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The Mediating Effects on Relationship Quality Between Support
Services of Franchisor and Re-Contract Intention in Food
Service Franchise*

Sang Suk Lee™

Abstract

This paper aims to investigate the moderating effects of relationship quality between support services of food service franchisor and
performance(re-contract intention) in food service franchise. For analyzing the relationship of them, the support services of food service
franchisor categorized with initial service and continuous service. Also, the factors of relationship quality(satisfaction, trust, commitment)
classified into detailed subfactor by confirmatory factor analysis. As a result, we found some statistically significant effects between the
support services of food service franchisor and factors of relationship quality, and they sequentially affects to re-contract intention. Also,
it’s analyzed that factors of relationship quality have a role as a moderating variables by research model. That is, as a presented with
previous research, there is verified that relationship quality is caused by support services of food service franchisor. Also, relationship
quality factors significantly affect to performance(re-contract intention).

Some guidelines for practicing potential food service franchise as a result of this would include; first of all, it is important to support
the potential food service franchise consulting approach for some competitive advantage; secondly, effective governmental support

programs for food service franchise should be developed for positive impacts of according to these results.

Keywords: Relationship Quality, Support Services of Food Service Franchisor, Re-contract Intension
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