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Abstract

As the spread of the health and wellness trend continues worldwide, many consumers

are spending much time on sports activities and expressing their individuality through

sportswear. This study analyzes the trade networks of major exporters and importers

of athleisure wear to provide an exporting policy for Korean apparel companies. As

a result, The USA was found to import the most athleisure wear. On the other hand,

China had the largest number of athleisure wear exports, and India’s exports, which

are becoming increasingly important as apparel producers were notable. Next, using

the concept of the centrality of social network analysis, it was found that the USA

was the largest importer and the center of athleisure wear’s export network, but its

influence has decreased gradually since 2010. China has the highest out-degree and

betweenness centrality and center in the export of athleisure wear. The centrality of

Asian countries such as India and Vietnam has increased. In Korea, the import of

athleisure wear has increased greatly, but the export of athleisure wear has

continuously decreased. Korea has less price competitiveness than other developing

Received May 15, 2019 countries in Asia, but many Korean athleisure wear clothing brands are now attracting

Revised June 19. 2019 popularity not only in Korea but also in other countries with their excellent

Accepted June 21: 2019 technology and design. In the future, the exporting policy of Korea’s athleisure wear
should focus on high value-added and differentiated products.
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A=) ghitat Q17|7F A &EHA] thFet Ax =9}

dE= = Zho|& AERYo] EAIEIL Q1o
o= 87 el A, JEYA 5 Ay A%
g &7= 2% 77t S7tetal ok E5] A
A A|(millennial generation)E &
ol B2 Al7hS ooty Axz
A9 S EASHIA S AHF
7F EolUA EHA cofj&e| A (athleisure)’ 7} FE5
11 QIth(Musante, 2016).
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I wgrol WAE B 4715H, 203092 WS
ol QA T k. oY LERS 8 A
243} 57 SO, 5T 1 Bt ohzh LA
Fg AT £ERS Ab LA Z7eHEA
S ofsaA flo] A FuE 2016d 13 53
oAl 20209 3% A7EA] A Ago|th(Korea
Bizwire, 2018). o]of w2} W2 sjAGA = & A
goig A AU AHIT AT g 2
H3AY AES SHSHL UTHMoon, 2016).
ohsalA flo) o] HeleAl 20159 o}
2 ATE Solthi Qi FAlolth. Tt WAl
2 & A flo] A Aol = H&HA HoE
AE = YojoflA] XSk AR EE AJOC R H9
St oA Ao1e] HARl S4(Kwon, 2017; K.
Y. Lee, 2018; Lee & Ahn, 2016; Park & Chun, 2018)
of Bt Aol = 20th o4 ofi&EA o A&
Alg] ZAKLee, Choi, & Do, 2017), oj&dH A o] Al
FFaE s A ko] #et AF(Kim, Jung, &
Oh, 2017) o] o]FoA gt} Tt A AlA oi&
A o] 8 Bi=mdt A8 YR g 7Y
HIEYD &40 #t A= F53 AdAolt
wEbA, & Ao A= HS Code 621 1(EHRFE -
AAHE - SojB} 1 Hre] oj5e] R EYaS
27} 2 Bol WERIRS) 583 W, 720 BEA
2 Agsto] ek S, o] % Fof ofelA 9]

ol A9 55 BASIL, te A= 1t BS

o W=D W 2R5AT

Il. Background

1. Concept and features of athleisure wear

tjd LHE= ‘BrandZ 100t) 7HE 7HA] Qe 22
¥ HeH=(BrandZ™ Top 100 Most Valuable Global
Brands 2019y 9] 5 9F BHE £ &9& ¥4
Lol Z](19)), ot tA(3 %)), EFHE(SH), Ao
(79) & &%= BAEIF A4S AASkAL ok
(Kantar, 2019). o]&= AXZ = o7} &5A] &-Esl=
71573 o1& 9ol 24847 715/l el 2
ot A Yo7t = olS= ulgitt of&E A= &
&< %ok of&d g (athletic) I A7HE Kot <@l
A (leisure)’ 9] H/gol= AL E A& & U=
SEE9 WSl (Lee & Ahn, 2016). A7}3t gfo]Z A
< Fobd, 1o mE o7kE E71= ARSI
ol met AFFES ofiEEA Hols HA Ef
do] A= FYA g5t o,
= ste] golz ABtdE Zsksal Qlt. of
A glo] Aoz AEHRI AR 9o HHE
FUeh B2, obntE, deln 9ELACIA 7]
o] Ax=1t YA HEHE HolE EZlo g 5|
BA=E7HA] HolEal th(Hofmann, Gold, &
Curtin, 2019). 4} oA &3t= AFEEC] A
FZEFEZOIY), TAEHEYL)olg: AlFol7}
AT O™, SNSAO| 5T AT A5t 2
T 2o E AXZ o] wjdste} ofj&H A Al
Aol FFE FL UthkKim, 2017). AAERTH
(Instagram)ofl = 2019¥ 6¥ 7|&, 255l ESH5S
2 #AAE I (A AQIAE ) A Eo] 5208t
ol Flon, #-5AET1H(320% 1), #ZEH| 0]
3439 ) W AXEE FE5] F7FskL Ut o]
A" EAAGE 227t obd &4 EFo]dEo] &5
52 A0 AAEE HolFe fidotelglo g &5
o ZA 3} A Ao gy vhfstA Fisty] Al&ks
A o & A AEE 314 AgAstal Qloh

o=, vt 2 {FEE SHSE AR of&HA
o= 2E2 gloje] 71540 Mol T T
FHh= ZAojth(Kim et al., 2017; Petriccione, 2018).
Kwon(2016)°] W= of&HA ol 847 3
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2 7hsstd, AR oA S AldE 28T
A= WsAgol k= Aol EAoltt. &3] ¥sd2
of&# A EACE gjFoz A 7= wiFEQ] &

Q1o g z+85ka 9lth(Kwon, 2016). Lee et al.(2017)
o] =i 20tf /39| off & A o] 2-EAE RA A
Foll W2, 200 o4 AH| = & A o] Sl
Al 7HA, YA, Ao B g2 A, A4, 2R84, A
£ F85HA Azet, &9 283S 7MY S84
stk s1gith o] AXm= ¢Jo] o A] TRl
71 295t stk 9hsl Kim(2009)9] et
= U2 248, F 559 9 Al &8AF 117 89l
of mEgt Zo|7t UASS & 4 St
31, Kim et al.(2017)2 2ol AEFQ 0] wha} of
& A o] AFFTolg Tt &l A ol Al
Olrof zto]7} §lom, olof what ‘wjHA|TF, Tk
2H), ARAF 5 go|n AEYYE AHRF B4 2

AE Aol Bage AAstAT

2. Domestic and international athleisure wear
market trend

oA WFRI 104 o)l 07 L Y
o8 ZARS LEI 2018 FUHBAL Hol Az
Aol 2 2018 BEAS FolEL 622%=
2017¥1(59.2%) 4] 3%p S7Fst Ao 2 UERth
59 F 13 o} 7402 LB A5 W

2 62.8%% F4J(61.6%)S FHolH O (Ministry of
Culture, Sports and Tourism, 2018), o4 AZ = o]
9] &H|E F7FSkAL St

A Z2A7] R NPD Group?] *o} 5] wle) o] o}
29 20189 F FAILY 24%= Ax = Fojo]H,
201990 ¥Zo] o Z7Fe AaH(Driver, 2018)°]
ot &22x fojg AHER ERFchd Ade 9
3 ~RZ BEL 93 WECI ABSAY ¥, 2
A 2E2 glols 54, ob ko] oF 5
o] Yol WA YZoz el Zo| Solct
(Jang, 2015). TFA|EO. g 3Nt AX =0l ALY
HAE BF o WSSt off&dA]olth(Jang, 2015).
ojAY YL oME HHA A 7heTt ofEHA
Aot7t FS AA Hust HHA 7]E ogdA 7|
A oo F2E AX=, SPA, EAA S0 AAL
BT ol vigo R of&d A Al A&stal

o] AX=

Zupt - 0@

- o]t 61
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B9l h&eA AFE M2 4T FEo2 nAst
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3. Previous study on trade of textile and apparel

products
9 R4 B B T ATE F2 RS

éi‘«l = Y4, 3= = gFAE 5 54,
AR/9)5F 49l FTAZL 9 9 BA] Akdol] w|x]=
IF % g Aol B A7 5 o7 ARE thop
& B4 A=7} o]FolA 3 et

F7h8 4% 2L ARAES AL v, BAT
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m olg 53 ¥ o7 Boo] 7o}
o 1 A3 3% oF o M
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o] 242 Belo| § Pol olFolAE Ao e}
Wt} Hosssain and Oh(2018)+= WH=2Hd|A] oF &
B 2 $300 B Aol SEUT 4

ste) el olfstel FATES ANT T
Y (gravity mode)S o]-§sto] & FQ A=
ol 387f=9] 4= AAH QL M5t 1 At
n)23 gEL 71 Qulsk &A1& o]|gloH, ;4
g7t r|ag, mEHE, o]FEE ov] A 4
FE 2% Ao R YEh

gHH, Ji and Rhee(2006b)= AlAl F82 oF4%
=9] oFE Hdo] It AFolA AFY] =417
AYS YeEtlE= RCA A& (revealed comparative
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advantage index)& ©]-8otc] 7+ =9] o7 =& 3A
g2 SH5t9th I 23, 19509 FEAR] AlA|
FEZ 4E V=, 5Y, 99, THA T F
AX=o] oo FLEU2, 19603 o] R e
=, &%, U9, A7HE 5 oMot 418 Fd==0] Al
F9
=

(RO (T

2 Q0] B2 ne) 720 By
ofelA Aole] LT2E YES

oIt} ol SN APSlA AT B (social network
analysis) 'S o]&sto] AlA oi&dA Hol A%
oM AR 91X9 FFL BABL. 17304
Leonhard Eulero]] 2J3}] graph theory2= -S-AREofof| A
AZrE] Al AT B2 1930 sociometry A
o4 BAFOE AF§E7] AlZTickFreeman, 2004).
OF TF, BARoWIN FT BAYHOD A8
of 98 AB| AT BAL 19404 ) Y LS A
A YEYI Asto 2 WA ARAEAT £
2% AL wTe} YA WY, = YEYIE o
<ol A RN Fheol A 7He] IAE
HoE 4= Sl R-83 W (Hong & Lee, 2012) 2.2,
A 2L Z(connection), F417-Z(centrality), -SFLx%
(cohesion), ¥&LZ(equivalence)?] Y| 71X 9 &
Ao olgold gt e 7o AslAd
BAHS &25l7] AZGE AL 20008 o]% g, F&

Smcke Sl A7t s AyE o] ek

=]

W Fxo] I ATNN ARAAY AL J)E
qog e RE@PHE TARAE P

2)z B BAY AR TE5o] BAY
B ATo|HE AA oh&dA go] B yEga
T2 W3k F0lS AR 98] APATS Fast
of B4 fjAhe AX 28 972 UEhE HS Code
2 EHFE - A7|%E - £98I} 1 9] 98

2 AA319tt AE+= UN Comtradeof| Al A|Tdh=
=7Hd, 225 F9 folgE o]8st3oH, trade
valueE 7|&2 & 2000, 2010, 201792 &Y A9
107122 AT 49T 553 59 49 107
9] go|ElE 7|90 & NodeXLIE 138 AR5}o]
A=A (degree centrality), 754 A (betweenness
centrality) 242 2A|5}9t}. o]S E35ka] A|7|E of
24 glo] BUEYA] T2S wetstn 7)7H
naAg AZet skt

V. Results

1. Athleisure wear import & export status of world

AlA ofl&dl Al flo] 72 dFS AuEH A4 A
Aol & A o] 22 F 1159 P& 59
o] 2 49l 1074Fo] 788%S AAt. (Fig. 1)
1Y 52 49 1043 F HUAS AYe BE 2t
AN 2L F7st00m, s2d0] 1Y e
7FH= $=0F 20004 139 €9, 20104 309 €9,
2017 389 22lE 7]E5kleh 200094 2017
T & A9 10715 SolA= &9 &9 F7t
7F FESHA e dA AP A FAET Al
AR, AEY =5, dAAe RAA Y dAxE
0] 59 olfE B E A= =7 5 st
oJt}. UN Comtrade®] 9 Ho|EE AHEH Q1%
o] F8 FEFL U, I, TF, 2UA, I,
=Y 508 &Y JIed A" o] 2= A

HACO) oheay BFYL

— 00— <l v = s O
59 &9, 3= 49 53R 2, AHQ 49 29, 4
9= 49 g, o[gdot 29 7 29, AMyth

29 6wt 229 &olth E3] 259 IR AlA
of&HA U 253%S AHA| M= v]=S v 7h
T B2 FUAE 71E5) PALET AlA A1
AHFAS & 4 St} 20184 H]= A= Qo] A
AEE 1,1709 22 Ay ofH] 7.4% STkt
o, f&HA EANEL; 4ol gt IoR Axx
Aol AP AA G Foltk(Lee, 2019). FZoll=

- 254 -



Vol. 27, No. 3

4,000
3,500
3,000
2,500
2,000
1,500
1,000

500 III
_ -
Y

- <
O & AN
C N <« &

J

(.;
& v\'b

FUt - o] @A - ol 714 63

(in Millions of US dollars)

S &

&

S

&
,\QQ ")Q e~

R\

m2000 m2010 m2017

<Fig. 1> Top 10 exporters of athleisure wear (HS 6211)
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<Fig. 2> Top 10 importers of athleisure wear (HS 6211)
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Z320] 2:9lo Z7}20004 23 suiut oA 2017
W 29 445 92 S7h7F FEHAL 32 o
Z9] 50 gt T F7IE AZ= Qo] AlFo] X]
AR o=g ot ot S22 A5RE POl o
2 2|57t 3 AR A2 A FHo]
olgol Ao g F& Axz o] A FRE
A&Hoz g Ao Ao, 2019)H T}

2. Athleisure wear import & export status of Korea

=9 dfEHEA ol #EY FFS AEEY
201799] SN} AN 747t 4 3unt e}
49} 5HT g2 $Qddo] =599 10H]] 23ttt
(Fig. 3). 53] of&A o9 =42 20109 7
799k grejol A 47 3Wut g2 ol Hs, of
EHA o9 YA 2010 37 39T D2jofA
49 539F D& 1,300% oA A%t Ao ' UEht
FEY Y9 B3P0l 97‘0 = ¢ 5 AUk

=9 of&EA flol & S A H(Table
1) 20008 & =8 hF=2 "= 7HUrEh I, &
A=, 221, YddE, ojgz|or 5 Fu|et {¥
A FQ=o|dd v, 201700 S, HIEY, &
2, E)% 5 ofAlo} F7150] WS & % ok 2000
d a=e Agen A4ES, 27 52
me} Zdd ) YA AHYS vigos Hulet §
Y HAso| F AAIA 4T Fek 22 2017

2000

“"&"“‘\mport

<Fig.

A4 glojo] w1

RECEREE 2R5AT

| g2 ofAlol I7HR ofj&H A HojE ol &
St Ql=dl, ol= =ul A F7Ido] L= oA
St A JA R &7, (Table 2)o|A YEN}EO]
9] of&HA o] F2 U=l HEH, .,
RIZYAo}, m|Qka, QI%, WHEEtH|A] 5 oFAlof &
W o2 RE Aol d49dH AS B9 &
I3t 4= 9Ith(Park & Lee, 2018). $HH, Y22 2000
WHE =9 of&H A flof 8 $EF208, A%
ZAFGA] AujoiAfsio] Wrst H71E of&HA A
TEE BH g2 2,6109 <ll, 922 3H=49] 13 +F
1Ql 8709 dlo g UL of&H A AR ofx] g
o A7} ATK(Kim, 2019). 12t TSt 715744 A
o AL APat7|go] =2 A& AAEC| 49| 9
of lom, T Y29 38 i of&HA A
ARt vk of&d A Eof9] Wdtst= EdES] S
E5to] Q] AolA 7HsAd Sl ofol’ Zrethd
JEETE oz}, df9] AXxOoR] & AAYS
gEg £ S AR 7Y Hrt

3. Network analysis

T2 719 =71 7o) Bt ddger ol
oA 3ol B4t =A| £ B SAX 25 o
ofsh= A2 °1§‘:]r. B g Aslady 242 g
&3to] oA dole] £ YEHI} ofgA |
stela Qlom 1 E4os oju 277t QIR el

(in Millions of US dollars)

2010

2017

Export

3> Korea athleisure wear trade trend
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<Table 1> Korea’s top 10 export destinations of athleisure wear (HS 6211)

65

Export
Rank 2000 2010 2017
Country Trade value Country Trade value Country Trade value
1 USA $33,918,192 China $14,616,750 Japan $16,052,816
2 Canada $13,890,824 Japan $3,511,432 China $9,071,735
3 China $8,599,861 USA $1,922,108 USA $3,743,909
4 Japan $4,981,320 Viet Nam $1,086,845 Viet Nam $3,485,916
5 | United Kingdom | $2,892,468 | <@ ;:’Eg Kong | 947,360 | China: ?Zgg Kong | ¢ 860,711
6 Sweden $2,598,694 Italy $785,741 Mongolia $741,818
7 Spain $2,579,155 | Russian Federation $765,120 Thailand $665,007
8 Netherlands $1,466,919 | United Kingdom $602,472 | United Kingdom $628,483
9 Italy $1,324,586 Other Asia, nes $230,968 Other Asia, nes $619,164
10 Mexico $1,110,592 Mongolia $214,005 Mexico $489.,434
<Table 2> Korea’s top 10 import destinations of athleisure wear (HS 6211)
Export
Rank 2000 2010 2017
Country Trade value Country Trade value Country Trade value
1 China $30,062,578 China $149,945,921 Viet Nam $178,832,998
2 Japan $1,209,628 Viet Nam $30,401,894 China $161,528,699
3 Viet Nam $551,963 Myanmar $11.895,299 Indonesia $31,717,948
4 Italy $378,356 USA $7,590,909 Myanmar $26,091,555
5 USA $313,192 Indonesia $5,040,496 Italy $11,021,076
6 | China, ;l:gg Kong | ¢120,570 Italy $2,011,496 USA $8,183,689
7 Bangladesh $91,488 Bangladesh $1,650,308 | United Kingdom $4,881,783
8 Other Asia, nes $45,270 Japan $1,568,759 Japan $4,732,214
9 France $40,719 | United Kingdom $1,209,274 India $2,577,247
10 Canada $39,112 Morocco $1,184,343 Bangladesh $2,159,719
517] Yol Ay AFE Fa1sto UN Comtradeo] Al A1 A (centrality) 7d-& o]-&5to] 2o JEL I ¥
AlF3Hs 20004, 20109, 201799] &9 9 & o} e AWET. 59] 92 E A A
AE o]&stut. ZAL A WFEAA(In-degree centrality)¥} 2
E AFoA = AFAZY E49 o8 (1 F F F541/d(Out-degree centrality) 22 g 4= Sl=T,
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WFs4del A EHANA s =2 F37t
Qo YEHEIE derdch WeE A0l %)
Uee 1SS HBauAR aE 5
Utk AFFAHEL AT EoA HHE =EE Ut
L 98 249 A0z, AFRUH0 ¥ e
HAES F8 FE=7FE UiTH US4
(betweenness centrality)2 215 AZF o] QR Y2
LEE 710 A4S B B ZAjke RS o)
st 574 w27 AA| HIEQ A4 MDA 2] 9
Aot HEg 2getol AR, 2, B YEYD
o o WAFAAC] B wEE HA YEHL)
Aol 7 Bol AXA He= w7HE 79 Ul
Ef=39 AA 55 & IF= vRH

1) Centrality analysis of athleisure wear major
import countries

& A dlo +9 Fa=9 HFSAd(Table 3)
I} uj7j A1 A (Table 4) B4 A3} v]=2 20004 Y
FFA40) 1Y L osdA dold 28 4=
AZ & Aok 22y 201083 2017 w9 W
FoAE 20000] Hlg] Faod, iU E =
2010¥ 7,661.52619°]14] 2017 4,700.918254% =
A Zasf of&HA o] F Y EHZY AA 2F5
of nl=9] FFHol EojEi USFS & A W
W YgRes) ngal g, Ay =

EECERCE RS B

5k glu}(s J. Lee, 2018). TFA A
gh o] o] Ao X4 13] ol A& &
o= ﬂ—t— wEtE, o] A glo] B2 =vlo] &5
EQ TPAE T of&HA Aol 73
o ‘IJrEP A= 9o] Aol Al qlon E3]
4& Ax = Qo] FufHo] HFEs] FTtstal Utk
(J. W. Lee, 2018).

o) A W o}w*mo] 20109 7994 2017
12002 3A Asgon, MASHAE A EotA
of&EA ol FY YEINA F8 FYFo=
Aot 7t AL ¢ 4 AUt of&HA dol =4
FaxZ FAHOE 3 RV EYT 2 & (Fig. 4)
o Ztt.

O}

2) Centrality analysis of athleisure wear major
export countries

oA dlo & F2=2 AFSHd(Table 5)
3} w7141 (Table 6) £ 23}, F3e of&eA
glojo] &g £&30F 2010d TFAS Y3 7}
S0l =2 F77F Hdoh whd, ZgAe) o]

<Table 3> Top 10 importer’s in-degree centrality (HS 6211)

2000 2010 2017
Rank
Country In-degree Country In-degree Country In-degree

1 USA 129 Canada 145 France 154
2 Canada 117 USA 128 Netherlands 154
3 France 110 France 111 USA 126
4 Germany 93 Belgium 99 Canada 126
5 Italy 89 Spain 97 Rep. of Korea 120
6 United Kingdom 88 United Kingdom 88 Spain 112
7 Netherlands 74 Italy 86 Germany 104
8 Belgium 70 Germany 85 Italy 98
9 Japan 69 Rep. of Korea 79 United Kingdom 89
10 China, :I:gg Kong 53 Japan 72 Japan 76
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<Table 4> Top 10 importer’s betweenness centrality (HS 6211)
2000 2010 2017
Rank Betweenness Betweenness Betweenness
Country . Country . Country .
centrality centrality centrality
1 USA 7,661.526190 Canada 11,055.985714 Netherlands 9,711.482540
2 France 5,227.921429 USA 7,441.783333 France 9,292.996825
3 Canada 4,607.516667 France 4,258.773810 Canada 6,137.215873
4 Germany 2,013.421429 Belgium 2,606.780952 | Rep. of Korea 4,724.882540
5 Italy 1,956.164286 Spain 2,154.909524 USA 4,700.918254
6 United Kingdom | 1,528.397619 | United Kingdom 1,331.033333 Spain 3,043.844444
7 Netherlands 1,528.078571 Germany 1,156.631746 Germany 2,433.668254
8 Belgium 1,180.240476 Rep. of Korea 1,055.416667 | United Kingdom | 1,330.834127
9 Japan 860.257143 Italy 985.586508 Italy 1,287.097619
jo |China, ?A";g Kong) 157 476190 Japan 589.098413 Japan 473.059524
gelote] SH4e Aaglon, dmst W= 5 & RA0lN, Fa SETYE H,L, e 9y F
AL ST el A Ve AAE wtEE of&EA 7Veolth HIER 74E7|92 OEM AJ4kg]ao
Aol 0“1 8 AAk=o] fEolA OW ol& olFI= Al g S AT A BE H‘il-_}—% HEE 5t
= ¢ 5 Uk AAR HRFAES HEGY A2 I glom, T HEGES dX BT 549 At
A FEERCE T FEFY0 XH—@.#E Z7tst £ A8 Axz Qo] HlE EXT T T ol
L
® . . oo *
Canada . 3
@
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L ]
L ]
[ ]
L]
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<Fig. 4> Trade network structure focusing on athleisure wear top 10 import countries
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<Table 5> Top 10 exporter’s out-degree centrality (HS 6211)

¥ st

Rank 2000 2010 2017
Country Out-degree Country Out-degree Country Out-degree
1 France 165 China 181 China 198
2 China 147 France 180 France 183
3 Italy 143 Germany 157 India 171
4 | China, Si‘ﬁlgk"“g 132 Ttaly 150 Germany 169
5 Germany 111 Spain 142 Italy 166
6 USA 104 USA 140 Spain 166
7 Belgium 66 Belgium 110 USA 161
8 Viet Nam 55 Viet Nam 60 Viet Nam 83
9 Tunisia 27 Tunisia 58 Mexico 61
10 Mexico 24 Mexico 46 Tunisia 60
<Table 6> Top 10 exporter’s betweenness centrality (HS 6211)
2000 2010 2017
Rank Betweenness Betweenness Betweenness
Country centrality Country centrality Country centrality
1 France 11,016.387716 China 11,351.18914 China 10,794.796429
2 China 8,780.714988 France 9,935.570092 France 7,721.420238
3 Italy 7,241.524580 Germany 5,738.103425 India 5,867.282143
4 |China, ;;’;g Kongl ¢ 360.829707 USA 5,071.486759 USA 5,216.975000
5 USA 3,767.528408 Italy 4,701.170092 Spain 4,819.029762
6 Germany 3,130.715057 Spain 4,110.446282 Germany 4,752.796429
7 Belgium 868.190256 Belgium 2,101.171679 Italy 4,721.529762
8 Mexico 534.872131 Viet Nam 380.819841 Viet Nam 750.713492
9 Viet Nam 453.385631 Tunisia 380.696032 Mexico 469.778175
10 Tunisia 134.988369 Mexico 307.767711 Tunisia 348.011905
A ol 7o HEINA HEH F2/4L T = &1 OF%E}% 2 UEs 2HAF Syl 9l
2 AR Aoz JArdc) of&E A Yol &= =92 t}. o]t YFE 7] (well-looking) EAELE mjAdo] &
< SHeE o FAYEA F2& (Fig. 59k £t FF=Z vl '13’_ Aow, Fof & g BEYA goE
YFEoR Ax olFo] F7I6HEA ol&d A o]

V. Conclusion
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<Fig. 5> Trade network structure focusing on athleisure wear top 10 export countries
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