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A study on the interest in nail and the using self
- nail products depending on ages
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{Abstract)

This study was conducted to identify the using self-nail products for the purpose of
developing indicators to respond to changes in nail industry due to the evolution of
consumption patterns caused by the spread of self-nail culture. The final analysis of
293 survey was conducted on female adults living in South Gyeongsang Province from
September 1, 2018 to October 30, 2018. The study found that women in their 20s
were more interested in nail care than in most cases. The main route of obtaining
nail-related product information was the higher the use of SNS as the age was
younger(x?=185.048, p<.001). According to a survey of 165 people who have
experience with self-nail products, 53.3 percent of ‘paste stickers were the most
common, followed by 39.4 percent of ‘paste nail tips and 7.3 percent of ‘home care
products’. Looking at the disadvantages of self-nail products, between groups under
their 50s and over 50s group saw a significant difference(x*=27.032, p=.008). For
those in their 50s or younger, ‘the inconvenience of daily life’ was considered a
disadvantage. On the other hand, people in their 50s and older considered ‘short
duration’ as a disadvantage. The lower the age, the higher the willingness to use
continuously(x°=14.308, p=.006).We found that there were differences in preference
for self-nail products according to age. It was noticed that there were differences in
satisfaction and persistence. This suggests the need for more specific follow-up studies
on the use of self-nail products by age group. Therefore, this research aims to present
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basic data for the development of direction and custom program for the professional

nail industry to advance, thus providing basic data to help the development of nail

industry in South Gyeongsang Province.
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Fig. 1 Research Model Diagram
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Table 1. General characteristics of respondents (N=293)
Respondents Percentage
10s 67 22.9
20s 49 16.7
Age 30s 50 17.1
40s 67 22.9
508~ 60 20.5
Student 97 33.1
part-time job 23 7.8
occupation housewife 75 25.6
office worker 58 19.8
self-employment 40 13.7
below the middle school level 72 24.6
high school 80 27.3
Final education a junior college 57 19.5
university 76 259
Master’s or above 8 2.7

SU(C

113



114 EFIMASESS =27 H2W 22

Single 78 26.6
man and wife 52 17.7
Housing type two-generation family 137 46.8
extended family 11 3.8
a long family 15 5.1
less than one million won 16 5.5
one million won 13 4.4
monthlv income 2 million won 49 16.7
¥ 3 million won 53 18.1
4 million won 69 23.5
2 million won 93 31.7
All 293 100.0
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Table 2. Main route for nail-related product information (N=293)
Blog | SNS an Youtube |advertisement Home salesperson | total X
& acquaintance shopping P (df) P
1 |33 3 26 1 0 3 67
10s
1.5 149.3 4.5 38.8 1.5 0.0 4.5 22.9
208 4 | 38 2 1 1 1 2 49
821776 4.1 2.0 2.0 2.0 4.1 16.7
4 | 24 9 2 2 3 6 50 [185.048
A 0 .000
ge 305 | oo las0| 180 40 40 6.0 120 [17.1] @4
8 6 24 6 7 10 6 67
40s
11.91 9.0 35.8 9.0 10.4 14.9 9.0 22.9
505 4 1 24 3 4 13 11 60
6.7 1.7 40.0 5.0 6.7 21.7 18.3 20.5
21 102 62 38 15 27 28 293
total
7.2 1348 21.2 13.0 5.1 9.2 9.6 100.0
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Table 3-1. Nail Management Interest Level (N=293)
2
very high high normal low |very low| total (ED p
4 10 39 12 67
10s
6 14.9 58.2 17.9 22.9
12 9 18 8 49
20s
24.5 18.4 36.7 16.3 4.1 16.7
2 13 27 7 1 50 28.910
A 0 .02
ge | O 4 26 | s 14 2 | 171 | (0 °
3 15 40 8 1 67
40s
4.5 22.4 59.7 11.9 1.5 22.9
3 11 31 11 4 60
505~
o] 5 18.3 51.7 18.3 6.7
24 58 155 46 10 293
total
8.2 19.8 52.9 15.7 3.4 100.0
- E=TF 8.2%, Wi Ht¥ 3.4% =Oo% e (Table 3-2). Likert 53 H&: W =305)
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o o] =2 Hyg 2= =
of wet feuel Aelg  EIrtKx*=28.910, 2.3 MI Y = AR
p=.025)
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o T TAE WS Alwum, 2007t 3434 231 42 HZ HE ME 8
o 7B =9kor 40t 3.16d, 304 3.164, Az Ud AF AR Fde dud die
109 3.034, 500 o]} 2974 &o= vehdth Table 49} o] ARGSH Fdo] Q&= ARE©]
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Table 3-2. Nail Management Interest Level th Az Yo AE AL AYo] = 165F

(N=293)

0ost

N [Mean| SD| F | p ioc
10s | 67 3.03 |0.83
20s | 49| 3.43 |1.15

Age| 30s |50 3.16 [0.79]2.137] .077| N/
40s | 67| 3.16 |0.75
505~ | 60 | 2.97 [0.92
Al |293] 3.14 |0.90
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Table 4. Experience using self-nealing products

(N=293)
X
yes no total b p
42 25 67
10s
62.7 | 37.3 22.9
26 23 49
20
51531 | 469 | 167
31 19 50 [3.035
A 0 .552
gel 3 0380 | 171 | @ |
4
405 3 33 67
50.7 | 493 22.9
50 32 28 60
SN
53.3 | 46.7 20.5
165 128 293
total
56.3 | 43.7 | 100.0
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Table 5. Self-Nail Product Usage Instrument (N=165)
an . Home Visit to e
acquaintance advertisement| Internet shopping | the store total d p

6 3 25 1 7 42

10s
14.3 7.1 59.5 2.4 16.7 25.5
7 1 10 4 4 26

20s
26.9 3.8 38.5 15.4 15.4 15.8
10 1 11 3 6 31 33.989

A 0 .00
ge | 9% 323 3.2 355 | 97 | 194 | 188 | (6 °

13 4 5 6 6 34

40s
38.2 11.8 14.7 17.6 17.6 20.6
14 1 4 8 5 32

50s~
43.8 3.1 12.5 25.0 15.6 19.4
50 10 55 22 28 165

total

30.3 6.1 333 13.3 17.0 100.0
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Table 6. Reasons for Self-Nail Products (N=165)
2
various kinds|low cost | time-saving | fashionable | free change| total (gf) p
10 10 9 2 20 1 42
S
23.8 21.4 4.8 47.6 2.4 25.5
5 7 4 9 1 26
20s
19.2 26.9 15.4 34.6 3.8 15.8
2 16 3 10 0 31 29.538
A 0 .021
ge | 308 65 51.6 97 323 0.0 188 | (6
4 19 5 6 0 34
40s
11.8 55.9 14.7 17.6 0.0 20.6
9 8 6 7 2 32
508~
28.1 25.0 18.8 21.9 6.3 19.4
30 59 20 52 4 165
total
18.2 35.8 12.1 315 2.4 100.0
Table 7-1. Optimal Price of Self-Nail Products (N=165)
expensive | reasonable price | hlgi-priced total é(; p
14 23 5 42
10s
33.3 54.8 11.9 25.5
10 15 1 26
20s
38.5 57.7 3.8 15.8
A 30 0 4 ! ol 17.980 (8)| .021
e S . .
& 29.0 67.7 3.2 18.8
17 15 2 34
40
) 50.0 44.1 5.9 206
8 15 9 32
0s~
208 25.0 46.9 28.1 19.4
58 89 18 165
total
35.2 53.9 10.9 100.0
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Table 7-2. Optimal Price of Self-Nail Products

(N=165)

post

N |Mean| SD F p hoc
10s | 42 | 2.57 | 1.29
20s| 26 | 2.31 | 1.12

Age 30s | 31 | 2.48 | 1.03 2609|038 505~

40s | 34 | 2.12 | 1.23 »40s
2051 30 | 3.06 | 1.48
total | 165 2.52 | 1.27

234 4z 4 NiS2l ¥ -
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Table 8. Advantages of Self-Nail Products (N=165)
short duration | inconvenient | be out of size hand and foot total X p
saw damage (dp
15 20 3 4 42
10s
35.7 47.6 7.1 9.5 255
3 17 6 0 26
20s
11.5 65.4 23.1 0.0 15.8
9 21 0 1 31 27.032
A 0 .008
ge | 30s 29.0 67.7 0.0 3.2 188 | (12)
10 22 2 0 34
4
o 29.4 64.7 5.9 0.0 20.6
50 16 13 2 1 32
SN
50.0 40.6 6.3 3.1 19.4
rotal 53 93 13 6 165
32.1 56.4 7.9 3.6 100.0
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Table 9. Self-Nail Products Disadvantages (N=165)
Easy to use | Free treatment Hand-to-Wak High Avariety total X
Y Protection | satisfaction | of designs (df) P
36 1 4 1 0 42
10s
85.7 2.4 9.5 2.4 0.0 255
21 0 3 2 0 26
20s
80.8 0.0 11.5 7.7 0.0 15.8
22 2 1 5 1 31 21.759
A 0 151
gl 0 10 65 3.2 16.1 32 | 1ss | ae |
2 4 2 0 4
40s ° . :
73.5 11.8 5.9 8.8 0.0 20.6
20 6 4 1 1 32
508~
62.5 18.8 12.5 3.1 3.1 19.4
124 13 14 12 2 165
total
75.2 7.9 8.5 7.3 1.2 100.0
F9) 4He FAMOR ROl ol WolAl  girky’=14308, p=006).
Aok A A= Y AR Dol Hol}
U= A AE AT} Table 99 o] ‘dAAIo] Table 10. Persistence of Self-Nail Products(N=165)
ST} S6.4%% 71 Wekon], 1 thgoR o
¢ Sustained | © uta total | X p
L oox7|7te] A 32.1%, ‘W <53} gk oF stop to (df)
of 7.9%, ‘A7 T aubEo] &AF ®Hf 3.6% 4 105 37 5 42
o7 yehgtl 50d] ujuk HoloAs ‘QAARRSE 88.1 11.9 | 255
o] Beg, 500 ol AN HE A7) 0s| 2L | 0| %
7S 7B 2 ghog oy Zod uehto 80.8 19.2 | 15.8
27 4 31 |14.308

o Aol wE Az Yd A B fov] Age| 30s
gt ApolS HAt(x?=27.032, p=.008).

71 | 129 |188| @ |

21 13 34

40s
61.8 38.2 | 20.6
235 A= 4 HE XL ot 19 13 32
_ s 0s~
Az AT Yol AE A% ofse] Ko7t 9 05~ o4 | 406 | 194
=z AlgE 43} Table 102} Zo] Az 4o total 125 40 165
ota
AZS AL AL Ao]:o] AL AJHEo] 75.8%, 75.8 24.2 1100.0
A ALGT ofsfo] i ARISS 2429 e
e dREEL lso] wo ojgauldeag
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2 Uehdon] qdo] wel folujst Xjolg W
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