Stistn w)
Sa2 (sM0hsm mH)-

=299
ZARAMRE 47 A1 Alel B A 71 Fo aolth A% BE G AR e dE auAe] £84 2A
(public acceptance)+ tet3] %ﬁl olgrolt), IHol: ek AW AHAES AR7IE] td 8 A AR 2 AR 8l
A5z % & e (UTAUT2)

FFE v Qe gigh ATAA AT ofA7kA] WA gtk B AteAs AR oA FgE FES
S VIO E V)% gl 9 nA= 2] i At o]F v V]ES] Ad vuE FE +=9E d
AT Ayl 7]Ee UTAUTL ¥ F2 2919 Adrd, =87, 121 U UTAUT29 I#2Ha 57], Huo)
st A (+) 9] JES miHTh ok 2 AFoA AlEA FYst A" H3 (perceived risk)& AR H(-) 2 TS HHTh o]
Oéf%k AE  =Z/7IN(B=294)>5T(8=268)>F4 F7](8=.266)> 7N (8=.263)>FA27(8=.233)>AAF H(8=
9o ® vepsth. UTAUTLS) Abs]A Q3R AR Eel f-onjet Jaks 74 U Z10® FAHIA AHE o 5E A AH-#

*}% ool F9v]

%14% leﬁP A9 JFE T AR TAHGY ¢, A2 SYAS) AR R 2 g ol /M HARAY
AS|A g3 SR, AFA BT, FE% AR & 3t iiﬁi%ﬂ%‘—% e 1o YEptth %ﬂ& W o Ao xAFNE HAE
Axt AEe F024, XY 98 AL % F 2HGES e Jow Ykt B dFE e UTAUT2RES ARV|e S8
A5ox Agste] APtk HolA A ozt gt AFHoRE AFE F719F FHo] ARV 8o & JFS A= 2
o] e gel wh o el oist apHsl A2ks Fal BALHE TR e AR 2R M) & 4 9ls Aotk

BAFA Y FAAAAR), FFE FR/1EFE D, 43 4] 3, A0, e, A8 H 9%, 202, A

O

-

(o]

570, &3, X" 9%, Ags *‘Zﬂ]*}% FHF
. M2 742 AgtEolghrt. @AY YUY AAL TH(gap)S TE>
SCPs(smart, connected products)olA] AAEE= HRE FEI

G-g-shzrl Aoto] Har gleih

[\
()
N
I
~
mis

EAE 3(Pokémon Go) AU &A1& AY A

o 2 © &

o = zZaA 7=
=7 @2 (Augmented Reality: ©]3F ARO|2F3H Hofo] 9] AR TJAE dlo ]‘%19} oA E =4 /ﬂ]ﬁ]oﬂ‘ FHANE
W = e el Slogith 16 salal ol an 5 DES VIR ol ARE Folm el £y 5
o 3 = o o 5l
@ G e O Al a pat A A WA, 5 ARE $2I2) 9, A
o el stolm oML Wcle delore g % EUA AAS EAE S WAL WINY Aoiek =
Solth @x Aol mE, TAF W HEA Sopr max O 4 A Hd AR el A, ek 2
v ’ = i ZaHoRE AA WA WEE A|Z Zolt} 43t A
2 %%5101 ]*7 \;]_ 1968":‘ O]_H.]I: LHE].OHH ﬂii > 1 T —--T 76 [<Jim] 2= N <r

AR7)ES 7 H%;}Oﬂt}aavmk 2016a). it oF<] wlo|El s}
Aol FQogh ARS Ho| Folghaor AR TAlVEe
R Qlste] YA Hojghd Aol ddstE T itk &
3] T 50 AR ojEYAolHo] Ertd tulo|AE F3
AzE glow, ¥ OF head-mounted displaystt smart
glasses 5 hands-free wearables”} S7}sH= F=AJo]t}.

Porter & Heppelmann(2017)9] 2J&bw o]4 7153 tjxd
olEl&= FH-ed olZe EEA AACl A&3sh= Aol A

]E;i AA <} Eﬂﬁ /‘1]74] o] 7tm s sFHA 17t 7]
A Apole] AZE JElFO|AE AFEA Hrh Goldman
Sachs= o] Al RS 2025 9509 2] o] How
FA3ka otk ARS Ao A&l slojA o] 7 =
A 247} EA3FA9, Amazon, Facebook, General Electric &

1=J

* FARL FAL s WS, gljoseph@nsu.ac ke
#* YA AR}, AUt 14, limdong@hoseo.edu
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oA o] 7leg AEste] 4 g A el Avst A

}_

o

& FHol “}71]‘51 9] FuE A=t vk ok
AR 1A F0] 01“471] Mz AFES S48t 74
£ a7 B HMAAE WA AL 3l
%17] gwoltk. THelx Eetar of 7t
iAoy HEkFoe]  QlojA] FEgE X2 (established
knowledge)©] 4] 2ThJavornik, 2016b).

ARl #5F A= A7 AR Ak e, ARIE 7]
37 283 ARl gk 1A gl Feh AT E Lo
B & 3ty B AFgAE VA AT 55 Fol 1A
AR7|%E 9 M)A 86 2418 T3 ATE Al

AR7|E ol ek diFEe] ATVt Davis et al.(1989)°]
71448 ¥ Y(technology acceptance model: TAM)S EthZ o]
Fo2] 1 QO M(Rese et al, 2017), LF AHnAE O] Z(He
et al, 2018), 7] ©]&(Beck & Cri¢, 2018), Process®|=
(Jung et al,, 2015) ol HFE& Fal A7t o] Fol A gt
‘—ILOL_ E:r%}i’ 7]%—?

[o

fr

2w g

N

 AFelxE CQB&‘?JJ 7]% T&
o A=y 7].;<P wol AMEEI Q)= Venkatesh et
al.(2012)©] #QF3t extended unified theory of acceptance and
use of technology(UTAUT2)E 523t A& ZysI3itt.
UTAUT2 58S &83 =2F718-d0L, 2018), &rkd
WA, 2019), JEINAELYCFRZ-8S, 2017) 5
2 opol ] AFE YR o]FolX L lon, sl
UTAUT2 B&& 883 ARATE oFA glom, a9 4
T A9 gle dsolrt ¢, MR FRrI)E ot o
S AREAPAA AZE S 5 A Y 2ls &

o Ho T

3t Zlo] dnbAoltt. wabx ARE 71&9] 8ol AlolA
X H 9 (perceived risk: PR)O thdt b FH A=

g
tes] Fagk o] Hth¥ss 9, 2016). AL 1 AlY
A BgkRol oy Ael o qkdAbaLe] o 5 A
& A e Y AR EAGT ol AbE
T AR 7l& 78 HEeIM vt e AT < 9l
ok ol2fgh IAE ¥ 295 ARVIE ARG Oke]
3 e vjA Ao ofidEo] A Wl F

=2

¢
¢

olo] ¥ Ao+ UTAUTRE 7]3&25—5 slo] ARg o
9 AA AR S vHE QAES 20t sod 7

== h
2 AFHoR BAS olu A 4

wow @ Azt FAL dud she oS
AR A,

Al AFH3l

OB B R Myl
2.1 ZZsi&l(Augmented Reality : AR)
2.1.1 ARO]l CH&t He|

Z74E (AR, Augmented Reality)S ©]8|5l7] $JsiA= wA
& UAE 71e3e zelE olsid dart qvk eivketd
& 7% "RIVHAE ARO] ARtEEo|A ARRHTE A,
ZH=7 gAY ojulA R A E] Qe A, HY deF
ol Erh= A T SHelA EH fAMdo] glo] KoY
giitoltt. Teuk 27k SHeA ZEZAQ] Atolrt EA g
.otk ARl =8F] AlAl Slell 7] ERIA(EE HA
Ze=)yE 3 = Al(overlay, superimposed) 3= Zlo]tt. tf
shus BdEo® o] F AL AEAEE gk A
ojty, A= ARC|Z 7MSAAF nlws] B o A9 &
A WA TP adges AFAA A Ve AAE
Al AP 5 A slEThE Aol glo] AAEA Tt
A& A(virtual reality, VR)E.U T {57} =vh wbd 7P
HAAWVR)Z AHEALE] 92 @4 Eex7]a 7 AlA
ASAA EYEE =olv el Slo] Aoy Hntata
Ad 5 04"}4 AEHRJIUE Aol F+2 AFEHETH AR
qX]Eé] = =94 AAlel SHAI71= A HlE), VRS
7} gheoldl 40w =84 AAE diAste slolth
Y A (mixed reality: MR) ©7]o|A & @& o volrt
AAE Apdet =97te] w2 VR @ &8 7hsd
ARS] A& A 3 7zolty. @4 w7 flol @4
Ve ARE A Bu JskE JPHAE A
el VRelu ARe| AlQ), @7 Sl AsE e A
AN &8 Thsd AMEE AE FESt Stk Ax
ARZ AAIg 7o A, AARE A, Aakdos A
sty Aolz} Aojd 4 %E}(Azuma 1997).

o]#3 ARE ZulxZ YAty AYst= WS wkE A
ojty. AA, TEeA EQoE o]Feth $ds] A2 Fx
A WAz AL &g vk Zlojth AR #E7(sense of
presence)?} &< (immersion)S A& ETFOE AR HE
AAE ATk A, FYH Do Tl oA A A
£& Z2It}. Virtual prototyping A1F 7] 43} A7HS
dAietA slEth Al HE AEY S IAIAI
ARZ TRl QlojA Ky Fwahe AL njgow 3EA
o HAF Awe A F QA slETE AA, AEE AFER
o] XY A E wErh 2795 AL ngew uFdy &
=5 Aake 5 QA etk 29 dEd 360% olnAE
T ARE el HEd QA HAU AntEET e 4
o g T7lo] 7ksstAl "tk YA, 7 old JAY F
As e Foe] "ok g7k "l e AAE 2o)A
dlgozn e wAEo]l AFshA kst WA AY

oo FH —'\1—'\1

a2 L

= )
> oo :(H

01'

AN
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ZysiM(Augmented Reality:AR) &£488° ¥82 DA 29

(authenticity of experience)s & 4= A d&th AEZHEH
AR EE QlolA Az Wehs s dlerh g &
d7tol e g5 BPE A ¥erh(Hall & Takahashi, 2017).

21.2 AR 7| $£8 224

olg]gk AR 7|&o] REAow uAA FEH7] A=
2urd 77 A 9EeAE AR 2 VR o
=] T 37k4 247t 2 skck(Javomik, 2016b).

AR, vl e ZH=, 24, M =84 #7499 A3t
e HEE A, O g0l ABE F s 558 7
A7} Qleloket, ARS Fol FEEE A 24 2714
wellA] A5l 2 4 9l

Sk ARl AFS LR} HE Aole, ok s o
9 AN A7 ZAA1E Aol WA ARel AFS
AF7} Hol 7HAE FEdhe Afolth AFel ARS st
T BF ol&AeA Bty U2 o] &t QlE|Ho] A} AAF

z g QA Foh mdk o] g-xfol A &Gl
#Hd JRE AT F OB o] HFo] ¥4 F
g Apdske] EQIETE Hojzhal Qlvh AntE Sehie) 2

VIS B ZE okl BUASA 48 2

i\

= % 3holth
g2 A" I J&“H(marketlng and sales)iofell A2 71X

HZo|th AR showroom, A& A1, 122 149 S
Al FeJeAlE sttty uAEo] Fullsly] del AlFo] o9
A Holal F ofdA Jgst=Ale] d3l] TMEeE & & Q)

tha welo] Ao rES e A & 5 e Sl

Ee Bele] ) SAtANS wrk AP Ha TFAC
2E A dE BEEA Sehd ol AFe] et w
P} §HL ML GE AT o] REE TS A
g20ola BlESAoI, ARS oF AT & ol W
F88 Suolth A9 BohE Folx Fal ) Aol
22 9EAA 4 otk 2% ARS EE obIY Zzase]
SHHQ Jlolg & 4 9t 48 AL I ek o
e gAlEel walHy] JAE 14 dol UAY An
7 ARSE, BelA AAs £gule] nAe YRR o
A AL AE Azstelol Bk g, ARY HE 24
& W Folxgl matolmAle] $RH GBS 1A S
Stk ARS) EAE SN AHE A ol g Blojelof
gt BAAY $EL olgAw dolF AL sl
Avge A & 5= ot

2.2 gFE SEIETE 2H(UTAUT2)
2.2.1 UTAUT2

Mg 71%0] BYglel S otk ARE 7)ee 4%
Aol AdkE Polstel 1 FR7F % AL I
Y5 oldel 4T F 9 AEE FrhEw vk 19030
of HABHARY B ATARS AR %ol $4T

HAZAAT M143 RI32 (3A632)

s 2
o

0wtk ARgAFEO] o] Tlee 85l L
0] FEE wA=A diE AAHD ATE TN
k. E3|, Davis et al.(1989)9] Tesg E](technology
acceptance model: TAM)S EUZ TheFst ofox] ksl
A97F FREA gty o]F ARRAEY el i
AlEs Bt 29§ e E¥E0] MEEHL ol Ed
2 3 A=A dF5o] o]Fojx o1 gt} fEAe] 7y
o] AFgAE] TEriE o6L Q1 FHdol A AAISE Venkatesh
et al.(2003)%] F%7]&48 2 9 (unified theory of acceptance
and use of technology: UTAUTl)O]E‘r o] Reld £ 24 1
THAEY 7158l =40 wFolA] qlvk. ¥, gkl
9] 71&4E-S Ay & 9 R9O] Venkatesh et al.(2012)
9 #}gH FIV&FEEd(extended unified theory of
acceptance and use of technology: UTAUT2)®|T}.
UTAUTI> TAMO] 7K1 Qi WSE 7k Bl 38
g <l

glo] ofu

=

3] e L #AS FReA St) o] mue
7 A%

d
EEE
ANAFE FAFE Hete] o|27A] 87)e] A AT
2dE st glojtt o] do] AAR ol FHL gAE
SFT. UTAUTLE 7l sk ARgel
o % S A
, 3371 ti(performance expectancy)L TAMSE] Q1X]d
B AR Ao, Tlee A ORN X“ﬁ*é &
Oﬂ T e F tn ¥E ARtk A4, =874
(effort expectancy)t TAMO] <IX% go]idy} Tr/\]-d- Jhd o]
m, 71es g4 A § olE ARolth AA, AksA o
3K(social influence)> W FH| = F23 AlFEEo] Wt
M2 71Es AME 8 Zojgtn 9 JZoltk YA, 3
ZZ(facilitating conditions)> A Z2 7| EAMES X] ] 0}7] 9
3 71e7, A Qxeprt zt3olx vt Wi JLoltk
o] xdlo] dg| AMgHol|E &8} Venkatesh al,(2012)
& A 7 AERE 8RS FK g FIE 8 2
HAUTAUT2)S ANtk &, Al 7 2912 =4
(hedonic motivation) 7} & &(price Value), % TH(habit)©]
ff}

oJnjie}, o

A, 7V & &(price value)> AA|¥E HT A

£ 7F 129 AAHE trade-offS 2Jm| 3tk AA|, 5 Th(habit)>
7S A2 0 Z (automatically) AR5, HHEE 8ol 9
3 S ESFA % ¢Fal(without conscious) AMESHE S 2jm|dh
t} olg} o] 37FA] HYPWSG 21l F7F o] 2lell UTAUTIC
UARE AR A& ALt P, A, AES 2EW
FE ste] REE F/JEISIth UTAUTIZ UTAUT29 71
T Afol= o] BElEo] A8 g dWgo|r} UTAUTLS 249
(organizational contexts)dlollA] 7]&48-2 o} Algo Tgh
A5EE Austr] fgh RdolH, UTAUT2E %7 #ego]
obd AnkAQl AH] “JZH(consumer use context)IA ] 7]E4
9} ARl digt A5HE Alsty] $g Zdojth

O
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=}
ol Hg W] Aol mHS T I olF  Fof ATE WaskuA T A F4H o] ofuld Wy
2219 & WACIAE Apol7t bt wEbA] o] RES 28 Aol vt sfeto] M= H Qb JUthEHEqt, 2018).
<iI 1> UTAUT2E &3¢8t Maoi
Relationshi Vniaeshetd. | Herrero et al. | Alawan et al. | Alawan etal. | Wu & Lee | Z7IE-Hole P x24T
p (2012,2016) (2017) (2017) (2018) (2017) (2018) (2019) (2017)
PE — BI ©] (¢] o (©] O O ©] @]
EE — BI ©] x o (6] O X @] @]
Sl — Bl o x X X o (@) 0 X
FC — Bl o x N/A N/A o O X @)
HM— BI ©] (©] o o O O X ©]
PV— BI o N/A ) o o x NA N/A
HT — Bl o 0] N/A N/A x N/A ) x
Bl— UB o N/A ) @) N/A N/A ) N/A
EE]
o1 ChAL Eutd 24 U= sl olEf L=l = =IE[C]] [=IETS
= QlEf Aol 2 iz ZH = 2 sy
AMy|A
PE = Performance Expectancy, EE = Effort Expectancy, S| = Social Influence, FC = Facilitating Conditions, HM = Hedonic Motivation, PV = Price Value, HT =
Habit, Bl=Behavior Intention UB=Use Behavior NfA=Not Available

ke @e AT maold AHgE 2915

=]
23
A

TS TR I Zale] Qe 9HA| wigste] ARgskal Qlo] A
st sf=E o] Ay 0}# 257} £317] w0l th(Venkatesh et

al., 2016). 2| Ak 3
I ARl glofAM ?rfi
ok UTAUTIS 24

b age s

o
golnw Vg

7 o]

o)Al AL B0 719l 74
ELEED
SzelA] )

.

oM Few edow wHHOAn gtk sAu

UTAUT29] 3§ thE 2dle] e 4 glizdl 32hs 291
: st Feuet AgolEg

o8] T8 Ao] HYUthFESE 9, 2016). AAE AP F
g3t s FTete A AHEAEo] 49 1%
FE = e TFsAHeE Ao 4 QUh(Featherman et al.,
2010). AR A AL FABL FA ] A= ARS A
ST A4S B /b A Aol slvke AE A A
4 g gle 247t 71EAgel QoA Hlg Fo otk

(Featherman, et.

al., 2010;

Malaquias & Hwang, 2016;

Rauschnabel, et. al., 2017). ARell &]3F Zajo]HA] Haj 9 b
ol A7 4 Qe olrolth
FAE 3 APl B0l T,lﬁ éﬁoﬂ 95 QrHALL

A e B

ul

iz
o2
£
&
=
rH

buld i
rlr

o
lo
g fob
oot e oX

= A2 Aotk UTAUT2E &85 # A=
T 2k 9 AuAeIAAdE Tt 2017), Ehkd A
A(Wu & Lee, 2017), E&(Z7]8-291 9, 2018), Huplw]
(d¥t, 2019) S°] Utk AR #A FopollA= o}z o
T7F e Zlo] gtk o Aestd <% >3 Zrh

2.2.2 2IX|El $I&(Perceived Risk)
Nz Arr)Eel o3t il *}%XPOH

T A% FA 98 2SSt

g AEZE 71E9] FEel o
risk: PR)el| gt kA & i *Jil*é(trust)ﬂ A=
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e x 11 Qth(Alalwan et al, 2018;
Wu & Lee, 2017). St=roll A= dlofe
=84 91(2014), T Enkd AAel
EEHFQ013), A= A ohgt
EES A7 A7 eHd

Baabdullah et al., 2019;
=N E]H]-O]A-E— A5t
3t Al
ATE g A 22017) 2
22018)52 AAE S FRETFEolBY aow F

Sk Aol e42013)E AAE
T F()9 FFIAY e BE o, AL
(2017)9} 71718290 22018)2) Aol E st FTAA

£ 8s]A] &3tk

223 AR 7|&+32H o3
SrellA] A wholto] ghiulelA= UTAUT2 23S %
£33 AR oby glom, dg)e Aer A9 fle
ot} thek UTAUT2 B3& 83 312 olUA% TAM

ﬂllO O>'
|
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3 392 (Augmented Reality:AR) TI&4-8°1 ¥¥2 OA= 29

e &8 AR Vel % dyE

Y o]&(He et al, 2018), 57141 ©]2(Beck & Crié, 2018),

5 Qi o] o]& ARy <k 2>8F 2t Process®|&=(Jung et al, 2015) S°l ¥IES FiL A7) o]F
0] A7) Davis et al.(1989)2] 714545 (TAM)S o] A gk},
B2 o]Fo] X QO (Rese et al, 2017), IHF AFrHAl
<E 2> AR 7|248 97

o172} oATchA 7ltolE Sas Eapis
Rese et al. (2017) AR ofZ2 3ol TAM HeA, 921, 012 20lY, K24, OIZE= olgel=
Huang 8Liao(2015) 2alol ojzAn) TAM 0I8 BOIA, S84, ADJN, AHIA SN, 92k ool
Rese et al. (2014) AR oZ2[7olA TAM HEA, 92N, 08 204, 24, OIZE= EST
Spreer & Kallweit(2014) 2 anj TAM S84, 221, 012 20/4 rolgel=
Jung et al.(2015) Elnfa ?ﬁ;‘jfys FEAZA, AIAUEE, JHolsiEl MulAZH Zxiolg
Chung et al.(2015) Sajoxix| TAM ZIEEI= A PSEQS; I;'%% 78, ojgels
He et al.(2018) e s MY, 00z 452, e I
Beck & Crié(2018) 22101 o|FA) S7|F0{0[2 S|4, virtual fitting rooms ooz

AR o ZgA ol
& 8499 ARE
U&S g3
He et al(2018)2 %
A7 Y s mxitta skgit

Ao 7 A3 Rese et al(2017)2 At
A9 JEFHAI}

BoATe
AA Mg 2

<78 1> o7 2y

el E Ao As AR AFEAFY AR on Wl AA A}

&, A JFL WAL 298 BAH] 99 S9a

HAZAAT M143 RI32 (3A632)

& 7129 UTAUTI 239 A37d, wg7]d, A4 o
g, FHzd 9 AHH V), sEe R 93"

UTAUTEZ(UTAUT2)S A 83l A48 Ruat ot of&e
AYATE wgoz AxE P& Frlste] B3& A3t
ZAMFE sto] SRS} AL

AT BYPE <1

3.2 JjMMH

3.2.1 M3}7|Ci(Performance Expectancy)

/J3}7] tl(performance expectancy: PE)T TAMS] Q1A &
A3 fraket AdolH, Vs ARESto RN ZgA I el
T2s BE 4 oltka Wi FEo]Th(Venkatesh et al. 2012).

AA7IEPE)7E M2 7149 AR E Akt w2
FEFE A= W Zlo] A AFelA FelEa Stk
(Venkatesh et al.,, 2003; 2012; 2016). ®u}Y WL A33 3
H31(2019), E28 AT8 7E- A L2018), AEY HE
=3 AMH|2E A7 ARuatds(2017) 2 A e
Aol H)e FFS wAha ek ¢, BEH A A
A ARAE AT FeE 2016 FITHF AR T
of frost P wAA Zvka ok diAZ AR A

Al =¥ o] 7ol ARl it glell Tl

o~
-

7l&

AAE A Ha AAleA B3] Hthe QlAo] o}
ALE 71ES AHEe s =7t EolX Al ¥ th(Venkatesh et

al,, 2003; 2012; 2016). o]&ldt Y2 Huld ARV|EE F
st g2 Aow Helth

7HA1-1(HI-1): A7 = AR % A Eo F+H)e g
S uld ot
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3.2.2 == J|CH(Effort Expectancy)

w87 tl(effort expectancy: EE)= TAMS| AA|H fo]Ad3}
fAReE Jidold, 71&g HA ARE Qe Axolt
(Venkatesh et al., 2012). =8 7|tHEE) A MEE 71&9 A}
& Y& Adsted 9 A= wgEs o] A o
TollA ERlEz gtk Zukd WS A7ek FWAT2019),
JEY AR &3 AH|AE At Xé% 2-8H8 55(2017) 2
H7)7F AR el Y dIFS 5
EEg A7 A78-3122018)9 7—‘0% oA ohas
R diAE A7)l dis] AME-sl7] |esiv doka
JMAEAFE I Jles AHEIEE gE7F FokA dd
(Venkatesh et al., 2003; 2012; 2016).

7HA12H1-2): =E7|tE ARV %
& A Zlojth

AHgolEe] A2l 33

3.2.3 Al3| A 2Ask(Social Influence)

At 4 9 ¥(social influence: SI)< FHd e Fos
ARHES] U7k AR E 71 AM: & Aojeka Wt FRol
UH(Venkatesh et al. 2012). AF3]2 A3KSD) A AEL 7]40

A dmg Adstod 43 mAE AfEe Qo] Al
AgroA ol x 9k muld WS T3 HHIH2019),
TES AT A7) AA22018)F AMSA JFEF AR 9

A FFWAVE AT BHAYT F2 w0k E

Bk
=l
eA Belo] ARE T1ES A Roletn W Pt
T QAESE 1 )% AMgSelE o) RolA)
H TH(Venkatesh et al., 2003; 2012; 2016).

av)

FPIHEIS: A GBS ARVE AR HH))
Qe w2 Zolt.

2.4 ST =2 (Facilitating Conditions)

3.
2 Z 7 (facilitating  conditions: FC) A Z-& 7]|&AMH-S *

A7) Sl 71w, 227 lzZeprh Zbolx Slval ¥E
= o|th(Venkatesh et al. 2012). ZFZZA(FC)> UTAUTIANA
T 718 A 9ES H AU UTAUTOIAE 7]SAR- T
ot AHg SEo% S mHka &F3ITh(Venkatesh et
al,, 2012). Butd W78 A Alalwan et al.(2018)9] 04?
NN F3 20E ZdoA AJAIRAAT AL o

£ xgste] BEls dysith A 22018)e] AT-ellA
T AWEE 7N 2akd WA tigk Fxx70] g A
& oo fogt IS nFoH, ES ATe 1)E-A

o
1o

219(2018) 1A o ¥ WAE W3 2Ey A
(2019)= =Rk W7ol A =
Wgskth oAz AR

-

S 7147, 244 Azebt gFolA ek W AEt
BErE 0 1%e S shElt dwsb ol Hd

(Venkatesh et al., 2003; 2012; 2016).

7P 14HI4): FAXALE ARV &AM T (Y 93
KX 7
E

3.2.5 2™ ZF7|(Hedonic Motivation)
#2257 (hedonic motivation: HM)&= 7]&-& ARESHel 9lo]
A EAE AEE Y| dti(Venkatesh et al. 2012). = &

5
ZIHM) A M2 7€) AHERE Addsted 4TS
s WMgEhe Zol A AFeA  FElFx gtk
(Venkatesh et al., 2012). -3 9&42017)9] AToldEs <l
EEl AE &3 M|zl gk AR SRelA HAE FU1E
Aol A A QAR EES ATFS 778 HAL2018), E

vkl AAE
71€2] AMEe R folg JEs
2upd w7 S AFeh AWAf2019)2] AS FSHA e
Utk ARSAE A7)l sl 7]es AREEel Slo] EA
* AES 55 1 71es AHEEeEE BT HokAA #
TH(Venkatesh et al., 2003; 2012; 2016).

N

AT Wu & Lee(2017)9] - A4 5717}
ﬁr/]' a9 &= & akal

7}41-5(H1-5): )
%

AR7|E AR el 9

3.2.6 71Z{=2(Price Value)
7}A & &(price value: PV) QUAE W zAEH 74
H|-§31e] AR QIXE trade-offS 2] 7] SHTH(Venkatesh et
al. 2012). 7FAEEPV) DA A2 V)& AR JES A

] o
dehed 9 viAlE wgEhs glo] Add AgtlA el
3l SItH(Venkatesh et al., 2012). 3pAIRE F5 ®uld 594
AUIAE AT olX S Tto17)eh Bekedl WA AT
& ARato19= A o] FEQ e gekete] JHAR
& WE AGAZ PRI R @A) ] AR AR
TR S el 2 ATeAE M EE WEE A9
A A

3.2.7 &2H(Habits)
&3 (habity2 7]ES AE4 O (automatically) A48k, vE

BE o o8 odkA] ¢kal(without conscious) AFE-SH=
AL 9m| ?}\?}(Venkatesh et al. 2012). Venkatesh et al.(2012)<

UTAUT2 R2delA H3 el F71skglh A7]ee 84
ol thel 5ol ?%*é% AER ARA7E wast 54 ks

T olfE WS Ayelx o] wgs mleA AT
(Alalwan et al, 2018; 717]%-%Qle, 2018 Afrxl-vhals,
2017). ekl WA At A H019) FE Aol
el e 9 #A7F Qv aigich. mukd AAE o
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T8 Wu & Lee017)H 8 Huld 2G4 AuAs A
gk o)A 24 FT2017)2 A% % JFLAL oS o

k. AR} Amgoﬂ &l 7leS AHEshe Ao st
Hd #H 5 1 7)eS AFHSHA ¥ TH(Venkatesh et al., 2003;
2012; 2016).

AR7|E AREEC Ao Y=

7HA1-6(H1-6): HFHS
2 Aol

A

3.2.8 2IX|El 2|8l (Perceived Risk)
AAE APE FEst doE Fehs BAolA AnAE
o] &4 1ETE I JFeHeE AT & o
(Featherman & Pavlou, 2003). & <54+ UTAUT29] &
MEo =z A 3 (perceived risk: PRYHTE 7183t
= Ao f3t AFE o 71“311'@?_‘2(2017) 4 =
=3 a9 1(2018) o oxE YL £y
Fgol29 oloz Frlate] AAsGI AW P}
H3 S T AR re FAYA IS vA= Q
Jo] W2 AqtelA] WEA|1L QItHAlalwan et al., 2018;
Baabdullah et al., 2019; Wu & Lee, 2017). @'01]?1'—‘?—5]1-/1\—(2013)
H YT AR B9 AV JeS o
T-A022018)8] AFelAE Fregt A
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dlo |o
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O,

7HE1-1(H1-7): QAR P2 ARV|E AHE R H()9 ¥
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3.2.9 Al22|=(Use Intention)2t &IX Al
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b
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AFE9] 71EAbgel QlolA AR ElES sk 94 elo
2 AEHoR HAFR Q9lo|th(Venkatesh et al, 2003;
2012; 2016). UTAUT2 B9 AR TS Bdll AA AH83%
(use behavior)S FH7gst= Fdo]A|qk o}A At A] k2 Al
28 7189 Aeells AHESES BE] o SRR AR
g Zxa gl B AN UTAUT2 EEAY A4
F-& 54 WgFE ARSItk AR AR EE AAl A
o] )2 FdFS v ATk 313 tHAlalwan et al., 2018; 7
WTf, 2019). B8 Mehrad & Mohammadi(2017)& o] AFHEL
a7 el QlojA ARE o=} FHatel| P
WAV QS wEch =kl WS AFs AWaH(2019)
A ARG s FHYT] HHe FFS mFIThaL sk
S| S|

ok, olell ¥ AA Tt g spae Hskch
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N

Ay SIS ARNES AN AH9 JT
2 3 Ao,
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AL ALIAEE ARIEAMES] D@ FHT] 3
®9 9FL vA Aol

3.2.10 o8], My xMS 3

Venkatesh et al.(2012)> UTAUT2 Edolx ZHHFZ A,
g9, ARE Agadth A7 BATH was A2 g
o] Ag HYe W Ao dEfdrta st} o E 59

ARl dEFE PAE AFY 240 aye AHE% 7]
&l &3t 2ol o FsAl vEelv= H&?i, 1A a5
UolE odelAl o gt & ZA2E YEyT.
HEZ ARES 717]%8(2019)8 3% A7), AL
, A 5719 AFEE 7 Age 24
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7Hd4Hd): AL |, =271, ALY 9%, FX23,
A2 37), 5%, A A ARB=E 2

2398 ¢ Rt

- =1

7HA5Ms): AES AId), =F71d, ARlY 9, $324,
4 %71 "%ﬂr AAE AP A= T

Iv. it Zd 3}

4.1 A M

ARl ATE Slsk ARRAEE Atk ARxAte
20199 1€ 8YFH 149744 1593L ﬂﬁﬁé}ﬁvk o
AR AR Bl A AR8ARE 200h ¢k S0t Z4E 100784 &
T EE FE AR Sl

AeAs AgATE wFeR FAssien, dAE 54
HEE &gt & ATelAE UTAUT2 B3s 7Ie®
SHHTR 7 els Adsta A" A8E FUke] F
7708 Q1 ARSI =, AR, w7, AbElE
&, FAxA, A4 5], 3% 8 AA/E Aol =4

WHTE AR Qe AHEeiglon, TEUTEE AAALE
o FEFE ARSI 7 2919 FHYES
Venkatesh et al.(2012)2] 55 AMEEIITh oyl AdAE 9
g2 ARS 547 A3y A+E Fasly 54 FEE AT
5} thAlalwan et al., 2018; Rauschnabel, et. al., 2017).
ZAWUE AFE 209} s0ulZ P o) v 7
t}. Herther(2009)°l 9abd ejold wjie tjxd3bAe] o)<
3 UXE 950 (digital natives)S W]Eé 1 i digital migrants) 2
AFE Aol vlFY, olnA] T AAE A FIIL
Zo1s] g=rial g Dﬁ‘%”(zonu o] ojshd tAd
g 1969 5Bl A|ZEHATEAL stk o] e glojd 5ot

lo
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OAE olFwel g, olg trAow muid At BAMM 28 Sgwsel 2ausel 4 4499 4
00 UAY AFV SgEch we] W A A oy 9T AFe, of 4E A48 ol Fo B9 24
o1F wrh WA Wy A Fas) FREE 2009 sot) &b} 9 2OR FRETHHayes, 2013)
2he] AelE Aol B Process3 3 HlolEle] ATt ¥¥E A 2 AN
71 AGS Qe SPSS 249} Process 3.3S &3lslo] Alg-s) HolE & nlgo g thA| 3k W A5 F4 0}~ bootstrapping
035]' 24 aas 24671 S8 Hayesi=7F 728k Process Was 7o R Stk ofE T oAk B AlEte FAs)
3% AT o] ML Baon & Kemny(1986)%]) 384 o] 2AE] £ & sotals 7ol 9l th(Hayes, 2013).
<E 3> oi70| BBE 57 HH
Factors Variables Sources
SUSAARI2 Lo| Mgl F88 20l
ooy | SLBUARE ABSHI P Sl 28 o WA 2 + 38 201 Venkatesh et (2012)
SUBAARZ ARSI Ut St 2ol AAo| Fofal Zolct
SUSAAR) ARS WS vies 2t 412 Ziolct
Effort SUSM(AR)S] 7150 D0l 4 Soim olsHt| 442 ZHolct
Expectancy ZZBAARIS AlR3H= Z10| 212 Ziolct Venkatesh et al.(2012)
SUSMARIZ ARSI 200l 27 SHaHE Zolct
Ut Sesb AZiste SRS SFMAL F8t 2RSS UL SUSAARE MSsiREt 42tE Zolct
|nﬁﬁff'oe L siSoll ZiEEel oBis Fe ARISS LI SZSMARIS A8sizIet 4izist Zolot Venkatesh et al.(2012)
Mz9| ofi2 M2lstD Yl ARISS U BZUSAMARIS ARSI 212 2 8 Zolct
Faciitating | U7 SZBAARS AISE 1f 0f2420| 2BICIt AlX A2 SIMETE| S22 S 4 U2 Zolct
Conditions Lt ZZSAARS AIRY [ 0f2420| BHAISICIH CIE AlRloZEE £22 B2 4 92 Z{o|c} Venkatesh et al.(2012)
syeen )E A3t ROI7H i ZHolck
U AE'(A )2 Akgsiel 20| FiziE Zolck
USRS SEEoR AI8E Ziolct
Habit | SZEAAR) ALZ0| 20| MFS Zo[ck o 2o
SUSMARIS BIEA| ALY Z0lct
L= ctom ZLSAARIS AL AR oA} ict
Beairel | Ui glo= SuBIRE LEUEIN ABSIES =2ig Zoict Venkatesh et al.(2012)
L= Qo= ZZHAMRIS A1 AIRE AEolct
SUBAARZ ARRE f Lo JHol Al Hst 1 E JtsMo| Sict
| sy ABEY L ZE0BADL EEK| 8 P2t it Alawan et al, (2018);
Perosed Fisk SUHMARIS AIBETY L AL M=ot QRRfoPi| BBIER| ofAARICH Rauschnabel, et. al.,(2017)
SUBAARS ABE 0 L o] Sislome| Uf ot BaEl P2t Sict
4.2 JHMUH 4.2.2 EIES} MEE B
421 EX =M S ARG A Q5 27 BE AT A7
SRl ATEASA] 54 Avnd g L, A4S AT oS A3l BAaH aclwas AHY 2
ATEA0] o8 FPEL FFS sfore 20d 1009, = TR 2ATHA Y WS KMOSE Bartlene] 7
sodl 1000Iick A 12779, o4 3elick. shee st B HAE ARSSKE O A & A 2% fo 2E
£91(35.5%), EHAIEH(32.0%), thEHEE1(300%), 18T 1 00014 KMO%to] 801Z ¥ £& #Ho &3t} Bartlett®] T
205%) w07 AT A9e AFA405%), Y 4 A% I 4133517(p=0.00)%) ZO0Z veRTE AEE
(38.0%), AHA(120%), FHG.0%)=0lleh @, Abgrigke & TS 84.941%% HEbdth A 28t wdeh S
AT QeI 7 Bk, 13T vH24.0%), 11304 Fe 719 29or FREgler, F 27 &2 AHEel
2ATH23.5%) o]tk AME WG AL AEEA] 9Fgo] o QRIEA A Ssiiael w8, et 5], A
540%% 714 moror 913] o]Ato] 390%% LFERTH F o, AbSE G, FAxA, 58 9 A" 99 7 2cle]
AHg BoRs Y B eeto] 615%A 0T, W, FH120%), <% SO E e el & ol g ARl 3lsl
ot 7 2919 AF% BA4AH3} Cronbach’s a AlG7t w87

AA, BH3.0%) w0] Tk
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ol 920, 1AE A% 906, w905, Y 862, A B 76 380 %0
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s v Zlojvke APtk w7 g7t AR R v

ARe A5 ZFSAF(B)E 294019, 7k

S2E o 000014 Folatsith whebs 7R 12 =Y
7lﬂ1t AR7|E Aol )2 dFE vA Bt A
g oleh AREA Qo] A}J‘lﬁlioﬂ 1] ] AAet
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Influential Factors on Technology Acceptance of
Augmented Reality(AR)

Chung, Byoung Gyu"
Dong, Hak Lim*

Abstract

Augmented Reality(AR) has been one of the important technologies of the 4th industrial revolution. Consumer acceptance of new
technologies is substantial issue for market expansion, but there have been few empirical studies on factors that affect the acceptance or
use intention of AR. In this study, we have explored and analyzed the factors influencing technology acceptance based on the extended
unified theory of acceptance and use of technology(UTAUT2) model in the AR business and have discussed it with comparison with
existing research based on this analysis.

The results of this study suggest that the main variables of the existing UTAUTI model had significant positive effect on the intention
to use, such as performance expectancy, effort expectancy, facilitating conditions and hedonic motivation, habits of UTAUT2. In addition,
perceived risk introduced in this study had a negative effect on intention to use.

Furthermore, the impact between these two factors have been effort expectancy( 3 =.294)>habits( 8 =.268)>hedonic motivation( S
=.266)>performance expectancy,( 5 =.263)>facilitating conditions( 5 =.233)>perceived risk(/5=-.094). The impact of social influence did not
have a significant effect on intention to use. The intention to use was analyzed to have a significant positive effect on the actual use
and recommendation intention. On the other hand, the hypothesis that the age and gender has played a moderating role between
independent variables and the intention of use were investigated. Age was found out to play a role as a moderator between social
influence, facilitating conditions, hedonic motivation, habits and intention to use. In the same way, gender has been shown to play a
moderating role between facilitating conditions, perceived risk and intention to use. Academic and practical implications are suggested

based on the results of this study.

Keywords: Augmented Reality(AR), UTAUT?2, 4th Industrial Revolution, Performance Expectancy, Effort Expectancy. Social Influence,

Facilitating Conditions, Hedonic Motivation, Habits, Perceived Risk, Intention to Use, Actual Use, Recommendation Intention.
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