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Abstract

Multinational corporations (MNCs) usually face indigenous business environments in host countries
which are different from a home country’s. In this circumstance, MNCs would accomplish
low-investing performance if they pursuit the same as the home oriented business strategy in the host
country. The more different kinds of specialized environments a host countries have, the more
pressure of modifying the international strategy needed for MNCs. This paper examines that how
a different market environment between a home country and a host country, through MNC’s local
responsive managements, can influence investing performance in a host country. This paper conducts
structural equation analyses with collected empirical data focusing upon a MNC’s market orientation
efforts and the realization of management localization (i.e., increasing local sourcing intensity or local
sales intensity) as mediators between the specialized environment in a host country and the MNC’s
investing performance. This paper has several contributions in developing the prior approaches: first,
the market orientation variables are regarded not as normal independent factors but mediators;
second, two step mediation model is examined to make link between host market’s heterogeneity and
MNC’s performance.

Keywords: Localization Strategy, Market Orientation, Embeddedness, Mediation Effect, Multinational
Corporation Management, Supply Chain Management
JEL Classifications: F23, M16

* This work was supported by the Ministry of Education of the Republic of Korea and the National Research
Foundation of Korea (NRF-2017S1A5A2A01027749). The author is grateful to PhD candidate Song Gao and the
two anonymous reviewers of the Korea Trade Review for comments and suggestions on earlier drafts,

* E-mail: shlim@konkuk.ac kr

© 2019 The Korea Trade Research Institute. All rights reserved.



222 IR A44d 2% (20199 49)

Fig. 1. A Modeling Comparison Between Prior Studies and This Study
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Fig. 2. Empirical Modeling (A Basic Model and Additional Models)

A Basic Empirical Model
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Fig. 3. The Empirical Results on the Path Diagram
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