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Abstract

Convergence between technology and financial services is ubiquitous and widespread. Virtual banks represent an
important aspect of financial markets that can generate value added for consumers and enhance the quality of
financial services. This study explores the effect of innovation characteristics (relative advantage, compatibility,
and perceived risk), consumer characteristics (status quo bias), and social mechanisms (network externality:
complementarity, numbers of peers) on consumers'adoption intention and resistance to virtual banks. This study
adopted an innovation resistance model with two dependent variables: adoption intention and resistance to virtual
banks. An online self-administered survey was conducted and 532 or non-users of virtual banks aged 20 to 69
years old were analyzed. Frequency analysis, descriptive analysis, and hierarchical multiple regression indicated that
status quo bias, relative advantage, perceived risk, complementarity, and number of peers insignificantly influence
the adoption intention regarding virtual banks. Furthermore, status quo bias, relative advantage, perceived risk, and
number of peers insignificantly influence the resistance to virtual banks. Female respondents have a lower adoption
intention and higher resistance to virtual banks than male respondents. The findings suggest that the innovation
resistance model can be useful in understanding consumers'adoption and resistance behavior as well as reveal that
innovation characteristics, consumer characteristics, and social mechanism are important antecedent variables of

the innovation adoption decision.

Keywords

virtual banks, innovation resistance, adoption intention, non-users

LA A - BUA AR FE g AUIAR FHS W glek, e
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AlZolaL thekel B-8-2 Al AH|Aetal shefete W A
HRfo A 835F ARIAE QAR o2 (Ram, 1987;
Talke & Heidenreich, 2014), ZB]Alnjch & 419] A4S 914
SlaL =85k= Al717F TR 7] wiitol] A% Q1 Ao gt 4
St AL FAlo HAYE <= QIek(Ram, 1987; Rogers, 2003;
Talke & Heidenreich, 2014). %Eﬁj\‘%ﬂ—%‘f—_oﬂol EXCIFaR=c

% et st s

I# oﬂ /\]X—Ioﬂ/q E{H]X%E,’_Qﬁgoﬂ
Apof| A A AL o]of] RS v
= A8 2eRlE Flow ehibEaL gl
SF HARS0] HofSE FEj o] oAl A
olsfistal gkt WI=A] Hasltk(Bae, 2018, Kim
& Rha, 2018).

QB2 v A3 Ao, QeI 4l
2o gt ¢14](Lee & Kim, 2018; Nam & Hong, 2018), ¢l
B U8 o] 1 ®3K(Choi, 2016), QTEUIHm2-289] 48
dl A%} o]%(Kim & Kim, 2017; Lee, 2018; Moon, 2017) %
theFeh 2kl A °1E1HAXJLL°”°1] ohek AE7E ZlsiE o)A £k
o}, SRRk, theo] ¢lqtE0] 480l o] oo} o] Amlx}
O] G441 wkgolut z‘i@% AL Qo] FAIAQL AH] o] T

o= Agsl=t FAIE 7L 9kBae, 2018:
gk ko] Aatsol] Fle ARSo AxnlAt
5 T8 DARNEARR PSR Qlo] QIE U280l thgk tf
o

gk Aol QA e Au e AAE AL Q.

Shes|
oo e &

SHAARL Ao Tt B} =8 Al7]7}
el w2 vE 4= e 7Pgstal, e uldESaof wigt
AHAF WSS 8 Ao Lol Aufi A} Z*E}(Ralm
1987; Talke & Heidenreich, 2014). Qle|uIz o8]0l thsh
B} 9he5 =83 Aoke] ApdofA Au 7] fisl AR LEi
1 ARG e ] FUSE RS ZAFAIALR /dx%g}j_ Ram
(1987)2) Q178 Fastol 281k (8, Aol JFL vl

AL 2915 4u|7) B R
Lptro] Ak 151} g,
2 At EUHES Ao ek FA1AQ1 Au|zof gt
HIA} 1S vl=8Ake] ol Al Adw AL BlsgAtof A n%
I ARfolehe = 7 BEso] o s 4= Lo, oo FF
= WA= A 8QlE0l 3 Aol EAR= A
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AABIATR= HollM 71 Aot APdAdE 2=tk 94 A%
o] 7Hksto] QIEulidE2-2gol] et <=8k Afedol wiAl=
VT 5= v, 4l 22|l 24 8lo® e A
HESITH= HollA o4 ool 7M., & Adote] A= ol
23] 85 A s e 8swit ohRt A%
HarZle 80050 it ofske SAAZl=dl 71 4= =
Zlo]et,

o
1, S Xt A
Al A8} Hel(innovation resistance model)-& Z & 417 31}
Hog ZHE| Qe SAlof thgl AH)xje] BRI e e e} vk

of tigt A e A7 || 7|05t WElo]tiRogers, 2003;
Talke & Heidenreich, 2014), 4] A3} a2 Au|}e] &4]
Aol FaFE mAl= Sa%k aglor nrp 4, flejar g

AR HIAYS olehz Al 7HA] S AIASEL Qlek, Anjt, F

Al T18]3 A A Y ZL A)olo] sk AlSFA Q0] HshA Q

9, T12)3L Al Qo) ke wi) ujio] F4le] digt A2l

of 4§ ul Aak WAL Aa] SlalAl Bl4lel et Abl4
Fo

2] Qoluf Z=e- TRkl ARl @8l digh aejr 2
Q1S o1slal QItHRam, 1987; Rogers, 2003).
Ram (1987)0] #|AI3k & /d/q o mdof 7
o] =83} Ae] ke v

2008, 59, SISl AL Al o], AT, a % B
B FHOE Almig sk A /K] WS FHOE A
o] Theo] Mol EolA At o], Aakie] B4l 4=

A8 o, g
j')“J_’—]r Aol Wi ke ulz]i= 9Qlow SRIEFI O H(Tee et
. 2011, Kim et al., 2017), 2% o
J—]r Aol 7P w2 kS vA= 83 QR0 gjl]o] 17
Atel e 1 JEFES glskarat gt
A, A 50w
& A

1=
— =
912 OfRALE Al S EAA7) BAR) fQlow T
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of Q1504 laf Wefoll e nlA: ReleR TIE
O H(Qasim, & Abu—Shanab, 2016; Zhang et al., 2017), =2}
ol T AH2eF 22 HAIA ] AU 8- ol At AH] A}
o 27} 20 ap] el Wkgo] AR A aglow 5
o1& AHChoi & Kang, 2016; Qasim & Abu—Shanab, 2016;
Zhang et al,, 2017), oJof & A= MR} 54, T4 B4, 1
P15 B4 SAolRE Al 717 RR1ES SO e

2o gt 8 W AFo] FFES 1]HE A0k AwR A 3

tf,
2. QIE{AUITE2500]| chSt AH|X} BES: 8 U XS

Alol thgt 4=8ak A2 F4lo] Shakel= 3ol A WAst
= Hi3EAR1 AH)A} whgoleh, Sl =8uh AgR S4l oA 4
o] A AR -AHE-AA - Aol A AT 5= 9lo
o, mi9- §-520)7] ujel] HA W3kt 4= 9ltk(Rogers, 2003).
SEANE FA] SRS AR TR0 52 ZIFAIA Aol =
& FaL Qo] YAl FAAR Bt - F4 o8 Al &
ARE Advgsial 9k, o] 2 Qlall FAl Ehat dgofA] v 4= 9l
= Al 8 Ao 428 AR Sk 22 AR e vt
3= olafish=tl THAIE 7HAAL 9o, 75 (chasem) 2] ¢1%10]
U 541 ghito] Aufishs S Akt Aok 7HA]aL Q)
thHJosep

010; Talke & Heidenreich, 2014).

U U282 A5 2389 QIEUIM A= Ao w A
T, AlS 2] T AHIAE 28] FHOR AR ¥
|2 AH]A0|thBae, 2018; Hwang, 2018). Q1E|UIA L5
TRk R0l AgkE AR Au|AR ] AlollA
abElE Il lom, AR ZRIAkE wid FTsks Aol
o}, SHAE, QIEUIE--3 0] Jgoluf Ar|20] Aasdo] et
SHA| ASEA] ot QIE|UIHE-28o]] thgh Al W o
), AR 7RI B Fofl thelk o]frEo] A4 oR A
71EaL Qo] 7FdE AdskAL ARGk AHAREO] UEfLkaL
Qlct(Bae, 2018; Hwang, 2018; Nam & Hong, 2018). <I&ul
Y -8 Aol kS vAls QQES AR dks
off oJalH, 4=§of kS A= feloms QIEUIHE-28 9
e b gfR, AR A 7)o, e 21, 1Al 58
3, 3 210] JIFUE23o] 8 o E VM7= 82l
o8 YeEPtom(Kurila, Lazuras, & Ketikidis, 2016; Kim &
Park, 2017; Moon, 2017; Mustafa & Waheed, 2016), H2F 9]
Fo] 428 O E THAAY]= 22l SRIE T Kwak et al.,

2018). Rhdo] QUEJIZ2-3 2] A4 o, A, o8 7Fs

20 1o rlo rH
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o] QlEdl iAol thak A1ake: a7t folo: et
| QlepEealo] that 4

W& ST a1 o=2 UETHBae, 2018).

1) 282 B4 @4 44 g
A A H(status quo bias)e- WSkl Tigt £ 221
E=E 7R 7H/le] EA) AHE 1

(Falk et al., 2007). &AF GA] HIFS UAAIZ)

3
H
S
o

B
A} 23] ek Slueh= YA 7|k e To] Qlekar o 4
Ich(Kahneman & Tversky, 1979). @4 f4 HIFL Q1A &
5, ded =9, 1A elE oA Aol ofsf whagE 4 9l
o} A, Q1A] 2F(cognitive misperceptions)+ S BIAYSE 4=
= A o] v ARSollte Bkl o5 2 AR AR
Sh= A5 onlsh, 53] AR o8-Skl Y= AR|L: AdsEell
ook WS 32 9 A Vs Ade] = =4, Al A
?l(psychological commitment) F=F4} sF oLt AR2]4] ofu]
A|oF 2 AB)A] 0150 ofsl] WS FrAlsk = e ol
qhek, AR AEE FASHES Sk AR A Sfelo] ek Tt
2] sigo] HhE 7R o] ol 4 ek, uh ke gl
OJA} A4 (rational decision making)-S AR 2L Al A3 A
WA= st dehn]-8-2 defet oA Ao g xgh vlgo]
EAU AA S FAsE 28] ZAA o] efo] B srrtar et

g 45 AAE A= Aol st vehd 4= At Kim &
Kankanhali, 2009; Polites & Karahanna, 2012; Samuelson
& Zeckhauser, 1988).

A S ]2 4] e A1 Rk
2 Alejsjof sh= ojAA Aol Avish H9l
Sl gz Aulat o] ZAHoR Hgel Fic, 18

| whizol e Al A
Hop A S-S A B2 He 97 ger o]z s
AL 4] Hefo] HhYEl 4= Qlth(Falk et al., 2007; Polites &
Karahanna, 2012; Samuelson & Zeckhauser, 1988). ¥3t, tf
Cro] ANAFES WA olgalTL Y= AHIAS Au|AR
Fok 2ol 4] chaket o] Q1A]E S SAlo] FpAck
A olofS 9 sk, Mz S AP oR ~aE= vE
= Hassbr] el A4 FA HE FReke Zle® YERTh
(Falk et al., 2007; Polites & Karahanna, 2012). Z18|E& A
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2) BAIY SA: AT o, AP, AAH 91
(1) 4eh o]
TSI REIs Aol el W) AAFel

AT B s AR ook ek et o)

SlgheH e, 1987, 4

5] aQlut psto] glow], Bl g HlES w] e 29

Qolog olAE|l 9] (Rogers 2003). FAIAQI T AH]A

T8 s AT A W diA o]do] 428 o=F F7}
Al7]= @elo & slelE]gl om(Lin, 2011; Oh, 2015), QIE|UIA
23 T Aol ATiE ofo] AES Tl A8

AHBae, 2018).

I 21
gk (Rogers, 2003). AgHAdS Al H] A~
of ozt 7Hele] B #ZJS}* AL R AL
(Vijayasarathy, 2004), &Alo] tjst AgH4do] =ctar ¢1x|5}
IS S8 e 8ok A0R LekiekCho &
Lee, 2016; Lin & Jeffres, 1998). Z3HAd2 olx]= 5-84S =
7N 71= Adl @Qlo R dle A om thmo] A rSo)A Q1x]E
o] SIS -8 Sl ZAbI A0 elsehCho
& Lee, 2016; Park & Sung, 2017; Nam et al., 2014). %3t
e Aol High AnjRte] FAA HEE-S A= Ae
B2 UeRgom, QIEfuldt2) v AtollAE S =
ARz AHAFA RS QIE U230l et AJ3fo] Fashe=

710 & eI TtHBae, 2018).

EL

o
o
4> -

(3) XI5 91
QUAE S1Re B ARl WA 5 Gl A Al
o5& ke Autetn :

upta et al., 2004; Lee, Kwon, & Schumann, 2005). A=
MBS o] 88 o AHAES 2 0] 9JEE A

3L

!
= B4, 1) siRle] #fat $70 ujel i) q14)E 4= ek
(Gu

Al Ho 53], 2ERelolu ek eoll A AleEls AlARlA
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o]-§ Al AB[AHEE- thE 2o Hlal i% 0] RS *IAJs)

ka = FﬁL AlH| 2 gH o]
At 22 320 QIS QIXeh= Z2loR et Chaudhry,
Parveiz, & Javed, 2016; Reaves et al., 2015) QA E Qe
Al o] Au| At AZo| thek x| 2kE B8-S 7FAA]7)= ATk

= oh, AH|A =8 9l SPAbo]| Aol ® 28-Sk fjlow S
Q1E]QIHKim et al., 2013; Yang et al., 2012). E3] ¢lejulAd
Hoao ealolnl AR |72 Eal| ulzke Aol R o] Mk

7] wfiel @ zefRloA] Al gl T AUl B =2
94 NS A & 4= glom], An|Rpe] Afu]A eyl o}

lo
il

A
A|52Q] AHlA o] ok FQ3E P& v|A= 42l
228t 4= Qi (Chaudhry et al., 2016; Reaves et al., 2015).

3) 32 B4 vEYA R4

UIER A A 54 AB|AE AMSSh= o849 47t
S7FeALE o]ef FHAE FrHAQl Au|Au) AlEE0] F7FHA
WAL AH| 0] 7R 7) g AlS Qneth(Hsu & Lin,
2016; Katz & Shapiro, 1985). HESH A 2FA1L A%l 7
TeF 7RI ARl AvtE A Lol & 4= Q)
EQA QA Bt T ARIAE o] 88k aHIARY] 7L 5
7hekrs HHV\—J 7 B-go] F7tek= A ofuiRitt 7HQl
& O] 8A p7F R AH|ATF ZLRR] oke A 2of] BB Bk
El AHIAE Al Aol =2 7H o 7HAAL Q7] T
of o] 82} 47} W2 AR|AE Aestel= FES Heltk(Hsu &
Lin, 2016; Lee, 2018; Lin, 2011; Zhang et al., 2017). |
gk o= 54 AH|29] o] 8A7} ol
afj 2 Wk opuj et Au|2ef T vhelRt
H| 22 0] At ff4d o] 2R|A7E 92 4= 9l Aol SV o
Fo|th(Lin, 2011; Zhang et al., 2017). =4, 7HIZQ] UES
A QA mIR= EA Au|A] KL S35 Fol S8
EHA] AR 0] ZRR| 7} = S ofnlRit), 54 AfR|9)
SeHolu Hebj7h S7ksHAl Haps 7iRlo] ¥e o e AlH
220 8% F7IHA Hw, THAQ HIER A oFd et &
7Febe AH| 2 o] 8210] ot jH STl Bl ARl A
W= 7} 4 9JtHLin & Bhattacherjee, 2008; Hsu & Lin,
2016; Zhang et al., 2017).

HIERI=L @/do] AxR|A} JEgof m]2]= ¢
T-=oll oJeh 54 AH|AE o]8sk= A%lE
G AHIAE o] 8S1alA} Sk Ot FUekE A oR Lo
(Baker & White, 2010; Kim et al., 2013), 54 Ad|~9] HE

3, Al )

2= Ay 20| 208

bR AP, A

o l——
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OIE{HIFIZL3H £~ o|= o} Xgto| kst &

=L A77E ARG ARARE] S AH|AE 8kt &
[F= /\]7 to ] Tkl 7o g YeERdtiMorrison, 2002). Q1E]
UImeaY e koM WIERAL 9 do] QIE U3y
9] 7\]5_1: /\]SL OEE Z7A)7)= As)aelo g skelw|g) o (Lee,
2018), TH}l AR T oo A 08} 22 olulsl= Y E
9121 ofAdo] Yitkal QIXEE AH| 58 b s
Zlo 2 YepdtiMallat, 2007). T3k E4 A|Zo|L; AH|2of of
T 45 RS ) AR QA djlo] Svlehs Ao
UERow, Aarebdo] IAE slete vz A& AR o=
of 349 Y vAl= o2 Ut Hsu & Lin, 2016).

A =M | A+ U

B ol Qle el that 428 oot Aol aES

ARl Q015 AR 5l on, B el o] gt Al o)

ot

(7] 1) 4m4h 54, B4l
Amjzpe] Qlx] 42 ol

(74 2] 4emlA) 5,
S esaol gt A} wkgo of el ke A=

Oc:)]

54, 1A A S it
~

1=1. QIE UL =8 oo P
_I7}?

1=2, R3] tieh Aol G% vIx= 80
SiQ17}?

L 9o

T L
E& Abvln] Slaf et HERALS HAlsklch 2 Qo] &
AR QlElAHER o] Holoh B8 ok glow, el

o
WAE-S-4o] w]7kRlet 2060t ARk eHgsllet, Ay

A2 nl7Q1A R AR ol TRt Uk A, Qe
o] 7hg)0] 20-40tHell 4 47 LhebA|ak of 5] Qe

o3 48-5 BRI L 7 HSkaL Sl 20—-40t2] u]7 Ao
FABLIL glo] ofugh LelSel oa) QlEIHELHY golL}
A gfo| dhAsH=A] A X Ao| FQsiotal st E4),

50602 - QIElIRELL ey 71R)go] 714 Azt ato e
o3l Q0150 o8] Adlo] Zr)slal 48 Qwr) 7FAGl=A)
www.fer.or.kr
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Table 1. Demographic Characteristics of the Respondents

Variables Frequency (%)
Gender Male 264 (49.6)
Female 268 (50.4)
Age 20s 101 (19.0)
30s 106 (19.9)
40s 14 (21.4)
50s 103 (19.4)
60s 108 (20.3)
Education Under middle school graduate 6(1.1)
High school graduate 150 (26.3)
College/university graduate 332 (62.4)
Post graduate school 54 (10.2)
Average monthly income < 1,000 97 (18.2)
(unit: ¥41,000) 1,000-1,999 107 (20.1)
2,000-2,999 17 (22.0)
3,000-3,999 89 (16.7)
More than 4,000- 122 (229)
Occupation Professions 62 (11.7)
Office job 208 (39.1)
Sales [ Service 45 (8.5)
Blue collar 28 (5.3)
Students 45 (8.5)
House wife 93(17.5)
etc 51(9.6)
Total : 532(100%)
At Alo] Washe Berslgich
B QAP MBS ARS] o)de] QAo et g
ole} B, Fd22, 28Rl F4 5)S AlAIRE o] £
= AAfste] IEUldm2age] thgt g ojof S/ SnkeA A
aah AH|A SOl S} o] AlAE 4 Qles A,
1 Qo] felel AR K= 20184 9% 1-1027H4 a}o@
B} ARl vl R Al eele $3) AL, B
o}

el S5 A=t B Are] 2% BAof] ZE-EQic) 035%
53279] S AR E 4817 fI8) SPSS ver, 23.0(SPSS Inc.,
Chicago, IL, USA)S h8alo] Wi BA 7|4 EAEA Alg]

= 84, T1e)5 A 87 A,

3. EAhARISC| S
AR AR 54

A
E
o) ZAAE F 5328

ﬁ

B of3a Zth(Table 1), 2 <1
2 9A 2647H(49.6%), 9144 268

| lo
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H(50.4%) 0.8 VrER T, AR RS AR HE AT EE,
20tH 10178(19.0%), 30t 106'8(19.9%), 40t 114'8(21.4%),
50th 103%8(19.4%), 60t 10878(20,3%) 0% vrelyct, 3k 4=
o tfEo] 332H(62.4) 0.8 71 =] UEhton 1% 150
v5(26.3%), thEt ANst oA} 5478(10.2%), = 68(1.1%) &2
2 et Y Hat A58 400-4997H0] 1221(22,9%) 0.2
7P A UelRgon], 200-2999H 117'8(22.0%), 100—199
2Hel 1077%(20.1%), 1009H) vjto] 9778(18,2%) 02 e}
ok A0S AR )R/ AREAlo] 208'8(39.1%) 0= 7
7 vepgrom, A 5 9378(17.5%), A2 6278(11.7%),
7)€} 518(9.6%), Aul2 2 bl 4578(8.5%), HAY 45'8(8.5%),
AT A 281 (5,3%) <=0 = et

R QlEylaEeol gt 48t Aol JFS
UjA AW GQl5R BHEE 4ulx B4 84 54 e

T} KMO % 76808 UEhdon | Bartletto] 7to| Al gko)

3083.852(p=.000)% e} 9QlE40] 7PE A7 |= A

o= vyt & 15702) AR wgfo] alEAof g%l
o)

o, Q9154 A3} % 67)] 23]

HENEEBESEED

B s QlEEed n]7elxEe] 48 ojwol Ao

ORI QLSS Abny] Slgh BAS ZpAIL gk,
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Tskoitt, A, oA o2 QIEUIH 280 Als 234K
o} T8 A8]2 o8 HI8-5 FHAAA okl QAo i 4
oJsF3lom, Bae (2018)9] A5 ZhaLsto] 2 Atof urA| 474
Skt At A o] & 3= o8 Algke] AErtaL Q1
Alek= A, o8 o] AREThl IXsh= A, AAIAS]
SES Al = okl QIA|sh= Fei Mgkl A
oIS Hths e WA didS A Y] Ql8) 4lE=
= HA5E Ay} Cronbach’s o ZFo] (856202 LFERL) Hal5-0] A]
2rerh i), B, A Uiy o] Al
ARt Au|2etar QIx]sh= i )5kl e, Bae (2018)9]
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Homn

grol 8147 v} k=] Al
HEQIeh A, QI 9132 TEUlAE23Y o]-g-of gt
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Table 2. Exploratory Factor Analysis Results
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Variables Factor 1 Factor 2 Factor 3 Factor 4 Factor 5 Factor 6

Consumer characteristics Status quo bias -019 064 N7 899 -026 -.064

-.050 062 .109 906 .000 -071

Innovation characteristics Relative advantage 176 .106 .080 -116 .165 845

.184 139 043 -.063 .208 .857

207 104 043 013 245 815

Compatibility 134 133 083 -.025 .857 309

173 087 068 -.008 876 257

Perceived risk 179 -.088 V58 .006 241 074

115 124 817 042 -.002 -.053

-.140 072 .656 .251 -057 .150

Social mechanism Complementarity 861 004 .090 -.047 .165 203

.816 15 063 =(03s 125 292

Numbers of peers -.027 898 046 131 122 083

139 .881 .061 004 .066 195

Eigenvalues 1.652 1.699 1.729 1.732 1.757 2.485

% of variance 17.752 30.302 42.675 55.024 67.158 78.955

KMO = 768, Bartlett ¥’ = 3083.852(p=.000)

Table 3. Means of Antecedent Variables AP, QIEJUIANESRY ARE-S ook e Hd8)oint, <l
Antecedent variables Mean (S.D) AR 8 ol Hdshe el Wi e o
Consumer characteristics ~ status quo bias 3.469 (.938) 7] 9Jef A =S ARk B2 Cronbach's o fto] 8125
Innovation characteristics relative advantage 3.584 (.683) B dEe] Al st HRE I, vpAure 2 QIE Ul
compatibility 3.211(736) of thgt A2 QUEIHES 0“01] ofet Fg 4] e e o
perceived risk 3.505 (.735) } M_Jlﬂl Joseph (2010)4 = %,13}9112}_ Aa)e = 313}k

Social mechanism network externality complementarity 2.734 (.835)

numbers of peers 3.664 (.651)
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Table 4. The Results of Hierarchical Regression: Adoption Intention
Adoption intention of virtual banks
Model 1-1 Model 1-2 Model 1-3
B B B p B B
Control variable age 004 070 .001 020 .003 046
a monthly average income .001 059 .000 042 023 023
education -.008 -0 -.028 -.038 -0M -016
gender(base: male) -162 -102 -250 -157" -209 =131
Consumer characteristics  status quo bias -210 -220" -135 -142" -194 -204"
Innovation characteristics ~ relative advantage 445 3817 209 179"
compatibility 161 142 096 087
perceived risk -147 135" -128 -1ng”
Social mechanism network externality ~ complementarity 381 37"
numbers of peers 286 234"
Constant 3.727 1741 1.178
F 8.586" 27.640" 42902
R’(Adjusted R?) 275 (273) 312(309) 452 (441)
M 037 140"
'p<0.05, p<0.01, p<0.001
BA)) W 27344, MY B 32114 wOF Uehdth,  mokth BA] AU I 423~ 9109] HEE Ho|m glglom),
FAE AR 4=0] Q= 1.007~2,105% UEht 5414 2] 9
2. QIE{UITIZ2SH A2 31 x{Stoll FHS Olxl= 22 Fo] wre Ao et
B AR de] et 8 owet ARl 9 mEl 1-12 A Wgeh 2k B4 W} 9k waol
& A A 91S w1 QA B BAS ALK ok B Wgeh 2kt B4 WA} QE AR O S8 g
shoict, slal oaraA ol ke v A= Q953 AlASE Rogers Aok AW e 27%% Urebith £4 dah d4F {4 HRk
(2003), Talk & Heidenreich (2014)9] 15tofl 2J5hH, &4l oA} (B=—.220)0] QUEIUAEL3Y =8 2Jmofl ()21 Fa= vl
270] A A TAQl Aol T A Rk 2 aHAE A= AR vElgton| o 4] Fjtho] g d ek Hrf QlE Ul
o) AN Exo] 71y ke S ul ], T A A5 ThAle]  eae] £§ oyl vhe Zlo 2 Ltehgthp=— 102),
A= Qg BAIe] BAo] 1A B RS wAITKE Bl 9l e 1-2t FA) Ao} 2ula 54 W] B4l B4 e
o} E3h 4l oAl A4 AR SALSE A B, B 1 myolct BA] A, W4 f4 HYHp=—142), 4 EH
A% B4, S 8915 varst aclSo] ole] ool A o) (B=381), HEA(p=.142), AR I(p=—135)°] <l
RS mRIekar Har Qlef, ofofl 2 915M+= Rogers (2003), Talk  EJUIFRE-L3Y =8 o] Jofs A= Aoz Yo, of
& Heidenreich (2014)2] 15 atsto] avjx; 54, Al & A Keto] WA et Hop Qe yldi-osio] =8 oy} vk
4 872 24 ¢o2 29 908 Rysislon, 03 AW A0 ehinG- 1on) B B, 4M7 2, Jola @
A4S, W% E T3 RS B4 WA B8R A A B4 Bt EUARSH 8 dES Asi Ayee
e ke e dol o Aelslsle) B1%5 ekt Al 54 Wag £9Jd B 1-29] Aol
QB38| ek =8 ofteof dafe wiAl= FaF a9l 1-100 vls| F-ofsHAl SRt Alow yEkth
59 A7) 98] SAA Bl7] BAS AABtEom], AT AT Y 132 BANR, Anla 54, sl 54 W] 837
+= Table 49} Ao}, AEUIAZ23 o] thet =& olo] ks W4E 71 moleh, &4 Aat, A4 §4 HIFB=-.204)
2= fQIES AuiY] oo SySEY thesAldS e ATiA ol (B=.179), A(E=.087), AAIE FIAPR=—.118),
QU517] SIof WY 1-32 VKR FAF FAMAASS Aw AEHSMI(IEA UIEIS 95A)(B=.371), FH o874 ()
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Table 5. The Results of Hierarchical Regression: Consumer Resistance

Family and Environment Research fer

Consumer resistance of virtual banks

Model 2-1 Model 2-2 Model 2-3
B B B B B B
Control variable age -005 -095 -004 -0 -004 -068
a monthly average income -.001 -.032 -.003 -010 -.003 -.003
education -.005 -.007 -.003 .006 -.004 -.003
gender(base: male) A7 e 174 1217 174 n7r
Consumer characteristics  status quo bias 380 4307 304 343" 307 347"
Innovation characteristics  relative advantage -240 -221" -159 -146"
compatibility -.027 -019 027 026
perceived risk 294 292" 302 300"
Social mechanism network externality complementarity -.084 -076
numbers of peers -.183 -1617
Constant 1.862 2227 1.870
F 29572 31584 27.826"
R’ (Adjusted A”) 219 (218) 321(319) 368 (.365)
M 102 047
p<0.05, p<0.01, "p<0.001
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