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Abstract The purpose of this study is to find out latent needs of users through the difference of
information inflow between design major and engineering major reflecting car lifestyle and to
complement them. Although those two relationship deepens due to the development of
industrialization, collaboration is still a difficult situation. To find out lifestyle of between those two
majors, experiments were carried out quantitatively by conducting in—depth interviews and additionally
survey were conducted concurrently. The results showd clearly difference in meaning and value of the
automobile. This phenomenon is related to identity. The designers expressed themselves by car, and

others differed by using their cars as a means of mobility.
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Table 1. Core meaning of design by Cooper and Press

Meaning of Design

1 Design as art

2 Design as problem solving

3 Design as a creative act

4 Design as a family of professions

5 Design as an industry

6 Design as a process
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Table 2. Interview Participants

P Sex Age  Driving experience Major
M 26 5 years Visual design
B F 97 A vear and a half Product 1qteractlon
design
F 38 3 years Apparel design
F 28 6 months Industrial design
M 28 A year and a half Computer engineering
F M 28 2 years Mecharycal §e51gn
engineering
G M 28 5 years Electronic engineering
H M 28 4 years Mechanical
engineering
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Table 3. The quantitative survey result

designer engineer

Attribute Average SD Average SD
Usability 36.00 25.42 48.00 20.93
Desirable 43.00 21.79 35.00 18.50
Credible 43.75 24.19 26.32 24.32
Valuable 42.50 22.66 30.00 24.94
Meaningful 37.00 20.55 37.00 22.50
Relax 47.00 22.73 38.50 22.07
Potential 40.50 23.28 42.00 21.67
Total 41.29 22.73 38.48 21.77
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Fig. 1. Average value and standard deviation of survey
results
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Table 4. Interview summary of the subjects

Major of design

Usability keep the interior of the car clean.

Desirable

Credible
manuals.

Valuable
Meaningful
the owner.

Relax R
new sensibilities

Potential
screaming and talking to yourself.

The designer minimize belongings as much as possible to

The design major has a clear preference for design, and
inside and outside terriers of the car must be well balanced
so that the car can express their own character well.

If an alarm sounds on the car dashboard the designer
contacts with insurance companies or carry out car safety

The Designer invests time and effort in appearance and
internal esthetic rather than side of mechanism of car.

For designer wether or not there is a car and whether it is
a luxury car often makes the user think of invisible part of

The car provides rest areas to reduce driver stress and cover

In order to solve the stress at personal space, they act
something hard to disclose to others. For instance,

Major of Engineering

The engineer loads and organizes the load as must as
necessary.

Decorating their car means not only use of small accessories,
but also tuning the internal software or hare ware parts and
The design of them is determined by a certain point of
attraction. however only few knew their preferred design.

The user’s driving ability and situational awareness are the
most important for safety and reliability.

The Engineer mainly invests in mechanic and value of the car
is no more than a vehicle.

The car dose not express owner. In addition, the engineer do
not guess through the car what kind of person.

It is a space that maximizes efficiency rather than creating a
new rest space.

The engineer dose not do any special action other than the
purpose of inducing noise in their own space. Such as
English speech practice and instrument training.

Table 5. hypothesis and Result of research

Hypothesis Designer Engineer
How to manage

your car

Inspection and
management by others

Self—inspection and
management

Product that reveal my Product that offer my

View of your car Lo I
taste and inclination convenience

Purpose of using Means of transportation Means of transportation

your car and leisure activities and space utilization
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