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Using Grounded Theory Techniques for Reviewing Literature:
Shadow Work in Digital Environment
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ABSTRACT

The objective of this paper is to present how to use Grounded Theory Methodology for conducting a
literature review that produces new insights and conceptualizations. In this paper, we have employed
Wolfswinkel et al.(2013)’s method, which is called by Grounded Theory Literature-Review Method,
for a rigorous literature review. We have utilized this method to capture the concept and insights
of individuals’ shadow wok in digital environments. By analyzing the relevant literature based on
Wolfswinkel et al’s guide, we have extracted 73 codes in the coding steps and finally showed 12
categories by incorporating similar concepts from those codes. Based on the categories, we end this

paper by developing the academic definitions of shadow work in digital environments.

Keywords: Grounded theory; Shadow work, Literature review
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